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Small Agriculture Transition to Time-of-Use Rates 

Issue 
i .'jricultural customers (4.675 Ser\^1 ents) w* " cheduled to 
transition from r> ^ m . r m 3-of-use (TOU) rate starting March 1 2014. The 
lette' c 'ming customers 60 days and 30 days in advance of the March 1 
transition were not printed and mailed. Due to a miscomr station, the printing 
process was suppressed onsite in the Bill/Print/Mail center and not restarted. 

Agricultural Transition Schedule 
Annually, small and me ' i u cul 1 ers are scheduled to transition to 

I - • es during their March billing cycle. Eligible custome m f i, - -
SmartMete t ? 1 < - > lonths of interval data and access to tools to analyze the 
impacf • '< me transition. 
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Time-of-Use and Peak Day Pricing Transitions 

Thousands of commercial and agriculture customers have successfully 
fi v itioned to time-of-use and Peak Day Pricing rates in the past few 
years. 

The table below ot ' 4/ h ' s <3-,u; < , d to date and estimated 
future transitions across all non-residential customer classes. 

, ,, 4.733 211,040 fi' ' ' , ' U ' < )0 ,'^00 ,/ J ' < ' 

* These customers will subsequently transition to a Peak Day Pricing rate plan two years after their time-of-use transition. 
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Outreach Completed for Small and Medium 
Agriculture Customers 

The impact*.'> Mjstomers received multiple forms of outreach regarding 
>/[,,?<;<' ' M - . on, but did not receive the final 60-day and 30-

day notification letters. 

Customize jpoi 
_ Hiror^t Mail 

My Energy Rate Comparison 
_ P i fr\ IH Hi KQA! fV /I i I 

SB GT&S 0271327 



Small/Medium Agriculture: Summer Impact 
(May 1 - Oct 31) 

Impact Analysis 
• 4,122 Service Agreements would have saved a combined $182 million over Summer 
• 553 Service Agreements would have a combined negative impact of $23,302 over Summer 

1.004 Service Agreements would have a negligible impact (plus or minus $10/month) 

—ZllZggpg z^Bi—••Hai 
HH Bill fill III IBI ifip Sift 

"This analysis ass«,,,^« ««age is un^,,^.,^^. from 2013 
"Implications of the drought on energy usage patterns is difficult to predict and likely variable 
by customer; therefore, data has not been updated to reflect possible drought impacts 
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Small/Medium Agriculture: July Impact 

Impact Analysis 
• 3,245 Service Agreements would have saved a combined $315,560 over July 
• 1,430 Service Agreements would have a combined negative impact of $6,437 over July 

*,158 Service Agreements would have a negligible impact (plus or minus $10/month) 

*TI„« surr««age is unchanged from 2013 
"Implications of the drought on energy usage patterns is difficult to predict and likely variable 
by customer; therefore, data has not been updated to reflect possible drought impacts 
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Small/Medium Agriculture: August Impact 

Impact Analysis 
• 3,208 Service Agreements would have saved a combined $280,736 over August 
• 1,467 Service Agreements would have a combined negative impact of $8,690 over August 

4 2,171 Service Agreements would have a negligible impact (plus or minus $10/month) 
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"This analysis assun««age changed from 2013 
"Implications of the drought on energy usage patterns is difficult to predict and likely variable 
by customer; therefore, data has not been updated to reflect possible drought impacts 
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Geographical Distribution 
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Segmentation of Impacted Customers - Primary 
Assessment 

en/ices Services 

Sector: Agriculture, Forestry, Fishing 
and Hunting 

Grape Vineyards 

All Other Miscellaneous Crop 

J.810 jOrr er Kunno«,r; t-ri at Mining j 

SuPoeuMt: Frog hc/iuolior, 

Postharvest Crop Activities 

86 (Orange Groves 
li'-fJusig. Croup: (-,n-enhouse, 

;ure 
64 Production 

jhorse and Other Equine 

19 

!l \-to oorroins 

Hay Farming 

(Dairy Cattle and Milk Production 
dor.oiu<>•;! ruir ,;nj In:-'- On' 
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Small and Medium Agriculture: Outreach 

Trade events and local workshops throughout the year 
played an important role in person-to-person outreach with 
agriculture customers across a variety of segments 

Several < <- , - • ants attendf i lude: 
• Colusa Farm Show 
• Unified Wine Symposium 
• World Ag Expo 
• California F; i > r ure&n .eration Annual Meeting 

Optimizations for 2014 include additional focus on energy 
efficiency opportunities and driving customers to utilize self-
service tools 

\ jj^- V •• 
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Small/Medium Agriculture: 

Customized Sup; ter 

Timeframe: October 2013 

Target Audience: Approximate 00 Service Agreements 
(3,500 accounts) who are transitioning to time-of-use rates in 
March 2014. 

Objective: Educate 
• Remind agriculture customers of the time-of-use rate 

change in simple terms 
• Highlight PG&E's customized tools to help customers 

prepare for their transition to TOU 

Description: 
Focuses on PG&E online tools that customers can use to 
prepare for transition to time-of-use rates, including: 
• My Usage - to view their energy use and rate options 
• Business Energy Checkup - to get a customized energy 

assessment and savings plan 
• Money-Bac & «'«! - to identify availabi-; K.bates and 

incentives 

l\ I 

MlWiillfti 

Envelope 
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Small/Medium Agriculture: Bill Insert 

'Customized Tools' ert 

Timeframe: November 2013 

Target Audience: Approximat "vice Agreements 
(3,500 accounts) who are transitioning to time-of-use rates in 
March 2014. 

Objective: 
• Remind agriculture customers of the time-of-use rate 

change in simple terms 
• Encourage engagement with My Energy to help them 

prepare and save 

Description: 
Focuses on PG&E online tools that customers can use to 
prepare for transition to time-of-use rates, including: 
• My Energy - to view their energy use and rate options 
• Business Energy Checl o get a customized energy 

assessment and savings plan 
• Money-Bac o identify available rebates and 

incentives 

Bill Insert 

11 

These no-cost, easy-to-use tools can help you manage your 
agriculture business' energy use and save on your bill: 

ihatmvKi: 
s efieiqy m-edt.. 

Visit pfie.eom/irwtfsnSsto try these tools for yourself and discoverways to save. You can 
also call our dedicated Agriculture Hotline at i 87Z311 .FARM to ask about rate opti 
and get practical conservation tips from trained specialists who understand agriculture. 
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Small/Medium Agriculture: Mail 

My En / P.J ' >arison Mailer 

Timeframe: January 2014 

Target Audience: Approximate 00 Service Agreements 
(3,500 accounts) who are transitioning to time-of-use rates in 
March 2014. 

Objective: 
• Provide customers with an online rate analysis so they 

understand that they have rate choices and the potential 
financial implications of each choice 

Description: 
Bi-fold self-enclosed mailer that includes customer account 
number and guides customers through a step-by-step 
process of signing in to My Energy to conduct a rate analysis 
and see their rate options. 

erior 

Interior 
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Small/Medium Agriculture: Print Media 

Timeframe: 
• November 2013 and January 2014 irvmarket dates 

Target Audience: 
• Small and Medium Agriculture customers 
• Total circulation 71K x 2 

Objective: 
• Durage customers to engage with PG&E's 

customized support tools and prepare to save with time-
of-use rates 

• ' i age with customers whi . i d when they are 
already reading and thinking about their business 

• Align with seasonal, transition and editorial calendars 

Description: 
• Full Page. 4-color ads in 6 Small Ag Trade Publications 

• Ag Alert 
• American Vineyard 
• California Dairy 
• Californi and Raisin News 
• Pacific Nut Producer 
• Vegetable West 

YOU 
I C 

D 
> 
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Small/Medium Agriculture: 60 Day Letter 

Timeframe: 
• April/May 2014 on Account Bill Cycle 

Target Audience: 
• All eligible defaulting Ag Service 

Agreements 

Objective: 
• Inform customers of their pending 

default in June/July 

Description: 
• Full Page, B&W 
• Identifies each transitioning SA and 

what rate they will default to 

Important information 
about your transition to a 
time-of-use electric rate. 

Please read to learn more. 

Dear i 

PG&E previously communicated that one or men- n ru agr ntu^ at was scheduled to 
automatically transition from a flat electric rate to ti>r>cfi * ia,»- mm, n March 2014. This 
transition is part of a plan mandated by the Calrrmia P ihi 1 * ih>- " mn <«-. onto ensure greater power 
reliability and a better energy future. 

We would like to inform you that this automatic transition has been postponed and 
will not occur until June 2014. Your applicable Service ID(s} are referenced on the 
following page. 

Why this transition was postponed 
A technical issue prevented PG&E from sending you a required notification letter last month regarding the 
transition As a result, the transition process was postponed to ensure agriculture customers receive 
sufficient notice before the move to a new electric rate 

What you need to know about your new electric rate 
Once you have automatically transitioned in June 2014, your new time-of-use rate will h>- ii |i t, 1 igher 
during summer weekday afternoons when electric demand is higher, typically noon to > o m f 'a 
through October. In return, you'll pay lower rates at all other times. 

For over 90% of transitioning agriculture customers, switching from a flat rate to a time-of-use rate could | 
mean lower electric bills. In addition, many customers could save even more by trying Peak Day Pricing 
which is offered risk free for the first twelve months with PG&E's Bill Protection guarantee. 

Want to learn more? 
Get a personalized online rate analysis at sae com/rnyrat e analysis 

Want to enroll In Peak Day Pricing? 
Call PG&E's Agriculture Customer Service Center at: 1-877-311-FARM (3276) 

We value you as a customer and we look forward to continuing to serve you. 

Sincerely. 

V. _ 

Man! Pitcock 
Director. Pncing Products 
Pacific Gas and Electric Company 
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Small/Medium Agriculture: 30 Day Letter 

Timeframe: 
• May/June 2> t Account Bill Cycle 

Target Audience: 
• All eligible defaulting Ag SAIDs 

Objective: 
• Inform customers of their pending 

default in June/July 

Description: 
• Full Page, B&W 
• Identifies each transitioning SA and 

what rate they will default to 

— 
Prepare for time-of-use 

rates and save with help 
from PG&E. 

Re: 30-Day Notification of Switch to Time-of-Use Electric Rates for Agriculture 

Las' montr * sent a letter to notify you that starting this slugs. one or more of your agriculture accounts 
is •-! He J J ed o transition from a fiat electric rate to a time-of-use rate. We are sending you a reminder of 
thi-1 m o n i« j move to a new electric rate 

This transition's part of a plan mandated by the California Public Uti t«- " ?n ->nnt" en-./!"- \ ^ater 
power reliability and a better energy future. Time-of-use rates wilt b- -i jiif * rij IK d una i n^ 
•Aeekday afternoons when electnc demand is higher, typically noon t Cm Mrv t ir i gh I in 
return. yo.i II pay ic,.er rates than the peak rate at ail other times. Th = rrc-^r? n v ergy, 
is just as nipolant as how much you use 

This rate transition will affect the Service lD(s} referenced on the following page(s). 

For over 90% of transitioning agriculture customers, switching from a flat rate to a time-of-use rate could 
• ean lower electric bills in addition, many customers could save even more by trying Peak Day Pricing, 
hich is offered nsk free forthe first twelve months with PG&E's Bill Protection guarantee. 

Want to mmII in Peak Day Pricing? 
» Get a personalized rate analysis at: p Q e c o mi my rat e an at y s i s 
• Call PG&E's Agriculture Customer Service Center at: 1-877-31 f-FARM (3276) 

PG&E offers other resources to help you save, including: 
• A customized energy assessrru 
• Energy efficiency programs ana toiorts 

We value you as a customer and we look forward to continuing to serve you 

" incerely, 

.w 
Man P'tco-k 
•"•ector Pnrmg Products 
Pacifr Gas and Electric Company 

> mmm. * 
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Small/Medium Agriculture: Annual impact 
(March 2013 - February 2014) 

Impact Analysis 
• 4,473 Services would have saved a combined $2.28 millic lly 
• 202 Services would have a combined negative impact of $11,705 annually 

4 496 Sen/ices would have a negligible impact (plus or minus $W/month) 

-jmsL 

SUP 

___ liisii 

"This analysis assumes usage is unchanged from 2013 
"Implications of the drought on energy usage patterns is difficult to predict and likely variable 
by customer; therefore, data has not been updated to reflect possible drought impacts 
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Small/Medium Agriculture: Summer Impact 
(May 1 - Oct 31) - Customer Level 

• tse ' • ' '• • , > • i L 

Impact Analysis 
• 3,118 Customers would have saved a combined $145 million over Summer 
• 586 Customers would have a combined negative impact of $20,352 over Summer 

•¥ 720 Customers would have a negligible impact within the range of plus or minus 
$10/mo 

"This analysis assumes usage is unchanged from 2013 
"Implications of the drought on energy usage patterns is difficult to predict and likely variable 
by customer; therefore, data has not been updated to reflect possible drought impacts 
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