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PUBLIC UTILITIES,COMMISSION OF ~STATE OF CALIFORNXA .. 
'COHMISSION'-ADVXSORY AND -COMPLIANCE: DIVISION 
'.rELECOHKUNlCATIONSBRANCH ' 

BI~QM'll.r.lQB 

RESOLUTIONT-1S03" 
September' 2, '1992 ' 

RESOLUTION '1'-15-03,7. FOR MCCAW CELLULAR COMMUNICATIONS 
INC.-AFFILIATED 'CELLULAR RADIOTELEPHONE UTILITIES: 

VENTURA CELLULAR TELEPHONE COMPANY (U-3010-C), 
STOCKTON CELLULAR,TELEPHONE COMPANY (U-3012-C), 
SACRAMENTO CELLULAR. TELEPHONE COMPANY (U-30l3-C), 
FRESNO CELLULAR TELEPHONE COMPANY (U-30l4-C), 
SANTA BARBARA CELLULAR SYSTEMS, ('O-3015--C-),. 
NAPA CELLt1LAR TELEPHONE COMPANY (U-3016-C), 
SALINAS CELLULAR TELEPHONE COMPANY CU-301a-C), 
REDDINGCELL'O'LAR PARTNERSHIP (U;.,302'O-C), 
CAGAL CELLULAR COMMUNICATIONS CORP. (U-3:02l-C), 

REbUEST' OF CELLULAR RADIOTELEPHONE, UTILITIES TO, DEVIATE 
FROM GENERAL ORDER 9'6,-A TO CONDUCT" MARKET' TRIALS AT' 
RATES, TERMS,' AND CONDIT'IONS DIFFERENT' FROM THEIR 
TARIFFS, USING COMMISSION APPROVED,' GUIDELINES • 

. I • ( . 

BY ADVICE, LETTER::NOS •. 4,7 (U-lO·10-C),." '6,,0 ('0-30 12:-C) , a9 
(U-30l3-C').,-- S-S· {U-3-0'14,-C ),4,9: (0-3'0 lS--Cl:,S,J: ('0-30 l~C) , 
41 (U-30'18-C), 3,0" CU-30Z0-C) I .45-, (U-3021-Cr" FILED ON 
.::rtmE 22',., 19:9'2.' , " ,'",' , ' 

;, " 

m:tMMX 

This Resolution authorizes the Advice Letters (A.I..) filed by the 
affiliated. cellular companies o·f MCcaw Conununications Inc. 
(McCaw), shown- above, to become effective' on the date that each 
respective cellular radiotelephone company files a supplement to 
its, advice letter reflecting changes ordered in this Resolution. 
These advice'letters request blanket authority to deviate from 
General Order (G.O.) 96-A to conduct market trials- at rates, 
terms, and conditions d'ifferent from', existing tariffs. Approv~l 
of this deviation is conditioned upon striet adherenee to the 
Guidelines ,for Conducting Technology Tests, and Market Trials 
(Guidelines) contained, in this Resolution. This. Resolution also 
provides:- blanket, au~ority ',to other: cellular telephone utilities 
todeviatefromG .. O: • .'9'6~A to., cond.uc:tm~rket. trials contingent' 
upon-tbeir,f'il'ing' tarif,fs" containing the, Gu:tdelines." in- this:: 
Resolution,., ,,' , '.,: " , " " " , " ,- , '::" ' ' .. ~" 
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Resolution '1'-15037 
~ ·Cellulc.r Rc.d:LotelephoneCompc.nies! anf 

september 2 ~ 1992 ' 

One protest was-received from- Cellular ReselleraAssociation, 
Inc. (CRA) on July 13, 1992'. ' ' 

aAClSGROWQ 

General Order 96--A states that Commission authorization must be 
obtained before any utility may furnish serv1ce at rates or under 
conditions other than those that, are contained in ef,fective 
tariff schedules, including new" nontariffed serv1ces.. Requests 
maybe- made by formal application, or if of minor importance or 
temporary in nature, by an advice letter filing. 

With increasing competition in the telecommunications 
marketplace r the need for telecommunieations utilities to quickly 
evaluate the marketability of new serviees to' ensure new sources 
of revenue, meet customer service needs, c.nd remain competitive 
has become evident. The current requirements of G.O. 96-A would 
necessitate a telecommunications ut1lityto immediately tariff a 
new service without a market trial" increasing the risks, that the 
new service might not be profitable or meet the needs, of the 
utility" eustomers. 'l'he McCaw-a.ffiliated. ce-llular utilities- have 
requested authorization toeonduct lMrket- trials without 
complying with G-.,O.9'6,-A, but subjeet to"l5pecified guidelines,. 
If market trials are to· be permitted,,: the Commission must review 
such market trial proposals for feasibility and.' for potential 
benefit' or detriment to the utility"s eus,tomers. 

'l'he proposed guidelines subm.itted~ in 'the above advice' letters by 
each cellular radiotelephone company a:e c.s follows; ("'Compc.ny" 
denotes a cellular radiotelephone company): 

1. The Company shall submit a Market Trial Description to 
the Chief of the Telecommunications Branch of the Commission 
Advisory and Compliance Division (,CACO) 30 days- in advaneeof the 
beginning of the trial for CACD' s information and review. The 
market trial description, will be considered Company proprietary 
inform~tion and will be treated c.s confidential under General 
Order No.. 6·S-C.. The Market TrialOescription and' subsequent 
modifications, to the Description require CACO approval. CACO'may 
express its; approval'by (i) written notification to the Company; 
(ii), oral notificationto,theCompanYi or C'iii»by taking no, 
action on the submitted Market TrialOescription or modifieation, 
as discussed in paragraph 2' below .. 

, ' 

2. Once the Company has filed the Market '1'r1al Oescription 
or modification to" the Description,. CACD w.ill have 10 business 
days to notify the person designated by the Company at the time 
the Company submits its Market Trial Oescription, in writing or 
orally, of any questions it may have reqarding the market trial. 
The purpose of the 10 day notice is to provide CACO a mechanism 
by which it may discuss issues raised by th~ market trial before 
the Company begins such market trial.. If,. however, CACD does not 
notify the.Company of any'ques-tionsregarding the'market trial 
within the above-mentioned 10 busines,s d'aYB,. the lMrket trial 
wil,l: ,be deemed'to- have·'been 'approved',; ,and,_·CACO'.~il'l-not,prevent 

, the .. Company from.,go,ing' forward ,with, it,S marke,t-,:trial.-

, ' 

. '. 
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Resolution T-15037 
Cellular Radiotelephone Companies/anf 

September 2, 1992 

3~ 'l'he Company will comply with ,the final dec1s10n 
(pending) in :r. SS-11-040 reqardingthe requ'irementB of the 
Uniform System of Accounts. 

4. The company will also- file a copy of its- pretrial 
proposal at least 30 days in advance of the beginning of the 
trial with the Assistant ,Director of the Telecommunications 
Investigation and Research Branch of the DivilJiono£. Ratepayer 
AdVocates (ORA).. This. notif:ication will 'be' considered' Company 
proprietary information and will be treated as confidential under 
General' Order' No. 6,6-C. 

S. Routine testing to upgrade the- network and research and 
development activities require no CACD notification when end 
users are not knowingly:and actively participatinq·~ However, if 
the trial represents a s1qnificant technological breakthrouqh and. 
poses the potential for significant customer impact,. the Company 
will'·. provide, CACO' with ,an advisory FYI (for your infoxmAt1on) 
letter. 'l'he FYI letter 'will be considered Company proprietary 
information a.nd will ,be treated as confidential under General 
Order No. 6·6-C. ' 

6·. After establishing its market trial objectives,. the 
Company will determine and limit sufficiently the duration and 
number of participants-, and. may limit the gE'ographic scope in the 
market trial to: achieve its market trial objectives.... Market 
trials may be less than, but will not exceed,. 12 months in 
duration. '_ 

a. The number of customers put on a market trial will 
be limited to, no, more than 15·\ of the customers of the Company_ 

b~ When two market trials are runback-to-back with 
hand-picked customers, the same customers will not be allowed to 
participate in both trials (except when those customers are 
employees of the Company) .. If .customers are chosen randomly for 
market trials, the Company need not exclude previously involved. 
customers~ Sampling procedures. for each market trial will be 
fully d.isclosed in the pretrial proposal to, be sent to, CACO and. 
ORA. 

c. When customers on a market trial are hand-picked. 
from a clas.s of customers, ·the Company will use the following 
technique to- ensure that it does not d1scrim.i.nate among customers 
in that class: It will identify the top 10\, of the customer class 
eligible for the service being tested: (as- cietermined by the 
revenue to the Company they produce on, the service) and ensure 
that no more than 15\ of that top.10\are included in. the market 
trial_ When customers are. rand.omly chosen or signed. up- on a 
first-come,first-serveabasis,. this,technique need not be- used. 

7. By written notification, the Company will make the 
market trial participants aware of the time bounds of the market 
trial, and that the market trial can be withdrawn at any time 
during the, duration of the market trial_Such notification will 
also, inciicate that participation ,in the market trial is. entirely 
vol:untaryand revocable under the terms of the Agreement between 
the 'Company:, and. 'the par~lcipant8, and;; will includ.e' 'a11< of the­
'pr;[ce8;-',if,~any,·applic'able.to:: the serviees provided under the;' 
'market trial.: ." '.,", ' .' ,". .,'. ',.'.'," . 

.. ', ';" ,r '" . ' :: "', 
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. Resolution- '.1'-lS,037 
Cellular'RadiotelephoneCompanies/anf 

September 2, 1992 

8~ A market trial will be terminated under any of the 
following cond'itioMI , 

, a •. ,The market trial objectives are met before the 
planned termination' of' the market trial ; , 

b~ ~he Company concludes that the market trial is not 
successful. ' 

9. The Company may, as a result o.f a market trial,. decide 
to offer the service tested in a market trial to. all o.f the 
Company's customers on a tariffed basis. In the event the 
Company chooses to offer the service on a tariffed basis, the 
Company will request Commission approval through the advice 
letter proce8s~ ~le the Commission reviews such an advice 
letter, the Company may request an extens,ion of the market trial 
so' that the- service provided- t~ the market trial participants 
will not be interrupted. To. receive an extension, the Company 
will submit a written request to CACD at least 10 business days 
prior to the end: of the market trial period_ The notica should 
indicate that the Company intends to. file an advice letter 
soeking to amend its tariff in order to. add the service tested in 
the market tr.:i.al. Unless, CACD contacts the Company prior to. the 
end of the' tr.:i.al,. requests for extens,ions will automatically 
become effective to- avo,id service disruptions to the market trial 
participants. Extensions can run from the end o.f the trial to­
the point .:i.n time where the CommiSSion either accepts or rejects. 
the Company"s advice letterr If the Company desireu to amend its 
tariff to- add ,the ,service or services tested,. it shall file an 
advice letter with the appropriate tariff,pageswithin 2'0" 
business- days after the date the Market Trial for the service 
tested is scheduled to' terminate .. 

10. Employees maybe included-in market trials- if 
appropriate.. Other end, user participants may be included in 
tr.ials when they add, value, beyond-, that, of employees • Examples of 
their added' value 'include situations, where:" -

a.' A significant: amount 'of traffic, is necessary-to test 
capacity: 

b. Employeepart.icipants, biases and tolerance levels 
could skew results;' or where, 

c. Employee participants do not meet the test criteria. 

11. Executive summaries highlighting the results will be 
provided to-the' Chief of the Telecommunications Branch of'OCD at 
the· conclusion of" market trials. These summaries, will be 
considered.Company proprietary information and-will.be treated as 
confidential under General Ord.er No,. 66,-C'. 

l·Z~ Definition of Terms 
. MARKET' TRIALS - The trialing of services, features, 

applications or service options that provide potential customer 
benefit 'in a limited marketplace to determine end user 
willingness to plly,enci user ciemllnd, llnd' various service 
provisioninqprocesses. 

END, USER'PARTICIPANTS -The individuals or groups for 
whom. a potentilllservice offering is· intended'. This eategory 
inc'ludes. retailcustomers",wholesal,e-e:ustomers,.. and· volume user 
eua:tomerswho;know-inqly:and -, 'aetively partic'ipate in ,4' market 

",.' ".' • I' , . , . . • ' .I' 
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Resolution '1'-15037 
Cellular Radiotelephone Companies/an! 

september 2',· 1992' 

trial or who experience an obvious ehanqe in service as a result 
of the market trial • 

FYI (FOR YOUR INFO~ON) LETTER - When testing to 
upgrade the network or when research and development activities 
represent a s.ignificant technological breakthrough and pose the 
potential for s,ignificant customer impact" the Company will 
provide the CACD with an advisory' FYI letter. ' This FYI letter 
will briefly detail the.' nature of the testing. ' . 

MARKET' TRIAl. DESCRIPTION - A package submitted to. CACO' 
includ.ing the following elements% 

a. Market Trial Description Letter, which provides 
the name o,f the market tr'ial,., the location 0·£ the marlcet trial, 
the·marlcet trial cl'a:tes,the estimated'number of participants, and 
a description o,f ,the activity undertaken.' , ' , .. 

, "." ' •. b. '. Inquiry-Response Information, including any: 
gene:1c~ informo.tionthatmay l:iedisclosed'by the CACDin the 
event of inquiries from; the' public" . 

UQ'l'E$TS 

Notices of the A .. L.s were published in the Commisaion's Daily 
Calenclar on July 1, 199·2. TheA.L .. s." filed June 22, 1992, were 
also distributed to the' All Cellular Service List .. 

A prote~t was received from Cellular ResellersAssociation, Inc. 
on July 13, 19:9'2' averring that theA.I,. guidelines as submitted 
were not stringent enough to-protect rese11ers. or consumers from 
possible an.ti-competitive beh4vior by the cellular racUotelephone 
utilities. The details· of the protest Are 0.8 ,followSI 

( 1) No, prior approval o,f· market trials by CACO is required .. 
(2) No definition is given for the 8ubjeet(s), of the' market 

triAls.. eRA requests- that market trials be- limited to- new 
services. 

(3,) eRA requests that the .1Ua:t'ket trials be limited by 
geographic area and that· the' maximum pereentage- of (randomly­
selected) customers, be reduced from. 15·t· to· 5%. .. 

(4,) CRAcons.iders. a marlcet. trial periOd' of, 1 yeAr to be 
excessive "and', believes that a 3· month market .. trial period' 1s long 
enough. 

(5) CRA .requests-that·the marlcet·trial approval process 
include, areseller comment. period ... 

. (6·) CRA requests that resellers' customers be1ncluded in 
the market trials. 

McCaw's response to CRJVs protest was delayed and submitted July 
29, 199'2. 'the response· addresses the protest details as follows: 

(1) There Are three methods by which CACD can express its 
approval or disapproval of the market trials before the beginning 
of a trial., . 

(2) Similarly .to AT&T and Pac1fic Bell, McCaw" which is in a 
much more. competitive environment, should not be limited: solely 
to newservices.'in its'market. trials., but should be permitted, 
for'exarnple,..·.:to .try. new .. rate·plans. " 

. ,J3,)' McCaw's.,.'qeographic'area i"8' already limited'~ 
Furthermore,. .. ·l'imitation,'to: less, Ithan 1St of McCaw"s customer bAse 

• I' ._j ," " 
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Resol ution T-l503·7 
'cellularRadiotelephonecompanies/ant 

Septeml:ler 2',. 1992: 

would not be consistent with the 1S% allowance tor AT&T and 
Pacitic Bell. 

(4) A 3 month limitation is too· stringent,. particularly as 
the Commission has previously determined that a 12 month 
limitation is adequate. to,· preclUde' anticompetitive activity .. 

(5-) McCaw's reta.iloperations and.CRA's reseller'operations 
are' actually competitive activities.. CRA"s participation in the 
market trial design'could'be construed as plagiarization or as 
anticompeti ti va. .., .' .. '. ., . . 

(6.)Xt:.isinappropriate tor 'resellers customers 'to b. .' 
inclucled,·1n···McCaw.':s market trials·.. Resellers.· are- tree to· conduct· 
their' own market .'. ,trials.~· 

DISCUSSION . 

The Commission recognizes that telecommunications utilities need 
to quickly implement market trials in a competitive environment. 
Accordingly,. the COml'1\ission authorized AT&T in Resolution T-
145-5&, dated September &, 1991, to· deviate trom the Commission 
approval requirements ot G .. O .. 96-A, conting-ent on followinq the 
commission's·approved·quidelines .. Streamlining ot the market 
trial process reduces the costs and risks of product.failure to 

·'t;heutility and aids in bringing services that meet the needs ot 
its customers. to· the market place with' minimal delay. 

Subsequently in Resolution 1'-14944, dated June l7, 1992,. the 
commission 'carefully defined the guidelines tor Pacific Bell to 
conduct market trials~ The present resolutioft is a logical 
extension ot the Pacific Bell quidelines to· the market trials ot 
cellular rad'iotelephone companies... ' 

It is: reasonable that· other cellular radiotelephone companies 
desiring to conduet market trials tollow identical.quidelinesto 
those set forth in, this Resolution. The commission· there tore 
will allow Dlanket authority to· other cellular utilities who tile 
taritts, containing these guidelines .• 

The tollowinq moditications have'Deen mAde to· paraCj%'aphs 1, 2 ] 
and 120t the guidelines submitted by the utilities- (new text is. 
underlined and; deleted text is lined through). These chanqes are 
reql.lired for ·claritication. and to, preclude a delay in. processinCj' 
to 1:Ie considered as a tacit approval: . 

1. The Company shall su1:lmit a Market Trial Oescription or a 
Proposed M,Qditfeation to· a mar,kE}t trial to the Chief ot the -
Telecommunications- Branch of the Commission Advisory and 
Compliance Oivision (CACO) 30 days in acivance ot the beginning of 
the trial tor CACO's- information and review. The market trial 
description will be considered Company proprietary information 
and will 1:Ie treated as contidential under General Order No. 66-C .. 
The Market Trial Description and subsequent modifications to the 
description require CACD approval befQre thedmarket triAls ~ 
changes mav be implem~nted. HArket trials offering promotional 
rates and orbenetits fQr exi§tin~arift serv1&eswil1 be 
categori~al1ydisaJ)l?roVesL CACD may express its· approval or non­
approva'lby (i)' written noti.ficationto the company;,- or (ii), oral 
notification~to· the·.Company,: 'with'a later· follow-up' written· '. 

t','," Ii,'.' . ,'. I,! " 
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Resolution T-15037 september 2'" 1992 
.Cellular Radiotelephone companies/ant 

con1'irmati.9n,approving'the submitted~Ma:rket'Trial Description or 
moditication, as- discussed in paragraph 2'below~ 0" (iii) boy taking 110 action all the S'ld:l1uittea Maxket 
txial eescriptioIl at modification. 

2. Once the Company has tiled the Market Trial Description 
or mo<li!ication to, the description, CACD'will have 10 business 
days to, notify the person designated by the Compan~ at the time 
the Company submits its Market Trial Description, :Ion writing or 
orally" of any questions it may have regarding the market trial. 
The purpose of the 10 day notice is to provide CACD a mechanism 
by which it may <liscuss issues- raised by the market trial before 
the Company begins such market trial. CACD~ non-issuance 91' 
written OJ: 0131 GRroyal. tor any reason. will susR§n,sL 
implgmentation of: th§ markej; plaD. !of, howb,el, eAe~ does hot 
,,1iAil.Jl't~Q aaeV8 ..... s:LeR ... 19 e-.eifteaa da]a, 't:he market ,Llial 
will be d6emea to 11a'6 ~een appro,ea,. and e1Leo will not pte'ent 
"the. eompauy from going fo:r:ward with, its I1tarket tlial .. 

12.. Definition of. Terms 

FYI (FOR YOUR: INFORMATION) LE'I"l'ER - When testing to 
upgrade the network or when research and' development activities 
represent a significant technological Dreakthrough and pose the 
potential for significant customer impact, the Company will 
provide the CACD with an advisory ,FYI letter. This FYI letter 
will briefly .detail the nature of the testinq. ROY'tine ~stins- .] 
to'U'DQUsle thenetwox:K and reseax:eb aDd dey,elopm~nt Asctivi3;ies 
bema'ire no Chep notit;i.catioD when end users are not knowing1;:l And", 
AsZiyely participat1ns:,... " 

The following, comments, using the'quid'elines as modified in this 
• Resolution, address CRA'sprotest as well as McCaw's.' response: 

(1) Explicit CACD prior approval of market trials is 
required .. , 

(2) Regarding market trial subject definition" promotional 
rates. or benefits for existing.tariff services are' categorically 
exclud.ed~ Furthermore all market· trial proposals·require CACD 
review and' approval.: A turther limitation of market trial 
subject definition is not considered necessary, as the market 
trial is subject to CACD approval. 

(3) Market trials with up to a 15% randomly selected 
customer ~ase. do· not necessarily constitute an excessive sample. 
CACO ,in its review process, will analyze sample s·ize,. accepting a 
randomly-selected sample of up to: 1S% when justified by 
statistical cons,iderations.. When a hand-picked rather than a" 
randomly-selected customer sample is· used',. the sample size is 
limited ,to, 1~.5%. (IS%: of 10%) of the eligible' customer class. A 
geographic limitation, unless required. by' the market trial, is 
undesirable. ' . , " . , ,. 

, .. ,', (4" ,The: . trial periOd o,t up, to~ 1,' year has. been adopted in . 
Resolution,T-149'4,4' and'maywellbe'necessaryto· o~tain,meaningful 

,results;. "Aga,in, the'trial, .period" forspecifie:market. trials is 
, subj,ect'.:to',CACD:' review 'and approval .. ' . . ,::', :....:" . . ',' 

" '" '" ,,'. 
',',; ... ' ",1 
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Resolution ,'1'-1503-7' 
'Cellular Rad'iotelephone companies/ant' 

septe.mt>er Z, 1992 

(S) The implementation of a reseller comment phase is 
inconsistent with the market trial concept. This chanqe would 
expand consideration' ot a market trial proposal to· a full tariff 
proceedinq~ 

(6) In any market trial u5inq a randomly-selected sample (up 
to· 1st) tor a selected customer class, the sample population 
should ideally include the entire' class. However, it is not 
practicable tor MeCaw to· inelude resellers' eustomers in its 
market trials. With a hand-picked sample the sample size would 
be limited to l .. 5% ot the eliqible customer class, and there 
should.be no' valid objection. To precludeantieompetitive 
behavior, McCaw"s market trials must be limited to current or 
newly-recruited retail customers wh~have not had cellular 
service with another service provider 90 days prior t~ the 
submission of the market trial proposal to' CACO. Market trials 
should. not be· designed to Siphon oft·other,cellular service 
proVide.r"S: customers,. and $uch'c:ustomersshould not be included 
in McCaw."s· market trials. Furthermore, rese.llersare tree to, 
eonducttheir own market: trials with their current or newly­
recru:i:ted: customers ... 'O,ther classes' than,retail. customers,. viz .. 
bulk users, anc:l'" resellers, are., not,excluded from <m.arke:ttrials .. 

,FINDINGS 

l., Cellular radiotelephone companies need to· be able to quickly 
try out new services:, to· . evaluate the marketability ot those ' 
services: in a.. co;mp.etitive marketplace'. 

2.. The existinq.markettrial notitication'process under G.O. 
96-Adoes.·not protect proprietary: information'trom cellu.lar 
radiotelePh:one, colt1Pa1'1i~s" competi"tors.~ , , ' , 

3.. ,G~O;' 96-Adoes. not allow exped.·itious processing of trial 
requests .. 

" 

4. Cellular radiotelephone companies,' requests to' perform 
market trials as a deviation from G,.O. 96-A are reasonable ... 

, ' . 
S·. 'rhe" initial requests. o,f. cel'lular radiotelephone companies to 
establish procedu.res to' deviatetrom (;, .. 0·. 96-A for market trials 
have :been made by the McCaw-aff1liatedcellularutilities. These 
require a commission resolution. 

6.. Having estalo·lished.· those procedures however, it is 
reasonable to authorize other cellular radiotelephone companies 
to· carry out market trials suDject to the identieal <;uidelines 
ordered in'this Resolution upon submission of an advl.celetter 
with, the approved' quidelines.. Those advice letters do· not 
require' a coxnmissionresolution., 

7.. Both the Commission Advisory and Compliance Oivision and the 
Oivisionot Ratepayer AdVocates will be intormed before each 
market trial ,begins. Reviews ,by both DiViSions, US-inc,; the 

, quidelines,approved" :bythe Commission' in this. Resolution,,, "are 
sUf'ficient,:to·protect,bothratepayersand competitors trom any 

" 'unaccep:table 'practices' in market trials ... ' . , 
'.' ,. :,,"" .,/,' I < "'j " , 

,"" ,'{ .' 
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.. Resolution ·'l'~15037. " 

. Cellular RadiotelephoneCompanies/an:f 
Septeml:ler. 2',. 1992' 

'rBEREFORE, IT" IS ORDERED that:: 

1. Therequestot' the McCaw-attiliated cellular radiotelephone 
companies to' deviate tromGeneral Order 96-A to, conduct market 
trial~ issranted. 

2.. The McCaw-att:tliatedcellular radiotelephone companies shall 
tile corrected advice letters. incorporating' the required changes 
in quideline wording tor para~raphs 1, 2 and 12' a~ove. Mccaw­
affiliated' utilities may subml.t requests for market trials, atter 
tiling corrected advice letters and receivinq a contiX'l'llation . 
letter from,CACD that.the corrected advice letter is in . 
compliance with ,this-Resolution,.' 'l'his authority to. deviate trom 
G .. O·. 96-A tor market trials expires., in 6,0,. days. :from the date of 
th:Ls Resolution unless"a corrected advice letter .is tiled within 
the 60 days. . ., , 

3. Proposed modifications to a· market trial shall adhere to' 
identical quidelines to those approved herein,_ 

...... 
4,. Other' cellular radiotelephone companies are authorized to· 
tile advice letters. !ormarket trial's proposinq, identical 
quid.elines to those. approved. herein.' Those other advice let.ters, 
adherinq. to: these guidelines" shall ~ecomeettoetive on reCjUl.ar 
noticewithout.requ;irinq:additional commission authorization .. 

This Resolution' is effective today~. 
, • I • 

J: hereby" certify thatthiSReso'luti~n, was adopted ~y the Public 
utilIties :Commission·· at", its .. : reqularmeetinq: .on Septexnbe~,2, 199.2'. 
Tlle;f'ollowinq ,Comm.:tssioners,approved;-it·:. '.. ' " . 

, ", ... , • , : ••• 1 • '. '~ • " ,'.". • •• • ,. , , • '\.' • ., ..... ,'~ 
I, '" ,~., '. '.' ... ~ "'. ,,# 

", .. :.,',>.:<~ 
~ , .... ,,., 

....... . ... , . ..,." 
, ; .... ,:' 

". ---"".", .. , .... 

.5 lJ 
, . Executive~Oirec't.or' . . ~ . 

I 

'. 

co~ss,:toneX' . P~trieia M. Eckert, 
be-l.n~, ~ecessarily absent did not .. , 
Par'tl.cl.pate., "': ' 

......... ""'. • ..... "' •• A .... ~ ....... ''''f_ •. ".,. , ..... .. ' 
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