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Viewing the report requires downloading Tableau Reader, a free program that will allow you to open Tableau I
Download the free reader at: http://www.tableausoftware.com/products/reader

Visit
http://www.pae.com/mvbusiness/environment/whatvoucando/greencomr

your community report
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This report is intended to identify areas in your community with the - 
I > •>. i i it t >. > the first step in a process to determine where tc 

focus your efforts and investments to achieve maximum impact
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Cost
Analysis

Marketing
Analysis

Measurement 

and Verification;•

Which customers are 

most likely to respond 

o programs?

How should dollars be
allocated to achieve the 

highest impact?

Response rateWhich areas have the 

highest opportunity for * 
energy reduction?

Energy saved
ost per unit energy 

saved
r

How should customers
be approached?
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To help you identify areas with highest opportunity for energy reductions, this report
presents analysis utilizing customer i i „

r
Key predictor variables of kWh usage include;

I ■applied to each customer base 

energy efficiency opportunity c 

like them.

If the customer is less efficient than others that look lik 

him/her - then there is a larger opportunity to improve their 

energy efficiency

A evel of 
to others that look

• Dwelling type
• Home market value
• House square footage
• Year house built

pd • Number of people in HH
| • Presence of pool

• Purchase appliance past 
24 months

• Gender
• Income
• Area/Climate Zone

•■fiiiClwvj iv m I

-:

■

But John uses 825kwh/month in 
Electricity and Others that look like him 

use 710kwh/month on average:

Both John & Others that look like him 
have the following characteristics:

aDwelling: Single Family Residence

TPHouse Square Footage: 4000 Sq. Ft. John is 115 
kWh less 

efficient than 
others that 

look like hir 
His Score i: 

+115.

■House Year Built: 1985

# of People in Home: 4
■11 ■11 ■Climate: Non-Temperate Li

ers like
John
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This page describes how much opportunity there is in your city for energy reduction and how your city uses
energy relative to the rest of PG&E’s Service Territory

■

Energy Efficiency Opportunity Overview1Number of 
households in 

this quintile

Yoar Cltfs Energy Efficiency Opportunity Scores t3 ...... 'four Citf s Electricity (kWh) Usage Breakdown
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0I 0H - High Opportune!
Opportunity (Least 

Efficient)

Low Oppor? west
iiiy miy (Most

4
Less efficient 

households
(customers with a hig
Opportunity Score)

More efficient 

households
(customers with a low
Opportunity Score)

Higher usage
households

Lower usag< 

households
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is in 7-Digit Zip Code Areas for energy reduction slectridty usage as well as opportunity for energy effiency programs.

I area. Mouse over each area on the map to get detailed information about the distribution of customers vMm it.

Ijg||
Hlf

First, select either Usage or Energy Effiency Opportunity to color code the map

This map shows distribution of customers bas 
the selected criteria (Usage or OpportunityYou can choose to display area

Energy Efficiency Opportuni
Energy Efficiency Opportunity

Bp Code and finally a Zip + 2 for a closer view.,o+ co’ secczrsor
Average monthl; seho

Each zip+2 area represents a group of zip+4 
areas (the individual dots) which are 

aggregated into zip+2 groups to protect 
customer privacy."1 This r ,_________  _____________________

each area according to the selected criteria
I es

■ Click on a zip code to see the 
H distribution of customers on the

I
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map and to "niter the 7-digit zip
■mcode list below

5; Float your mouse 
over the map to learn 
more about an area

___
he word 'Zip' to clear your Zip Code selection (or press ESC) .

-■5973-01 has

f 359 customers, of which • T.
134 are Highest Energy Efficiency Opportunity group I 
Si are 2nd highest Energy Efficiency Opportunity group I

%

■ Ml

1* JSj■ «IN
i,1’
| 26

„
|s■ 7-Digit Zip Code |

■ Click on a 7-digit zip code to see I 
the distribution of customers on

jjj the map 1

,L!95i 8 11

§§!

Colors correspond to 
colors on the map

M

55926-1i 70 *
9§525 81i r

PZip + 2* to clear your Zip + 2 selection (or press ESC}

WARNING: Pioprietary Confidential Information - Provided Ar
mani lo Non Disclosure Agreement between PG&Eand tftyof 
CHICO

m C~~95926
Q1 • 'Whi- U-.:-':- ■ yC-i.-bX>74 " '

95926 43 .38 zf
“Lowest

BThis document contains information tfcat proprietary *- a o' cc-f a%'tiaS infarm-atfon of Pacific Gasand
by guthorted persons. UnteaspecfficatiyauthoriiwtftetioK 8: i;t-s-e copiesoftMsrfosament, or distribute u
to use tWs document

; ,-nd is intended for y* mlf 
e? than persons aittoasd

' C'ty OpportoMyOverview , lis<iqe / Opportunity Map : Oeaie larqetLCilJ.t4ilHi.4d
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treduction in your city on electricity usage or opportunity for energy reductions
added to yourtargei list and highlighted on the map. The areas Make the list larger or smaller-a 

opportunity for energy reduction or 
be displayed on the map firTT

| Select either Usage or Energy Emency Opportunity to create your target list:
Control the size of your target list mint/ the sliderYou can choose to display areas by:

Energy Efficiency Opportunity Score f
Your Zip*2 target list based on ranmct Energy Efficiency

—> < >or Smaller List Larger List

monthly household usage
Opportunity J Tampffpri A rpac - rhrknnmrnor trcm tn avnaneltha 0mart

aam—i—my

Each 7-digit Zip area represents a 
group of 9 digit des (the individual 

dots) which are aggregated into 7-digit zip 
roups to protect customer privacy.

This represents the distribution of customers in I 
each area accordina to the selected criteria |

r“i
These 7 digit ZipCodes
represent the areas of 

highest tnerav tmcienc
immm...¥

&-T
■ «' J 21

f-53 Top : »?1S kWh 9 i

l __-88 Top : > 718 kWh

-88 Top: >718 kWh 5 e ;i

>""19 |4-81 Top : >718 kWh

or i -77 Top : > 718 kWh

Si Top : >71

-52 Top: >718 kWh ,,
I *-91 Top : > 718 kWh 2 95373-5862, part of 95973-58m*-58 Top : > 718 kWh 

-87 Top : > 718 kWh 
-87 Top: >718 kWh 
i-71 Top ; > 718 kWh

544

29 ' 195973-53 has 

: 544 customers, of which
; 192 are Highest Energy Efficiency Opportunity group

170 are 2nd highest Energy Efficiency Opportunity group

11-84 ¥» i:a» .... p —
!«. '

ip : > 718 kWh
Ik.

!

Total distribution for Zip+2 
areas showing on the list

r -W|355 ■H2,346otals •04,1 87
W

Float your mouse over the map 
to learn more about an 7-digit 

_______zip code area_______
iargei fist contains 7,855 customers, of which

2.346 (29.9% of your target list) are in the Highest Energy Efficiency Opportunity group 
2.115 (26.9%) are in the 2nd highest Energy Efficiency Opportunity group1

ately, you would want to have high percentages of customers in your top opportunity / usage groups.
This is a summary of
customers currently

displayed in the target list

Energy Efficiency Opportunity

Highest

_ WARNING: Proprietary Confidential Information* Provided k , s»m»
■ Pursuant to Hon Disclosure Agreement between P&SEmi ritad parsons. UntassrpacHicaiSy aotkoriaad lo do so, Po not make eopias r'tr s PS:. -r fit, or distriteul* it to anyone othar ttwm parson* authofijyp u a-i:-,
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