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Issue
(4,675 Service Agree meni.!'j . j../' cultural custc

transition from r> w > r w "5-of-use (TOU) rate starts
iled tosc

via r on 1
lettc' o Tiling customers 60 days and 30 days in advance of the M 

transition were not printed and mailed. Due to a miscomr tnation, the printing
process was suppressed onsite in the Bili/Pri

4. Thei iy

1ai oi

cenw mid s'farted.

Agricultural Transition Schedule
Annually, small and medium « 

l -' v'-es during their March
SmartMete/ t ? * < ' ? icnths of interval data and access to tools to analyze the 

impacf - hie transition.

e ci T cheduled to transition to
cycle. I mr 'e custome * - f i, - aij i s 111 ly
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ansition

Thousands of commercial and agriculture customers have successfully 

fi s' itioned to time-of-use and Peak Day Pricing rates in the pas 

years.
i

The table below outlines the ; completed to date and 

ansitions acroi -^-residential customer classes.
mated

!

A TQQI | I C3 1,040 I i ' ' ' -84,928 -7,000 482,253Total
* These customers will subsequently transition to a Peak Day Pricing rate plan two years after their time-of-use transition
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The impacted customers received m , fm-ns of outreach regarding
fTo T.mm ' m mw on, but did not receive the final 60-day and 30-
day notification letters.

Time 1\
Direct

. Postcard -

Customized Support Letter
HiPiire,r-t Mail

arisonn

Agriculture Trade Events
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Impact Analysis
• 4,122 Service Agreements would have saved a combined $182 million over Summer
• 553 Service Agreements would have a combined negative impact of $23,302 over Summer

1,004 Service Agreements would have a negligible impact (plus or minus $10/monih)

E■I! i
T 23

t
36
42—
50

105i___■
iW^«11M

I_S8SiSll
IS » a 357:-.644 4/2

1 230
2 SO 187 468

li 133 214

if 62 179MB

173

2950Ml
• 4»Total 39* : ' JJf 2S3 ;#aV 476 34z 4/ 66 1 4675-iO

*This analysis assumes usage is unchanged from 2013
*lmplications of the drought on energy usage patterns is difficult to predict and likely variable 
by customer; therefore, data has not been updated to reflect possible drought impacts
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Impact Analysis
• 3,245 Service Agreements would have saved a combined $315,560 over July
• 1,430 Service Agreements would have a combined negative impact of $6,497 over July

*,158 Service Agreements would have a negligible impact (plus or minus $ 10/month)

Total
i&u

13329 fi
30
32
51IS 5
92S'

117* ' c
r

9699fiS
60

1267K

jjjjjlii
155
153
156

■Mi
*. 259537|S||| MPf 378

71 165[Totai [ 2813]___22 43 7 46754. 710 liej g§

*This analysis assumes usage is unchanged from 2013
*lmplications of the drought on energy usage patterns is difficult to predict and likely variable 
by customer; therefore, data has not been updated to reflect possible drought impacts
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Impact Analysis
• 3,208 Service Agreements would have saved a combined $280,736 over August
• 1,467 Service Agreements would have a combined negative impact of $8,690 over August

4 2,171 Service Agreements would have a negligible impact (plus or minus $10/month)

Total
HE

d
149■ ' ”,

43mm 39mSIS! §25|;jg|

94.

150
- 930
; 58

159

IIms'Wmm■i
569 491

173i§
■

165lisp
.w

5 5S<- rwr 2495ill
■

{Total 21 4 21| 161 29| 42 77 5113 13 4675f 1119 /19

*This analysis assumes usage is unchanged from 2013
*lmplications of the drought on energy usage patterns is difficult to predict and likely variable 
by customer; therefore, data has not been updated to reflect possible drought impacts
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Sector: Agriculture, Forestry, Fishing 
ai ting -t .,810 Other Noncitrus Fruit Farming 86 19

or: Crop ProductionVineyards 

er Miscellaneous Crop

577 64 16

Postharve-st Crop Activities 
(except Cotton Ginning) 
Nursery and Floriculture

Horse and Other Equine
419 51g

y Group: Fruit arid 1
50 14ring «Cl i

I
Tree Nut Farming Subsector: Animal Production 32 14Auction

I Grainp:0
Farming

vther Animal Production

Hay Fai 31 13

30 ■) Orchards iiDairy < 
None it
harms
Other
Melon

Ik Production J_Zl i |r~4i

I Ranching
125 24 10

Other Crop Industry Group: Poultry and Egg 
Production

^except Potato) and
109 (t

108 (Rice Farming 

102 [strawberry Farming

23 10g
and Farming

Water Supply and Irrigation Systems

Beef Cattle Ran- 22

20

4,675T

* Based on Small Ag North American Industry Classification System (NAiCS) Segmentation 2014 Ag tou Default - April 18,2014 10
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• Trade events and local workshops throughout the wear 

piayed an important role ;n \> rson-to-person ouue 

agriculture customers across a variety of segment
i with ■■■■

• Several key events attended in 2014 include:
* Colusa Farm Show
* Unified Wine Symposium
• World Ag Expo
• California Fai < r t reau Federation Annual Meeting

• Optimizations for 2014 

efficiency opponun has
service tools

nal foco n nergy 

stomers to utilize self
I

I

I
••
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Letter

itemized Support Letter

Timeframe: October 2013 ■

Target Audience: Approximate - •, 00 Service Agreements 
(3,500 accounts) who are transitioning to time-of-use rates in 
March 2014.

■ ■ w , . . ; m ■■■■ '■ > w ■■■ :■ ■■ ■ -■ . ■

rates m March 'Mi. Fte msum to mh&ayau use energy wtH be psi as important as ho* mmh you use. 
¥sit »*« ®*.MirC?astopge« tat 
if ip vcois and resources bettwfrorr.

Objective: Educate
* Remind agriculture customers of the time-of-use rate

change in simple terms
• Highlight PG&E:s customized tools to help customers 

prepare for their transition to TOU

• a«J Stan greying Way,'##.
PG&H

These t».cost, <aw.lc.ua

if’SlSCSHS11 llli lllll

Description:
Focuses on PG&E online toois that customers can use to 
prepare for transition to time-of-use rates, including:
* My Usage - to view their energy use and rate options
* Business Energy Checkup - to get a customized energy 

assessment and savings plan
* Money-Back Tool - to identify available rebates and 

incentives

A co.c.m cm; max •. ... . w ...w n ; vmw nemrpom.; -

Envelope

gigga 4t

Itme-oHyse misste teevt m terch ?C-Y,„
Whtm you use en&rqy tel >se m, te;>:a Wirt as iraw muih you uw?„
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“Customized Tools <u \en
Bill insert

Timeframe: November 2013

Target Audience: Approximately 5,500 Service Agreements 
(3,500 accounts) who are transitioning to time-of-use rates in 
March 2014. nd programs to help you prepare 

stes, starting in March 2014.

;tive:
mind agriculture customers of the time-of-use rate 

change in simple terms
• Encourage engagement with My Energy to help them 

prepare and save

Rr n IfS' seism

These no-cost, easy-to-use tools can help you manage your 
agriculture business' energy use and save on your bill:Description:

Focuses on PG&E online tools that customers can use to 
prepare for transition to time-of-use rates, including:
* My Energy - to view their energy use and rate options
* Business Energy Chech -| < o get a customized energy 

assessment and savings plan
* Money-Back Tool - to identify available rebates and 

incentives

My l-tovrgY 
I .sty. vzu vifkw y&ur energy 

srid rats options

Monry-Bs-:?; Tool 
Shews available rebates 
and incentives (hat lit.your 
busyness efieiqy needs.

ascessinefti and savings

Visit pge.ccmriresiaols tatty these toots for you 
also call our dedicated Agriculture Hotline at i S 
and get practical conservation tips from trained specialists who understand agriculture.

rseif and discoverw to save. You can<8ys
77.m.FARM 1 to ask about rate options
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My Eni te Comparison Mailer

i■•••••; 'Timeframe: January 2014
Sef 3 r-;<k> .KMijUs sor ysur b'-Si'-ievi wish PGSiC;; My Energy txM- 
Oey!> U- y?: :,ur 'W, x, are vxiersq ;r= Marsh of 2SU. 

boo; wb1 ;; o+rw-:-,:. ivb

Target Audience: Approximate! - •, 00 Service Agreements 
(3,500 accounts) who are transitioning to time-of-use rates in 
March 2014.

Objective:
• Provide customers with an online rate analysis so they 

understand that they have rate choices and the potential 
financial implications of each choice i

rDescription:
Bi-fold seif-enclosed mailer that includes customer account 
number and guides customers through a step-by-step 
process of signing in to My Energy to conduct a rate analysis
and see their rate options.
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Timeframe;
* November 2013 and January 2014 in-market dates

Targe' /' -mV m
• 5m Jl wii i j bludium Agriculture customers
• Total circulation 71K x 2

Objective:
• ' i ourage customers to engage with PG&E!s 

customized support tools and prepare to save with time-
of-use rates

• ' i / age with customers wh*.-i nd when they are 
already reading and thinking about their business

• Align with seasonal, transition and editorial calendars

PG&E HAS. 1 
HELP YOUR BUSINESS

WWW t V

In UmcK many agrnruUy-r© customers f 
are traMAwmrig ?o fimtwjAufm rates. \
PGMi wants A Help yey prepare, j

Wm b.mm, whm you y w j
energy writ tw as important -m hem i 
roach you mtK \
■?0A£ has a ftymbtr of ncmcoV, g«y- i 
to-use terns A»t wiri make ft M*Wr : 
than mm' ts manage year energy ussy |

Description:
• Full Page, 4-color ads in 6 Small Ag Trade Publications

• Ag Alert
• American Vineyard
• California Dairy
• California ' w' h me and Raisin News
• Pacific Nut Producer
• Vegetable West

Vi mi. *i|i!»toir,/TOti So try these teals for yourself soil tfucover other 
•■ys to taw. Or call us at 1 .r/f.,31 t.f ARM IJ2M].
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Important Information 
about your transition to a 
time-of-use electric rate. 

Please read to learn more.

'{f/t&Mriij Qtv* * flailing State

Timeframe:
* April/May 2014 on Account Bill Cycle

Target Audience:
* All eligible defaulting Ag Service 

Agreements

Dear

PG&E previously communicated that one or more of your agriculture accounts was scheduled to 
automatically transition from a flat electric rate to a time-of-use rate, beginning in March 2014. This 
transition is part of a plan mandated by the California Public Utilities Commission to ensure greater power 
reliability and a better energy future.

We would like to inform you that to/s automatic transition has been postponed and 
will not occur until June 2014. Your applicable Service lD(s} are referenced on the 
following page.

Objective:
* Inform customers of their pending

default in June/July Why this transition
A technical issue prevented PG&E from sending you a required notification letter last month regarding the 
transition. As a result, the transition process was postponed to ensure agriculture customers receive 
sufficient notice before the move to a new electric rate.

postponed

Description:
• Full Page, B&VV
• Identifies each transitioning SA and 

what rate they will default to

What you need to know about your new electric rate
Once you have automatically transitioned in June 2014, your new time-of-use rate will be slightly higher 
during summer weekday afternoons when electric demand is higher, typically noon to 6 p m., May 
through October. In return, you'll pay lower rates at all other times.

For over S0% of transitioning agriculture customers, switching from a flat rate to a time-of-use rate could] 
mean lower electric bills. In addition, many customers could save even more by trying Peak Day Pricing, 
which is offered risk free forthe first twelve months with PG&E's Bill Protection guarantee.

Want to learn more?
Get a personalized online rate analysis at sae co m/my rateartaly sis

Want to enroll In Peak Day Pricing?
Cali PG&E’s Agriculture Customer Service Center at: 1-877-311-FARM (3276)

We value you as a customer and we look forward to continuing to serve you.

Sincerely,

.•/< --
Mari! Piicock
Director, Pricing Products
Pacific Gas and Electric Company

Of:
CTV-W14-Z76B Apffl 2JU
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Prepare for time-of-use 
rates and save with help 

from PG&E.
Timeframe:
* May/June 21 f 1 wi Account Bill Cycle

it Audience:
defaulting Ag SAIDs Re: 30-Day Notification of Switch to Time-of-iise Electric Rates for Agriculture3

Objective:
• Inform customers of their pending

default in June/July

Dear

Last month, we sent a fetter to notify you that starting this Jmbi* one or more of your agriculture accounts 
is scheduled to transition from a fiat electric rate to a time-of-use rate. We are sending you a reminder of 
this upcoming move to a new electric rate.

This transition is part of a plan mandated by the California Public Utilities Commission to ensure greater 
power reliability and a better energy future. Time-of-use rates wifi be slightly higher during summer 
weekday afternoons when electric demand is higher, typically noon to 6 p.m., May through October. In 
return, you’ll pay lower rates than the peak rate at ail other times. This means that when you use energy, 
is just as important as how much you use.

This rate transition will affect the Service !D(s} referenced on the following page(s).

For over 90% of transitioning agriculture customers, switching from a flat rate to a time-of-use rate could 
mean lower electric bills. In addition, many customers could save even more by trying Peak Day Pricing, 
which is offered risk free for the first twelve months with PG&E’s Bill Protection guarantee.

Want to enroll in Peak Day Pricing?
* Get a personalized rate analysis at: ooe c o ml my rat e an af y s i s
* Call PG&E’s Agriculture Customer Service Center at: 1-877-311-FARM (3276)

PG&E offers other resources to help you save, including:
* A customized energy assessment: pcie com/wavstosave
* Energy efficiency programs and Te- toiorts

Description:
• Full Page, B&W
• Identifies each transitioning SA and 

what rate they will default to

We value you as a customer and we look forward to continuing to serve you.

Sincerely,

Mari! Prtcock
Director, Pricing Products
Pacific Gas and Electric Company

•l

Ad ^
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Impact Analysis
• 4,473 Services would have saved a combined $2.28 million ou,i > hly
• 202 Services would have a combined negative impact of $11,705 annually

4 496 Sen/ices would have a negligible impact (plus or minus $10/month)

, S901- SSC1- S’Ci- 5601- SSC1- S401- 5 5C I- S2Ci- SiCi- 551- SIC- . Si-cr- . „ ^ ^ -{i r(,__ SiiOC- S'SCO- SC30C-
mi **'’v*< 1C0Q 9CC 30C 70C 6C.C. 50C 400 500 203 ICC- 53 lass ~ -ii499l gag, Total

15 24

1 10

1 10

1 Jt ilf4 21

H i3- ft 35
ic 1 c 39__
C3 63

mi 911 sj

■■■■■■______■■■■■■n ap -| - -o -«'«r»*‘^r-5r53-w ^1 2**~c^~*

373

'Wm 343
16”! 212
JJB 174

328022 5i

±70 kui 216 2ii3 465 550 «7 3aTotal 551 it -»°3 16 21 1 467579 1JXA Mi sr i

*This analysis assumes usage is unchanged from 2013
*lmplications of the drought on energy usage patterns is difficult to predict and likely variable 
by customer; therefore, data has not been updated to reflect possible drought impacts
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Impact Analysis
• 3,118 Customers would have saved a combined $145 million over Summer
• 586 Customers would have a combined negative impact of $20,352 over Summer

4 720 Customers would have a negligible impact within the range of plus or minus 
$ 10/mo

I® ills fatililiil 1|S aiiiisMB Totalgjlyli ii 111111 — BM| S3
■ m 9 21__

s 24

| ■ 33I
E 38

tpsc i
M~ I 
1-2'-; |
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212

2 T
__ -"TTT T ’ ■,_ , mu , * r -4 . ■_ » ■ 1 1? ^ « 

_T“T 1 ■ I1 ~ jf -
I? s:| ill ;; ml iV :5|

1S1>
1S2

■

2-3-, HI 140ip 132

170

IbmI 2333

3- 4;; 12s :?? 2S- 512 -? 5: 1 37045 388 4ac 20-

*This analysis assumes usage is unchanged from 2013
*lmplications of the drought on energy usage patterns is difficult to predict and likely variable 
by customer; therefore, data has not been updated to reflect possible drought impacts
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