Residential Statewide Program

SW Program: Resi dential @ |Residential Energy Efficiency Program (REEP) is
designed to offer and promote specific and
comprehensive energy solutions within the residential
retrofit and lighting markets. The residential customer
base of California IOUs constitute one of the largest and
most challenging groups of electricity consumers in the
residential energy efficiency portfolio has been
developed to deliver a wide array of programs and
services to increase awareness of energy efficiency and
to provide relevant energy efficient solutions. The
residential program portfolio is designed to affect up-
aaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaa
nnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn
with the goals to influence their short-term to long-
term EE awareness, knowledge, attitude and behavior.
CA EESP Goals/Strategies Addressed by SW Program: CA EESP
f. pp.
eeeee bprograms.
Short-term (2010-2012) “SMART” Program Objectives: Source (SP, AL, DR, |
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Comments will be provided by IDSM Team

Residential - Home Energy Efficiency Survey -

SW Program: Residential

SW Sub-program: Home

Energy Efficiency Survey (HEES)

program within the Residential energy effici
portfolio. The program provides customers Wth
information to he lpth m become familiar W'thwy
to control and reduc gy nd water usage in thei
h omes by offer g ustome pt o fou pt ns{m l
vey, on-lin vey, ph vey, and in-home
survey) in mu ltpl flangu g (E glish, Sp ish,
Vietnamese, Chin and Korean) including a
plan for implementation. The program also provides
y results to enable participants to understand
how their energy use varies throughout the year and
how their household compares with similar
households. This multi-language approach enhances
the program's ability to reach California's diverse
culture and provides efficiency recommendations
based on a whole-house system approach.

e o 3 o o 5 G?H;Es
% |

CA EESP Goals/Strategies Addresse

d by SW Sub-program:
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applicable.]
**Metric type: 2a = reported annually, 2b = reported by end of cycle.

Long-Term (2013-2020) “SMART” Sub-program Objectives:

Source (SP, AL, DR, PIP, or Staff)*
None proposed.

Long-Term Sub-program MT Indicators:

Source (SP, AL, DR, PIP, | Metric Type | Baseline Study
orstaff)* | (3)* | Required (¥/N)

¥SP:Strafegic Plan, AL:Advice Letter,k DR=Data Réduest RéSponsé, PiP=program plans, Stdff:ED proposed. [Ihclude page référence vk\‘/h‘en -
applicable.]

**Metric type: 3 = data collection, tracking, and reporting [by I0Us, CPUC staff, and/or other entities] to be determined later.
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Residential - Basic CFL Subprogram

SW Program: Residential

SW Sub-program

Basic CFL subprogram

the deployment of high-efficiency and high-performance lighting technologies, supported by state

and national codes and standards.
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Strategy 4-3: Continuously strengthen standards. (near-term objectives)" p. 24
Strategy 4-4: Coordinated phase out of Utility promotions for purchase of CFLs. (near-term
objectives)

Strategy 4-5: Ensure environmental safety of CFLs and other emerging lighting solutions. (near-term
objectives) p. 41
Goal 3 (commercial): The commercial lighting industry will undergo substantial transformation
through the deployment of high-efficiency and high-performance lighting technologies, spurred by  |p. 41
state, national codes and standards and leading-edge incentive strategies.

Strategy 3-2: Create demand for improved lighting products through demonstration projects,
marketing efforts, and utility programs. (near-term objectives)

Strategy 3-3: Coordinated phase out of Utility promotions for purchase of CFLs. (near-term
objectives)

Note: CA EESP Goals/Strategies section needs to be updated to final adopted Strategic Lighting Plan

Short-term (2010-2012) “SMART” Sub-program Objectives: Source (SP, AL, OU Comments
DR, PIP, or
Staff)*

Objective 1: Achieve annual savings/product targets (add by IOU) PIP By

|

g/%,

-
:

.
3y

the quantitative program targets (increase participating retailer locations 10%
annually; and, increase products sold less than 30 watts 10% annually).

Alternate Objective 2: Taking into account NTG ratios, optimize and diversify retailer |PIP, Staff
participation by channel and location in order to increase rebated basic CFL
availability for the whole market (by 2012 as compared to 2008 channels/locations)

Objective 2: Increase the number of participating retailer locations in lower-moderate
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income neighborhoods (excluding LIEE targets) by X% relative to 2008 levels. “Low
income” from PIP- 10U to do: define. Have 2008 data by retail channel, not low-income
neighborhood. 2008 census as data source. Do not target by demographics (SCE).

Alternate Objective: Increase (optimize?) the number of participating “discount stores”
(would need to be defined by 10Us)

Consider quality of bulbs within program; add possible metric. Discussion on raising
quality level of products.

Short-term Sub-program PPMs: Source | Metric Type Baseli
(SP, AL, | (2a or 2b)** ne
DR, PIP, or

Staff)*
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-

%

**Metric type: 2a = reported annually, 2b = reported by end of cycle.

Long-Term (2013-2020) “SMART” Sub-program Objectives: Source (SP, AL, DR, PIP, or |
Staff)*

Objective 1:Work with retailers to achi % reduction i di ted basic CFL Staff . fé%ﬁw%f/j//y////%

S e —
jective 2: Achieve 60% saturation of the eligible medium screw base market in , Sta neral

California by the end of Relocate to Advanced Lighting Program/combine with

objectives there. Modify to “increasing” saturation? Should be “efficient lighting,” not
specific to MSB

*SP=Strategic Plan, Al=Advice Letter, DR=Data Request Response, PIP=program plans, Staff=ED proposed. [Include page reference n
applicable.]
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Residential - Advanced Consumer Lighting Subprogram

SW Program: Residential The Advanced Consumer Lighting Program: The Residential Lighting

SW Sub-program: separated into two programs: the Basic CFL program, and the

Advanced Consumer Lighting Products program. The Advanced

Advanced Consumer Lighting Program Consumer Lighting program also provides participating retailers with

Mission ({{/ %//

up-stream incentives in the form of buy-downs that reduce the cost of / ;
energy-efficient lighting products. The program introduces new and

advanced energy-efficient lighting products to the market and strives |
to influence future purchasing behaviors of customers. The definition g
of advanced lighting is all lighting products excluding bare spiral bulbs g
of 30 watts or less bare spiral CFLs, non-dimmable. %

CA EESP Goals/Strategies Addressed by SW Sub-program: CA EESP
Ref. pp. #

Goal 4 (residential): The residential lighting industry will undergo substantial transformation through the deployment of high- p.11

efficiency and high-performance lighting technologies, supported by state and national codes and standards. Strategy 4-1: Drive

continual advances in lighting technology through research programs and competitions (near-term objectives) p. 24

Strategy 4-2: Create demand for improved lighting products through demonstration projects, marketing efforts, and utility

programs. (near-term objectives) p.24

Strategy 4-3: Continuously strengthen standards. (near-term objectives)"

Strategy 4-4: Coordinated phase out of Utility promotions for purchase of CFLs. (near-term objectives) p. 24

Strategy 4-5: Ensure environmental safety of CFLs and other emerging lighting solutions. (near-term objectives) p. 24

Goal 3 (commercial): The commercial lighting industry will undergo substantial transformation through the deployment of high- |p. 24

efficiency and high-performance lighting technologies, spurred by state, national codes and standards and leading-edge incentive

strategies.

Strategy 3-1: Drive continual advances in lighting technology through research programs and competitions (near-term objectives) |p. 31
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Strategy 3-2: Create demand for improved lighting products through demonstration projects, marketing efforts, and utility

programs. (near-term objectives)

Strategy 3-3: Coordinated phase out of Utility promotions for purchase of CFLs. (near-term objectives)

Note: CA EESP Goals/Strategies section needs to be updated to final adopted Strategic Lighting Plan

Short-term (2010-2012) “SMART” Sub-program Objectives:

Source (SP, AL, DR,
PIP, or Staff)*

Objective 1: Increase percentage of advanced lighting fixtures (see list in PIP) incented by
[OUs as compared to all lighting products incented by IOUs from yy% in 2010 to xx% in 2012
(Note: Don, this seems to be the main objective that the program is trying to achieve,
maybe focus on the metrics for this).

PIP, D0909047 |

Objective 2: Increase participation in advanced lighting incentive program among retailers
and manufacturers by XX% and YY% by 2012 respectively as compared to 2010 participation
levels. Taking into account the need to maintain high NGT ratios, optimize the availability of
incented advanced lighting products in retail outlets across the state (IOU service
territories). IOUs to do: identify “buckets” of types of retail outlets for which to track
participation in program. Reflect in PPM.

AL, PIP

Objective 3: Increase annually via the Plug-in Lamp Exchange Program the number (by
location) of customer exchange events of incandescent table, desk and floor lamps for
efficient lamps (I0U-incented), for LED light strings during holiday season

PIP

Objective 4: Via the Lighting Showroom Store Outreach program, increase customer
purchase of efficient lighting products over 1,100 lumens by xx% by 2012 against 2009
baseline.

PIP
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Short-term Sub-program PPMs:
Study
Required

B

age of Big Box retai
incented products

*SP:Strategic Plan, AL=Advice Letter, DR
applicable.]
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**Metric type: 2a = reported annually, 2b = reported by end of cycle.

Long-Term (2013-2020) “SMART” Sub-program Objectives: Source (SP, |
AL, DR, PIP,
or Staff)*
Objective 1: Increase sales of LED products xx% by 2015 against 2010 baseline based on PIP, Staff | %{%gg&%@/{/ﬁ%ﬁ{//
number of fixtures ////

Objective 2: California Super-CFL program- Increase sales of small, tapered and dimmable PIP, Staff
CFLs over 2010 baseline by 2ZZ% by 2015
Objective 3: Decrease the lighting power density of all residential and commercial lighting SP- Strategic

applications by XX% and YY% respectively by 2015 over 2010 baseline (enhanced RASS survey | Lighting Plan
needed to get at multiple measures over multiple years, since CLASS and RASS studies don’t
include these measures would need to start a baseline for this)

applicable.]
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45P£Sf;dfegic Plan, ALiAdvice Letter,b:R:“Dd‘td Request Re‘.‘sb‘bnsé, PIP:program plans,Staff:ED proposed ‘[Ir“;clilude’ pége reference hn
applicable.]

**Metric type: 3 = data collection, tracking, and reporting [by I0Us, CPUC staff, and/or other entities] to be determined later.
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Residential - Appliance Recycling Subprogram

Mission

SW Program: Residential The Appliance Recycling program is well established, having been
offered to SCE customers since 1994. Customers are offered a $50 ~
cash incentive for recycling their operating refrigerators or freezers
Recycled appliances are picked up by a 3rd party. The overall goal o
this program is to reduce the number of inefficient, older fridges,
room ACs and freezers in Californian homes.

SW Sub-program:
Appliance Recycling
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CA EESP Goals/Strategies Addressed by SW Sub-program: CA EESP
Ref. pp. #

Goal 2 (residential): Home buyers, owners and renovators will implement a whole-house approach to energy consumption that |p. 11

will guide their purchase and use of existing and new homes, home equipment (e.g., HVAC systems), household appliances,
lighting, and "plug load" amenities.

Strategy 2-2: Promote effective decision-making to create widespread demand for energy efficiency measures p. 20
Strategy 2-3: Manage research into new/advanced cost-effective innovations to reduce energy use in existing homes p. 20

Short-term (2010-2012) “SMART” Sub-program Objectives: Source (SP, AL, DR,
PIP, or Staff)*

Objective 1: Capture cost-effective energy savings and demand response opportunities for the AL
benefit of all Californians. MKH: #1, 2 and 3 are not quantifiable/SMART.

SB GT&S 0796811



Objective 2: Promote support of and compliance with more stringent appliance and building AL
standards.
Objective 3: Develop public awareness and promote effective decision-making to create AL

widespread demand for high efficiency measures.

Objective 4: Increase consumer awareness and knowledge of and attitudes towards the need to
recycle old appliances by X% (from 2008 levels) by 2012 CC: will need baseline. Proposes that we
use 2010 as baseline year. Two issues: general EE knowledge across all programs and need to
recycle. Some people might not see the need, I0Us will at least educate them of the benefits of
doing so. LM: is this two separate metrics: education/awareness component and a metric that
measures action among educated customers?

Staff

Objective 5: By 2012, decrease by X% saturation levels of “inefficient, older refrigerators and
freezers” (as defined by the program) in IOU customer homes from 2008 levels MKH: 10U
feedback requested on definition of “inefficiency, older refrigerators and freezers”, which is used
in the PIPs. 10Us will do this. CC: will need baseline. Propose using 2010 as baseline year.

Staff
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Short-term Sub-program PPMs: Source (SP, | Metric Type

applicable.
**Metric type: 2a = reported annually, 2b = reported by end of cycle.

Long-Term (2013-2020) “SMART” Sub-program Objectives: Source

Objective 1: Move the residential market towards coordinated demand-side management, PiP
including self-generation and a “smart meter” initiative. MKH: #1, #2, and # are not SMART.

Objective 2: Promote the adoption of comprehensive residential retrofits PIP
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Objective 3: Contribute to the ultimate transformation of energy consumption patterns. PIP

Objective 4: Eliminate the stock of “older, inefficient refrigerators and freezers” in IOU customer Staff
homes as defined by age, size and efficiency standards MKH: “older, inefficient refrigerators and
freezers” needs to be defined/revised. Issue: “Reduce” the stock, as opposed to “eliminate”.

applicable.]

%/

=
‘.

OU Comments |
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*Sp=Strategic Plan, AL=Advice Letter, DR=Data Request Response, PIP=program plans, Staff=ED proposed. [Include page reference when
applicable.]
**\etric type: 3 = data collection, tracking, and reporting [by I0Us, CPUC staff, and/or other entities] to be determined later.
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Residential - Business and Consumer Electronics Subprogram

SW Program: Residential

SW Sub-program:

Business an d Consumer E lectron ics |m
Subprogram

CA EESP Goals./St.rategies Addressed b.y S\.N Sub-g. ro.gf'a?m.: R;E_:;;_P# %/ /%/Q//Z/{////Q/}//%?}}/}%?%

consumption through technological and behavior solutions.

management systems, and appliances.

nnnnnnnnnnnnnnnnn
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Strategy 3-4: Continuously strengthen standards, including the expansion of both Title 24 and 20 to codify
advances in plug load management

Objective 1: 80% of participating retailer stores receiving training and detailing by 2012 DR = 1a‘ By )% of

.

Objective 2: Increase by XX the number of retailers participating in mid-stream program by 2012 as| AL, Staff- f%?
compared to 2010, including by (a): installing POS capacity; and/or (b) offering upstream rebated |modified
products. Modify to match PPM below.
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Objective 3: By 2012, increase the number of manufacturers participating in upstream CBE rebate |AL
program and selling to key accounts or directly to California consumers as compared to 2010

Short-term Sub-program PPMs: Source (SP, | Metric Type

SB GT&S 0796818
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Proposed Reporting Matrix of Market Actors Participating in the Business and Consumer Electronics Program (each IOU to complete individu:

Category of
Market Actors
(business Number of Training
entities engaged Market Actor Category Market Actor stores within Number of materials . . Lo .
in some aspect Definition Business Entity Service stores detailed distributed Television Desktop Computers | Computer Monitors | How double dipping is avo
of the supply Territory {yes/no)*
chain for
electronics)
Business |Consumers [Business |Consumers |Business (Consumers|
An entity which sells goods to X X X X X X
the consumer. Retailers include X X X
Retai large businesses such as Wal- X X X Only incent products sold dire
etailers X X X
Mart, and also smaller, non- the end-customers
chain locations run X
independently. X
An entity that is created to
leverage the pu_rchasmg power_of Do not incent products sold &
a group of businesses to obtain . .
Buying Groups [discounts from vendors based on X I_31_.|y|n_g G_roup to any ret_all(
ying P
. . participating in another portion
the collective buying power of
the members. This is a sub-set program.
of Retailers.
An entity that makes a good
through a process invohving raw n/a n/a X X X X X X
materials, components, or Only incent on products sold
assemblies, usually on a large end customer online, through
Manufacturers | scale. Manufacturers (e.g., H-P, n/a n/a X X sales or in-person sales (dis:

Dell, Sony) sell through many

channels, including: direct to

end customers (business and
consumer), to Di

any sales to retailers, distribuf

other market actors)

Distributors

An entity that buys non-
competing products or product-
lines, warehouses them, and
resells them to retailers, value
added resellers (VARs) or direct
to the end user. Examples
include Ingram Micro, SYNNEX
and Comcast.

Only incent on products sol
VARs or end customers. Curr
there are no VARSs targeted
participation in the program. If

are ever included in the ince
program, then sales toc VARs
be disallowed.

Note: This matrix will be constantly evohving. New products will be added, some may be taken off once market transformation has occurred. Additionally, the Market Actor categories identified may be expanded. For example, wh
top boxes are added to th

* Training materials will be compiled into a portfolic. Materials range from presentations, one-pagers handed to sales associates, on-line training modules, etc.
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*Sp=Strategic Plan, AL=Advice Letter, DR=Data Request Response, PIP=program plans, Staff=ED proposed. [Include page reference when
applicable.]
**\etric type: 3 = data collection, tracking, and reporting [by I0Us, CPUC staff, and/or other entities] to be determined later.
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Residential - Home Energy Efficiency Rebate Subprogram

SW Program: Residential The program encourages energy efficient choices en|

SW Sub-program: Home Energy
Efficiency Rebate (HEER)

purchasing and installing household appliances andi-

equipment by offering education, rebates, and ot er
incentives, and expands the saturation of efficient
equipment faster than would be case in the absence of
the program. In addition to POS, on-line and mail-in

b o th tomer, the program will offer mid
m incenti o retailers crease the s
f gy effic appliances. The program also offers
sssssssssss formation on how to use household
quipment eff tly. Rebates will be avai
mers, depending the measure, POS, onl
d through the mail.

CA EESP Goals/Strategies Addressed by SW Sub-program: CA EESP
Ref. pp. #

e CAEE SP Goal (2): Home buyers, owners and renovators will implement a whole-house approach to energy consumption p.11
that will guide their purchase and use of existing and new homes, home equipment (e.g., HVAC systems), household
appliances, lighting, and "plug load" amenities.

e CA EE SP 2-1.3: Energy consumption in existing homes will be reduced by p. 11
20% by 2015 and 40% by 2020

o CA EE SP 2-2: Promote effective decision-making to create widespread demand for energy efficiency measures p- 20

s (A EE SP 2-3: Manage research into new/advanced cost-effective innovations to reduce energy use in existing homes p. 20
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e The goal of the program is to influence purchase behavior and improve and increase awareness, knowledge and attitude

ncerning benefits of Energy Star and Energy Efficiency.

Short-term (2010-2012) “SMART” Sub-program Objectives:
1) Define b and achieve by targets for collaborations (def ) with
manufac tailers, distribut

) . X% of sub / ] more additional program
(e.g. Whole House f or BCE). Delete and move any missi ram mil
objective il m

Participant “mom-and-pop” retailers as a percentage of all particip

{(X%) from a 2006-2008 baseline. Objective: maximize market penetration- BROADNESS o
availability of rebates; b) minimize delivery costs; C) divers
an additional metric (see notes in short term PPM section and clarify objective as needed)
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**Metric type: 2a = reported annually, 2b = reported by end of cycle.

Todo’s:
IOUs to include in red-lined version revised objectives and metrics, including all definitions of terms as agreed on SW basis as much
as possible. Please also provide justification for where IOUs land.

e S
e R v S

*SP=Strategic Plan, Al=Advice Letter, DR=Data Request Response, PIP=program plans, Staff=ED proposed. [Include page reference when
applicable.]

Long-Term Sub-program MT Indicators: Source (SP, AL, | Metric Type |Baseline Study %%%{7 .

DR, PIP, or Required (Y/N) C cz/;/;; ant |

.

**Metric type: 3 = data collection, tracking, and reporting [by I0Us, CPUC staff, and/or other entities] to be determined later.
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Residential - Multifamily Energy Efficiency Rebate Subprogram

SW Program: Residential "Muitifamily property owners and managers are a /
unresponsive market to energy efficiency efforts. As one off
SW Sub-program: Multi-Family California’s largest industries, this unique customer segment
Energy Efficiency Rebate (MFEER) warrants additional attention and effort to motivate property
nnnnnnnn d managers to actively participate in energy efficiency
programs. After some recent years o f concerte d energy
ff y efforts t get th h till a

large concentrations of multifamily households that have not yet
received energy efficiency installations as noted in the 2003
EM&V report for this sector. Market studies have noted that
there are over 1.0 million multifamily units in Southern
California Edison’s service territory contained in approximately
145,000 multifamily buildings. Having experienced only modest
participation in utility programs to date, the multifamily
segment holds tremendous savings potential. In SCE’s service
area, the muftifamily market sector has a consumption base well
over 2 billion annual kilowatt hours generate
682,000 muitifamily (tenant) service accounts (five or more
units). Although participation levels have depleted program
funding over several years, market penetration remains only,
about 12%. This program targets property owners an angers
of multifamily complexes of 2 or more dwelling units, includin
mobile home parks and condominium complexes with common
aaaaaa

Mission %////////////////{%@fzg/{/%{wﬁ%ff%/////////////////

CA EESP Goals/Strategies Addressed by SW Sub-program: CA EESP

IOU
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CA EE SP Goal (2): Home buyers, owners and renovators will implement a whole-house approach to energy p. 11
consumption that will guide their purchase and use of existing and new homes, home equipment (e.g., HVAC
systems), household appliances, lighting, and "plug load" amenities.

CA EE SP 2-1: By 2020, 100% of existing multi-family homes have a 40% decrease in purchased energy from p- 19
2008 levels

CA EE SP 2-2: Promote effective decision-making to create widespread demand for energy efficiency p- 20
measures

CA EE SP 2-3: Manage research into new/advanced cost-effective innovations to reduce energy use in
existing homes

Short-term (2010-2012) “SMART” Sub-program Objectives: Source (SP, AL, DR,
PIP, or Staff}*

1) Diversify energy efficiency measures suc h that non-lighting measures Staff
represent X% of program savings (BTUs? KW/Kwh?) by 2012

2) Increase participation in LIEE, CARE and ARP programs subsequent to Staff
MFEER participation to represent X% of programs by 2012

3) Increase energy efficiency understanding among MF property owners Staff
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ta Req

applicable.]
**Metric type: 2a = reported annually, 2b = reported by end of cycle.
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¥SP:Strateglc Plan, AL=Advice Letter, DR=Data Request Résponse, PiP=program plans, Staff=ED proposed. [Include page reference when
applicable.]

**Metric type: 3 = data collection, tracking, and reporting [by I0Us, CPUC staff, and/or other entities] to be determined later.
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Residential - Whole House Retrofit Subprogram

Mission

 Program Residentd 2010.2012 tatewids resdentl portal. The Whele Hovee %/////////////////////////////////////

SW Sub-program: Whole House Performance Program is a third party local program for each of the

IOUs. Both Whole House programs are designed to offer customers
“Energy Upgrade California- and contractors an easy entry point on the path to home performance.
Advanced and Basic Programs” The prescriptive program will allow customers to reduce energy usage
while increasing the energy performance and comfort of their existing
homes and minimizing lost opportunities for future comprehensive
retrofit options. The programs will also educate contractors and
customers on the benefits of implementing comprehensive whole
house retrofits on existing buildings that will provide systematic
reductions in energy use. Both of these programs will leverage and
contribute to the pool of qualifying contractors, provide linkage to the
local government programs to support financing (i.e., AB811 financing
options, etc.) and support a cohesive integrated marketing and
outreach efforts. An important goal for both programs (as adopted in
D0909047) is to achieve 20% energy reduction for all treated homes.

CA EESP Goals/Strategies Addressed by SW Sub-program: CA EESP
Ref. pp. #
Goal 2: Home buyers, owners and renovators will implement a whole-house approach to energy consumption that will guide their| p. 11
purchase and use of existing and new homes, home equipment (e.g., HVAC systems), household appliances, lighting, and "plug
load"” amenities.

Strategy 2-1: Deploy full scale whole house programs. p. 19

SB GT&S 0796833



Milestone 2-1: By 2020: p. 19
= 25% of existing homes have a 70% decrease in purchased energy from 2008 levels
= 75% of existing homes have a 30% decrease in purchased energy from 2008 levels
= 100% of existing multi-family homes have a 40% decrease in purchased energy from 2008 levels

Goal Result 2: Energy consumption in existing homes will be reduced by 20% by 2015 and 40% by 2020 through universal demand|p. 11
for highly efficiency homes and products

Strategy 2-2: Promote effective decision-making to create widespread demand for energy efficiency measures p. 20
Strategy 2-3: Manage research into new/advanced cost-effective innovations to reduce energy use in existing homes p. 20
Strategy 2-4: Develop financial products and programs such as on-bill financing to encourage demand for energy efficiency p. 20

building products, home systems, and appliances

Short-term (2010-2012) “SMART” Sub-program Objectives: Source (SP, AL,
DR, PIP, or Staff)*

Objective 1: Enroll and complete upgrade work on the following number of homes | DR, PIP
by 2012: SCE - 11,820; SCG - 10,644; PG&E - 15,500; SDG&E's - 3,606. (Goals will be
adjusted based on the actual program roll-out date) Rolled-up performance and
prescriptive.

Objective 2: Enroll an increasing number contractor firms to participate in program (DR, PIP
each year (Targets for 2012 are: PG&E- 73; SCE- 63; SCG- 57; SDG&E- 17)

Objective 3: Increase contractors’ and customers’ awareness and knowledge of PiP
benefits of comprehensive whole house retrofits and the "house as a system"
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Long-Term Sub-program MT Indicators:

AL, DR, PIP,
or Staff)*
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