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This is the third monthly report utilizing a new reporting template developed by Energy
Division (ED) in coordination with the investor-owned utilities." The purpose of the new
template is to minimize the reporting requirements by combining the LIEE and CARE (Low
Income Assistance Programs) report into one consolidated report while still providing the ED
with all the necessary information to assist in analyzing the low-income programs.

In Ordering Paragraph 90 of Decision (D.) 08-11-031, the Commission directed utilities
to begin reporting on the number of customer complaints they receive (either formal, informal,

or wherever received) about their CARE recertification efforts and the nature of the complaints.

" Investor-owned utilities are Pacific Gas and Electric Company, San Diego Gas & Electric Company, Southern
California Edison Company and Southern California Gas Company.



The utilities are to report this information in their monthly and annual reports beginning
December 31, 2008.

This report presents actual year-to-date LIEE and CARE results and expenditures
through June 2009.
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LOW INCOME ENERGY EFFICIENCY PROGRAM MONTHLY REPORT

LIEE Executive Summary
1.1 Low Income Energy Efficiency Program Overview

Summary of the LIEE Program elements as approved in Decision (D.) 08-

11-031:
LIEE Program Summary for Month
Authorized /
Planning
Assumptions Actual to Date %
Budget $21,184,008 $6,429,197 30%
Homes Treated 20,000 7,978 39%
kWh Saved 8,887,914 2,465,663 28%
kW Demand Reduced 2,010 275 14%
Therms Saved 478,745 91,343 19%
GHG Emissions Reduced 7,661 1,890 25%

During the month of June, SDG&E enrolled 1,362 customers in the LIEE program
and generated 2,681 leads in which it will work to convert to participants and homes

treated in the upcoming months.

As shown in the table above, SDG&E has treated 7,978 homes to date, saved
2,465,663 kWh, reduced 275 kW of demand, saved 91,343 therms and reduced 1,890
tons of Green House Gases (GHG) emissions through the LIEE program. SDG&E
had a challenging start to the program year with LIEE. This was primarily due to the
impact of implementing the new LIEE program parameters resulting from D.08-11-
031, creating new program materials and rolling the program out with enrollment and
assessment contractors as well as the ramp up efforts of the installation contractors.
Enrollments are steadily increasing and SDG&E expects to meet 2009 goals by the
end of the year. Moreover, SDG&E is implementing new strategies, such as
expanded outreach through the Whole Neighborhood Approach (WNA), to ramp up

enrollments for the second half of the year.

The following sections describe the Marketing, Education and Outreach efforts that

contributed to this month’s results. Also included are descriptions of SDG&E’s
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WNA and updates on Workforce Education & Training efforts.

1.2 Whole Neighborhood Approach

1.2.1 Summary of the geographic and customer segmentation strategy
employed, (i.e. tools and analysis used to segment “neighborhoods,” how
neighborhoods are segmented and how this information is communicated
to the contractor/CBO).

SDG&E continues to refine its Whole Neighborhood Approach (WNA)
and work with its contractors to reduce both their travel time and carbon
footprint. In June, SDG&E developed a new segmentation approach in
which the service territory was divided into three zones. Contractors are
now deployed to locations within these zones based on proximity to their

home base.

The customer communications strategy has also been refined to increase
outreach and improve efficiencies and will launch in July 2009. Up to
10,000 potentially eligible customers will be contacted in each zone
utilizing one of the following approaches: direct mail, automated
outbound dialing, or door-to-door canvassing. Once the cycle is complete,
SDG&E will implement similar outreach strategies in other WNA zones.
Each cycle will last approximately four to eight weeks. The goal of this
strategy is to increase outreach without contacting customers already
enrolled. Due to the lag times associated with customer responses from
direct mail, customers who may have just enrolled were sometimes
contacted again via telephone or during a door-to-door outreach campaign.
The refined WNA outreach strategy is designed to eliminate this

redundancy.

In addition, SDG&E is revisiting the messaging in both direct mail and outbound
calling to incorporate neighborhood-specific information, such as neighborhood
name and the number of customers served. The idea is to appeal to and relate to
customers by referring to their own personal neighborhoods and demonstrate that

their own neighbors are already taking advantage of the service.
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1.3 LIEE Marketing, Education and Qutreach

1.3.1 Summary of LIEE program marketing, education and outreach
strategies deployed this month.

Direct marketing - In June, direct marketing efforts included direct mail,

outbound calling campaigns and door-to-door canvassing.

o Direct Mail - SDG&E mailed LIEE program information to
approximately 21,970 LIEE-eligible households during the month

of June.

The first campaign launched June 5 and targeted 5,772
“Established” and “Young Mobile®” households in the following

communities:
Bonita (91902) Oceanside (92054, 92057)
Otay Mesa (92154) City Heights (92105)
San Ysidro (92073) College Area (92115)
Chula Vista (91911, 91913, 91914, 91915)

The second campaign launched June 12 and targeted 6,501

“Young Mobile” households in the following communities:

City Heights (92105) Mission Valley (92108)
Point Loma (92106) Mission Beach (92109)
Ocean Beach (92107) Old Town (92110)
College Area (92115) Bonita (91902)

Otay Mesa (92154)

Vista (92081, 92083, 92084)
Oceanside (92054, 92056, 92057)
Chula Vista (91911, 91913, 91914, 91915)

* See Attachment A for more information on SDG&E residential market segments.



The third campaign launched June 19 and targeted 5,028 “Young

Mobile” households in the following communities:

Hillcrest (92103) North Park (92104)
El Cajon (92019, 92020, 92021)
Chula Vista (91910, 91911)

The last campaign of the month launched June 26 and targeted

4,666 “Young Mobile” households in the following communities:

Imperial Beach (91932) Paradise Hills (92139)
Mira Mesa (92126) Vista (92083, 92084)

SDG&E focuses its direct mail efforts on customers in the
“Challenged” segment due to the cost efficiencies achieved by
enrolling this segment through income self-certification within
targeted areas of SDG&E’s service territory. However, to increase
participation in the LIEE program even further, SDG&E is now
expanding its direct mail efforts to additional segments, including

the “Established” and “Young Mobiles”.

A total of 647 leads were generated from June’s direct mail efforts
and 183 households were in enrolled in June based on previous and

current direct mail efforts.

Outbound Calling Campaigns — Four calling campaigns were
launched in June and a total of 7,497 low-income households were

contacted as part of this effort.

The first campaign ran from June 3-5 and targeted non-responders
from the April direct mail campaigns. Of the total customers
called, 4.32% answered the call, listened to the information and
chose to be directly connected to a representative to learn more

about the LIEE program.



The second campaign ran from June 10-12 and targeted low-
income households in the “Established” and “Young Mobile”
segments. Typically, SDG&E has focused its outbound calling
efforts on customers in the “Challenged” segment due to cost
efficiencies achieved by enrolling them through income self-
certification. However, to increase participation in the LIEE
program even further, SDG&E has now expanded its outbound
calling efforts to additional segments. Of the total customers
called, 4.54% answered, listened and direct connected to a

representative.

The third campaign ran from June 17-19 and targeted non-
responders from the May direct mail campaigns. Of those called,

4.01% answered, listened and direct connected.

The final campaign ran from June 25-26 and targeted additional
non-responders from the May direct mail campaigns. Of those
called, 2.3% answered, listened and direct connected to a

representative.

SDG&E has enrolled a total of 324 customers in the LIEE
program year-to-date (January through June 2009) as a result of its
outbound calling efforts.

Door-to-Door Canvassing

In June, SDG&E’s door-to-door canvassing contractor,
Richard Heath & Associates (RHA), called on
approximately 10,000 low-income households in San
Diego and neighboring communities with LIEE-eligible
customers. RHA works across San Diego County
throughout the month and bases its canvassing schedule on
previous direct mail and outbound calling efforts.

Additionally, SDG&E and RHA are working to minimize
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the contractor’s drive time through appropriate geographic

segmentation.

Through RHA’s door-to-door outreach efforts, SDG&E
generated 1,243 leads for the LIEE program in June. Of
the 1,243 leads generated, 972 resulted in enrollments.

Community Outreach — In June, SDG&E met with the San Diego
Council on Literacy to discuss opportunities to promote assistance
programs to their clientele. The San Diego Council on Literacy provides
resources and leadership to support and build the Literacy Network. The
Literacy Network is comprised of over 20 literacy programs that provide
free literacy assistance to adults, families and children in San Diego
County. Because literacy problems are often prevalent in low-income
households, this outreach opportunity will enable SDG&E to extend its
reach into a traditionally hard-to-reach segment of the low-income
community. San Diego Council for Literacy is currently drafting a

partnership proposal and hopes to submit it to SDG&E by early July.

Integration — In June, SDG&E signed a contract with Synergy
Companies, Energy Management, to integrate the general energy
efficiency and weatherization services to the low-income mobile home
community through the LIEE program. Synergy is also a contractor for
SDG&E’s general energy-efficiency portfolio, implementing SDG&E’s
residential energy efficiency program for non-low income customers
residing in mobile homes. The integration of these two SDG&E
programs, which both serve the mobile home community, will result in
greater energy savings for the region. Synergy will begin marketing both

programs together in July.
1.4. Leveraging Success with CSD

1.4.1 Status of the leveraging effort with CSD.

SDG&E is currently working with the three LIHEAP agencies serving San
6



Diego and Southern Orange County to develop a leveraging platform that
best suits the needs of both organizations. Several issues are still pending,
including data sharing, data entry and fee schedules. SDG&E will report

once negotiations are completed.

1.5 Workforce Education & Training

1.5.1 Summary of efforts to improve and expand LIEE workforce

education and training.

In June, SDG&E, the San Diego Workforce Partnership (WFP) and San

Diego Urban Corps finalized contracts for the Summer Youth

Employment program. Eighteen young people were recruited for this

program and will begin canvassing low-income neighborhoods in central

San Diego on July 6. The program is expected to run though August 28.

Summer Youth program participants will enroll customers in CARE and

generate LIEE leads. Program results will be reported as they become

available.

CARE Executive Summary

2.1.1. CARE Program Summary

Actual % of
Authorized Expenses to Budget

CARE Budget Categories Budget Date Spent
Outreach $1,520,638 $699,125 46%
Proc., Certification and Verification $216,219 $105,635 49%
Information Tech./Programming $508,795 $147,572 29%
Pilots N/A
Measurement and Evaluation $4,000 $0 0%
Regulatory Compliance $184,015 $77,344 42%
General Administration $399,065 $197,876 50%
CPUC Energy Division Staff $102,900 $26,546 26%
Cooling Centers
Total Expenses $2,935,632 $1,254,098 43%
Subsidies and Benefits $47,026,184 $23,722,619 50%
Total Program Costs and Discounts $49.961,816 $24,976,717 50%




2.1.2 CARE program penetration rate to date:

CARE Penetration
Participants Enrolled Eligible Participants Penetration rate
253,223 336,058 75.4%
2.2. CARE Marketing, Education and Outreach

2.2.1. Summary of CARE program marketing, education and outreach
strategies deployed this month.

Direct Marketing - In June, direct marketing efforts included direct mail,

automated outbound calling campaigns and door-to-door canvassing.

o Direct Mail - SDG&E mailed CARE program information to 26,516
low-income households in June. This campaign launched June 15 and
targeted Young Mobiles, as well as customers who could not be
contacted through SDG&E’s automated outbound dialing campaign.
The images used in this mailer were chosen specifically to appeal and
relate to the Young Mobile segment in an effort to generate more
interest in the program. Due to the later mailing date in June, results

will be reported next month.

o Automated Outbound Calling — SDG&E launched two calling
campaigns to promote the CARE program in June.
The first campaign ran from June 9-13 and targeted 24,330 low-
income households in the San Diego service territory. SDG&E
achieved a 3% enrollment rate through this effort.
The second campaign also ran from June 9-13 and targeted 4,150
CARE-enrolled customers who needed to recertify their eligibility
with the program. SDG&E successfully recertified 22% of these
customers through this effort. To improve efficiencies, automated
outbound dialing is now utilized as a first attempt to recertify

customers since it is less expensive than direct mail. However, those
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who do not successfully recertify via telephone are then contacted

through direct mail.

o Door-to-Door Canvassing
In June, SDG&E’s door-to-door canvassing contractor, “Energy Save”,
called on approximately 15,750 low-income households in San Diego,
Chula Vista, El Cajon, Vista, Oceanside, Escondido, San
Marcos, National City, San Ysidro, Carlsbad and other communities in
the service territory. Energy Save works across San Diego County
throughout the month and bases its canvassing schedule on its
assessment of opportunities in the low-income market. Through
Energy Save’s outreach efforts, SDG&E enrolled 1,675 customers in
the CARE program during the month of June and 9,448 customers
year-to-date. SDG&E also continues to canvass sub-metered homes
and is generating approximately 500 applications and 400 enrollments

per month through this effort.

Integration — SDG&E integrates efforts with other internal groups to promote
CARE wherever possible. In June, SDG&E promoted CARE through the

following internally integrated outreach efforts:

The CARE program was promoted along with other SDG&E programs, at
the San Diego County Fair which ran from June 12 through July 5. Over 400
CARE applications have already been received. Additional results will be

reported as data becomes available.

In the May/June edition of SDG&E’s residential newsletter Energy Notes
that is distributed to all residential customers through their monthly bills, an
article on ways to lower your energy bill. The article included CARE program

information.



2.3. CARE Capitation Contractors

SDG&E leverages the resources of CARE capitation contractors to enroll
customers in CARE and LIEE. The objective is to extend CARE and
LIEE program benefits to eligible customers through existing relationships

between the agencies, SDG&E and SDG&E’s customers.

As aresult of 183 calls on 38 agencies during the month of June, CARE
capitation contractors enrolled 416 customers in CARE and generated 18

LIEE leads.

SDG&E continues to cultivate relationships with the following

organizations in an effort to recruit them as CARE capitation contractors:

o Union of Pan-Asian Communities (UPAC) - UPAC’s mission is to improve
the general well being and education of the Asian, Pacific Islander and other
ethnic communities of San Diego County and is the primary provider of
human care services to San Diego’s Asian and Pacific Islander communities.
The UPAC staff represents over 29 different cultures, languages, and dialects

and serves over 18,000 people annually.

o American Indian Resource Center - The American Indian Resource Center
provides educational and community services for non-gaming tribes of Native

American Indians in San Diego County.

2.4 CARE Recertification Complaints
SDG&E did not receive any CARE recertification complaints during the month of June.

2.5 Outreach for CARE and LIEE
2.5.1 Integrated Outreach Efforts

Public Relations: On June 25, SDG&E conducted an interview with Azteca
America, sister station of San Diego’s KGTV, to promote SDG&E’s assistance

programs. Interviews aired the week of July 6 during the station’s daily news
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briefs. CARE, LIEE and the lighting turn-in schedule will be posted on their

website.

Customer Call Center: SDG&E promoted both the CARE and LIEE programs
though the Customer Call Center in June. Through these efforts, SDG&E
achieved 993 CARE enrollments and 165 LIEE leads.

Collections & Branch Offices: SDG&E conducted refresher training for internal
Collections Groups and Branch Offices in June in order to increase efforts to
enroll customers in the CARE and LIEE programs. Training was conducted at
the East and South Inland County locations for Collections Groups. Training at
the Branch Offices included a game of BINGO, which helped to increase

participation and retention of the information.

2.5.2. Outreach Events

SDG&E participated in a variety of outreach events in June where CARE, LIEE and

Medical Baseline were promoted. Below is a description of each event and results:

o National School Lunch Program
June 24, 2009, San Diego, CA
SDG&E sponsored and participated in the Annual Kick-Off Event for San Diego’s
Unified School District Free Lunch Program. Local community leaders attended and
KUSI television news covered the event and SDG&E’s participation. SDG&E’s
attendance at this event was particularly important due to the fact that the Free Lunch
Program is one of the public assistance programs that categorically qualify customers
for the CARE and LIEE programs. Over 1,321 people attended this event and 30

CARE enrollments were achieved.
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o Cool Zones Kick-Off Event

June 25, 2009, El Cajon, CA

SDG&E organized the Grand Opening of Cool Zones, along with the County of San
Diego’s Aging and Independence Services (AIS) at the Salvation Army Nutrition
Center in El Cajon. Local officials attended and gave recognition to SDG&E for
seven years of committed service. More than 60 customers participated in the event
and learned about SDG&E assistance services. Many participants were already
enrolled in the CARE program and had already been served by the LIEE program.
However, SDG&E was still able to complete 27 CARE applications during the event.
The Cool Zone program will run through October 31, 2009.

2.6. Leveraging for CARE and LIEE

In addition to the outreach events and efforts of CARE capitation contractors mentioned
above, SDG&E also leveraged the resources of the following agencies and organizations
in June to promote CARE, LIEE and Medical Baseline programs. Below is more detail

on these leveraging efforts:

o 2-1-1 San Diego - SDG&E leverages the resources of 2-1-1 San Diego to enroll
customers in CARE, LIEE, Medical Baseline and Neighbor-to-Neighbor programs.
2-1-1 San Diego is a community disaster, health and human services center and
resource providing information and referrals to customers in need. SDG&E works
closely with 2-1-1 to ensure their staff is properly trained on SDG&E’s assistance
programs. In June, 2-1-1 San Diego provided 122 CARE enrollments and 43 LIEE

leads.

3. Appendix: LIEE Tables and CARE Tables

LIEE- Table 1- LIEE Program Expenses

LIEE- Table 2- LIEE Expenses & Energy Savings by Measures Installed
LIEE- Table 3- LIEE Average Bill Savings per Treated Home

LIEE- Table 4- LIEE Homes Treated

LIEE- Table 5- LIEE Customer Summary
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LIEE- Table 6- LIEE Expenditures for Pilots and Studies

LIEE- Table 7- Whole Neighborhood Approach

CARE- Table 1- CARE Overall Program Expenses

CARE- Table 2- CARE Enrollment, Recertification, Attrition, and Penetration
CARE- Table 3- CARE Verification

CARE- Table 4- Self Certification and Re-Certification

CARE- Table 5- Enrollment by County

CARE- Table 6- Recertification Results

CARE- Table 7- Capitation Contractors

CARE- Table 8- Participants as of Month End
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LIEE Table 2

LIEE Expenses and Energy Savings by Measures Installed
San Diego Gas & Electric

! Energy savings is based on the 2005 Load Impact Evaluation.
? Based on Attachment H of D0811031

Any required corrections/adjustments are reported herein and supersede results reported in prior months and may reflect YTD adjustments.

] June 2009

| 2 | Year-To-Date Completed & Expensed Installations

Quantity kWh kw Therms

3 Measures Units Installed (Annual) | (Annual)' | (Annual) Expenses % of Expenditure
4 |Heating Systems
5 [Furnaces Each 770 $ 247,963 4%
6 |Cooling Measures
7 |A/C Replacement - Room Each 114 9,318 7 - b 100,724 2%
8 |A/C Replacement - Central Each 1 - - - 3,600 0.1%
9 |A/C Tune-up - Central Each 16 2,750 - - 1,760 0.03%
10 [A/C Services - Central Each 0 - - - - 0%
11 |Heat Pump Each 0 - - - - 0%
12 |Evaporative Coolers Each 0 - - - - 0%
13 |Evaporative Cooler Maintenance Each 0 - - - - 0%
14 |Infiltration & Space Conditioning
15 [Envelope and Air Sealing Measures Home 5,859 58,047 - 15,474 1,218,243 22%
16 [Duct Sealing Home 173 3,718 - - 22,865 0.4%
17 | Attic Insulation Home 195 21,441 10 7,016 [ $§ 181,962 3%
18 |Water Heating Measures
19 [Water Heater Conservation Measures Home 6,208 61,102 13 67,724 | $ 462,936 8%
20 |Water Heater Replacement - Gas Each 15 - - - $ 11,720 0.2%
21 |Water Heater Replacement - Electric Each 0 - - - -
22 |Tankless Water Heater - Gas Each 0 - - - -
23 | Tankless Water Heater - Electric Each 0 - - - -
24 |Lighting Measures
25 |CFLs Each 46,702 747,232 93 - P 331,853 6%
26 |Interior Hard wired CFL fixtures Each 5,488 351,232 11 - 403,220 7%
27 |Exterior Hard wired CFL fixtures Each 1,353 15,712 - - b 73,148 1%
28 |Torchiere Each 2,067 394,797 4 - 195,297 4%
29 |Refrigerators
30 |Refrigerators -Primary Each 1,065 792,299 135 - $ 1,002,407 18%
31 |Refrigerators - Secondary Each 0 - - - $ - 0%
32 |Pool Pumps
33 |Pool Pumps Each - - - - - 0%
34 [New Measures
35 |Forced Air Unit Standing Pilot Change Out Each 29 - - - $ 7,997 0%
36 |Furnace Clean and Tune Each 3,744 - - - $ 209,453 4%
37 |High Efficiency Clothes Washer Each 0 - - - $ - 0%
38 |Microwave Each 0 - - - $ - 0%
39 | Thermostatic Shower Valve Each 121 2,394 2 1,129 [ $ 7,074 0%
40 |LED Night Lights Each 1,395 5,620 - - $ 3,697 0%
41 |Occupancy Sensor 0 - - - $ - 0%
42 |Pilots
43 [A/C Tune-up Central Home 0 $ - 0%
44 |Interior Hard wired CFL fixtures Each 0 $ - 0%
45 [Ceiling Fans Each 0 $ - 0%
46 [In-Home Display Each 0 $ - 0%
47 |Programmable Controllable Thermostat Each 0 $ - 0%
48 |Forced Air Unit Each 0 - - - $ - 0%
49 |Microwave 0 - - - $ - 0%
50 |High Efficiency Clothes Washer 0 - - - 3 - 0%
51 |Customer Enrollment
52 |Outreach & Assessment Home 7,947 - - - $ 930,867 17%
53 |In-Home Education Home 7,906 - - - $ 153,881 3%
54 |Education Workshops Participant 0 - - - 3 - 0%
55
56 | Total Savings/Expenditures 2,465,663 275 91,343 [ § 5,570,667 100%
57
SS Homes Weatherized Home 6,261
60 |Homes Treated
61 | - Single Family Homes Treated Home 4,095
62 | - Multi-family Homes Treated Home 3,767
63 | - Mobile Homes Treated Home 116
64 | - Total Number of Homes Treated Home 7,978

| 65 |# Eligible Homes to be Treated for PY? Home 20,384
g? % OF Homes Treated % 39%
68 | - Total Master-Metered Homes Treated Home 79
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PIE CHART 1- Expenses by Measures Category

LIEE Table 2
San Diego Gas & Electric
YTD LIEE Expenses
May 2009

182585.33, 4%
70556.1, 2%

891456, 20%

1148841.552, 24%
176351.05, 4%

844118.7, 19% 390834.3851, 9%

819809.0626, 18%

O Heating Systems H Cooling Measures O Infiltration & Space Conditioning O Water Heating Measures
M Lighting Measures O Refrigerators B New Measures O Customer Enroliment
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A | B

LIEE Table 3 - Average Bill Savings per Treated Home
San Diego Gas & Electric

June 2009

1
2 Year-to-date Installations - Expensed
3
4 |Annual kWh Savings 2,465,663
5 |Annual Therm Savings 91,343
6 |Lifecycle kWh Savings 23,578,302
7 |Lifecycle Therm Savings 947,409
8 |Current kWh Rate $ 0.13
9 |Current Therm Rate $ 1.09
10 |Number of Treated Homes 7,978
11 |Average 1st Year Bill Savings / Treated Home 52.16
12 |Average Lifecycle Bill Savings / Treated Home 420.51

Any required corrections/adjustments are reported herein and supersede results reported in prior months
13 |and may reflect YTD adjustments.




B | c | D |

E

LIEE Table 4 - LIEE Homes Treated

San Diego Gas & Electric

June 2009
1
2 County Eligible Customers Homes Treated Year-To-Date
3 Rural Urban Total Rural Urban Total
4 |Orange County 0 14,781 14,781 9 9
5 |San Diego 17,171 311,908 329,079 206 7,763 7,969
6
7 |Total 17,171 326,689 343,860 206 7,772 7,978

Any required corrections/adjustments are reported herein and supersede results reported in prior months and may reflect YTD

adjustments.




‘sjuswisnipe Q1A 109481 Aew pue syjuow Joud ul papodal synsas apasiadns pue ulaiay pauodal ase sjuawisnipe/suonjoallod palinbal Auy| g|
12 919eL yuow Aloas papodal ale jey) syoedwl ABisus QLA [enbs pinoys sadAy jany e Joj syoedw| L}

ABiauz |e10] -sainby [enuue ale sBuines Y\ pPUB Sway] "Ss}nsal JeaA Jepus|ed ajewixoidde pjnoys synsal jaquiadag "glLA ©Je yjuow yoes Joj sainbi4
60-09Q| 9l
60-AON| Sl
60-100]| vl
60-des| €l
60-bny| 21
60-Inr| L1
GJZ | €99'GoV'C 029°16 8/6°/ 0¢ G88‘lLEL 0 €ec 0 0 0 0 GGZ | 81/2'cee’e 029°1L6 Sl 60-unr{ ol
9zz | ¢le'Sen’ €¥8'c/ 6/G°9 14 ¥€9'06 0 9/l 0 0 0 0 €lc | 8/5'v€6'l €¥8'c. &) 60-AeiN| 6
191 192'981°L 86€°GS Y9y Ll 089°G/ 0 cll 0 0 0 0 111" 180°LLYL 86€°GS LES' Y 60-1dy| 8
€Cl L¥€220°) 990°'6€ 62e'c 8 G08'vS 0 yyA 0 0 0 0 Ll | 9€6°210°') 990°'6€ zse'e 60-1eN| L
GG 8¢8Ccey GGZ'L1 8/2°1 g 6G8°/1 0 0¢ 0 0 0 0 [4°] 696 70V GGZ'L1L 8¥C'L 60-994| 9
0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 60-uer| g
M UM wisy L SSaWwoH | M UM wisy | [ SSWOH [AAY (UMM [WIBYL | SSWOH | A UM wisy SOWOH 1 YJuoN | v

alA dlA alA dLA

0# 0# 0# 0# €
1ejo L AluQ oups|3 AluQ seo U109 § SeO [4
600¢ aunr l

214)99]3 B seo obaig ueg
Alewwng Jawoisnd 3317 - G alqel 3311

| 4 | o [ N [w ] 3 [ %[ ¢ Ji[H]oO ] 4 [3 ] a [ o [ 8 [ Vv




%0 %0 %0 - $| - $| - $| - $| - $| - $|291'vee $| €80°CLL $ | PBOZLL $ salpnjg |ejol| ¥
%4
%0 %0 %0 - $| - $| - $1 - $| - $| - $] - $| - $ juswissassy spaspN abesn ybiH | 2C
%0 %0 %0 - $| - $| - $| - $| - $] - $| - $| - $| - $ uonepeibaq Jojesabyay | 1¢
%0 %0 %0 - $| - $| - $| - $| - $1 - $]29999 $| ceeee $| veeee $ uopejuswbag ployssnoy | 02
%0 %0 %0 - $| - $| - $| - $| - $| - $| 00006 $| 000'S¥ $| 000'Sy $ uoenjers joedw) |61
%0 %0 %0 - $| - $| - $| - $| - $] - $]o00s'2e $| 05281 $|06L8L $ uonenjea ssadold |8}
%0 %0 %0 - $| - $| - $| - $| - $| - $|ooo'oe $| 000°sL $| 000Gk $ syyousg ABisuz-uoN |}
:salpnyg| 9}
Sl
%0 %0 %0 - $ - $ - $ - $ - $ - $| 096‘vor $ | 08v'20T $ | 08V°20Z $ sjolid lejol | v}
€l
cl
L
ol
%0 %0 %0 ) $| - $| - $| - $| - $| - $| - $| - $| - $ mc:moE:EE%WOMme%M%&M i
%0 %0 %0 - $| - $| - $| - $| - $| - $|ozce'tve $| oL6'0CL $| 0LB'0OCL $ (aH1) Aeidsig swoH v | 8
%0 %0 %0 - $| - $| - $| - $| - $| - $lovi'eol $| 02818 $| 0518 $ 1%3IMondo | ¢
syolid| 9
lejol _ seo _ 211399|3 lejol _ seo _ EINELTE| lejol _ seo _ 211399|3 lejol _ seo _ EINELTE| S
juadg jabpng Jeaj-¢ Jo 9, 6002 ‘I Adenuep asuig sasuadx3y sasuadx3 yjuoy Juaungy 1aBpng Jeaj-¢ pazuoyny %
600¢C aunp | €|
211309|3 @ seo) obaiq ueg 4
salpnig pue sjojld 10} sainjipuadxy - 9 ajqel 3311 1]
W [ 1 [ M r [ I [ H [ 9 [ 4 [ 3 [ a [ o) [ g v




"a)ep-0}-1eak g00Z Pajeal) [ejo}+Q d)ep-0)-1eak 600Z-200Z PaYeas) syun [ejo1 ,l z€
-,+diz ul uoneindod |enuapisal |e1o} ay) Aq 8|qibie Juadlad ay) BulA|diyinw Ag paiejnoje) "yoieasay suayly Jad a|qibije pajewnss |ejo | Eﬂ
/+d1Z Ul SISWOISND [ERUBPISBI BAIOE ||V ;[ OF
‘(z+di1z 10) eale ;+diz se pauyap pooysoqybiaN nl 62
8¢
80°0 6l 144 € 6¢cC G.S 89-10126| L2
200 S 8¢¢c - 8¢c €9/ 19-10126(9¢
€Lo 14 sol el yA%4 L6¥ 1€-81026( S¢
96°0 Zs 1] YA 16 8lLe 9€-8.0¢6| v
oLo %4 (574 6 0s 121 L1-0¥026] €¢
€00 S vl 144 88l v.€ 2€-820¢6| ¢c
€00 € 4" 142 9ce (1474 L€-820¢26| ¢
(ov'8) 44 (S) 9ze lze Gss 89-12026/| 02
620 L 144 cle 9ec (1474 19-12026| 61
920 L v 9. 8Ll Zle 9G-12026| 81
80°0 % 0S S6 14 80¥ GG-12026| L)
80°0 8 S6 o€l Lee Ly L-12026| 91
800 9 cl 6.1 (414 €9 9/-02026| St
100 3 89 ovl 80¢ 0€s ¥/,-02026| 71
€00 4 0. 14" £1%4 15154 99-020¢6| €}
900 2 9l Z8l 861 (01574 19-020¢6| ¢l
100 cl Y9l LS Sle 0.€ ¥G-02026| +1
€00 4 09 02 92 VA 44 0G-020Z6| 01
6S°0 €L 174" 0Ll 144 €¢s L¥-11616| 6
G0 0S 06 801 861 0.€ 0-,.616| 8
(3/3) (@9) )]
uoijesjouad| -0j-Jea pajeal] 8002-2002 I CTE gSiowoisny (yPevebieL] 9
pajeall| ©q O} uleway psjeall |ejol pajewnsy |ejo | |eluapisay |ejol (-010 2+di7 ‘epoadiz ‘Ajuno)) pooyloqybiaN
[eloL
E| 3 a to) g v S
600¢ aunr Ra
211309|3 B seo obaiq ueg 3
yoeouddy pooysoqybioaN ajoypa Z
LalqeL 3311 ]
4 3 a o) g _ v




‘syuawisnipe LA 10924 pue syjuow Joud ul papodal synsas apasiadns pue uleiay papodal aie sjuswisn(pe/suoi}oa.lod paiinbai Auy| L
‘wesboud sy} ul djedioied oym asoy) Joy sjuswAed aauadul 00z Moddns 0} papuny Ajgyenbape si welboid ay) se siaAedajes wolj SUONO3||09 [SD 00Z Puadsns Ajuelodws) 0} st 399AS ‘¥00-Z1-80'A DNdD Uo paseg E%
‘6002 __‘_Q< ile]} sosuadxa uoljenjeAs @ Juswiainses|p ou ale alay | Eﬂ

"BIPSIA SSB|A pue yoeasnQ JayjQ ‘sas4 uoiended yum pajeloosse sjsod sapnjoul yoeanno L
sl6'.ee  § [reez8  § [ieg'gsz  § [sog'es  § [ees’tL § |06 § | 51500 joau1pu| 9€
Ge
(et p )t (eeof p (ot sli4aNag| ve

€59°0GY°'LL $ |1ESV88  § |eTL'ziS0L $ |6L0°€E8L $ (L26°L6 $ [260°GEL'L $ 2LVY THYD HIHLO - TVLOL
160'82€'9 $ 160'8ze'9 ¢ |1S0'650°'L $ 1G0'6S0°'L $ uondwax3 abseyoins ym| €€
uondwsax3| z¢

- - - - [e]

S S $ $ SAleNIU| JEJOG EIUIOYED
0/€'v82'c ¢ |leS'v88  § |sve'eee’l  $ |eos‘oze  $ [LceL6 $ [9.G'CC S uondwex3 ddd I4vo| €
98L'v¥8'c  $ 98L'v¥8'c ¢ |sov'esy  $ sov'esy  $ uondwax3 abieyd puog YMA oe

sjyauag ajey YV 49Yl0| 62
8z
%05 %9t %S LL1°9/6'VC $ |€66°66L9 $ |PCL'9LL'8L $ |929°ZLL'C $ [9€P'9S9 $ |06L°9S0°C $ |918°L96°6 $ [069°68V'EL ¢ [9TLTiVOE $ wwmwuwﬂ_oww__wwmum&www
9z
_ _ _ _ _ _ _ _ _ unoosiIg| G2
%0 %0 %0 $ $ $ $ $ $ $ $ $| o6 1BUD JUSWYSIIGRIST 90INISS
%0S %9% %2S 619'c2L'eT $ |V0L'868'S $ |S16'€C8'LL $ |eS9'68Y'E ¢ [28€°209 $ |Llz'Z88'C $ |v8L'920°Lv $ [0L0°269CL $ |FLl'6ZEVE $ Junoosiq ejey JYvO| 72
[¥4
o o o - ] . . . . (aopt . (g € S1S09| e
%Y %8E 344 860'PSC°L ¢ |682°L0E  $ |608°CS6 $ |ee'cce ¢ [pso'ey $ |6L6'€LL  $ [e€9'se6'c  $ |129‘C6L $ [LLo'evi'c $ INTWIOVNYIN TYLOLENS
[k
%92 %ET %.2 975'92 $ [8L¥'9 $ |8zl0c $ |12 $ 192G6'L$ 88G'G$ 00620l $ |e8L'/e $ |LLL'S. $ uosinig ABseug oNdo| 02
%0G %SG %SG 9/8°161 $ |esit'sy  $ |vel'evl $ [ess'ie ¢ |rL0°LS 698'vC$ G90'66€ $ |8¥L'201 $ |L1€'162 $ uonessiuwpy [eseuss( 61
%2y %8€ %ty e LL $ |eso'sl  $ [169'8S $ lstzyr ¢ [L2Les £80°11$ GLO'v8L $ |v89'6¥ $ [Leevel $ soueidwo) Aioyenbey| 81
%0 %0 %0 - $ |- $ |- $ |- $ |0$ 03 000'¥ $ [080'L $ |oz6'C $ (¢ UOHEN|BAT B JudWSINSES N ( L)
9l
%0 %0 %0 - $ |- $ |- $ |- $ |- $ |- $ |- $ |- $ |- $ sjojid [ejoL| S}
%0 %0 %0 - $ |- $ |- $ |- $ |- $ |- $ | $ |- $ |- $ oid - | rb
%0 %0 %0 - $ |- $ |- $ |- $ |- $ |- $ I $ | $ |- $ old - | €4
%0 %0 %0 - $ |- $ |- $ |- $ |- $ |- $ | $ | $ | $ 08G gsiold - | ¢t
sjojid| +b
oL
¢ ¢ ¢ Buiwwelbol
0462 %Sz %08 sk $ [eeeve  § losgziy ¢ [(O8OMS (/6ETS 0058 962805 § [s£u€r  § |ozviie  § | KBojouyos, uonowtion|
. . . ‘ ! ‘ . . . uoneonaA/uonesiuad| 8
%61 %t %G G€9'G0L $ |.65'6c ¢ [8L0'08 $ GeLhes 08L7S o691 612912 $ |6.€'8S $ |ov8LG1L $ HEoBeN \mcﬂ_mwwwom
40 %0 %0 - ¢ |- $ |- ¢ los 0$ 0$ - $ |- $ |- $ Juswijolug onewoiny| £
%9t %L %8t GzL'669  $ [L1529L  § [809°Les ¢ [6BOLELS 091°0€$  |0€6°901$ 8€9'0z5'}  $ |z.50Ly  $ [9900LLL  $ i YoESANO| 9
lejol se9 2113993 |ejol se9 2139913 |eyol se9 2139913 |ejol seo o13)29|3 :weiboud YV S
a)eq-o]-lea yuadg jabpng jo %, sasuadx3 ajeq-o0]-Iea A sasuadx3 Yjuo jJuaiin) 196png pazuoyjny ¥
600¢ aunr | € |
211399|3 @ seo) obaiq ues 4
sasuadxg weiboid JHVI - | @1qel YV l
W 1 ] r [ | H [ B) [ 4 [ 3 [ a 0 g v




"SJUBUISNIPE Q1A Joojjal Aew pue syyuow olid ur papiodal S)nsal 6pasiadns pue Ujelay payiodel aJe SjusLU}SnIpe/SUoRoe1I0d painbal Auy| 9z
“uoneayueasy Bupnioul JoN [ SZ |
ﬁcm weJboid JHVYD 8yj Ojul padnpoJjul 8q UBD Saljilue) Swodul MO| Yydiym >n sueaw Jayjoue Qo_m>wu 0} sI _mom ayl A.Uuw ,wu_v*l_d\U ,w>__Emm >£:N®I J(U_Uw_)_ mmv "S8JIAISS B1Bj|aMm |BID0S pue Yjjeay swodul-mo| paje|al 10} wCO_«NU__QQmwh 1o wEO_«NU__QQM ,S$Jawoisnd 8y} uo ﬂ
paseq weiBoid 3D 9U) 0jul SIBWOISNO BLIOOUI-MO| O} JUBWII0JUB dfjewolne Jo ABsless & Juawalduul 0} $300| PUE SBIUN0D 33D OM} UIUHIM Jn020 M jojid BYL TR PUE (181UaD ) SS800Y aJEdL)[eaH Bjowold 0} Jejua) ayL Aq dn jes weiboid joid e s ddy-3-0u0 | |
“SIOWOISNO BLIODUI-MO| SAIBS JeY} NOI BY} apISIN sweiBoud yym Bulieys elep el syuswiiolul ([ €2
“Rymn ayy uiyym swelboud Jo/pue sjuswipiedap usamiaq Bueys ejep el sjuaw|joiug 4 12z |
'SNOI @u} Usamjaq Buleys ejep el sjuawijoiul | [1Z |
[0z
12021 80925 [699°0€ L12'e8 1850 9692y [962°6€ 229'C 6002 104 [ejoL 6l
Jaquiadaq| sl
JaquianoN| zL
1890300 9}
Jsquiaydag| gl
jsnbny| v
Ainp[ el
%¥'SL 850'9€€ £22'€5C 961L°L S0s's [L€2'9 9eL'vlL ¥v8'9 134 191 0 0 4 S91 aunr|z)
%0°'GL 850'9€€ 120252 0/L'€ 0z1'0L |182'7 Lov'vL £69'9 6.7 6.2 0 0 € 9.2 Rew| 11
%\ vL 089'GeE 158'8vC 128'c 6LL'6 [2LL'y 1G6'EL 699'9 265 (433 0 0 A 14 1udy| oL
%€ €L 089'GEE 9£0'9¥C 0v8'z 058'. [S86'% Ge8'zl 1062 1443 Yalepn| 6
%¥'CL 089'GeE 96L'EVC 0L 885'8 [ZEL'S 0zl'el 0619 2le Arenigad| 8
%0°CL 089'GEE 92811 0€9 99¢€'8  [89Z'S ¥e9'el 66€'G 667 Asenuer| /
(©/d) syuedidiped OI-N) (W-7) [(syodoi@) [ Oa+r) ¢S8dInog uoneNded [ (3+3+a+0+8) 0858S ,ddy-e-auo 6002 9
% 8yey Elc)Ze) paysnipy | 18N uonuny pajsnipy [ejoL JET o) paulquod
uonelsued pejewnsy lejoL BN lejoL uaw||0Jug dhewoiny E
juawW|joIug JUBL||0IUT SSOIH 2
6002 aunr 1 €|
211399|3 B seo obaig ueg 4
uojjeljauad @ ‘uoll)y ‘uoljedlIeosy Juswjjolug - Z 9lqel JYVI V]
o | ] d [¢] N W 1 | ] | r | | | H | 9 | El 3 ] | v




"sjuswisnipe QLA 109381 Aew pue syjuow Joud ul payodal synsal apasiadns pue uldiay papodal aJe sjuawisnipe/suoijoallod palinbal Auy| 0z
puodsal o} Juedidlued e Joj papiwiad awl ay} o} anp Buipuad 8q Aew s)insal UONEDYLIGA ‘910JoI8Y L "PAJEIHUI YUOW U} O} Pal} SJe S)NSal UONEOYLdA (| 61
8l
%009 SLLL 001 €10°'L vev'e 6002 10} [ejo ) Ll
Jaquiaosaq| 91
JaquwidAoN| 61
13q030Q| vl
Joquaydag| ¢|
ysnbny| z|
Ainpf 11
%000 %9€°0 [ 0 0 %cZ’0 19S €22'€S¢ aunr| ol
%100 %68Vl 8¢ 6 6l %2100 881 1202Se Kep| 6
%€1L°0 % V519 8¢¢ 6¢ 66¢ %120 €€g 158'8¥¢ udy| 8
%S1°0 %16°29 79€ 44 [443 %cC0 9€g 9€0°'9v2 yaoie| /.
%010 %8229 314 €C 8¢¢ %Z.1°0 140)4 96l '€t Kienigad| 9
%900 %5669 44 Ll el %800 €0¢ 9z8‘Lve Ksenuer| g
paddo.iqg ,UoneoyLIaA paddo.iqg (s1qi1by8U] (esuodsai ou |elol Ajiap 0} uone|ndod 6002 14
uonendod wopuey [ejoL se paylia ) 0} uone|ndod pajsanbay JHVvO [ejoL
[E}O1 JO % ybnouyy paddoig anQ) paddoiq 0 % sjuedoied
paddoiq % sjuedioned sjuedioed
600¢ sunr €
211309|3 @ seo obaiqg ues z
S}HNS3Y UOoljeIJLIdA Wopuey plepuels - € d|qel JHVI |
[ H 9 _ F 3 _ d _ o) 9 v




A | B | C D | E F G
1 CARE Table 4 - CARE Self-Certification and Self-Recertification Applications1
2 San Diego Gas & Electric
3 June 2009

Pending/Never

4 Provided Received Approved Denied Completed Duplicates
5 |Total 89,001 15,795 14,736 353 436 270
6 |Percentage 17.75% 93.30% 2.23% 2.76% 1.71%
7
8 |" Includes sub-metered customers.
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| 1] CARE Table 7 - Capitation Contractors

| 2 | San Diego Gas & Electric

| 3| June 2009
4

Contractor Type Year-to-Date

1 5| Contractor Name (Check one or more if applicable) Enrollments
6 Private [ CBO WMDVBE LIHEAP Rural [ Urban Total
7 |AARP - Tax Aid
8 |ACCESS TO INDEPENDENCE OF SAN DIEGO X 3 3
9 |AFE X 0 0
10 |JAFRICAN ALLIANCE 74 74
11 |ALPHA KAPPA ALPHA HEAD START X 52 52
12 |Alpha of San Diego X 0 0
13 |American Red Cross X 516 516
14 |Bayside Community Center X 3 3
15 |Barrio Station 1 1
16 |BOYS AND GIRLS CLUBS X 1 1
17 |CAMPESINOS UNIDOS, INC X 189 189
18 |CASA FAMILIAR X 31 31
19 |Catholic Charities X 101 101
20 |CHICANO FEDERATION X 2 2
21 |CHINESE SERVICE CENTER OF SAN DIEGO X 12 12
22 |CHULA VISTA COMMUNITY COLLABORATIVE X 26 26
23 |CITY HEIGHTS COMMUNITY DEVELOPMENT CORP X 1 1
24 |CITY OF SAN DIEGO - Clairemont Community Center X 1 1
25 |COMMUNITY ACTION PARTNERSHIP - Orange County X 1 1
26 [Community Research Foundation X 5 5
27 |COMMUNITY RESOURCE CENTER 1 1
28 |Crisis House X 30 30
29 |ELDER HELP OF SAN DIEGO 2009 X 14 14
30 |[EPISCOPAL COMMUNITY SERVICES X 9 9
31 |Family Health Centers of San Diego X 19 19
32 |Foster Lift X 217 217
33 |Harmonium X 0 0
34 |[HEARTS AND HANDS TOGETHER X 77 77
35 |[HOME START 2009 X 59 59
36 |[HORN OF AFRICA X 3 3
37 |INTERNATIONAL RESCUE COMMITTEE X 17 17
38 |Julian Pathways X 0 0
39 [KURISH HUMAN RIGHTS WATCH, INC 13 13
40 |LA MAESTRA FAMILY CLINIC 2009 X 17 17
41 |LEGAL AID SOCIETY OF SAN DIEGO, INC. X 1 1
42 JLUTHERAN SOCIAL SERVICES, INC X 1 1
43 [MAAC PROJECT X 77 77
44 [IMABUHAY ALLIANCE 58 58
45 |MID CITY CHRISTIAN SERVICES 2009 X X 1 1
46 IMONTE VISTA HIGH SCHOOL COMMUNITY RESOURCE CENTER X 1 1
47 IMOUNTAIN HEALTH & COMMUNITY SERVICES, INC. X 9 9
48 |Neighborhood Health Care X 241 241
49 INEIGHBORHOOD HOUSE 43 43
50 |[North County Community Services X 0 0
51 |[North County Health Project X 73 73
52 |North County Interfaith X 13 13
53 |REBUILDING TOGETHER SAN DIEGO X 15 15
54 |Salvation Army X 44 44
55 |San Diego State University X 250 250
56 |SAN DIEGO YOUTH & COMMUNITY SERVICES X 2 2
57 |San Ysidro Health Center X 84 84
58 |SAY SAN DIEGO X 11 11
59 |SCRIPPS HEALTH WIC 1 1
60 |[SOUTH BAY COMMUNITY SERVICES X 16 16
61 |TRINITY HOUSE 1 1
62 |Turning the Hearts X 3 3
63 |Vista Community Clinic X 63 63
64 |YMCA YOUTH AND FAMILY SERVICES 7 7
65 [Total Enroliments 0 2,622 2,622




‘sjuswisnipe g1 A 1099)ja4 Aew pue syjuow Joud ul payodal synsal spasiadns pue uiaiay papodal ale sjuswisnipe/suonoallod palinbal Auy| 0z
‘sjuedioiied Jo Jaquinu 8y} Ul 8low Jo %G Jo soueleA Ajyuow Aue uiejdx3,[ 6} |
A
VIN 600¢C 104 |ejoL Ll
VIN Jaquialdaq| 9l
VIN J9qUWBAON(| G}
V/N 13q0300| v
VN Jaquaydasg| ¢}
V/IN }snbny| z|
VN Ainpf 11
%.LYv'0 %¥'SL 860°'9€€ €22'€5¢C 15608 VIN 9922/l aunr( 0l
%LC'L %0'S. 860'9¢€ 12025¢ 098°08 V/IN 91111 Rep| 6
%€0°L Y%l v, 860'9€€ 168°8v¢ 9€8°6. VIN 120691 iudy| 8
%LL'L %€'€L 089'GE€ 9€0'9vC 1898/ V/IN 6¥€' /91 Yote| L
%2150 %¥'CL 089°GEE 961°€ve 686°'LL VIN 102691 Aienigad| 9
%0'C. 089°'GEE 928°Lve 06€8. V/IN 9EY'€9l Aenuer| g
,abueyo <, uonesjauad sployasnoH |ejol Alup 2130913 AuQ seo 211J09]3 pue seg 6002 ¥
a|q16113
600¢ sunr | € |
2113993 @ seo) obaiq ueg Z
pu3-yjuoly jo se sjuedioiied - g djqel IYVI 1]
H 9 4 _ 3 _ a _ o) g v




d3d/343 moT

dd/33 PIN

d3d/33 moT

uonedioned
asuodsay puewaq @ Aoualoiyy ABiauz

pajjoJus YD }saybiH e
JuswAed auljuo 1Semo] e

aoue)sisse
JuswAed 1o} pasu Jsjealc) e

juswAed auluo mo e

siasn
80IAI8S [euosess YBiH e

pajjoJus
JYvO 1saybly puz e

uswAed sujjuo 1saybiH e

spasu 821AI8s YBIH e

suoljoeIdju|/loIreyDg

uos.ad ul
Ked o) Ajgy| ‘lew ueyy J8yi0

uosJiad ul
Ked 0} Aj@y1| ‘llew ueyy Jayl0

uosJiad ul Jo auluo
Aed oy Aj9y]] ‘lew uey) Jay0

9oualajald [duuey)

oluedsiH %01 @

+GQ ale 9,0z ®
196unoA 1o g Ajsol e
sJiajual AJsol e

+G9 dJe %0¢ ®
siaumoawoy Apsojy e

oluedsiH 1saybly puz e
¥5-G2Z AsoiN e

|[ooyos ybiH e

sJajual AJSo|\ e

solydesbowaqg

00062$ IHH ® 000°'6%$ IHH ® 000'v¥$ IHH ®
UIUOW/YMX 0LE Ypuow/Uypmnd 005 UIUOW/YMX 0G€ abesn 211309|3 |enuuy BAy

%V %61 %6 abes 214309|3 |enuuy Jo 9%

%0¢ %0¢ %V slawojsn) [enuapisay 3OAS 30 %
pabusjley) paysijqejs3 sa|Iqo\l Bunop

‘swelbouid

2oue)sISSY JawolsnY 1o} sluswbes 1abie) se palnuspl sey 399 QS siuswbas aaiy) ay) Jo Alewwns e si mojag

‘sanque

Juswbas a1epijeA 01 pajelodiooul alem AIOJIS) 821AI8S J99JS @Yl Inoge sjybisul ssauisng pue sasAjeue |eolsnels
"S||Iq 21I108]8 pue seb |enuue B0} pue 8pod |NZINd ,SI8WolsSnd JO UONBUIqWIOD B UO paseq ale sjuswbas asay |

"$90IAl8S pue swelboid s,399QS

ul uonedioied asealoul 0} SLIOKYS UOIIBINPa PUB UolEdIUNWWOD pajabie) aiow apinoid 0} pue saoualajaid
pue spaau Jawo}snd Jo Buipuejsiepun aAosdwi 0} Japlo ul sjuswbas |enuapisal padojdAap J99AS ‘9002 U|

aoue)sIsSsy Jawolsn) 10} syusawbag jobae |

odue|o ke je wucwsmmw JOMJEIN [enjuapISdYy FROAS




CERTIFICATE OF SERVICE

I hereby certify that a copy of MONTHLY REPORT OF SAN DIEGO GAS &
ELECTRIC COMPANY (U 902 M) ON LOW INCOME ASSISTANCE
PROGRAMS FOR JUNE 2009 has been electronically mailed to each party of record
of the service list in A.08-05-022, A.08-05-024, A.08-05-025, and A.08-05-026. Any
party on the service list who has not provided an electronic mail address was served by
placing copies in properly addressed and sealed envelopes and by depositing such
envelopes in the United States Mail with first-class postage prepaid.

Copies were also sent via Federal Express to the assigned Administrative Law
Judges and Commissioner.

Executed this 21st day of July, 2009 at San Diego, California.

/s/ Jenny Norin
Jenny Norin






