. Decision No. 39585 g | [ﬂ‘, *« [

oL

In'the Matter oftthe Application of

. Sunlend-Tujungn ‘Telephons Company,

‘8 ‘corporation, for .an Order author- Application NO. 27889
{zing changes in directory advertising

rates and conditions.

‘QPINION AND ORDER

Sunland-Tujungs Telephone ‘Company, Applicant in thia‘proceéding, ,
requests a.uth.ority %o increase Its telephone directory.sdvertising rates and
mod;!y.‘cond.itiom offective with the next issue of the d.:reétqrw ‘gchaduled on or
‘about -June.l, 1947, and to ca:;cci ite ;proeently effective telephone directory
advertising schedule. “Appropriste-notification was given to the Office of Price
Administration.

Applicant 'isgues’ s .telepirone d.irectory‘ which ‘dncludes ‘cover, line, a.nd
dloplay advomiaemnts ; insertgrand'tags, 1n addzggxon Lo thevtclephone numbers of
its subscriders.within the Sunland<Tujungs excha.ng.e,v‘: Ibs-‘Angeleé‘ County. Applicant
slleges that ito present -sctedule:for d;.roctory adv'e:t:is:h'g- does not conformito “
‘good. directorypractices, thai' the coeﬁ of~iaau:ne;>“cho'ldii-ectory ‘excoods the
re'venu;: Mm'diroctorya-a;dycrt::e;mé, wand'thnt sincevthe tread.in editing and priot.
ing cogts are still \ipward, “the .losees "uoﬁld.:-mount-'.ae‘; the .sizo of tho directory
grows. Accordingly, Applicant.proposes to ;incregac ratas:ror..dirocto:‘w advertine~
mm:s,v dfscontinue all advertising on cover pages and in the alphabetical ééction
of the d.irectory, elixinate inserts and tags,l and reviege conditions ‘so that ruture
;BBUGE my conforw to good directory practice and contaln, as near.»y a8 possidle,
atandardized. claseiﬁcat:.ona and rates as used by other conpanies of similar pize

and character. -

It 18 planned to revise the degign of thc‘telephonc directory %o con:om'

to 'the uniform deodgn and dimensions used' throughout the :Loé Angeles ‘metropolitan

cede




area. The present six by, nine inch. directory. and two-column classified; sectlion,are.

%0 be dlscontinued and: a standard; nine: by, 11 Inch. directory: bhaving:a. th;-oe-colum

| classified section is proposed: to- be: published. This change in design and increase

in size is expected to offer advertisers a aupex:ibr.- grade. of displays. in &, form-
more fitting to the present. size of the. exchange and; to- the metropolitan, develop-
zent surrounding the ,commi‘c:ﬁ.,

Present directory advertising: ratost/ are ohown, in, Exhibit A attached to

1/ Pregent Directory Ad,vcrbi.si.ng Rates: Rate Por Month
(1) COVER . -

© . # (a), First Cover,, Froat, Two Inches . $5.00

* (b) Second Cover, Imside Front, Full Page X.75

*.(¢) Third Cover, Inside Back, Full Page 1.50

» (4) Fourth Cover, Outside Back, Full Rage 2.00

(2) ALPBABETICAL SECTION
(a) First Wkite Page (Memo) Maxging, each .50
Lines of Information, each 30
(») Any Other Alphadetical Pages Available, each 1.00
(¢) Margins (Top or Bottom), each .50
() Listings: :
Each Bold Face Listing 23
Coxbination: One Alprabetical Bold Type
listing with One Clagsified Bold Type lListing 40
(3) CLASSIFIED DISPIAY ADVILRTISWTS
Ful) Page
1/2 Page
1/% Page
1/8 Page
Miscellazeous Full Fages, oach
Above retes include an ancior listing uader the
teading with whica the 2 opw is associated.

(&) CIASSIFIED COLUMN ADVERTISING
(a) Each Informational Inch, 1 Columnax Inch
(o) Trade Mark Beading: Each noading with omdlen
(c) Trade Narik Listings: ZEach dold face type listing
(&) Listinge:
Each 20old Zace type liating
Two Or more, each ‘
With additional space, each
Combination: One Classified Bold Type Listing
with One Alphadbetical Bold Type Listing
(5) INSERTS
Bound 4n book
# One color - per side 1.50-
* Two colors ~ per side 2.2%

(6) TAG, each side _ 1.50

* Any space may be divided inteo smaller fractional spaces and sold to more than

one advertiser ;prov.‘.dad. s pro rata charge 1o nzade based on the charge for the
entire space.




the application. The rateSereqjested, shown in Exhibit A attaéhed‘hereto,-are
expected 4o produce adequate reveaues 0 cover ‘the cost of issuing the :directory.
Sunland-Tujunga Telephone Company having made applicatioh'for authority
'tofincrease~rate5uaéd~mddﬁfy'conditionsanlating’towixs tclephonc:directofy;adwe:-
wising service; the Rallroad Commicsion having considered: Applican r3request ‘and
‘pedng -of the-opinion that a public hearing'is not required, and"that:the'applica—
tioashould be granted, and finding that the increases in d;rectofy advertising
.rates herein-ordered are justified, thercfore,
IT IS ORDERED as follows: _
L. Sunland-Tujungs Telephone Company may maxe effective, beginning
with the next issue of ‘its ‘telephone directory seheduled :on: or
about June L, 1947, ‘the changes in practices discussed above. and

the rates and conditions as shown in Exhidbit A -attached -hereto
and made a part hercof, ' .

. 2+ Necessary tariff'filiﬁgq,,in accordance with General Order No. 96,
shall be made -mot later:than 15 daysﬁimmcdiately'precedingftheir
effective date. , :

3. fThis Order shall'become effective on the thirtieth day after:the
date hercof, _ '

S 41, . o
Dated at‘;‘“ {Thpiezgertan_» Celifornia, Abis Lh “~ igay
ot Marevaedia s 29060 -

-

‘Commissionerse - -’




'EXHEIBIT A

Exchange Service Schedule No. Dl

CIASSIFIED TELEPHONE DIRECTORY ADVERTISING SERVICE

APPLICABILITY

Applicadle to advertising in the Company's Clasaified Tclophone Dx.rectoz'y.r
TERRTTORY |

In the territory as defined on mps and in the prelmimry statements
filed as part of the tariff schedules.

RATES

(1) Display Advertisements:
' Onc-quamr- columm.
One-balsl column
Two ono«half columns
Avove rate includes an anchor liatmg, ir
desired, under the heading with whick the
display is associated.

(2) Column Advertisings
“{a&) BEach informational liating
{v) Each Trade Mark heading
‘Avove rates comtemplate one column inch of
‘space. An informational listlng 1s limited
to thils derth. Trade Nark headings my
oxceed tils depth. to & waximum of zhroo
regular type J.iaw.nea -each zuch line ©
fraction thereof taking the mmte for em
addivional line of inforzmation.
(¢) Each Trade Nark or Trade Name cross reference
(&) Each Trade Name listing
Above rate contemplatec the mame of a product
or service in bold type 'ag 'a capticon, and the
advertiser’s names in all capitals, regular
. typo-.
(o) Listings:
Each Dpold ‘type liating
Each regular.type listing
Additional lines of 'Information
Not to exceed s totel Of three lines Iin
addition to the listing or Trade Mark
‘heading with which 'sassociated:
Eack line or fraction 'thoreof

SPECIAL CONDITIONS

(Same as those set forth in ExhibIt B atiached to ‘the application)




