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Issue

3,704 agricultural customers (4,675 Service Agreements) were scheduled to
transition from a flat rate to a time-of-use (TOU) rate starting March 1, 2014. The
letters informing customers 60 days and 30 days in advance of the March 1
transition were not printed and mailed. Due to a miscommunication, the printing
process was suppressed onsite in the Bill/Print/Mail center and not restarted.

Agricultural Transition Schedule

Annually, small and medium agriculture customers are scheduled to transition to
TOU rates during their March billing cycle. Eligible customers must have a
SmartMeter, at least 12 months of interval data and access to tools {o analyze the
impact of the transition.

2014 Ag TOU Default - April 18, 2014 2
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Thousands of commercial and agriculture customers have successfully
transitioned to time-of-use and Peak Day Pricing rates in the past few
years.

The table below outlines the transitions completed to date and estimated
future transitions across all non-residential customer classes.

small/Medium Business 10U ¢« U0 o b L 441,510

(November transitions)

LCl/Large Ag Peak Day Pricing 4,733 207 566 253 5,759
Small/Med Ag Time-of-Use : . 17300 | ~6000 ~7000 34984
Total 4,733 211,040 118,552 | ~84,928 -~56,000 ~7,000 482253

* These customers will subsequently transition to a Peak Day Pricing rate plan two years after their time-of-use transition.

2014 Ag TOU Default - April 18, 2014 3
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The impacted customers received multiple forms of outreach regarding
their March 2014 transition, but did not receive the final 60-day and 30-
day notification letters.
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impact Analysis
« 4,122 Service Agreements would have saved a combined $1.62 million over Summer
« 553 Service Agreements would have a combined negative impact of $23,302 over Summer

=» 1,004 Service Agreements would have a negligible impact (plus or minus $10/month)

5901 2RO 570 SADL 5501 A0
1000 =20

(
38
o

e
- bk

i

*This analysis assumes usage is unchanged from 2013
*Implications of the drought on energy usage patterns is difficult to predict and likely variable
by customer; therefore, data has not been updated fto reflect possible drought impacts
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impact Analysis
« 3,245 Service Agreements would have saved a combined $315,560 over July
« 1,430 Service Agreements would have a combined negative impact of $6,497 over July
=» 2,158 Service Agreements would have a negligible impact (plus or minus $10/month)
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*This analysis assumes usage is unchanged from 2013
*Implications of the drought on energy usage patterns is difficult to predict and likely variable
by customer; therefore, data has not been updated fto reflect possible drought impacts
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impact Analysis

+ 3,208 Service Agreements would have saved a combined $280,736 over August

« 1,467 Service Agreements would have a combined negative impact of $8,690 over August
=» 2,171 Service Agreements would have a negligible impact (plus or minus $10/month)

&g
¢
g

e
.
- =

*This analysis assumes usage is unchanged from 2013
*Implications of the drought on energy usage patterns is difficult to predict and likely variable
by customer; therefore, data has not been updated fto reflect possible drought impacts

2014 Ag TOU Default - April 18, 2014 7

SB GT&S 0271330



2014 Ag TOU Default - April 18, 2014 8

SB GT&S 0271331



2014 Ag TOU Default - April 18, 2014 9

SB GT&S 0271332



Sector: Agriculture, Forestry, Fishing
and Hunting

Grape Vineyards 577

All Other Miscellaneous Crop
Farming

Industity Group: Fruit and Tree Nut
Farming

419

257

Tree Nut Farming 227

Hay Farming 151
Dairy Cattle and Milk Production 127
Noncitrus Fruit and Tree Nut

Farming 125
Other Vegetable (except Potato) and

Melon Farming 109
Beef Cattle Ranching and Farming 108
Water Supply and Irrigation Systems| 102

1,810 O‘ther Noncitrus Fruit Farming

Subsector: Crop Production

Postharvest Crop Activities
(except Cotton Ginning)
Nursery and Floriculture
Production

ESubse@tor Animal Production

Corn Farming

All Other Animal Production

Cotton Farming
industry Group: Other Crop
Farming

Rice Farming

Strawberry Farming

lOrange Groves
Industry Group: Greenhouse,
Nursery, and Floriculture
Froduction

Horse and Other Equine
Production
Farm Product Warehousing and

Storage 14

14

Turkey Production
industry Group: Oilseed and Grain

Farming 13
30 Apple Orchards 11
Industry Group: Cattle Ranching
24 and Farming 10
Industry Group: Poultry and Egg
23 Production 10
22 Other 108
20

* Based on Small Ag North American Industry Classification System (NAICS) Segmentation 2014 Ag TOU Default — April 18, 2014

l Total 4,675 I

10
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Trade events and local workshops throughout the year
played an important role in person-to-person outreach with
agriculture customers across a variety of segments

Several key events attended in 2014 include:
« Colusa Farm Show

« Unified Wine Symposium

« World Ag Expo

« California Farm Bureau Federation Annual Meeting

Optimizations for 2014 include additional focus on energy
efficiency opportunities and driving customers to utilize self
service tools

2014 Ag TOU Default — April 18, 2014 11
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Customized Support Letter

Timeframe: Ociober 2013

Target Audience: Approximately 5,500 Service Agreements
(3,500 accounts) who are transitioning to time-of-use rates in
March 2014.

Objective: Educate

« Remind agriculture customers of the time-of-use rate
change in simple terms

« Highlight PG&E’s customized tools to help customers
prepare for their transition to TOU

Description:

Focuses on PG&E online tools that customers can use to

prepare for transition to time-of-use rates, including:

« My Usage - to view their energy use and rate options

« Business Energy Checkup - to get a customized energy
assessment and savings plan

« Money-Back Tool — to identify available rebates and
incentives

Letter

AL
5 i

S

i ats s bisnerces helow ror PUBE.

Envelope
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“Customized Tools” Bill Insert

Timeframe: November 2013

Target Audience: Approximately 5,500 Service Agreements
(3,500 accounts) who are transitioning to time-of-use rates in

March 2014.

Objective:

« Remind agriculture customers of the time-of-use rate

change in simple terms

« Encourage engagement with My Energy to help them

prepare and save

Description:

Focuses on PG&E online tools that customers can use to

prepare for transition to time-of-use rates, including:

« My Energy - to view their energy use and rate options
« Business Energy Checkup - to get a customized energy

assessment and savings plan

« Money-Back Tool — to identify available rebates and

incentives

Bill Insert

These no-cost, easy-to-use tools can help you manage your
agriculture business’ energy use and save on your bill:

Visl pge skt b Wy these tools for yourself and discover ways 10 save. You can
sten call our dedicated Agriculture Hoine at 187741158 45 40 ash abuut rate aptions
and get practical conservation tps from trained iak and ayricoliure.

2014 Ag TOU Default — April 18, 2014 13
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My Energy Rate Comparison Mailer
Timeframe: January 2014

Target Audience: Approximately 5,500 Service Agreements
(3,500 accounts) who are transitioning to time-of-use rates in
March 2014.

Objective:

«  Provide customers with an online rate analysis so they
understand that they have rate choices and the potential
financial implications of each choice

Description:

Bi-fold self-enclosed mailer that includes customer account
number and guides customers through a step-by-step
process of signing in to My Energy to conduct a rate analysis

and see their rate options.

Exterior

% wiihs P

2014 Ag TOU Default - April 18, 2014 14
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Timeframe:
« November 2013 and January 2014 inrmarket dates

Target Audience:
« Small and Medium Agriculture customers
« Total circulation 71K x 2

Objective:

« Encourage customers to engage with PG&E’s
customized support tools and prepare to save with time-
of-use rates

« Engage with customers where and when they are
already reading and thinking about their business

«  Align with seasonal, transition and editorial calendars

Description:
« Full Page, 4-color ads in 6 Small Ag Trade Publications

« Ag Alert
« American Vineyard

California Dairy

California Fresh Fruit and Raisin News

Pacific Nut Producer

Vegetable West

&

&

&

&

ARE YOU PREPARED

ashar

Wk,

Vgt pippsend TOU Yo by thge bools for wourself and discower other
wys b save., Or coll un ot 1.0 ik
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Timeframe:

« April/May 2014 on Account Bill Cycle

Target Audience:
« All eligible defaulting Ag Service
Agreements

Objective:
« Inform customers of their pending
default in June/July

Description:
« Full Page, B&W
+ ldentifies each transitioning SA and
what rate they will default to

Important information
about your transition to a
time-of-use electric rate.
Please read to learn more.

Dear

PGEE previously communicated that one or more of your agnoulture accounts was sch

automatically transition from a flat electric rate to a time-of-use rate. beginming in March 2014, Thzs
transition is part of a plan mandated by the California Public Utilities Commission to ensure greater power
reliability and a better energy future.

We would like to inform you that this automatic transition has been postponed and
will not occur antil June HH4. Your applicable Service ID{s) are referenced on the
following page.

Why this transition was postponed

A technical issue prevented PGSE from sending you a required notification letter last month regarding the
transition. As a result, the transition process was postponed to ensure agriculture customers receive
sufficient notice before the move to a new electric rate.

What you need to know about your new electric rate

Onee you have automatically transitioned in June 2014, your new time-ofuse rate will be slightly higher
during surmmer weekday aftemoons when glectiic demand is higher, typically noonto & p.m., May
through October. In retum, you'll pay lower rates at all other imes.

Forover 30% of transitioning agriculture cu o from a flat rate to a time-of-use rate could]
mean lower slectric bills. In addition, many niers could save even more by trying Peak Day Pricing,
which is offered sk free forthe first twelve months with PGAE's Bill Protection guarantee.

Want to learn more?
Get a personalized online rate analysis al p

Want to enroll in Peak Day Pricing?
Call PGAE's Agriculture Customer Service Center at 1-877-311-FARM (3276)

We value you as a customer and we look forward to continuing to serve you,

Sincerely,

Mardl Pioock
Director, Pricing Products
Pacific Gas and Electric Company

“FCEE oaters i Fary Gas and BRcr W § Of FGAE U G P vERani.
CTE - TP08  Sgnyi 2018

2
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Prepare for time-of-use
rates and save with help
from PG&E.

Timeframe:
« May/June 2014 on Account Bill Cycle

Target Audience:
« All eligible defaulting Ag SAIDs

Drear

Objective:

« Inform customers of their pe ncli ng Last month, we sent a letter to notify you that starting this Jung, one or more of your agriculture accounts
. is scheduled to transition from a flat electnic rate to a time-of-use rate. We are sending you a reminder of
default in J 9] ne/J 9] i‘y this upcoming move to a new slectric rate.

Thiz transition is part of a plan mandated by the Califomia Public Utitities Commission to ensure greater
power reliability and a bener energy future. Time-of-use rates will be slightly higher during summer

DQSCfipti@n: cokday aﬁ oons when electric }is higher, typically noon to 6 p.m., Way through October In
retum, youll pay lower rates than the peak rate at all other times. This means that when you use energy,
« Full Pag@, BEW is just as important as how much you use.
« ldentifies each transitioning SA and This rate transition will affect the Service ID{s} referenced on the following pagel
What rate they Wi M defau;t to For meer 90% of itioning agriculture customers, ting from a flat rate to g time-of-uss rate could

mean fower electric bills. {n addition, many customers could save even more by trying Peak Day Pricing,
which is offered dsk free forthe first twelve months with PGEE's Bill Protection guarantes.

Want to enroll in Peak Day Pricing?
s Get a personalized rate analysis at’ pge.comlmyn
»  Call PGAE's Agrculture Customer Service Center att 1 877 311'FARM (3276}

PGAE offers other resources to help you save, including:
s A customized energy L e o loga
« Energy efficiency programs and rebates: pge comimonevba

We value you as a customer and we look forward to continuing to serve you.
Sincerely,

Maril Pitcock
Director, Pricing Products
Pacific Gas and Electric Company

“PGRE o g B o PGLE
TV I, A 204
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Impact Analysis
« 4,473 Services would have saved a combined $2.28 million annually
« 202 Services would have a combined negative impact of $11,705 annually
=» 496 Services would have a negligible impact (plus or minus $10/month)
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*This analysis assumes usage is unchanged from 2013
*Implications of the drought on energy usage patterns is difficult to predict and likely variable
by customer; therefore, data has not been updated fto reflect possible drought impacts
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(as opposed to Service Agreement)

impact Analysis

« 3,118 Customers would have saved a combined $1.45 million over Summer

« 586 Customers would have a combined negative impact of $20,352 over Summer

=» 720 Customers would have a negligible impact within the range of plus or minus

$10/mo
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*This analysis assumes usage is unchanged from 2013

*Implications of the drought on energy usage patterns is difficult to predict and likely variable

by customer; therefore, data has not been updated fto reflect possible drought impacts

2014 Ag TOU Default — April 18, 2014 19

SB GT&S 0271342



