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Decision No. 89734 v 78

BEFORE THE PUBLIC UTILITIES COMMISSION OF THE STATE OF CALIFORNIA

In the Matter of the Application

of THE PACIFIC TELEFHONE AND

TELEGRAPH COMPANY for authority

to split and rearrange the present ’
Yellow Pages sections of the Application No. 57980
San Mateo County and the Palo Alto (Filed April 7, 1978)
Directories into three Yellow Pages (Amended August 24, 1978)
directories to be known as Pacifica,

San Bruno Yellow Pages, Burlingame,

San Carlos, San Mateo Yellow Pages,

and Menlo Park, Palo Alto,

Redwood City Yellow Pages.

OPINION

By application filed April 7, 1978, amended August 24, 1978,
The Pacific Telephone and Telegraph Company (Pacific) is requesting
authority to rearrange the present yellow page sections of the
San Mateo County and Palo Alto telephone directories into three
yellow page directories to be known as the Pacifica-San Bruno yellow
pages, Burlingame-San Carlos-San Mateo yellow pages, and Menlo Park-
Palo Alto-Redwood City yellow pages. White page coverages for
subsceribers in these areas would bHe substantially unchanged.

The San Mateo County directory has been published by
Pacific in essentially its present form since 1929. In 1961 Pacific
filed Application No. 43560 (June 30, 1961) to split the San Mateo
County alphabetical and classified directory into three sections and
the Commission by Decision No. 62629 (Octovder 3, 1961) denied the
application, noting the divisions of the book across strong lines
of community interests, substantial community opposition, and the
attendant decrease in yellow and white page listings distridvuted
to users. In its decision, the Commission specifically left open
the possibility of splitting the directory in the future should
circunstances warrant. ‘
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In an attempt to make clessified directory boundaries
sult the shopping habits of thelr users more closely, Pacific has.
instituted & serles of shopping hablts studles. In each study an
independent firm surveys a representative sample of subscriders in
a selected area to determine (1) the areas in which residence |
customers most frequently shop, (2) the areas in which customers
most frequently call businesses and other residences, and (3). the
forelign directories most often requested by residence customers.
The results of the study are used to suggest and evaluate possidble
directory reconfigurations that might lead to more rational difectory
area boundaries, l.e., customers receiving yellow pages more closely
aligned with their shopping habits and the advertisers reaching &
larger percentage of potential buyers. '

In support of its request to revise boundaries for the
San Mateo County and Palo Alto directory areas, Pacific has attached
to its application as Exhidit D a portion of the results of a '
shopping hablts study done by an independent consulting firm. The
study indicates that there are many areas with little community of
interest Jjoined within the present San Mateo County directory, and
areas with high community of interest segregated into the San Mateo
County and Palo Alto directory areas. As an exaxmple of the former,
one percent or less of Pacifica and San Bruno residents’ shopping
is done in Moss Beach-Half Moon Bay~La Honda-Pescadero, or San Carlos-
Belmont, or Redwood City, or Menlo Park-Woodside, yet all these areas
are included in the yellow pages distributed to Pacifica and San Bruno
residents in the current San Mateo County directory. Similarly, a
very small proportion of the shopping done. by Moss Beach-Half Moon
Bay~La Honda-Pescadero, San Carlos-Belmont, Redwood City, and
Menlo Park~Woodside residents is done in Daly City and Pacifica.
Thus, businesses Iin these areas which wish to expose their potential

customers to yellow page advertising must pay £or far more extensive
coverage than they require.
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At the other extreme, La Honda-Pescadero residents do
16% and Redwood City residents 25% of their shopping in Palo Alto,
and Palo Alto residents do 22% of their shopping in Redwood City
and Menlo Park-Woodside, yet these areas are segregated into two
different directories. Thus businesses in these areas which wish
to target fthelr yellow pages advertising at the residents who shop
in thelr areas must purchase advertising in dboth the San Mateo
County and Palo Alto directories and pay for and cover a far greater
geographlic area than they need in most cases. |

There will no doudt be some advertisers and some shoppers
for whom the present directory setup more closely parallels their
needs than would the proposed rearrangements; however, the shopping
habits study matrix shows that they are at most a small minority
and that the proposed rearrangements would be an improvement for
most advertisers and shoppers. o

For those shoppers who do need s greater area of yellow
page coverage, Pacific's present directory distribution practices
allow them to request and receive free of charge directories for
thelr areas of interest. For the minority of advertisers who
require geographic coverage beyond the dboundaries of the proposed
new directories, there remains the option of subseriding to
advertising in more than one of the proposed directories, albeit
at somewhat higher cost than at present. We are persuvaded that
Pacific's proposed directory areas represent a much improved and
more reasonable arrangement than the present directory areas which
are based upon historical and outdated boundaries.

In general, any split of a large classified directory into
two or more smaller directories will result in some paper savings,
and often the savings will be significant. This is txue because,
in the case of one directory area split into two, even if all
customers in the new aress require both new directories they will
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have approximately the same number of pages as they did previously.
Of course, not all customers will require or request both new
directories and thus the paper savings. There will, however, be
some offsetting effect due to businesses which choose to adveriise
in both new bHoOoOKs.

Pacific has presented as Exhibits G and H to this
application summaries of the expected paper savings due to the
proposed rearrangements under both the present tariffs and the
tariffs proposed by Pacific in its Application No. 57465. In each
case, Pacific would need to print a greater number of smaller
directories than at présent, and the total number of pages, and
thus paper usage would be less. Pacific claims that there would
be a saving of 34 tons of paper (4%) without considering effects
of the proposed rate increase in Application No. STHE5.

We are persuaded that, in the case of the San Mateo County
directory user, receiving a smaller yellow page directory with
fewer unneeded listings would make that directory much more con-
venient and usable. Likewise, from the standpoint of the Palo Alteo
yellow page directory user, receiving a directory with listings
which more completely cover his shopping area of interest would
meke that directory more convenlient and usable. From the standpoint
of the advertiser in any of the three proposed directory areas,
when the user finds the directories more usable and convenlent,
the advertiser realizes more value from the ad.

Pacific's application detalls the number of utility
telephone and network access lines in each of the exlsting and
proposed directory areas. Under present tariffs, the San Mateo
County directory is in rate group 19 and the Palo Alto directory
i1z in group 17; for the proposed directories, Pacifica-San Bruno
would be in group 14, Burlingame-San Carlos-San Mateo would be in
group 17, and Menlo Park-Palo Alto-Redwood City would be in group 18.

.
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Under the tariffs proposed by Pacific in Application No. 57465 and
now before the Commission, the present San Mateo County directory
would be in group 42 and the Palo Alto directory would be in
group 30. This proposed rearrangement would put the Pacifica-

San Bruno directory in group 28, and the Burlingame-San Carlos-
San Mateo and Menlo Park-Falo Alto-Redwood City directories in
group 35. :

Thus, advertisers in the present San Mateo County:directory
who chose to advertise in only one of the proposed new directories
would reallize a reduction in their advertising charges and a reduc-
tion in their area of coverage with this proposed rearrangement.
Advertisers in the present Palo Alto directory would realize an
increase in their directory advertising charges and an enlargement
in their directory area coverage.

Pacific states in the application that the rearrangements
as proposed would have resulted in a $359,000 increase in revenues
and a $205,000 increase in expenses for the 1978 issues under the
present rates. Similarly, this rearrangement, together with the
rate increase proposed in Pacific's Application No. 57465, would
have caused an increase in revenues of $1,233,000 and an increase
in expenses of $182,000 for the 1978 issues under the A-57465
proposed rates.

Pacific's tariffs 17-T (Exchange Telephone Service -
Directory Listings) and 39-T (Classified Telephone Directory
Advertising) provide that each business subscriber is entitled to
one free Service Regular Listing (SRL) in the yellow pages. Under
Pacific's proposed rearrangement plan, all dDusiness SRL's appearing
in the existing San Mateo County directory would be included in
each of the three proposed yellow page configurations with the
exception of Daly City businesses' SRL's. Daly City wouldACOntinue
to be part of the San Francisco yellow pages area, and Daly City
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businesses, most of which are in the San Francisco exchange and
which now receive an additlonal SRL in the San Mateo County bdook,
would henceforth receive that SRL in the Pacifica~San Bruno yellow
pages. Businesses In the old Palo Alto directory area would receive
an SRL in the proposed expanded Menlo Park-Pelo Alto-Redwood City
yellow pages, thus increasing thelr free coverage.

Pacific's application states that the white pages sections
of the existing San Mateo County and Palo Alto directories would
not be changed under this proposal. To accomplish this, Pacific
would issue editions tallored to the location of the sudscriber:
Pacifica~San Bruno subscribers would receive the Pacifica-San Bruno
yellow pages, dbound together with the existing San Mateo County
white pages and issued In April.
Burlingame~San Carlos~-San Mateo subscriders would recelve the
Burlingame-San Carlos-San Mateo yellow pages, bound together with
the existing San Mateo County white pages and issued in April.
Menlo Park-Redwood City-la Honda-Pescadero subseribers would receive
the Menlo Park-Palo Alto-Redwood City yellow pages issued in March,
and the existing San Mateo County white pages bound separately and
issued in April. ‘
Palo Alto subscriders would receive the Menlo Park-Palo Alto-
Redwood City yellow pages, bound together with the existing Palo Alto
white pages and issued in March.

Publication of the revised directories under this proposal
would begin with the 1980 editions of each directory.

It 1s apparent from the preceding that Menlo Park-
Redwood City~La Honda-Pescadero dusinesses which advertise in the
April 1979 through March 1980 San Mateo County yellow pages will
need to renew thelr advertising in the March 1980 Menlo Park-Palo Alto-
Redwood City yellow page directory in order to have continuous
coverage in their local areas, and thus they will of necessity have
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advertising in both books during March 1980. Although some of these
advertisers undoubtedly are targeting thelr ads at a wider area and
would continue to receive value from the 1979 book, most are local
advertisers and the value of thelr advertising in the 1979 San Mateo
County yellow pages directory would be greatly diminished by its
supersedure dby the proposed new Menlo Park-Palo Alto~Redwood City
directory. It would be unreasonable to charge them for thelir

March 1980 advertising in the San Mateo County yellow page directory.
Forgiveness of these charges is provided herein.

Most advertisers from the proposed Paclifica-San Bruno
and Burlingame-San Carlos-San Mateo directory areas can be presumed
t0 be targeting their advertising at thelr local areas or to
San Mateo County as a whole. The value of thelr advertising would
be much less diminished by one month's supersedure of & portion of
the directory, and thus for them no speclal one-time adjustment of
charges would be warranted.

Pacific's tariff 106-7 (Alphabdetical Telephone Directory
Advertising) sets forth rates for white bold listings. In general,
white bold listing rates for local advertisers are determined dy
the coverage and rate group of the local yellow page directory,
even though the white page directory may be common to and cover
the areas of two or more yellow page directories. For non-local
advertisers, in contrast, the tarliff rates for white bold listings
are established by the rate group of the largest yellow page
directory ares served by those common white pages in which the
white bold listing will appear. We believe this to be entirely
proper for Pacific's present directories.

For this proposed rearrangement, however, such a method
presents difficulties. As explained above, Menlo Park-Redwood City~
Le Honda-Pescadero subscrivers will continue to receive white pages
covering the exlisting San Mateo County directory ares, while Palo Alto
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subsceriders will continue to recelve white pages covering the existing
Palo Alto directory area, although both will receive the same yellow
page coverage. White page advertisers Iin the Palo Alte edition should
have thelr rates based not upon the entire Menlo Park-Palo Alto-
Redwood City yellow pages coverage, but rather upon the smaller Palo Alto
portion of that area which their white pages listing reaches..
Similarly, white page local advertisers In the Menlo Park-
Redwood City-Lea Honda-Pescadero area should have their rates based
upon only that local coverage ares rather than including Palo Alto
circulation. White page advertisers from outside the area of the
San Mateo County common white pages should continue to have thelr rates
based upon the highest of the white page advertising rates of the three
areas reached by their bold listing.

Letters or Protest

. 1. Thomas J. Zays

Thomas J. Hays, Executive Director of the California Moving
and Storage Association, expressed concern that General Telephone
Directory Company's newly introduced unregulated directories in |
Santa Clara County, along with Paciric's intention to rearrange %
and split directories in many areas, would increase advertising j
costs manyrold for his industiry.

We must decline comment on the matter or General Telephone {
Directory Company's unregulated directory sales, as these are -
beyond our regulatory Jurisdiction. We note that nowhere in his
letter did Mr. Hays specifically refer to the proposed directory
rearrangements contemplated by this epplication. It is clear :
that Mr. Hays' concern Iis not with tals speclfic epplication, dut ;

rather with the general concept of splitting and rearranging
Pacific's directories.

I
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As noted in the preceding discussion, advertisers in the
present San Mateo County directory who choose to advertise in
only one of the proposed new directories would realize a reduction
in their advertising cnarges and a reduction in their area of
coverage with this proposed rearrangement. Advertisers Iin the
present Palo Alto directory would realize an increase in their
charges and an enlargement in thelr coverage. The moving and
storage Iindustry Lis apparently one which feels Lt must advertise
more widely than in Just one local directory, and thus would
benefit from the lower per capita coverage cost offered by direc-
tories which cover as large an area as possible. We noted that
there would no doubt be sonme advertisers for whom the present
directory setup more closely parallels thelr needs then would the
proposed rearrangements, dut that they are at most a small minority
and the proposed rearrangements would be an improvement for most
advertisers and shoppers. | |

Shirley Hort

Shirley EHort of Millorse protested the rearrangements on the
"basis that she shops in many other areas outside her proposed local
directory boundaries; that this would be an inconvenience to the
customer and a deprivation to small dbusinesses that derive new
business via the yellow pages; and that the present arrangement
is necessary because there 1s no single newspaper that provides
advertising coverage to the entire area.

In response to the rirst two of her points, we refer to
Pacific's shopping habits matrix, Exhidbit D to the application,
whica Indicates that San Mateo-Burlingame-Millbrae residents on
the average do 86% of their shopping within the proposed directory
area, 7% more within the boundaries of the existing San Mateo.and
Palo Alto directory areas, and the remainder outside those areas.
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Pacific does not dispute that a portion of directory users'
shopping is done outzide the proposed directory area doundaries;
that is self-evident and supported dy the shopping habits matrix.
Pacific argues, and we agree, that the proposal would benefit
most users and advertisers by eliminating many unneeded ads from
businesses far removed from potential shoppers and allowing
businesses to more accurately target their advertising. We also
pointed out in our previous discussion the ract that the minority
of shoppers who need a greater area of yellow page covéfage may
request and receive directories for thelr areas of interest without
charge, and that the minority of advertisers who require greater
geographic coverage st1ll have the option of subfcribing to
advertising in more than one directory.

Ms. Hort's third point that there is no single newspaper that
covers the entire area, 1if true, would be a further indication that
there is little community of Iinterest encompassing the entire area.
We see little of relevance in this argument which would support
maintaining the existing directory doundaries in light of the
very persuasive arguments to the contrary.

Dr. and Mrs. Donald Belt

rd

Dr. and Mrs. Donald Belt of Atherton protested the rearrange-
ments on the grounds that the present San Mateo County directory
Is useful because it 1s comprehensive, and it would be necessary
t0 hunt through two directory volumes 1f the proposal were
authorized. They further noted that this appears %o be an ill-
disguised attempt by Pacific to generate nore dlrectory advertising
revenues.

No reasonadly sized directory, no matter how well arranged,
can possidbly cover all the shopping needs of all users. There
will always be those very near the directory boundaries who require
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additional coverage and others with special interests who need
even wider coverage. The dest we can hope for is to configure
directories to serve the greatest number possibdle with a book of
reasonable size. It is of speclial interest to note in this regard
that the City of Atherton lies astride the present boundary between
the San Mateo County and Palo Alto directories, and is split half
into each directory. Atherton would lie near the center of the
proposed Menlo Park-Palo Alto-Redwood City directory. It would.
be reasonable to conclude that fewer Atherton residents, not more,
would need two directory volumes if the proposal were suthorized.

With regard to Dr. and Mrs. Belt's second point, our decision
herein does not hinge upon the revenue and expense effects of
Paclific's proposal and we make no explicit finding as to thelr
magnitude. We shall, however, take those effects Inte full con-
sideration during the course or future rate meking.

Attorney Edward A. Kent, Jr.

Attorney Edward A. Kent, Jr. of Palo Alto protested the
proposal on the basis of increased charges. Mr. Kent states
that he advertises in four bHooks and this proposal would increase
that nuaber %o six. Ee further states that tke proposal would
result in directory advertising cost increases to all small
businesses and ultimately to thelr customers.

It is true that this proposal may cause some advertisers
to increase the number of directories they advertise in dy one,
from one Yook to two, or from two to three. In these cases
advertising charges will increase. As we have previously dis-
cussed, however, most businesses in Palo Alto, Redwood City or
Menlo Park, for instance, do not draw an appreciable portion of
their customers from distant parts of the directory areas.
Pelo Alto businesses which wish to reach potential customers in
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adjeacent Menlo Park or Redwood City must presently advertise in
both the San Mateo County and Palo Alto directories. Under
Pacific's proposal these advertisers could reach those areas at
a slgnificantly lower cost by advertising in Just the proposed
Menlo Park-Pale Alto-Redwood City yellow pages. If they require
wider coverage they could choose any two of the three proposed
directories and pay no more than at present, and in most cases
less. We doubt that a large proportion of businesses advertisg
in four dooks as does Mr. Kent presently. We reject his conten-
tion that advertising charges will increese to all smeall dusinesses,
or even more than a smell fraction of them.

Fred Krinsky

Fred Krinsky of Ad Visor, Inc. put forth a protest on the
general concept of splitting directories. XHe correctly points
out that those dusinesses which must cover the entire directory
area will incur higher advertising cnarges in a greater number of
smaller directories. Mr. Krinsky offers to provide "... signatures
of 25 or 2,500 persons ..." or whatever is necessary to ensure
that this and other pending directory split proposals are brought
t0 hearings. He further maintains that Pacific may have a duty
to publish only wide aree directories and leave the smaller
directories to independent, non-regulated directory publishers.

Ad Visor has been offered the opportunity to address the
general concept of directory splits in QII-5 currently deing
heard, and incdeed has cross-examined staf?f and company witnesses
extensively on that subject. We are here dealing with one specific
directory reconfiguration proposal, not with the general concept,
and have addressed the arguments for and ageinst granting it.
We believe the proposed rearrangements in this speciflc case to
ve in the best interests of the public as a whole, while recog-
nizing that they may work to the disadvantage of some.
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Mr.. Krinsky mentions wide area directories and the smaller
directories put out by inaependent publishers. We find no merit
in any argument which maintains that the directories of a regulated
telephone utility must be less than convenient as possible lest
They inadvertently draw users and advertisers from non-regulated
directories. Our conclusions in this matter rest in maJor part
on the usefulness or the directories ror the public and not the
wtility's ability to meet competition.

David L. Wilner

David L. Wilner of Consumers Lobby Against Monopolies (CLAM)
opposed this application on the grounds that Pacific did not
furnish notice to its advertisers ané the Commission did not hold
public hearings. He points to the c¢ompetitive nature of the
classified directory business and proposals seeking deregulation
as factors supporting the need for public hearings. Mr. Wilner
suggests that this applicatién be consolidated with Pacific's
Application No. 57465 ror increased directory rates, which is
currently before us. _ :

Paclific has given adequate notice of the proposed directory
rearrangements to all subscribers in the arfected area by HLlL
inserts and has published notices in local newspapers.

As we stated when addressing the protest of Ad Visor, Inc.,
our conclusions in this matter rest in majJor part on the useful-
ness of the directories and not upon the ability to meet competi-~
tion. The proposals concerning deregulation to which Mr. Wilner
rerers are bdeing considered in Q0II-5, and as we also noted 1n
connection with Ad Visor's protest avove, that 1s.the‘proper‘
forum in which to contest the general concept or directory
rearrangements. We note that Mr. Wilner is an acTive party in
that proceeding. o
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Paciric's Application No. 57465 was filed on July 20, 1977
and has veen the supject of 19 days orf hearing thus far. While
we could consolidate this application with the earlier one as
Mr. Wilner suggests, we see no advantage to doing so. On the
contrary, to further burden that proceeding oy consolidation
with this amended application which was filed 13 menths later
would be unreasonable and unnecessary.

Letters or Support c e

1. Russell E. Mason-

Russell E Mason, Ph D., or Portola Valley wrote in support
of the application. He notes that the cities to be included in
The proposed Menlo Park-Palo Alto-Redwood City yellow pages are
ene soclo-economic unit. Dr. Mason recommends that Portola Valley,
Woodside and Atherton be included in that directory, and suggests
that San Carlos residents might well prefer inclusion.

Pacific's proposal incorporates Dr. Mason's suggestion or
Including Portola Valley, Woodside and Atherton in the proposed
Menle Park-Palo Alto-Redwood City directory. The shopping hadits
matrix indicates, however, that San Carlos is more closely
assocliated with 1ts neighbors %o the north, and thus it has been

properly Iincluded in the proposed Burlingame-San Carlos-San Mateo
directory.

- Roy Bradrord, Jr.

Roy Bradrord, Jr. or American National Insurance Company in
Santa Clara also wrote in support of Paciric's proposal.
Mr. Bradford states that he has lived over 50 years in Burlinganme,
San Mateo and Palo Alto and urges that the application be granted.
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Public Bearings

Paclfic has given notice of the proposed rearrangements to
all subscribers in the affected area by dill inserts and has pubdblished
notices in local newspapers. Only six protests and two supporting
letters have been received from the hundreds of thousands of sub-
scriders notified. We have addressed the main thrust of each of
the protests and explained why they should not prohidit the ex parte
approval of Pacific's request. o

Under the circumstances, we c¢onclude that no public hearing
is necessary.

Findings

1. The San Mateo County and Palo ALlto yellow page directories
ac presently constituted are based upon historical dboundaries and
do not reflect the present-day shopping habits of users or the coverage

needs of most advertisers.
2. Pacific commissioned a study to determine the shopping habits
of users and thus the advertising coverage needs of advertisers in
. these directory areas. This study Indicates that the rearrangement
of the San Mateo County and Palo Alto directories albng lines similar
t0 those proposed will result in directories which more ¢losely match

the shopping needs of customers and the advertising needs of businesses
than do the present directories.
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3. The resulting directories would be less bulky and nmore
convenlient for the user. The resulting directories would use less
paper and thus promote conservation of that resource.

4. Under Pacific's present directory advertising tariffs 39-T
and 106-T, present San Mateo County directory advertisers who choose
to advertise in one of the proposed new directories would realize
a reduction in their advertising charges from group 19 to group 14,
17, or 18 depending upon the directory chosen and a commensurate
reduction in directory area coverage; present Palo Alto directory
advertisers would realize an increase in theilr directory advertiéing
charges from group 17 to group 18 and a commensurate enlargement
In their directory area coverage.

5. Under Pacific's tariffs proposed in Application No. 57465,
present advertisers in the San Mateo County directory who choose to
advertise in one of the proposed new directorlies would realize 2
reduction in their advertising charges from group 42 to group 28 or
group 35, depending upon the directory chosen, and a commensurate
reduction in directory area coverage. Present advertisers in the
Palo Alto directory would receive an increase in their advertising.
charges from group 30 to group 35 and a commensurate enlargement
in their directory aresa coverage.

6. The 1979 San Mateo County directory would be used from
April 1979 through March 198C. The proposed new Palo Alto yellow
page directory would be published in March 19680. Thus, yellow page
advertisers located in the existing San Mateo Cownty directory
area who are to be included in the proposed new Palo Alto directory
area would be covered in doth directories during March 1980. Since
the value of their advertising in the 1979 San Mateo County directory
would be greatly diminished by its supersedure by the proposed new
Palo Alto directory covering thelir ares, 1t would be unreasonable to
charge these local advertisers for their March 1980 yellow page
advertising in the 1979 San Mateo County directory.
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7. TFor local advertisers, white page bold listing rates
should be based upon coverage in the ares common to the local
yellow and white dlrectory sections. For non-local advertisers,
white page boléd listing rates should continue to be based upon
the highest local rates applicable within the area covered by thé
white listings. .

8. Pacific's proposal to split the present yellow page
sections of the San Mateo County and Palo Alto directories into |
three yellow page directorie, to be known as Pacifica-San Bruno
yellow pages;. Burlingame-San Carlos-San Mateo yellow pages,
and Menlo Park-Palo Alto-Redwood City yellow pages, and to
publish and distribute the three new directories in March and
April of 1980, the normel publication dates of the existing
Palo Alto and San Mateo County directories, is reasonable and
should be approved.

9. No public hearing is necessary.

IT IS ORDERED that:

1. The Pacific Telephone and Telegraph Company (Pacific)
is authorized to split the present yellow pages sections of the
San Mateo County and Palo Alto directories into three yellow page
directories to be known as Pacifica~San Bruno yellow pages,
Surlingame-San Carlos-San Mateo yellow pages, and Menlo Parke
Palo Alto=-Redwood City yellow pages, and to publish and distridute
the three new directories in March and April of 1980. Pacific is
authorized to file and make effective in accordance with General
Order No. 96-A revisions to 1ts alphabetical and classified
directory advertising tarlffs to reflect these changes.
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2. Charges for yellow page advertising in *he San Mateo
County directory for March 1980 shall be forgiven for advertisers
located in the existing San Mateo County directory area who are
to be included in the new Menlo Park-Palo Alto-Redwood City directory
area, due to one nonth of advertlising duplication.

3. Por local advertisers, Pacific shall charge white page
bold listing rates dased upon circulation in the area common to
the local yellow and white page directory sections. Por non-local
advertisers, Paclific shall charge white bold listing rates based
upon the highest local rates applicable within the ares covered
by the white pages. :

The effective date of this order shall be thirty days
after the date hereof.
Dated at San Francisen » Californis, this




