!
H

Received

Examined CLASS A
WATER UTILITIES

, | liu
MAY 5 - 2003 l

2007 compﬂwzé %%?ﬁbﬂ“ﬁ%%“&%smm
ANNUAL REPORT
OF

CALIFORNIA-AMERICAN WATER COMPANY
{(NAME UNDER WHICH CORPORATION, PARTNERSHIP, OR INDIVIDUAL |S DOING BUSINESS)

303 H Street, Suite 250, Chula Vista, CA 91910
(OFFICIAL MAILING ADDRESS) zZIP

TO THE
PUBLIC UTILITIES COMMISSION
STATE OF CALIFORNIA
FOR THE
YEAR ENDED DECEMBER 31, 2007

REPORT MUST BE FILED NOT LATER THAN MARCH 31, 2008
(FILE TWO COPIES IF THREE RECEIVED)




INSTRUCTIONS

One completed hard copy of this report (two copies if three received) and one electronic copy
must be filed NOT LATER THAN MARCH 31, following the year covered by the report, with:

CALIFORNIA PUBLIC UTILITIES COMMISSION
WATER DIVISION

ATTN: KAYODE KAJOPAIYE

505 VAN NESS AVENUE, ROOM 3105

SAN FRANCISCO, CALIFORNIA 94102-3298

kok@cpuc.ca.qov

Failure to file the report on time may subject a utility to the penalties and sanctions provided
by the Public Utilities Code.

. The Oath, on the last page, must be signed by an officer, partner or owner.

. The report must be prepared in ink or by the use of a typewriter. Computer generated report

forms may be substituted.

. The report must be filled in, and every question answered. LEAVE NO SCHEDULE BLANK.

Insert the words "none” or "not applicable” or "n/a" when appropriate.

Certain balance sheet and income statement accounts refer to supplemental schedules. The
totals of the details in the latter must agree with the balances of the accounts to which they
refer.

Some schedules provide for a "balance at beginning of year." The amount shown should
agree with the "balance at end of year" as shown in the report for the previous year. If there
is a difference it should be explained by footnote.

When there is insufficient space in a schedule to permit a complete statement of the requested
information, insert sheets should be prepared and identified by the number of the schedule to
which it refers. Be certain that the inserts are securely attached to the report.

This report must cover a calander year, from Janauary 1 through December 31. Fiscal year
reports will not be accepted.




INSTRUCTIONS

FOR PREPARATION OF
SELECTED FINANCIAL DATA SHEET

FOR CLASS A, B, C AND D, WATER UTILITIES
To prepare the attached data sheets, refer to the Balance Sheet, Income Statement and
supporting detail schedules in the annual report for the required data.

Please follow the instructions below:

1. Common plant allocated to water should be indicated with water plant figures in
Net Plant Investment.

2. The capitalization section for those reporting on both California Only and
Total System Forms should be identical and completed with Total Company Data.
Be sure that Advances for Construction include California water data only.

3. Complete the operation section with California water revenues and expenses,
but if necessary, remove interdepartmental revenues and expenses.

4. All other utility and nonutility revenues and expenses are netted on Line No. 38.
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207 2007

NAME OF UTILITY California American Water

PHONE

1-619-409-770

Annual
INCOME STATEMENT Amount
Unmetered Water Revenue $ 11,793,418
Fire Protection Revenue 1,487,049
Irrigation Revenue 272,584
Metered Water Revenue 109,310,774
Total Operating Revenue 122,863,825
Operating Expenses 87,897,059
Depreciation Expense (Composite Rate 3.097%) 15,801,280
Amortization and Property Losses 349,375
Property Taxes 3,136,241
Taxes Other Than Income Taxes 1,012,811
Total Operating Revenue Deduction Before Taxes 14,667,059
California Corp. Franchise Tax (1,977,442)
Federal Corporate Income Tax (7,046,191)
Total Operating Revenue Deduction After Taxes 23,690,692
Net Operating Income (Loss) - California Water Operations 23,690,692
Other Operating and Nonoper. Income and Exp. - Net (Exciude Interest Expense) (7,616,464)
Income Available for Fixed Charges 16,074,228
Interest Expense 14,886,259
Net Income (Loss) Before Dividends 1,187,969
Preferred Stock Dividends 0
Net Income (Loss) Available for Common Stock $ 1,187,969
OTHER DATA
Refunds of Advances for Construction 467,230
Total Payroll Charged to Operating Expenses 12,684,949
Purchased Water 29,066,481
Power 7,674,205
Ciass A Water Companies Only:
a. Pre-TRA 1986 Contributions in Aid of Construction 50,852,200
b. Pre-TRA 1986 Advances for Construction 5,631,353
c. Post TRA 1986 Contributions in Aid of Construction 14,602,401
d. Post TRA 1986 Advances for Construction 10,194,950
Annual
Active Service Connections (Exc. Fire Protect.) Jan. 1 Dec. 31 Average
Metered Service Connections 149,938 154,394 152,166
Flat Rate Service Connections 37,864 34,640 36,252
Total Active Service Connections 187,802 189,034 188,418




Year 2007

NAME OF UTILITY California American Water

PERSON RESPONSIBLE FOR THIS REPORT

Kent Turner

PHONE

1-619-409-770

{Prepared from Information in the 2007 Annual Report)

11/2007 12/31/2007 Average
BALANCE SHEET DATA
1 intangible Plant $ 1,865,608 4,895,386 3,380,497
2 Land and Land Rights 5,779,257 7,336,712 6,557,985
3 Depreciable Plant 469,742,313 531,197,921 500,470,117
4 Gross Plant in Service 477,387,178 543,430,020 # 510,408,599
5 Less: Accumulated Depreciation (181,242,407) {198,600,186) (189,921,297)
6 Net Water Plant in Service 296,144,771 344,829,834 # 320,487,302
7 Water Plant Held for Future Use 319,240 318,240 319,240
8 Construction Work in Progress 67,927,923 28,083,854 48,005,888
9 Matenals and Supplies 474,684 575,690 525,187
10 Less: Advances for Construction {17,655,062) {15,726,303) 16,690,683
11 Less: Contributions in Aid of Construction {43,163,629) (47,987,023) 45,575,326
12 Less: Accumulated Deferred Income and Investment Tax Credits {18,914,418) (18,382,829) (18,648,624)
13 Net Plant Investment $ 285133508 § 291,712,462 § 288422985
CAPITALIZATION
14 Common Stock 92,477,914 92,477,914 92,477,914
15 Proprietary Capital ({Individual or Partnership) 0 0 0
16 Paid-in Capital 13,122,026 28,122,026 20,622,026
17 Retained Earnings 25,703,242 27,345,162 26,524,202
18 Common Stock and Equity {Lines 14 through 17) 131,303,182 147,945,102 139,624,142
19 Preferred Stock 0 0 0
20 Long-Term Debt 210,948,405 210,832,214 210,890,310
21 Notes Payable 0 0
22 Total Capitalization {Lines 18 through 21) 342,251,687 368,777,316 # 350,514,451




Adjusted to Exclude Non-Regulated Activity
Year 2007
NAME OF UTILITY California American Water PHONE 1-619-409-770

PERSON RESPONSIBLE FOR THIS REPORT Kent Turmer

(Prepared from Information in the 2007 Annual Report)

[See SFD2 ]

Mi__ 12311 Average

BALANCE SHEET DATA

Do~ A WN

Intangible Plant

Land and Land Rights

Depreciable Plant

Gross Plant in Service

Less: Accumulated Depreciation

Net Water Plant in Service

Water Plant Held for Future Use

Construction Work in Progress

Materials and Supplies

Less: Advances for Construction (

Less: Contributions in Aid of Construction {

Pt [ [
o—
P
| —.
-

Less: Accumulated Deferred Income and Investment Tax Credits

Net Plant Investment

CAPITALIZATION

14
15
16
17
18
19
20
21
22

Note:

Common Stock

Proprietary Capital (Individual or Partnership)

Paid-in Capital

Retained Earnings

Common Stock and Equity (Lines 14 through 17)

Preferred Stock

Long-Term Debt

Notes Payable

Total Capitalization (Lines 18 through 21)
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Adjusted to Exclude Non-Regulated Activity

2007

NAME OF UTILITY California American Water PHONE

1-619-409-770

Annual
INCOME STATEMENT Amount
Unmetered Water Revenue $ 11,793,418
Fire Protection Revenue 1,487,049
Irrigation Revenue 272,584
Metered Water Revenue 109,310,774
Total Operating Revenue 122,863,825
Operating Expenses 87,897,059
Depreciation Expense (Composite Rate _ 3.097%__ ) 15,801,280
Amortization and Property Losses 349,375
Property Taxes 3,136,241
Taxes Other Than Income Taxes 1,012,811
Total Operating Revenue Deduction Before Taxes 14,667,059
California Corp. Franchise Tax (1,977,442)
Federal Corporate Income Tax (7,046,191)
Total Operating Revenue Deduction After Taxes 23,690,692
Net Operating Income (Loss) - California Water Operations 23,690,692
Other Operating and Nonoper. Income and Exp. - Net (Exclude Interest Expense) (7,616,464)
Income Available for Fixed Charges 16,074,228
Interest Expense 14,886,259
Net Income (Loss) Before Dividends 1,187,969
Preferred Stock Dividends 0
Net Income (Loss) Available for Common Stock $ 1,187,969
OTHER DATA
Refunds of Advances for Construction 467,230
Total Payroll Charged to Operating Expenses 12,684,949
Purchased Water 29,066,481
Power 7,674,205
Class A Water Companies Only:
a. Pre-TRA 1986 Contributions in Aid of Construction 50,852,200
b. Pre-TRA 1986 Advances for Construction 5,531,353
c. Post TRA 1986 Contributions in Aid of Construction 14,602,401
d. Post TRA 1986 Advances for Construction 10,194,950
Annual
Active Service Connections (Exc. Fire Protect.) Jan. 1 Dec. 31 Average
Metered Service Connections 149,938 154,394 152,166
Flat Rate Service Connections 37,864 34,640 36,252
Total Active Service Connections 187,802 189,034 188,418




Notes to Adjusted Selected Financial Data

Instructions: Provide reasons for each adjustment to the Selected Financial Data due to non-regulated
activities. Detail this information by name of line item (Gross Plant, Operating Revenues, etc.),
account number, dollar amount, and by point in time (end of year, beginning of year, or average).
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GENERAL INFORMATION

1 Name under which utility is doing business:

California American Water

2 Official mailing address:

303 H Street. Ste 250, Chula Vista CA ZIP 91910
3 Name and title of person to whom correspondence should be addressed:
Kent Turner, President Telephone: 1-619-409-7700

4 Address where accounting records are maintained:

131 Woodcrest Road Cherry Hill, NJ 08003

5 Service Area (Refer to district reports if applicable):

See District Reports

6 Service Manager (If located in or near Service Area.) (Refer to district reports if applicable.)

Name:

Address: Telephone:

7 OWNERSHIP. Check and fill in appropriate line:
Individual (name of owner}

Partnership (name of partner)

Partnership (name of partner)

Partnership (name of partner)

X | Corporation {corporate name)

Organized under laws of (state) Date:

Principal Officers:

B.Kent Turner President

Thomas J. Bunosky VP Operations
Christopher Buis VP Finance & Treasurer
D.P. Stephenson Asst Treasurer

Carrie Cleeson Secretary, Corp Counsel

8 Names of associated companies:

American Water Works Company, Inc.

9 Names of corporations, firms or individuals whose property or portion of property have been
acquired during the year, together with date of each acquisition:
Date:

Date:

Date:

Date:

10 Use the space below for supplementary information or explanations concerning this report:

11 List Name, Grade, and License Number of all Licensed Operators:

10




SCHEDULE A

COMPARATIVE BALANCE SHEETS

Assets and Other Debits

Schedule Balance Balance
Line Title of Account No. End-of-Year Beginning of Year
No. |Acct. (a) (b) (c) (d)
1 . UTILITY PLANT
2 | 100 Utility plant 571,833,115} § 547,862,932
3 | 107 Utility plant adjustments 10,942,465 10,687,400
4 Total utility plant A-1 582,775,580 558,550,332
5 | 250 Reserve for depreclation of utllity plant A-3 198,632,574 181,304,900
6 | 251 Reserve for amortization of limited term utility Investments 0 0
7 | 252 Reserve for amortization of utility plant acquisition adjustment A-3 7,664,663 7,547,275
8 Total utility plant reserves 206,197,237 188,852,175
9 Total utility plant less reserves 376,578,343 369,698,157
10
11 II. INVESTMENT AND FUND ACCOUNTS
12 [ 110] Other physical property A-2 4,070,596 1,942,223
13 | 263 Reserve for depreciation and amortization of other property A-3 148,708 30,408
14 Other physical property less reserve 3,921,888 1,911,815
15 | 111 Investments in associated companies A-4 0 0
16 | 112 Other investments A-5 0 0
17 [ 113] Sinking funds A6 0 0
18 | 114 | Miscellaneous special funds A-7 0 0
19 Total investments and fund accounts 3,921,888 1,911,815
20
21 IIl. CURRENT AND ACCRUED ASSETS
22 | 120| Cash 965,604 1,406,957
23 | 121 Special deposits A-8 70,556 35,856
24 | 122 Working funds 4,690 4,900
251123 Temporary cash investments 0 0
26 | 124 Notes receivable A-9 25,635 0
27 | 125 Accounts receivable 8,453,792 8,079,389
28 | 126 Receivables from associated companies A-10 1,298 2,375,315
29 1131 Materials and supplies 575,691 474,684
30 1132 Prepayments A-11 1,353,446 1,208,918
311133 Other current and accrued assets A-12 11,036,417 6,717,805
32 Total current and accrued assets 22,487,129 20,303,824
33
34 IV. DEFERRED DEBITS
351140 Unamortized debt discount and expense A-13 971,042 995,758
36 | 141 Extraordinary property losses A-14 0 0
37 | 142 Preliminary survey and investigation charges 12,154,570 27,085
38 | 143 Clearing accounts 0 0
39 [ 145} Other work in progress 193,079 1,389,899
40 | 146 Other deferred debits A-15 102,402,882 83,418,346
41 Total deferred debits 115,722,473 85,831,088
42 Total assets and other debits 518,709,833 | $§ 477,775,292
43

11




SCHEDULE A

COMPARATIVE BALANCE SHEETS
Liabilities and Other Credits

Schedule Balance Balance
Line Title of Account No. End-of-Year Beginning of Year
No. | Acct. (a) (b) {c) (d)
1 I. CORPORATE CAPITAL AND SURPLUS
2 | 200 [ Common capital stock A-18 92,477,914 §§ 92477 914
3 | 201 | Preferred capital stock A-18 0 0
4 | 202 | Stock liability for conversion 0 0
5 | 203 | Premiums and assessments on capital stock A-19 0 0
6 | 150 | Discount on capital stock A-16 0 0
7 | 151 | Capital stock expense A-17 0 0
8 | 270 | Capital surplus A-20 28,122,027 13,122,026
9 | 271 | Earned surplus A-21 25,386,647 25,564,320
10 Total corporate capital and surplus 145,986,588 131,194,260
11
12 Il. PROPRIETARY CAPITAL
13 | 204 | Proprietary capital {Individual or partnership) A-22 0 0
14 | 205 | Undistributed profits of proprietorship or partnership A-23 0 0
15 Total proprietary capital 0 0
16
17 IIl. LONG-TERM DEBT
18 | 210 | Bonds A-24 210,832,214 48,948,405
18 | 211 | Receivers' certificates 0
20 | 212 | Advances from associated companies A-25 0
21 | 213 | Miscellaneous long-term debt A-26 0 162,000,000
22 Total long-term debt 210,832,214 210,948,405
23
24 IV. CURRENT AND ACCRUED LIABILITIES
25 | 220 | Notes payable A-28 29,713,468
26 | 221 | Notes receivable discounted 0
27 | 222 | Accounts payable 7,195,026 14,030,521
28 | 223 | Payables to associated companies A-29 11,218 7,181,513
29 | 224 | Dividends declared 0
30 | 225 | Matured long-term debt 116,115 113,375
31 | 226 | Matured interest 0
32 ) 227 | Customers' deposits 0 0
33 | 228 | Taxes accrued A-31 4,944,572 1,184,689
34 | 229 | Interest accrued 614,799 616,175
35 | 230 | Other current and accrued liabilities A-30 11,942,027 13,029,202
36 Total current and accrued liabilities 54,537,225 36,155,474
37
38 V. DEFERRED CREDITS
39 | 240 | Unamortized premium on debt A-13
40 | 241 | Advances for construction A-32 15,726,303 13,905,493
41 | 242 | Other deferred credits A-33 43,233,992 24,451,178
42 Total deferred credits 58,960,295 38,356,671
43
44 Vi. RESERVES
45 | 254 | Reserve for uncollectible accounts A-34 406,488 301,790
46 | 255 | insurance reserve A-34 0
47 | 256 | Injuries and damages reserve A-34 0
48 | 257 | Employees' provident reserve A-34 0
49 | 258 | Other reserves A-34 0 17,655,063
50 Total reserves 406,488 17,956,853
51
52 VII. CONTRIBUTIONS IN AID OF CONSTRUCTION
53 | 265 | Contributions in aid of construction A-35 47,987,023 43,163,629
54 Total liabilities and other credits $ 518,709,833 | § 477,775,292

12




SCHEDULE B

income Account for the Year

Schedule

Line Account Page No. Amount

No. |Acct. (a) (b) (c)
1 I. UTILITY OPERATING INCOME
2 | 501 | Operating revenues B-1 122,863,825
3
4 Qperating Revenue Deductions:
5 | 502 Qperaling expenses B-2 87,897,059
6 | 503 Depreciation A-3 15,801,280
7 | 504 Amortization of limited-term utility investments A-3 232,237
8 | 505 Amortization of utility plant acquisition adjustments A-3 117,138
9 | 506 Property losses chargeable to operations B-3
10 | 507 Taxes B-4 (4,874,581)
1 Total operating revenue deductions 99,173,133
12 Net operating revenues 23,690,692
13 | 508 | Income from utility plant leased to others
14 | 510 ] Rent for lease of utility plant
15 Total utility operating income 23,690,692
16
17 Il. OTHER INCOME
18 | 521} Income from nonutility operations (Net) B-6 5,158
19 | 522} Revenue from lease of other physical property 244,073
20 | 523 | Dividend revenues
21 1 524 [ Interest revenues 1,942,376
22 | 525 Revenues from sinking and other funds
23 | 526 | Miscellaneous nonoperating revenues B-7 249,500
24 | 527 | Nonoperating revenue deductions - Dr. B-8 (381,243)
25 Total other income 2,059,863
26 Net income before income deductions 25,750,556
27
28 lll. INCOME DEDUCTIONS
29 1 530 | Interest on long-term debt 12,814,321
30 [ 531 [ Amortization of debt discount and expense 78,106
31 | 532 | Amortization of premium on debt - Cr.
32 | 533 [ Taxes assumed on interest
33 [ 534 | Interest on debt to associated companies
34 [ 535 | Otherinterest charges B-9 1,993,832
35 | 536 | Interest charged to construction - Cr.
36 | 537 | Miscellaneous amortization
37 | 538 Miscellaneous income deductions B-10 9,676,328
38 Total income deductions 24,562,587
39 Net income 1,187,969
40
41 IV. DISPOSITION OF NET INCOME
42 | 540 | Miscellaneous reservations of net income 0
43
44 Balance transferred to Earned Surplus or
45 Proprietary Accounts scheduled on page 21
46

13
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SCHEDULE A-1

Account 100 - Utility Plant

Balance Additions Retirements COther Debits Balance
Line Title of Account Beg of Year During Year During Year or (Credits}) End of Year
No.; Acct (a) {b) {c) {d) {e) N
1 [100-1] Utility plant in service {(Schedule A-1a) 477,249,572 65,791,004 1,406,862 1,796,308 543,430,021
2 |100- 2} Utility plant leased to others 0 0 0 0 0
3 [100-3| Construction work in progress 70,055,819 (67,502,665 9] 25,530,700 28,083,854
4 |1100-4] Utility plant held for future use (Sch A-1c) 319,240 1] 1] 0 319,240
5 |100-5] Utility plant acquisition adjustments 10,687,400 255,065 0 0 10,942,465
6 1100 -6] Utility plant in process of reclassification 0 0 0 0 0
7 Total utility plant 558,312,031 (1,456,596) 1,406,862 27,327,007 582,775,580
SCHEDULE A-1a
Account 100.1 - Utility Plant in Service
Balance Additions Retirements Cther Debits Balance
Line Title of Account Beg of Year During Year During Year or (Credits) End of Year
No.j Acct (a) _ (b) {c) {d) (e) N
8 . INTANGIBLE PLANT
9 | 301 ! Organization 157,741.40 5,226.67 - 205.00 163,173.07
10| 302 Franchises and consents (Schedule A-1b) 352,321.93 - - {249.99) 352,071.94
11| 303 Other intangible plant 968,976.45 3,411,164.99 - - 4,380,141.44
12 Total intangible plant 1,479,039.78 3,416,391.66 - (44.99)]  4,895,386.45
13
14 Il. LANDED CAPITAL
15| 306 | Land and land rights 6,094,910.43 1,234,011.42 (2.248.59)| 5,542.00 7,336,712.44
16
17 Ill. SOURCE OF SUPPLY PLANT
18 | 311 | Structures and improvements 1,053,879.93 49,466.95 - - 1,103,346.88
19 | 312 | Collecting and impounding reservoirs 4,640,230.05 40.425.81 - {1,700,457.67)| 2,980,198.19
20 | 313 | Lake, river and other intakes 1,066,501.38 11,332.68 - 12,396.00 1,090,230.06
21| 314 | Springs and tunriels - - - - -
22| 315 | Wells 19,458,767.44 3,551,879.86 30,628.53 16,962.00 || 22,996,980.77
23 | 316 | Supply mains 4,273,065.77 52,465.54 - - 4,325,531.31
24 | 317 | Other source of supply plant 209,157.42 - - - 209,157.42
25 Total source of supply plant 30,701,601.99 3,705,570.84 30,628.53 | (1,671,099.67) 32,705,444.63
26
27 IV. PUMPING PLANT
28 | 321 | Structures and improvements 8,294,345.84 252,840.10 9,702.41 - 8,537,483.53
29 | 322 | Boiler plant equipment - - - - -
30 | 323 | Other power production equipment 73,128.65 {87.34)] - - 73,041.31
31| 324 | Pumping equipment 35,251,820.71 1,308,972.72 48,563.80 299,426.00 ) 36,811,655.63
32 | 325 | Other pumping plant 94,861.74 3,370,484.35 19,146.89 - 3,446,199.20
33 Total pumping plant 43,714,156.94 4,932,209.83 77,413.10 299,426.00 ! 48,868,379.67
34
35 V. WATER TREATMENT PLANT
36 | 331 | Structures and improvements 11,798,125.20 280,299.13 4,713.99 18,716.00 || 12,092,426.34
37 | 332 | Water treatment equipment 28,322,343.39|| 16,267,412.59 58,950.93 45,404.00 )| 44,576,209.05
38 Total water treatment plant 40,120,468.59 ] 16,547,711.72 63,664.92 64,120.00 || 56,668,635.39
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SCHEDULE A-1a
Account 100.1 - Utitity Plant in Service - Concluded

Balance Additions Retirementsf Other Debits Balance
Line Titte of Account Beg of Year During Year || During Yearjl or (Credits) End of Year
No. | Acct (a) _ {b) {c) (d) (e) {(f
1 VI. TRANSMISSION AND DIST. PLANT
2 | 341 | Structures and improvements 308,484 55,130 0 0 363,614
3 | 342] Reservoirs and tanks 44,469,637 2,991,268 (29,969) 1,591,393 49,082,266
4 ] 3431 Transmission and distribution mains 181,522,302 14,064,681 44,813 1,558,048 197,100,218
5 | 344 | Fire mains 0 0 907 0 {907y
| 6 | 345] Services 60,641,348 5,047,367 36,101 (10,496) 65,642,118
7 | 346| Meters 13,661,671 6,769,342 80,935 120,874 20,470,951
8 | 347 | Meterinstallations 394,296 332,116 0 0 726,412
9 ]| 348| Hydrants 17,265,163 1,305,313 26,343 148,900 18,693,033
10 | 349 ] Other transmission and distribution plant (82,247 0 0 13,750 (68,497)
11 Total transmission and distribution plant 318,180,653 30,565,216 159,129 3,422 468 352,009,208
12
13 VIl. GENERAL PLANT
14 | 371 | Structures and improvements 5,191,886 2,809,729 130,380 0 7,871,234
15| 372 | Office futniture and equipment 4,247,105 371,529 780,755 (16,596)1 3,821,283
16 | 373 | Transportation equipment 3,988,112 34,235 55,164 {174) 3,967,009
17 | 374 | Stores equipment 17,496 0 734 0 16,762
18 | 375| Laboratory equipment 405,414 2 24,965 0 380,450
19 | 376 | Communication equipment 11,254,695 584,913 66,085 (37.99@' 11,735,527
20 | 377 | Power operated equipment 1,788,733 {3,050} 0 0 1,785,683
21 |1 378 | Tools, shop and garage equipment 1,680,996 324,991 15,987 0 1,990,001
22 | 379| Other general plant 8,124,896 1,267,543 4,205 (269,338} 9,118,896
23 Total general plant 36,699,332 5,389,892 | 1,078,275 (324,104} 40,686,845
24
25 VIil. UNDISTRIBUTED ITEMS
26 | 390 | Other tangible property 259,409 0 0 0 259,409
27 | 391 | Utility plant purchased 0 0 0 0 0
28 | 392 | Utility plant sold 0 0 0 0 0
29 Total undistributed items 259,409 0 0 0 259,409
30 Total utifity plant in service 477,249,572 65,791,004 |[ 1,406,862 1,796,308 543,430,021
SCHEDULE A-1b
Account 302 - Franchises and Consents
Date of
Acquisition Amount at
Date of Termin by which Carried
Line Name of Origina! Grantor Grant Years Utility in Account'
No. (a) (b) © (d) (e)
31 |See Addendum 352,071
32
33
34
35 Total]  XX00000KXXXXXXXXXXXXXXX 352,071

1 The total should agree with the balance at the end of the year in Account 302 in Schedute A-1a Line 10.
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SCHEDULE A-tc
Account 100.4 - Utility Plant Held for Future Use

Approximate Date]
When Property
Date of Wiil be Placed Balance

Line Description and Location of Property Acquisition in Service End of Year
No. _ {a) (b) (c) (d)

1 [Shopping Center-Lot 13-Village District N/A N/A 37,740

2 |Dry Creek Land- 2.034 AC-Sacramento 3/16/2004 N/A 281,500

3

4

5

8

7

8

9 Total XXXOOOOOHXXXXX XX XXX X XXXK 319,240

SCHEDULE A-2
Account 110 - Other Physical Property
Book Value

Line Name and Description of Property End of Year
No {a) (b)

10 [See Addendum- A-Account 110 1,880,300
11 |See Addendum- A-Account 110 104,510
12 | Non Utility Plant-NUP -Other 2,085,786
13

14

15

16

17

18

19

20

21

22

23

24 Total 4,070,596

17
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053005
053005
053005
053005
054005
054005
054005
054005
054005
054005
054006
054007
054008
054009
154010
054011
055005
055005
055005
055006
055007
055008
055009
055105
055108
055105
055105
055105

056005

056008

056005

056005

056005

056005

056005

056005

056005

056005

056005

056005

056005

056005

056005

056005

056005

058005

056005

056005

056005

056005

056005

056005

056005

058005

056005

056006

056007

056008

056008

056010

056011

056012

056013

056014

056015

056018

058017
056105
056105
056105
056105

056305

056305

056305

056305

056305

Grand Total

Catifornia - American Water Company Account Reconcilation
As of December 31, 2007
NUP-Lend
Addendum A-Account 110

|
RIGHT OF WAY - OTAY WELLS
OTAY WEST END GRANT
OTAY WATERSHED WATER RIGHTS
LAND OTAY WELL #1
Airway Tank Sile #2
Ch Tank Site #1, Lawer M. Devan
Del Rey Terrace Tank & PP #28
Harding Well Site Lots 104781049
Paralta Tank Site
Palm Well Site
tand & Ld Rights-S$
Land & Ld Rights-55
Lend & Ld Rights-55
Land & Ld Rights-58
Land & Ld Rights-TD
Land & Ld Rights-55
CHADWICK, LAND - DUARTE
GRAND AVE
Land Sales to NUP - Escrow Richardson Well
TFR TO NUP SCOTT RES SITE1
TFR TO NUP LOT1-TRACTBI00
TFR TO NUP LOTE0-TRACT{798
TFR TO NUP LOTS SAN M PARK
ORBIS WELL SITE #2
ORBIS WELL SITE #4
VILLAGE WELL SITE #4
ORBIS WELL SITE #10
ORBIS WELL SITE #41
LINDA SUE WELL SITE NO. 2
UNDESCRIBED
65TH ST EXPRESSWAY WELL SITE
BLACKHAWK WELL SITE
JEANNE WELL SITE
GREENBACK LANE WELL SITE
D605 ALLEGHENY WELL SITE
BARRACUDA WELL SITE
HUNTSMAN WELL SITE
8513 MIRA DEL RIO
8389 NAVION WELL SITE 2
8389 NAVION WELL SITE
Hyrley Ava, Well Sie (Vacant)
1605 FABERGE
3305 CONTEMPO
#1480 CASTLEBAR
4121 ASHGROVE
MILLS STATION WELL SITE
P335 BURLINE
AUBURN WELL SITE
4908 BUFFWQOD
7121 CMNWEALTH DR WELL $ITE
CHARDONNAY WELL SITE NQ. 5
Bellingrath Well Site
MAP 1284 34 96 PARCEL 2
3805 CONTEMFPOQ Dr
MAP 1284 34 20 PARCEL 1
MAP 1284 34 13 PARCEL 1
MAP 1284 34 50 PARCEL 1
MAP 1284 34 91 PARCEL 1
PARCEL EACH
LAND PARCEL
PARCEL EACH
LAND PARCEL
PARCEL EACH
PARCEL EACH
LAND PARCEL
LAND PARCEL
PARCEL EACH
MAP 58 090 16
MAP 58090 16
MAP 58 090 16
PARCEL 059 230 050 Well A
BULL CREEK WATER SHED
BENNETT SPRINGS
BULL CREEK WATER SHED
BULL CREEX WATER SHED
BENNETT SPRINGS

ASSETID

30072397
30072398
30072399
30072400
30072390
30072391
30072392
30072383
30072394
30072396
30125412
30129409
30120410
30129411
30129413
30128408

No Asset

Ne Asset
30055144
30128407
30129405
30129404
30129406
30058501
30072347
30072350
30072348
30072349
30058775
30058793
30058802
30058804
30058805
30058806
30058807
30058808
30058509
30058810
30058811
30058311
30058813
30058814
30058815
30058816
30058817
30058318
30058822
30658024
30058825
30058827
30058828
30058820
651309062
61309044
61308984
61308977
B1308966
61309036
61309080
61309102
61309093
61309103
61308087
61309082
61309106
61309104
61309094
61320950
61320950
30129414
30211226
30058770
30058771
30058772
30058773
30058774

Total Amount
399.00
1,279.90
17,725,023
419.70
1,088.00
300.00
40.00
1,595.50
462,00
1,600.00
320.97
531.55
1,002.00
2,000.00
2,886.87
33,545.45
4,179.45
5,966.88
2,609.41
516.00
3,400.29
4,000.00
7.488.93
240,00
240.00
45.00
240.00
225.30
226,00
18,00
45.00
4600
345.00
40,00
75.00
20400
5.00
72,00
48.00
48.00
182.00
91.00
262.00
172.00
153.00
485,00
100.00
BB.0O
110,00
259.00
115.00
251.00
43B.00
102.00
1,093.00
52200
714.00
10,011.00
16,163.00
17,856.40
22,733.00
26,345.47
34,115.00
112,875.00
167,999.29
220,748.33
232,531.00
29,218.00
{29,218.00)
7,596.68
B58,085.89
1,764.00
19,508.00
31,298.00
6.00
2.00
1,880,300.29

E—————_ e,



BU
056005
056005
056005
056005
056005
056005
056005
056005
056005
056005
056005
056005
056005
056005
056005
056005
056005
056005
056005
056005
056005
056005
056005
056005
056005

California - American Water Company Account Reconcilation
As of December 31, 2007

FENCE EACH
CASING EACH
UNIDENTIFIED
FENCE EACH
FENCE EACH
FENCE EACH
FENCE EACH
FENCE EACH
FENCE EACH
GATE ONLY
FENCE EACH
GATE ONLY
FENCE EACH
FENCE
FENCE EACH
FENCE EACH
FENCE EACH
FENCE EACH
FENCE EACH
FENCE EACH
FENCE
FENCE EACH

Addendum B-Account 110

DESCRIPTION

NUP-Land

Structures & Improvements (CZN ACQ)}
CONCRETE SAND TRAP
5000 GAL PRESSURE TANK

Grand Total

ASSET ID

30058830
30058831
30058832
30058834
30058835
30058836
30058837
30058838
30058839
30058840
30058841
30058842
30058843
30058844
30058845
30058846
30058847
30058848
30068849
30058850
30058851
30058852
30058853
30058854
30058855

Total Amount
712.00
1,430.00
893.00
2,564.00
1,554.00
1,566.00
1,070.00
152.00
33.00
606.00
1,142.21
873.79
3,120.00
4,052.00
1,433.00
1,480.00
7,806.00
1,818.00
1,329.00
2,329.00
2,280.00
3,333.00
61,911.00
120.00
903.00

104,510.00




SCHEDULE A-1d

RATE BASE
Balance Balance
Line Title of Account End-of-Year Beginning of Year
No. | Acct, {a) {c) (d)
1 RATE BASE
2
3 Utility Plant
4 Plant in Service 537,000,247 471,787,888
5 Construction Work in Progress 28,083,852 66,662,126
6 General Office Prorate 6,429,774 5,461,684
7 Total Gross Plant (Line 4 + Line 5 + Line 6) 571,513,873 543,911,698
8
9 Less Accumulated Depreciation
10 Plant in Service 195,849,021 178,810,151
11 General Office Prorate 2,683,554 2,432,256
12 Total Accumutated Depreciation (Line 10 + Line 11) 198,532,575 181,242,407
13
14 Less Other Reserves
15 Deferred Income Taxes 16,917,334 17,653,297
16 Deferred Investment Tax Credit 1,177,561 1,259,438
17 QOther Reserves 20,577,334 17,817,854
18 Total Other Reserves (Line 15 + Line 16 + Line 17) 38,672,229 36,730,589
19
20 Less Adjustmenis
21 Contributions in Aid of Construction 47,836,620 43,163,629
22 Advances for Construction 15,726,301 13,904,850
23 Other 0 0
24 Total Adjustments (Line 21 + Line 22 + Lina 23) 63,562,921 57,068,480
25
26 Add Materials and Supplies 574,894 520,624
27
28 Add Working Cash (From Schedule A-1d(2)) 16,361,767 12,149,871
29
30 TOTAL RATE BASE
31 =Line 7 - Line 12 - Line 18 - Line 24 + Line 26 + Line 28 287,682,808 281,540,719
32
33
34
35
36
37
38
39
40
41
42
43
44
45
46
47
48
49
50
51
52
53
54

20




SCHEDULE A-1d (2)
RATE BASE
Working Cash Calculation

Line

.| Accl.

Title of Account
{a)

Balance
End-of-Year
(c)

Balance
Beginning of Year
(d)

Working Cash

Determination of Operational Cash Requirement

1.0perating Expenses, Excl Taxes, Depr. & Uncoll.

87,297,840

66,856,852

2.Purchased Power & Commodity for Resale*

6,843,343

7,108,651

3.Meter Revenues: Bimonthly Billing

101,326,130

97,730,100

4.0ther Revenues: Flat Rate Monthly Billing

13,411,888

15,576,695

5.Total Revenues (3 + 4)

114,741,017

113,306,796

OB | AW =

6.Ratio - Flat Rate to Total Revenues (4/5)

1

1

10

7. 5/24 x Line 1 x (100% - Line 6)

16,618,294

12,683,196

11

8. 1/24 xLine 1 xLine 6

313,751

249,063

12

9. 112 x Line 2

570,279

592,388

13

10.Operational Cash Requirement (7 + 8 - 9)

16,361,767

12,339,872

15

16

* Electric power, gas or other fue! purchased for pumping

17

andfor purchased commedity for resate billed after

18

receipt (metered).

19

20

21

23

24

26

27

29

30

3

32

33

34

35

36

37

38

39

40

41

42

43

45

46

47

48

49

51

52

53

21




SCHEDULE A-3
Accounts 250 to 253, Inclusive - Depreciation and Amortization Reserves

Account 250 | Account251][ Account 252 Account 253
Limited-Term||  Utility Plant
Utility Utility Acquisition Other
Line ltem Plant Investments || Adjustments Property
(a) (b) {c) (d) (e)
Balance in reserves at beginning of year 181,242,406 0 7,647,276 42,587
Add: _ Credits to reserves during year
(@) Charged to Account 503, 504, 505 " 15,646,789 0 0 0
(b) Charged to Account 265 2,034,321 249 0 113,529
(c) Charged to clearing accounts 0 0 0 0
{(d) Salvage recovered 5,500 0 0 0
(e) All other credits @ 1,198,867 0 117,138 0
Total credits 18,885,477 249 117,138 113,529
Deduct: Debits to reserves during year

{a) Book cost of property retired 1,406,861 0 0 0

(b) Cost of removal 51,575 0 0 0

(c) All other debits 136,872 0 0 7,409

Total debits 1,595,308 0 0 7,409

Balance in reserve at end of year 198,532,574 249 7,664,414 148,707
(1) COMPOSITE DEPRECIATION RATE USED FOR STRAIGHT LINE REMAINING LIFE: 3.22%

(2) EXPLANATION OF ALL OTHER CREDITS:

(3) EXPLANATION OF ALL OTHER DEBITS:

wlw|w|w|m|mmlmin]nimlm|mlp] ool 2]al=sw]= prd
gwm—sommﬂmmhwm—tommﬂmmhwm—xomm“‘c"-"*"w”"‘p

35 | METHOD USED TO COMPUTE INCOME TAX DEPRECIATION:
36 {a) Straight Line ()
37 {b) Liberalized ()
38 (1) Double declining balance ()
39 (2) ACRS ()
40 (3) MACRS ()
41 (4) Others ()
42 (c) Both straight line and liberalized ()

22




SCHEDULE A-3a
Account 250 - Analysis of Entries in Depreciation Reserve
(This schedule is to be completed if records are maintained showing depreciation reserve by plant accounts)

Debits to
Credits to Reserves | Salvage and
Balance Reserve [|During Year|| Costof
Beginning || During Year || Excl. Cost ||Removal Net Balance
Line DEPRECIABLE PLANT of Year | Excl. Salvage|| Removal || (Dr.)orCr. End of Year
No. JAcct. (a) {b) {c) (d) {e) {f)
1 . SOURCE OF SUPPLY PLANT
2 | 311} Structures and Improvements 305,573 28,948 (206), 0 334,727
3 ] 312| Collecting and impounding reservoirs 1,182,038 85,156 0 0 1,267,194
4 1313} Lake, river and other intakes 223,286 40,525 0 0 263,811
5 | 314} Springs and tunnels 0 0 0 0 0
6 {315]| Wells 7,939,513 802,319 30,629 (2,627) 8,708,576
7 }316| Supply mains 1,055,030 96,781 0 0 1,151,811
8 1317 | Other source of supply plant 106,718 15,165 0 0 121,883
9 Total source of supply plant 10,812,158 1,068,894 30,423 (2,627) 11,848,003
10
11 Il. PUMPING PLANT
12 | 321 | Structures and improvements 2,167,135 379,603 0 0 2,546,738
13 [ 322 | Boiler plant equipment 0 0 0 0 0
14 | 323 | Other power production equipment 5,208 3,269 0 0 8,478
15 | 324 | Pumping equipment 17,111,104 || 1,817,579 67,711 (3,404) 18,857,569
16 | 325| Other pumping plant 0 0 0 0 0
17 Total pumping plant 19,283,448 |[ 2,200,450 67,711 (3,404) 21,412,784
18
19 IIl. WATER TREATMENT PLANT
20 | 331 | Structures and improvements 4,653,120 555,991 14,416 0 5,194,695
21 | 332 | Water treatment equipment 13,914,322 1,712,321 58,961 0 156,567,693
22 Total water treatment plant 18,567,443 2,268,312 73,367 0 20,762,388
23
24 IV. TRANS. AND DIST. PLANT
25 | 341 | Structures and improvements 3,730,892 437,986 0 0 4,168,879
26 | 342 | Reservoirs and tanks 29,627,543 3,282,027 19,040 {(30,031) 32,860,498
27 | 343 | Transmission and distribution mains 38,727,280 2,683,263 5,004 (7,3941" 41,397,645
28 | 344 | Fire mains 5,570,252 604,127 10,455 (209} 6,163,716
29 [ 345| Services 19,579,281 2,498,521 17,353 (4,206} 22,056,243
30 [ 346| Meters 6,146,578 577,669 80,935 2,207 || 6,645,518
31 | 347 | Meter installations 1,420,354 188,562 26,086 (21,867) 1,560,963
32 | 348 | Hydrants 4,836,621 312,149 257 0 5,148,513
33 | 349 | Other transmission and distribution plant 122,419 4,823 0 0 127,242
34 Total trans. and distrubtion plant 109,761,221 || 10,589,127 159,129 (62,001) 120,129,217
35
36 V. GENERAL PLANT
37 | 371 | Structures and Improvements 1,436,428 182,260 130,380 0 1,488,308
38 | 372 | Office fumiture and equipment 4,136,570 668,104 780,754 {4,243) 4,019,676
39 | 373 | Transportation equipment 5,142,161 199,253 55,164 27 822 5,314,071
40 | 374 | Stores equipment 20,934 8,652 734 0 28,853
41 | 375 | Laboratory equipment 505,745 24,123 24,965 0 504,903
42 | 376 | Communication equipment 3,801,299 863,703 66,085 0 4,698,918
43 | 377 | Power operated equipment 1,420,224 40,666 0 0 1,460,890
44 | 378 | Tools, shop and garage equipment 1,235,638 66,547 15,987 0 1,286,198
45 | 379 | Other general plant 3,176,160 517,425 4,205 0 3,689,379
46 | 390 | Other tangible property 1,842,978 43,967 {2,043) 0 1,888,988
47 | 391 | Water plant purchased 0 0 0 0 0
48 Total general plant 22,818,136 2,614,699 | 1,076,231 23,579 24,380,183
49 Total 181,242,406 || 18,741,482 | 1,406,861 (44,452) 198,532,574
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SCHEDULE A-4
Account 111 - Investments in Associated Companies

Interest and
Interest Dividends
Par Value ||Ledger Valug|| Rate of Accrued || Received
Line| Class of Security Name of Issuing Company End of Year|| End of Year Interest || During Year)| During Year]
No. (a) {b) {c) (d) (e) (f) {9)
1 None
2
3
4
5
6
7 Totals’ 0 0 0 0 0
1 The total should agree with the balance at the end of the year in Account 111 on page 5.
SCHEDULE A-5
Account 112 - Other Investments
Balance
Line Name and Description of Property End of Year,
No. (a) (b)
8
g None
10
11
12
13
14
15
16 Total 0

24
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SCHEDULE A-14
Account 141 - Extraordinary Property Losses

WRITTEN OFF DURING YEAR
Total Amount| Previously | Account Balance
Line Description of Property Loss or Damage of Loss Written off | Charged Amount End of year
No. (a) (b) (c) (d) (e) N
1
2
3 None
4 Total XXXXXXXXXXXE 0
SCHEDULE A-15
Account 146 - Other Deferred Debits
Balance
Ling| ltem End of year
No. (a) (b)
5
6 |See Addemdun 102,402,882
7
8
9
10 Total 102,402,882
SCHEDULE A-16
Account 150 - Discount on Capital Stock
1. Report the balance at end of year of discount on capital  respect to any class or series of stock, attach a statement giving
stock for each class and series of capital stock. particulars of the change. State the reason for any charge-off
2. If any change occurred during the year in the balance with during the year and specify the account charged.
Balance
Line] Class and Series of Stock End of year
No. (a) (b)
11 None
12
13 | Tota! 0
SCHEDULE A-17
Account 151- Capital Stock Expense
1. Report the balance at end of year of capital stock expense respect to any class or series of stock, attach a statement giving
for each class and series of capital stock. particulars of the change. State the reason for any charge-off of
2. If any change occurred during the year in the balance with capital stock expense and specify the account charged.
Balance
Line Class and Series of Stock End of year
No. (a) (b)
14 None
15
16 | Total 0
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California American Water
Addendum to Schedule A-15
12/31/2007

ACCOUNT NO. 146 - OTHER DEFERRED DEBITS

BALANCE
ITEMS 12/31/2007
Deferred Rate Case Expense 2,052,063
Reg Asset-AFUDC-Equity 520,095
Reg Asset- Pit Flow 38,475
Reg Asset-Other (372,602)
Reg Asset-St Flow Through 9,471
Reg Asset-Accum Amortization (246,595)
Programmed Maintance-Tank Painting 3,654,865
Deferred Service Company Pension 1,777,356
Pension Payment 4,232,868
FAS 112 Costs 116,573
Depreciation Study 8,276
Enviromental Remediation Study-NOAA 6,600,000
Conservation Balance Acct-Water Conservation for Montarey District 45,315
Purchase Wir & Power, Credit Card Memorandum Acct and Pension Surcharge (Monterey & Felton) 1,289,206
Carme! River Dam 2533627
Coastal Water Project 15,738,515
Seaside Basin 5,148,956
Other Reg Assest (2,789,106)
Citizens Acquistion-Net of Amortization 60,868,742
Deferred Undistributed Costs 2,273
Defarred Acquistion Costs 146
Other Long Term Deferred Assets 1,163,463

Total 102,402,882



SCHEDU

LE A-18

Accounts 200 and 201- Capital Stock

K}

Number of Par Value
Shares of Stock Dividends Declared
Authorized Authorized During Year
by by Number | Total Par Value?
Articles of Articles of of Shares Cutstanding
Line Ciass of Stock Incorporation | Incorporation | Outstanding' End of Year Rate Amount
No. (a) (b) (c) (d) (e} (f) (9)
1 jCommon 2,000,000 0 619,136 92,477,914 1,293,994
2
3
4
5
6 Totals 2,000,000 0 619,136 92,477,914 0] 1,293,994
' After deduction for amount of reacquired stock held by or for the respondent.
2 |If shares of stock have no par value, show value assigned to stock cutsanding.
SCHEDULE A-18a
Record of Stockholders at End of Year
COMMON STOCK Number PREFERRED STOCK Number
Line Name Shares Name Shares
| No (a) (&) (c) (d)
7 |American Water Works Co, Inc 619,136 None 0
8
9
10
11
12
13
14
15 Total number of shares 619,136  |[Total number of shares _ 0
SCHEDULE A-19
Account 203 - Premiums and Assessments on Capital Stock
- Balance |
Line Class of Stock End of Year
No. (a) b)
16 None 0
17
18
19
20
21
22
23
24 Total 0




SCHEDULE A-20

Account 270 - Capital Surplus (For use by Corporations only)

Line ltem Amount
No. (a) (b)
1 _|Balance beginning of year 13,122,027
2 CREDITS (Give nature of each credit and state account charged)
3
4 Equity Infussion 15,000,000
5 Total credits 15,000,000
6 DEBITS (Give nature of each debit and state account credited)
7
8
9
10 Total debits 0
11 |Balance end of year 28,122,027
SCHEDULE A-21
Account 271 - Earned Surplus (For use by Corporations only)
Line Account Amount
No. |Acct (a) (b)
12 Balance beginning of year 28,172,350
13 CREDITS
14 | 400 |Credit balance transferred from income account-Per Books 1,187,969
15 | 401 |Miscellaneous credits to surplus (detail)
16 Monterey Sewer Income/(Loss) {721,163)
17 Total credits 466,806
18 DEBITS
19 | 410 |Debit balance transferred from income account
20 | 411 |Dividend appropriations-preferred stock
21 | 412 [Dividend appropriations-Common stock 1,293,994
22 | 413 |Miscellaneous reservations of surplus
23 | 414 |Monterey Retained Earnings 1,958,515
24
25 Total debits 3,252,509
26 Balance end of year 25,386,647
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SCHEDULE A-24 (a)
CLASS A WATER COMPANIES
SAFE DRINKING WATER BOND ACT DATA

Please provide the following information relating to each Safe Drinking Water Bond Act
(SDWBA) loan outstanding during the 12 month reporting period. {Use one sheet for each loan.)

1. Current Fiscal Agent:

Name: __ Bank of America, N.A.

Address: _ 1655 Grant Street Bldg. A-10th Floor, Concord, CA 94520-2445
Phone Number; 1-888-400-9009

Date Hired: 4/26/1995

2. Total surcharge collected from customers during the 12 month reporting period:

$ 186,759.18

3. Summary of the trust bank account activities showing:
Balance at beginning of year $ 215,228.21
Deposits during the year 192,122.10
Withdrawals made for loan payments 186,797.20
Other withdrawals from this account 43.20
Balance at end of year $ 220,509.91
4, Account information:
Bank Name: Bank of America
Account Number: 1499005090
Date Opened: 4/26/1995
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SCHEDULE A-24 (b)

CLASS A WATER COMPANIES
SAFE DRINKING WATER BOND ACT DATA {continued)

6. Plant amounts included in Schedule A-1a, Account No. 101--Water Plant in Service
which were funded using SDWBA funds:
Balance Plant Plant
Beginning Additions | Retirements | Other Debits™ Balance

Line Acct. Title of Account of Year During Year| During Year| or (Credits) End of Year

No. No. (a) (b} (c) (d) {e} {f)
1 NON-DEPRECIABLE FLANT
2 301 Jintangible plant
3 303 |jLand 262,777.68 - - - 262,777.68
4 Total non-depreciable plant 262,777.68 - - - 262,777.68
5 DEPRECIABLE PLANT
6 304  |Structures 1,205,330.45 - - - 1,205,330.45
7 307 |Wells 84,051.47 - - - 84,051.47
8 317 |Other water source plant - - - -
9 311 Pumping equipment 493,568.39 - - - 493,568.39
10 320  |Water treatment plant 1,300,237.38 - - - 1,300,237.38
11 330 |Reservoirs, tanks and sandpipes 155,912.00 - - - 155,912.00
12 KKj Water mains 390,901.67 - - - 390,901.67
13 333 |Services and meter installations - - - -
14 334  [Meters - - - -
15 335  |Hydrants - - - -
16 339 Other equipment - - - -
17 340 {Office furniture and equipment - - - -
18 KL Transportation equipment 5,703.43 - - - 5,703.43
19 Total depreciable plant 3,635,704.79 - - - 3,635,704.79
20 Total water plant in service 380848247 - - - 3,898,482.47
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SCHEDULE A-25
Account 212 - Advances from Associated Companies
Amount of Rate of || Interest Accrued || Interest Paid
Line Nature of Obligation Obligation Interest During Year During Year
No. (a) {b) (c) {d) {e)
9
10 |Nene
11
12
13 Totals 0|
SCHEDULE A-26
Account 213 - Miscellaneous Long Term Debt
Date of | Date of | Principal Amount | Qutstanding' Per | Rate of | Interest Accrued [ Interest Paid
Line| Nature of Obligation | Issue | Maturity Authorized Balance Sheet | Interest During Year During Year
No. {a) {b) {c) {d) {e) {f} {g) {h)
14 |None
15
16
17
18
19
20
21 Totals 0
T After deduction for amount of reacquired debt held by or for the respondent.
SCHEDULE A-27
Securities Issued or Assumed During Year
- Amount Issued S
Commission During Year Discount or
Line Class of Security Authorization (omit cents) Premium Expenses
No. (a) (b) (c) (d) (e)
22
23 None
24
25
26

Totals

37




Account 220 - Notes Payable

SCHEDULE A-28

Date of Date of Balance Rate of Interest Accrued Interest Paid
Line In Favor of Issue Maturity End of Year Interest During Year During Year
No. {a) (b) (c) {d) (e) {f {9)
1 |American Water Capftal Corporalion None None 29,713,468 N/A 4] 0
2
3
4
5
6
7
B
9 Totals 28,713,468 0 ]
SCHEDULE A-29
Account 223 - Payables to Associated Companies
Balance Rate of Interest Accrued interest Patd
Line Nalure of Qbligation End of Year Interest During Year Ouring Year
No. {a) (b) (c} {d) (e)
10 _|American Water Works Service Company {285) 0 0 0
11 |New Mexico American Water B,054 0 0 0
12 |Arlzona American Water 422,486 0 0 0
13 |Hawali American Water 5,296 0 0 0
14 American Water Capital Corporation 6,909 0 0 0
15 |Amesican Water Works subsidiaries {431,251) 0 0 0
16 Totals 11,218 0 0 0
SCHEDULE A-30
Account 230 - Other Current and Accrued Liabilities
Balance
Line Description End of Year
No, {a) (c)
15 |Accrued Purchase Water 3,697,658
16 |Accrued Purchase Power 469,828
17 |Accrued Legai 101,418
18 |Accrued Wages 53,618
19 |Accrued Insurance 923
20 |Accrued Waste Dispesal 78,850
21 |Accrued Relire Medica! 23,000
22 |Accrued DCP Contribution 30,230
23 |Accrued Bank Fees 12,136
24 _|Accrued Payroli Withholding & Taxes 308,666
25 JAccrued Employee 401K Malch 33,467
26 |Unclaimed Credits 239,164
27 jUndlaimed Ext Deposit Refund 5,336
28 |Unbiiled tems 64,566
29 |Unbilted Stock 11,801
30 JUnbilled Stock-E Systern 4,096
31 {Coilection For Others 315,613
32 _|Coilection For Other-Gross Recorded Tax 1,044,323
33 [Coflection For Other-Municipal Tax 956,853
34 |Management Contracts and Customer Service Line Collections {51,089}
35 [Accounts Payable Clearing 3,031,162
38 | Payroll Check Clearing 443,868
37 [Cottection for Others-Customer Wir Ling Protection-AWR 81,237
38 |Miscellaneous Deposits Payable 854,595
39 fAccrued Insurance Retro 129,669
40
41
42
43 Total 11,942,027
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SCHEDULE A-32

Account 241 - Advances for Construction

Line Amount
No. (a) {b) ()
1 Balance beginning of year YOOOCEOODCKXX XXX 13,905,493
2 Additions during year UKD HH XN 2,309,351
3 Subtotal - Beginning balance plus additions during year XOOOOCKXXX XX XXXXN 16,214,844
4 Charges during year OCOOCOOOCKX X XXX XXX
5 Refunds YOOOXXXOCRXXHG XX XXX KHXEKXX
6 Percentage of revenue basis 467,230 | X00000G000N0K
7 Proportionate cost basis XOXOOOKCNKKX
8 Present worth basis XOOOOOXXXNXXXXXX]
9 Total refunds XXXXXKXXXXXRXNKN 467,230
10 Transfers to Acct 265 - Contributions in Aid of Construction XXXXXRXOXXXXHXXN XXKXHHXXKXKXKHXHXKKK
11 Due to expiration of contracts {21,311) hoooooaooo:sooxx.
12 Due to present worth discount XOODBODXXXNOK,
13 Tolal transfers to Acct. 265 OOXXOOXKXXKKX XY (21,311)f
14 Securities Exchanged for Contracts (enter detail below) XXX HOKXHXX]
15 Subtotai - Charges during year XXXXIXKIOCCNXKNN
16 |Balance end of year XX X000 15,726,303
If stock, bends, etc., were issued in exchange for construction advance contracts give details below:
Type of Security or Other Consideration Dividend or PUC Amount |
Line (Other than Cash) interest Rate| Decision Number Issued
No. {a) (b) (c) {d)
17 |Common stock
18 [Preferred stock None
19 |[Bonds
20 |Other (describe)
21
22 |
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SCHEDULE A-33

Account 242 - Other Deferred Credits

Balance

Line ltem End of Year
No. (b}

1 |See Addendum A-33 43,233,992

2

3

4

5

6 Total 43,233,992

_— —
SCHEDULE A-34
Accounts 254 to 258, Inclusive - Miscellaneous Reserves
DEBITS CREDITS
Balance
Beginning Account Balance

Line | Account of Year Nature of tems Amount Charged Amount End of Year
No. (a) (b) (c} {d) (e) {f) {0)

7 254 301,790 [Reserve Bad Debt 87,585 775 192,283 406,488

8

g

10

11

12

13 Totals 301,790 _0] 87,585 775 192,283 406,488 |}
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California American Water
Addendum to Schedule A-33
1213112007

ACCOUNT NO. 242 - OTHER DEFERRED CREDITS

BALANCE
ITEMS 12/31/2007

Deferred Federal Income Tax-Norm Property 9,679,932
Deferred Federal Income Tax-Other 8,572,574
Deferred Federal Income Tax-AMT (33,233)
Deferred State Income Tax-Flow thru Depreciation {493,838)
Deferred State Income Tax-Other {520,175)
Unamortized ITC-10% 853,478
Unamortized 1TC-68% 324,092
Deferred Regulatory Liability-Federal Income Tax 438 717
Deferred Regulatory Llability-Deficit Deferred Federal Income Tax (57,861)
Deferred Regulatory Llability 10,036
Regulatory Llablity-| TC Gross Up 425,226
Regulatory Llabitty-|TC Gross Up 159,606
Pension Payment Op Co. 4,232,867
Accrued OPEB 407,984
Accrued OPEB Medical Subsidy 105,183
Accrued Deferred Reveues 878,559
Accrued FAS 112 116,573
Deferred Comp Cost 3,150
Inc Plan Cash Annual 745,166
Deferred Revenue CIAC 1,867
Deferred Revenue CIAC-FIT 670,865
Deferred Revenue CIAC-SIT 2,642
Deferred Tax Gross Up Alc 1,341,066
Deferred Credits 15,043,918
Advance Pay and Deposlts Other 325,598
Total 4.

3,233,992



SCHEDULE A-35
Account 265 - Contributions in Aid of Construction

Instructions for Preparation of Schedule of Contributions in Aid of Construction

' The credit balance in the account other than that portion of the

balance relating to nondepreciable property {column d), to property
ratired prior to January 1, 1995 {column &), and to the estimated amount
of depreciation accrued to January 1, 1955 (column f), shall be written off
through charges to this account and credits to Account 250 -

Reserve for Depreciation of Utility Plant over a period egual to the
astimated sarvice life of the property involved. Upon retiramant of
depreciablae property for which a depreciation reserve has been created
through charges to this account, the cost thereof shall be credited to the
appropriate plant account and concurrently charged to Account 250,

If the property is retired prior to the service life originally estimated, the
balance in this account with respact to the retired property shall be

transferred to the depreciation reserve account.

2 That portion of the balance applicable to nondepreciable property

shall remain unchanged until the property is sold or otherwise retired.
Upon retirement, the cost of such nondepreciable proparty acquired by
donation or through use of donated funds shali be credited to the
appropnate plant account and charged to this account to ¢lear the credit
balance carried hareln,
% That portion of the balance representing donations on property retired
prior to Janaury 1, 1955 (column e), and the amount of depreciation
accrued to January 1, 1855, on property in service {column f), shall not
be transferred from this account or otherwise disposed of without first
recaiving written authorization from the Commission.

Subject to Amortization

Not Subject to Amortization

Depreciation
Property in Service Accrued through
After Dec, 31, 1954 Property Dec. 31, 1954
Retired on Property
Total Non- Before in Service at
Line Item All Columns Depreciable Depreciable | Jan. 1, 1955 Dec. 31, 1954
No. {a) (b) (c) (d) (e) (A
1 |Balance beginning of year 43,163,628 42,928,365 23,526,284 [¢] 0
2 |Add: Credits to account during year XXXXXK XN OO0 XM 000X XY XXXXX XA XXX X
3 Contributions received during year 8,894,105 8,894 105 XXX XN XXAXXHXK XA
4 Other credits* 0 0
5 Total credits 8,894,105 8,894,105 0 0 0
6 (Deduct: Debits to account during year 0] A XXXXXX XX HOOX X XAXXXX XN XXX
7 Depreclation charges for year 4,070,709 4,070,709 JOOOOOC XN X000 X4 JOOKXXAX X)H
8 Nondepreciable donated property retired 0]  x0000¢ XA XXXXX XX XXXXXXX X
9 Other debits* 0 0 0 0 o]l
10 Total debits 4,070,709 0 0 0 0
11 |Balance end of year 47,987,023 51,822,470 23,526,284 _ 0 0 ||

*Indicate nature of these items and show the accounts affected by the contra entries.
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SCHEDULE B-1
Account 501 - Operating Revenues

Net Change
During Year
Amount Amount Show Decrease

Line ACCOUNT Current Year Preceding Year in {Brackets)
No. | Acct. (@) (b) (c) (d)

1 I. WATER SERVICE REVENUES

2 | 601 |Metered sales to general customers

3 601.1 Commercial sales 95,256,845 86,145,718 9,111,127

4 601.2 Industrial sales 1,827,658 1,860,549 67,109

5 601.3 Sales to public authorities 9,047,809 7,882,051 1,165,758

6 Sub-total 106,232,313 95,888,318 10,343,994

7 602 |Unmetered sales to general customers 0 0 0

8 602.1 Commercial sales 11,793,418 14,075,889 (2,282,471}

) 602.2 Industria! sales 0 0 ol
10 602.3 Sales to public authorities 0 0 0
11 Sub-total 11,793,418 14,075,889 (2,282.471)
12 | 603 |Sales to irrigation customers 0 0 ol
13 603.1 Metered sales 272,584 295,523 (22,938)]
14 §03.2 Unmetered sales 0 0 off
15 Sub-total 2?2,584 285,523 {22,938)|(
16 | 604 |Private fire protection service 1,490,109 1,389,887 100,222 ||
17 | 605 |Public fire protection service (3,060) (222) (2.838)]
18 | 606 |Sales to other water utilities for resale 29,064 {4,003} 33,067
19 | 607 |Sales to governmental agencies by contracts 0 0 0
20 | 608 |Interdepartmental sales 0 0 0
21 | 609 |Other sales or service 438,548 302,721 135,826
22 Sub-totat 1.954,661 1,688,384 266,277
23 Total water service revenues 120,252,975 111,948,114 8,304,862
24 I, OTHER WATER REVENUES

25 { 611 [Miscellaneous service revenues 2,025,567 (172,876} 2,198,442
26 | 612 |Rent from water property 5,738 21,265 (15,528)
27 | 613 [Interdepartmental rents 0 0 0l
28 | 614 {Other water revenues 579,546 1,400,433 (820,887 )]
29 Total other water revenues 2,610,850 1,248,823 1,362,028
30 | 501 Total operating revenues 122,863,825 113,196,936 9,666,889

SCHEDULE B-1a
Operating Revenues Apportioned to Cities and Towns

Line Location Operating Revenues
No. (a) (b)

31 _|Operations not within Incorporated ciies

32

33

34

35 |Operations within incorporated territory

36 City or town of

37 City or town of

38 City or town of

39 City or town of

40 City or town of

41

42

43

44

" Should be segregated to operating districts.
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SCHEDULE B-2
Account 502 - Operating Expenses - Class A, B, and C Water Utilities

Respondent should use the group of accounts applicable to its class

Net Change
Class During Year
Amount Amount Show Decrease
Line Account Current Year | Preceding Year | in [Brackets]
No. | Acet. (a) AlB (b) (c) {d)
1 l. SOURCE OF SUPPLY EXPENSE
2 Operation
3 | 701 [Operation supervision and engineering A|lB 3,903 21,622 {17,718)
4 | 701 [Operation supervision, labor and expenses 0 0 0
5 | 702 |Operation labor and expenses AlB 115,685 109,230 6,455
6 | 703 |Miscellaneous expenses A 511,624 608,330 {96,705)
7 | 704 |Purchased water AlB 27,221,361 27,096,745 124,616
8 Maintenance 0 0 0
9 | 706 [Maintenance supervision and engineering AlB 7,551 16,202 {8,651)|i
10 | 706 |Maintenance of structures and facilities 0 0 0
11 | 707 |Maintenance of structures and improvements Al B 15,707 1,250 14,457
12 | 708 |Maintenance of collect and impound reservoirs | A 26,193 39,030 {12,837)
13 | 708 |Maintenance of source of supply facilities B 0 0 0
14 | 709 |Maintenance of lake, river and other intakes A {(2,966) 46 (3,012)
15 | 710 |Maintenance of springs and tunnels A 0 0 0
16 | 711 {Maintenance of wells A 56,616 90,500 (33,884)
17 | 712 [Maintenance of supply mains A 0 88 (88)
18 | 713 |Maintenance of other source of supply plant Al B 354,102 (45,047) 399,148
19 Total source of supply expense 28,309,776 27,937,995 371,781
20 1. PUMPING EXPENSES
21 Operation
22 | 721 |Operation supervision and engineering A|B 40,262 56,627 (16,365)
23 | 721 |Operation supéervision labor and expense 0 0 0
24 | 722 |Power production labor and expense A 0 0 0
25 | 722 |Power production iabor, expenses and fuel B 0 0 0
26 | 723 |Fuel for power production A 0 0 0
27 | 724 [Pumping labor and expenses AiB 968,488 1,020,064 (51,576)
28 | 725 |Miscellaneous expenses A 119,167 86,614 32,553
29 | 726 |Fuel or power purchased for pumping AlB 6,852,585 7,108,651 (256,066)
30 Maintenance
31 | 729 Maintenance supervision and engineering AlB 189,611 244,992 {55,381)
32 | 729 |Maintenance of structures and equipment 0 0 0
33 | 730 |Maintenance of structures and improvements | A | B 102,559 200,200 (97,641)
34 | 731 |Maintenance of power production equipment AlB 521,006 361,808 159,198
35 | 732 {Maintenance of pumping equipment Al B 0 0 0
36_| 733 |Maintenance of other pumping plant Al B 78,669 53,315 25,354
37 Total pumping expenses 8,872,347 9,132,271 (259,925)
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SCHEDULE B-2
Account 502 - Operating Expenses - Class A, B, and C Water Utilities (Continued)

Respondent should use the group of accounts applicable to its class

Net Change
Class During Year
Amount Amount Show Decrease
Line Account Current Year | Preceding Year | in [Brackets]
No. [ Acct. (a) A|lB (b) ()] (d)
1 lll. WATER TREATMENT EXPENSES
2 Operation
3 | 741 |Operation supervision and engineering AlB 4,438 4,874 {436)
4 | 741 |Operation supervision, labor and expenses 0 0 0
5 | 742 |Operation labor and expenses A 819,727 787,450 32,277
6 | 743 [Miscellaneous expenses Al B 464,793 585,989 (121,196)
7_| 744 |Chemicals and filtering materials AlB 881,665 794,913 86,751
8 Maintenance
9 | 746 |Maintenance supervision and engineering AlB 2,731 5,730 (2,998)
10 | 746 [Maintenance of structures and equipment 0 0 0
11 | 747 [Maintenance of structures and improvements AlB 772 6,709 {5,937)
12 | 748 [Maintenance of water treatment equipment AlB 753,541 439,062 314,479
13 Total water treatment expenses 2,927,666 2,624,726 302,940
14 IV. TRANS. AND DIST. EXPENSES
15 Operation
16 | 751 {Operation supervision and engineering A|lB 723,597 663,213 60,384
17 | 751 jOperation supervision, labor and expenses 0 0 0
18 | 752 | Storage facilities expenses A 24,187 14,700 9,487
19 | 752 |Operation labor and expenses B 0 0 0
20 1 753 |Transmission and distribution lines expenses A 25,844 26,268 (424)
21 | 754 |Meter expenses A 348,241 307,719 40,522
22 | 755 |Customer installations expenses A 409,682 466,481 (56,799)
23 | 756 |Miscellaneous expenses A 1,060,757 1,057,922 2,836
24 Maintenance
25 | 758 |Maintenance supervision and engineering A |B 52,040 73,365 (21,325)|
26 | 758 [Maintenance of structures and plant 0 10 (1o
27 | 755 |Maintenance of structures and improvements AiB 2,364 0 2,364
28 | 760 |Maintenance of reservoirs and tanks AlB 138,301 81,612 56,689
29 | 761 |Maintenance of trans. and distribution mains A 1,401,958 1,465,514 {(63,556)
30 | 761 |Maintenance of mains B 0 0 0
31 | 762 |Maintenance of fire mains A 1,982 2,531 (549}
32 | 763 |Maintenance of services A 1,668,509 1,814,995 {146,486)
33 | 763 |Maintenance of other trans. and distribution plant B 0 0 0
34 | 764 |Maintenance of meters A 96,955 98,433 {(1,478)
35 | 765 |Maintenance of hydrants A 85,548 108,241 {22,693)
36 | 766 |Maintenance of miscellaneous plant A 1,357,512 1,071,897 285615
37 Total transmission and distribution expenses 7,397,477 7,252,900 144,577
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SCHEDULE B-2

Account 502 - Operating Expenses - Class A, B, and C Water Utilities (Concluded)

Respondent should use the group of accounts applicable Lo its class

Net Change
Class During Year
Amount Amount Show Decrease
Line Account Current Year Preceding Year in [Brackets]
No, | Acct. (a) AfBjC {p) {c) {d)
1 V. CUSTOMER ACCOUNT EXPENSES
2 Operation
3 | 771 [Supervision AlB 13,728 67,036 {53,309
4 | 771 [Superv., meter read., other customer acct expenses C 0 0 0%
5 _| 772 |Meter reading expenses A)lB 884,019 898,188 (14,168)
6 | 773 |Customer records and collection expenses A 546,187 510,068 36,119
7 | 773 |Customer records and accounts expenses B 0 0 0
8 | 774 |[Miscellaneous customer accounts expenses A 135,759 122,421 13,338
9 | 775 |Uncollectible accounts AlB]|C 0 0 0
10 Total customer account expenses 1,579,693 1,597,712 (18,020)
19 VI. SALES EXPENSES
12 Operation
13 | 781 |Supervision AlB 0 0 0
14 | 781 |Sales expenses Cc 0 0 0
15 | 782 |Demonstrating and selling expenses A 0 0 0
16 | 783 | Advertising expenses A 0 0 0
17 | 784 |Miscellaneous sales expenses A 0 0 0
18 | 785 [Merchandising, jobbing and contract work A 0 0 0
19 Total sales expenses 0 0 0
20 Vil. ADMIN. AND GENERAL EXPENSES
21 Operation
22 | 791 |Administrative and general salaries A|lB|C 2,974,415 2,690,750 283,665
23 | 792 |Office supplies and other expenses A|lB]|C 116,747 129,921 {13,174
24 | 793 |Property insurance A 9,994 2,836 7,1 581
25 | 793 |Property insurance, injuries and damages B|C 395 2,579 (2,1 841"
26 | 794 |Injuries and damages A {56,616) (68,639) 12,023
27 | 795 |Employees’ pensions and benefits AlB|C 89,153 243,322 (154.1691|
28 | 796 |Franchise requirements AlB]|C 0 0 0
29 | 797 |Regulatory commission expenses AlB|C 2,841,286 4,159,827 (1,318,541
30 | 798 |Outside services employed A 873,267 924,041 {560,773
31 | 798 [Miscellaneous other general expenses B 0 0 0
32 | 798 |Miscellaneous other general operation expenses C 0 0 0
33 } 799 |Miscellaneous general expenses A 3,661,752 8,914,015 (5,252,263
34 Maintenance
35 | 805 [Maintenance of general plant AlB}fC {18,086) 272,742 {290,828)|
36 Total administrative and general expenses 10,492,307 17,271,394 (6,779,087!
37 Vill. MISCELLANEOUS
38 | 811 |[Rents AlB}C 1,130,108 1,030,865 99,243
39 | 812 |Administrative expenses transferred - Cr. A[B]|C 27,187,684 16,152,057 11,035,628
40 | 813 |Duplicate charges - Cr. AlB|C 0 0 0
41 Total miscellaneous 28,317,793 17,182,922 11,134,871
42 Total operating expenses 87,897,059 82,999,922 4,897,137
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SCHEDULE B-5
Reconciliation of Reported Net Income With Taxable Income for Federal Taxes

1. Report hereunder a reconciliation of reported net income for the come as if a separate retum were to be filed, indicating, how-
year with taxable income used in computing Federal income tax accruals ever, inter-company amounts to be sliminated in such con-
and show computation of such tax accruals. The reconciliation shall be solidated retum. State names of group members, tax assigned
submitted even though there is no taxable income for the year. Descrip- to each group member, and basis of allocation, assignment,
tions should clearly indicate the nature of each reconciling amount. or sharing of the consclidated tax among the group members

2. If the utility is a member of a group which files a consolidated 3. Show taxable year if other than calendar year

Federal tax return, reconcile reported net income with taxable net in- from-——to—-—

Line Particulars Amount
(a) (b)

Net income for the year per Schedule B, page 7...
Reconciling amounts {list first additional income and unallowable deductlons followed by addmonal
deductions for non-taxable income):

Federal Tax Return not yet Completed-See Attached Form 7004

30 [FEderal taX NELINCOME.......cccvre et ree et srs e sae s b sna e st b bt 84 eb o400 st e bbbt 84 mnmeeeemneeasaemeesemeensensonsenenrasteresessnsen
31 |Computation of tax:

35 |Tax per return
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L,

COMPANIES TO GF INCLURED N YME CONSOLIDAYED FECERAL INCQOME TAX AETURN

ALAMIRCAN WATER WORKS COMPANY, ING, AND AP HATED SUBSIIARIES
YEAR . 0101/9F.12131/07

Emppgyer
COMPANY tuensificalin
Nubs
P AREY, mg ] 22.3253175
€ 2oUS Coperatsn 737339004
3 Areran Lavs Vinler Lemngry 21306124
4 car YValer Danital Cora 22:3732a4%
4 ot Wites Engiomenne tas TEGEEAR0
£ lpenean Water Emororisn Hokitg, 6o, TS-LETEIST
7 Amencar Watar Frearmings, e, 32350658
B Amenean \Witer Indugiral Qpieratizng. .. T2 NTT
¥ Amencor Watce stk e, T6.3E8001 T
'C Ameican Watyr Operations and Manmanange 91 JR-ginsng -
t1 Amadean Waler Rmrm_g_a Hanagemen|, o, 222053848
12 Aneriean '‘Abter Resguicny e, MI1ER2L
13 Amurican Wale? Sarviess COM. e . 91.1725331
14 Amercan iuler (USAL Inc, E-StEEGZ0
W5 Amengmn Wakkr Witks LEmsany, 16G., 1O0RIESG
'8 Amentan Waler Werks Sernce Soimpary ine 231343224
T4 Aapied Wastosater stanagament, Ing 22-28831172
18 Arpilee Viastoamutor Sapdney. ine Z2-£711356
'@ Azoftng Water Mansgemer: of Geldvara e b1 553646
2 Zopilad Wakr Monagemers b, 2-3703285
A FAmenens Watsr Comaaty T
2 Su¥sy Walos Waikn Compuny £5-500246
43 Cantgzme-Amerlcan Viater Company S1-indis
28 Daunar-dderkn Eteradieas ine, 4-g 20555
WBE 1 Froparting th. <o-281761
25 Eomon Water Comnarsy 2.3519268
17 Hawai-Amaticon \Water Garmporny —__ee.n+0b6a A
2 Hvdic-Avssdiza, fac, £5-3870533
29 Linnle-Amoriosn Watst Campany 21-010568d
1C indiprg-Amancan Water Compasy, g, 35.0935102
33 lowshmercan Vester Comgary 20738216
I2 KentuthyAmoncan WS Company #11:-08359062
31 Launel Qak Provetliey Coeraiign 20-'02245¢
M Lizeny Walsr Compay 222505503
35 Long Islang Avencan Waier 11.1 516666
35 Manfand Ampticen ‘Nater Company . 52-C266025
I HMehger.amedenn Welat Coetpainy 39-1557 784
33 Misoun-Amedcan Water Comouny 44.057845G
3 Msbile Residug's Manegerment {USA) inc. 5-0153794
#3 Ny leney-tmersent Yater Company. Ine 22.1068842
A1 Maw WakinsArmarican Waltr Company. e 830324570
+1 Qfie-Amarcan Wiater Compnny 14359020
43 Pearsyvaniahmadten Water Somoany, Ine. 25. 1303088
i Phiin dutamated Manggeeent Cont-aks, inn, 24-GI6531¢

42 PN Wieeta Sciusons, Ing
43 Scuttannl UtiVes. Inz,
A7 TancestesAmpienn Wenl Somanmy

28 Tenan-Ameniton Wner Camegny £L-a183857

4] Thames Water Acun US Haldvry. Ing 57114315

=3 Tramas Water jorth Amarica ing, E6.15a8 142

X 5 Holdirgy ing. ZU.L88305¢C
o Srerogriy, Ln H4aesas
T, Managesernt and Excieaacig, it i 223239750
e A ASENGEN VETter Samzony 34L115880

KV figaus s TE. &2
VYRS, [ f£.7737 132
et Vo naedmartar Y aler SO iy S6.CIAGT4RT

el

Majling address for all above companies is:
131 Wondcrest Road
Cheery Hill, NJ 08003
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SCHEDULE B-6

Account 521 - Income fron Nonutility Operations

Line Description Revenus Expenses Net Income
No. (a) {b) () (d)
1 |Income from NonUtility Operations 5,158 0 5,158
2
3
4
5 Totals 5,158.01 0.00 5,158.01
SCHEDULE B-7
Account 526 - Miscellaneous Nonoperating Revenue
Line Description Amount
No. (a} (b
6 |Miscellaneous NonOperating Revenues 249,500
7
8
9
10
19
12
13 Totals 249,500
SCHEDULE B-8
Account 527 - Nonoperating Revenue Deductions (Dr.)
Line Daseription Amount
No. (a) (b)
14 iNonOperating Revenues Deduction (381,243)
15
16
17
18 Total (381,243)
SCHEDULE B-9
Account 5§35 - Other Interest Charges
Line Dascription Amount
No. (a) (b)
19 |Various Interest Charges (1,993,832)
20
21
22 Total (1,893,832)
SCHEDULE B-10
Account 538 - Miscellaneous Income Deductions
Lina Description Amount
No. (a) {b)
23 |Various Miscellaneous Income Deductions (9,676, 328)
24
25
26
27 Total {9,676,328)
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SCHEDULE C-1
Engineering and Management Fees and Expenses, etc., During Year

Line

Give the required particulars of all contracts or other agreements in effect in the course of the

year between the respondent and any corporation, association, partnership or person covering
supervision and/or management of any department of the respondents affairs such as
accounting, engineering, financing, construction or operation, and show the payments under
such agreements and also the payments for advice and services to a corporation or
corporations which directly or indirectly control respondent through stock ownership

1

Did the respondent have a contract or other agreement with any organization or person

covering supervision and/or management of its own affairs during the year?

Answer (Yes or No) Yes

Name of each organization or person that was a party to such a contract or agreement

American Water Works Service Co.

Date of original contract or agreement. January 1, 1971

Blw

Date of each supplement or agreement. September 1, 1989

Note: File with the report a copy of every contract, agreement, supplement or amandment mentioned above

unless a copy of the instrument in due form has been furnished In which case a definite reference to the report

of the respondent relative to which it was furnished will suffice.

No.

1

2

3

4

5

6

7

8

9

10

11} 5 Amount of compensation paid during the year for supervision or managment

12| 6 To whom paid

13 | 7 Nature of payment (salary, traveling expenses, etc.)

14 | 8 Amounts paid for each class of service

15

16 | 9 Base for determination of such amounts

17

18 | 10 Distribution of payments:

19 (a) Charged to operating expenses 13,505,055
20 {b) Charged to capital accounts 1,925,949
21 {c) Charged to other accounts 0
22 Total 15,431,004
23 | 11 Distribution of charges to operating expenses by primary accounts.

24 Number and Title of Account

25 Account 798 Qutside Services 14,057,317
26

27

28 Total 14,057,317

Ny
[{e]

12 What relationship, if any, exists between respondent and supervisory and/or

w
o

managing concerns? American Service Co provides various operational functions for all American

Water Works subsidiars including California American Water.
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SCHEDULE C-2

Compensation of Individual Proprietor or Parnter
Do operating expenses include any charge for owner's compensation in the form of salary or wages, rental allowances, or
for the use of a private automobile. (If the word "none” truly states the fact it should be given as the answer to this inquiry.)

Account

Line Nature of Allowance Charged| Amount
No. (a) (b) (c)

1

2 None

3

4

5

6 Total

SCHEDULE C-3

Employees and Their Compensation
(Charged to Account 502 - Operating Expenses - Schedule B-2)

Total Salaries
Number at and Wages Paid
{Line Classification End of Year During Year

No.|_ (2) (b) ()

7 |Employeees - Source of supply

8 [Employeees - Pumping

9 |Employeees - Water treatment

10 |Employeees - Transmission and distribution

11 [Employeees - Customer account

12 |[Employeees - Sales

13 |Employeees - Administrative

14 General officers

15 General office

16 Totals .

SCHEDULE C-4
Record of Accidents During Year
TO PERSONS TO PROPERTY
Date of | Employees on Duty Public’ Total Company Other

Linel Accident | Killed Injured | Killed | Injured | Number | Number |Amount Number |Amount
No.| (a) (b) {c) {d) (e) (f) (9) (h) (1) ()
17 2007 30 30 39| 373,652

18

19

20 [Totals 0 30 0 0 30 39 373652 0O 0

' Accidents to employees not on duty should be included in “Public” accidents
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SCHEDULE C-5
Expenditures for Political Purposes

Hereunder report all direct or indirect expenditures incurred or made to elect or defeat a candidate for public office; or to place
any measure on the ballot; at any election, or to keep it from being piaced on the ballot at any election, or to support or defeat
any measure on the baflot; at an election, or to support or defeat any proposed legislation, also name the account or accounts
to which the expenditures herein mentioned have been charged. (If the word "none" truly states the fact, it should be given
as the answer to this inquiry.)

Account 538 9,772.69

(S RN E4L] 6]

SCHEDULE C-6
Loans to Directors, or Officers, or Shareholders

Show hereunder the amount of 1oans to directors, or officers, or shareholders and the terms and conditions

of such loans. Among other things, show the name of each director, or officer, or shareholder, receiving

a loan or loans, the amount of each loan, the rate of interest payable on such [oan or loans, the maturity date

of each loan or loans, the security given and the date when the shareholders authorized each loan. If such
authorization was given. {If the word "none" truly states the fact, it should be given as the answer to this inquiry.)

None

wlw|~|d

JEEY Y
-1

SCHEDULE C-7
Bonuses Paid to Executives & Officers

Show hereunder the amount of bonuses paid to Executives and Officers, both cash and non-cash.
List by the name of each Executive or Officer receiving the bonus, the dollar value of that bonus, and a
description of the bonus if it is non-cash.

13

14

15

16

17
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SCHEDULE D-1

Sources of Supply and Water Developed

STREAMS FLOWIN ............. {unity’ Annual
From Stream Quantities
Line or Creek Location of Priority Right Diversions Diverted
No. | Diverted into* {Name) Diversion Paint Claim |Capacity Max. Min. e (Unity’] Remarks
1 |See each individual district
2
3
4
5
WELLS Annual
Pumping Quantities
Line{ AtPlant Num- 'Depth to Capacity Pumped
No. | (Name or Number}]  Location ber Dimensions Water | ... (V13155 S0 PRVRT {Unitf’| Remarks
6 |Village & Coronado
7 |Baldwin Hills
8 |Duarte
g [San Marino
10 |Monterey
11 |Sacramento
12 |Larkfield
14 |Felton
FLOW IN Annual
TUNNELSANDSPRINGS | . .{Unity’ Quantities
Line Used
No. | Designation Location Number Maximum Minimum [ (Unity’] Remarks
11
12 |see each individual district
13
14
15
Purchased Water for Resale
16 |Purchased from
17 |Annual quantities purchased 36,942.32 ACRE FEET
18
19
* State ditch, pipe ling, reservolr, elc., with name, if any.
1 Average depth to water surface below ground surface.
2 The quantity unit in blished use for exp @ water stored and used in large amounts Is the acre foot, which equals 42,560 cubic fegt: in domeslic
use the thousand galion or the hundred cublc feel. The rate of flow or discharge In targer amounts Is expressed in cubic feel per second, in galions per
minute, in gailons per day, or in the miner's Inch. Please be carefut to state the unlt used.
SCHEDULE D-2
Description of Storage Facilities
Line Combined Capacity
No. Type Number (Galfons or Acre Feet) Remarks
20 |A. Coilecting reservoirs
21 Concrete 2 44,644,087
22 Earth 2 511,417,219
23 Wood 1] -
24 |B. Distribution reservoirs
25 Concrete 22 42,360,000
26 Earth 3 3,440,500
27 Wood 0 -
28 |C. Tanks
29 Concrete 12 3,687,350
30 Earth 0 -
<1l Wood 5 175,000
Steel 128 61,935,920
32 Totals 174 667,660,076




SCHEDULE D-3
Description of Transmission and Distribution Facilities

A. LENGTH OF DITCHES, FLUMES AND LINED CONDUITS IN MILES FOR VARIOUS CAPACITIES
Capacitias in Cubic Feet Per Second or Miner's Inches (State Which)

Lina
No. 0to5 61010 11 t0 20 211030 31 to 40 41 to 50 5110 75 76 to 100
1 {Ditch
2 |Flume
3 |Lined conduit
4
5 Totals
A. LENGTH OF DITCHES, FLUMES AND LINED CONDUITS IN MILES FOR VARIOUS CAPACITIES - Concluded
Capacitles in Cubic Feet Per Second or Miner's Inches (State Which)
Line Total
No. 101 t0 200 | 201 t0 300 [ 301to400 | 401 to 500 501 o 750 75110 1000 | Over 1000 | All Lengths
6 |Ditch
7 _|Flume
8 |Lined conduit
9
10 Totals
B. FOOTAGES OF PIPE BY INSIDE DIAMETERS IN INCHES - NOT INCLUDING SERVICE PIPING
ine
No. 4101 11/2 2 21/2 3 4 5 6
11 |Cast Iron 0 0 24,416 0 13,228| 305,462 0 245,611
12 |Cast Iron {cement lined) 0 0 14,967 0 0] 203,589 0 270,208
13 |Concrete 0 4] 0 0 0 61 432 3,296
14 |Copper 4,035 3,881 2.713 0 0 0 0 168
15 jRiveted steel 0 0 0 0 0 3,783 [¢] 3,783
16 |Standard screw 5,607 1.591 63,743 1,552 2,434 2,213 ] 16,424
17 |Screw or welded casing 0 1351 11,131 0 2,399 6,249 700 10,001
18 [Cement - asbestos ¢] 0 5,519 0 408| 280,645 0 1,752,591
19 |Welded steel 7,620 1,750 32,689 413 705) 254,254 2,906 231,368
20 |Wood 630 1,378 0 0 0 1,362 Q 819
21 [Other 1,643 1.628 57,937 0 989 19,605 0 265,626
22 Totals] 19,535] [ 10,379] [ 213,115] | 1,965 [ 20,163]4,087,223] 4,038] _[2,800,895]
B. FOOTAGES OF FIPE BY INSIDE DIAMETERS IN INCHES - NOT INCLUDING SERVICE PIPING - Concluded
| Other Slzes
Line [ (Specify Sizes) Total
No. 8 10 12 14 16_ 17t 18 20 2t to 25 30 to 36 All Sizes
23 [Cast Iron 152,597 32,397 81,909 19,697 12,756 0 21,694 282 6,211 917,260
24 |Cast Iron {cement lineq 76,547 999 39,723 2,577 91,592 0 2,766 8,904 18,135 730,007
25 [Concrete 954 2,507 16,932 2,050 11,000 2,470 2,215 355 ¢ 42,272
26 |Copper 0 0 0 0 ¢ 0 0 0 0 10,797
27 |Riveted sieel 8,898 16,223 21,532 5,736 1,113 0 688 4,924 0 66,680
28 [Standard screw and G{ 502 100 0 3,150 0 0 2,725 0 2,272 102,313
29 |Screw or wetded casin 453 160 1442 238 106 0 1,399 765 1,811 37,005
30 {Cement - asbestos 1,725,713 612,060 264,165 28,695 64,696 0 3,120 2,750 1,478 4,751,840
31 |Welded steel 137.827 51,996 155,084 25,926 32,432 0 15,451 25,343 101,664 1,077,428
32 |Wood 8,743 0 3,531 0 7,029 9,933 20,175 100 2,460 56,160
33 |Other 1,929,469 | 165,836 459,825 11,811 51,278 500 37,432 1,528 17,607 3,022,714
M 4041,703| 882278] 1,044,143 99,880 [272,002 12,903 107,665 44 951 151,638 10,814,476
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SCHEDUL

ED-4

Number of Active Service Connections

Metered - Dec 31 Flat Rate - Dec 31
Prior Current Prior Current

Classification Year Year Year Year
Residential 78,044 81,539 37.863 34,638

[[Commerciat 47,073 48,083 - -

[[Industrial 248 248 - -
[[Public authorities 1,541 1,470 1 2

[Irrigation 66 66 - -

Other (specify) 964 974 - -
Subtotal 127,936 132,380 37,864 34,640
|Private fire connections - - 2,531 2,679
Public fire hydrants - - 14,059 13,634
Total 127,936 132,380 54,454 50,953

Pipe Systems at End of Year

SCHEDULE D-5
Number of Meters and Services on

Size Meters Service

5/8 x 3/4 - in 106,795 17,867

34 -in 1,102 81,587

1-in 20,002 65,098

- in 4,342 3,390

- in 5,362 7,018

-~ in 301 157

-in 229 534

- in 111 349

Other 84 290

Total 138,328 176,290

SCHEDULE D-6
Meter Testing Data
A. Number of Meters Tested During Year as Prescribed
in Section Vi of General Order No. 103:

1. New, after being received . . . 80
2. Used, before repair ....... 742 ]

3. Used, afterrepair......... 530

4. Found fast, requiring billing 0

adjustment.............. 0

B. Number of Meters in Service Since Last Test 0

1. Tenyearsorless......... 104,241

2. More than 10, but less 0

than15years ........... 47,825

3. Morethan 15years ....... 8,605
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SCHEDULE E-1
Balancing & Memorandum Accounts

Authorized Beginning Offset Offset Surcharge Surcredit End
Line Description by Declsion of Year Revenuses Expenses Interest of Year
or Resohstion Ne, Balance Balance
No. (a} {0) {c) (d) (e} (U] ) ) 0]
1 Job Craatton Tax Credit All Districts - - - - - - -
2 Catastrophic Event Ali Distrcls - - - - - - -
3 Coronado Credit Card Paymenls ALBA0A - - (8,180)| - - - (8,180}
4 Corcnado Purchase Water BA ALB23 574,185 | (2,7566,275)] 2,804,941 10,248 {730,122} - {67,023)
5 Felton Cradit Card Payments ALB4OA - - (432) - - - {432)]
8 Fellon Ceferred Revenue ALB33 347,555 - . 16,845 (81,882} - 302,517
7 Felton FLOW Intervenor Compensation DO7-10-031 - - 69,477 376 - - 69,853
[:] Fefton Interim Rate True-up ALBEE 126,112 - - 3973 {27,313) - 102,772
8 Felton Low Income Program DO6-11-050 ALBSS - 3,176 1,888 - - - 5,062
10 Fellon Penslon Surchame D06-11-050 - - 85,764 - {74,613} - 11,151
11 Fellon Purchased Power BA ALB26 {21,243) - 1,188 {1,121) - - (21,165}
12 LA Credit Card Payments ALB40A - - {9,050) - - - {6,050}
13 LA Low Income Program D007-08-030 ALETO - - - - - - -
14 LA Purchase Water & Power BA ALB24 928,233 - 207,042 47,591 93 - 1,183,859
15 Larkfleio Credit Card Payments ALG40A . - {639) - - - (680)
168 Larkfigid Low income Program D0B-11-062 ALBSS - 570 3,182 - - - 3,752
17 Larkfigid Purchase Wir & Pwr 8A ALB27 98,152 - 9,819 4,080 (50,307) - 53,525 |
LA Water Cot ination Lawsuit vs Adler Res W-4528/AL 580 230,770 - ~ 5,450 {173,638) 62,381
18 Monterey Carmel River Dam Abandon Proj DQ8-11-050 3,280,103 - - 149,938 (908,413) - 2,633,627
18 Monterey Coastal Water Project-Pre2005 DOB-11-050 3,239,514 - 140,658 (1,5695,200) - 1,784,872
20 Monterey Coasta! Water Projact-Pre2007 D06-11-050 9,817,056 4013958 322,528 - - 13,853 543
21 Montercy Credit Card Payments ALBAOA - - (14,682) - - - (14,682)
22 |Montersy Emerg Rationing Caosts for MPAAWMD D0B-11-050 - - - - - - -
23 Monterey Emergancy WRAM D06-11-050 - - - - - - -
24 Monterey ESA Memorandum Account 06-11-050 362,106 - 707,681 - - - 1,069,786
25 [Monterey Expanded Cons & Ralioning Costs D06-11-050 - - - - - - -
28 Monterey Expense Balancing Account D0B-11-050 43,809 - - 1,505 - - 45,315
27 Monterey Interim Rate True-up ALBBS 2,992,401 - - 86,377 (2,129,549) - 929,229
28 |Monterey NOAA Setliement DGG-11-050 6,600,000 - - - - - 8,600,600
20 Monterey Penslon Surcharge DO6~11-050 - - 1,605,175 - (1,772,557} . (167,362)
30 Montersy Purchased Power BA ALB25 (507.410) - 37,319 (32,715) 4 . (502,602)
3t Monterey San Clemente Dam Proj DOg-11-050 10,779,132 - 552,442 748,248 - - 12,077,822
32 |Monterey Seaside Groundwater Basin ALG44 2,268,640 - 2,800,316 . - - 5,148,856
33 Mon!eray WRAM ALB4S (4,189,010)] (1,048,368} - {204,135} 1,228,808 - (4,213,805)
2] Sacramento Credit Card Payments ALB40A - - (22,440} . - - {22,440)
35 Sacramento Low Income Program DG6-11-052 ALASE - 27,285 26,557 - - - 53,682
38 Sacramento Purchase Wir & Pwr BA ALB4E 456,608 - 305,875 20,689 (230,831) ~ 543,138
37 Village Credit Card Payments ALB40A - - {8,425} - - - {B,425)
38 Village Purchase Water & Pwr BA AL823 936,056 | (2,488,866)| 2,217,607 38,387 {454,883) - 206,220

Note 1: For Columns d, e, f, g, & h, provide those amounts booked in the current year.

Note 2. The detail for each individual account includes the Beginning of Year Balancs, End of Year Balance, each Offset Expense adjustment during the year,
each Offset Revenue adjusiment during the year, each Surcharge adjustment during the year, each Su
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Schedule E- 2
Description of Low-Income Rate Assistance Program(s)

SEE ADDENBUM E-2

For all low income rate assistance progrmas offered by water utility, provide detailed responses to
the following items:

1. Brief description of each low-income rate assistance program provided, by district. This
shall include but is not limited to the percent of discount, the dollar amount of discount,
what rate is discounted (service charge, quantity, or total bill), qualifying income level,
dollar rate increase to remaining customers to pay for this program.

2. Participation rate for Year 200_ (as a percent of total customers served).

3. Detail of balancing or memorandum account authorized to record expenses incurred
and revenues collected for low income rate assistance program.

Schedule E- 3
Description of Water Conservation Program(s)
See Attachments for various Districts
For all water conservation progrmas offered by water utility, provide detailed responses to the
following items:

1. Brief description of each water conservation program provided, by district. This
description shall include but not be limited to the type of program offered (such as provision
of low-flow plumbing fixtures, leak detection, leak repair, written water conservation tips, or
other similar programs to its customers) and length of time it was offered.

2. Discuss how is each water conservation assistance program funded, for example,
through rates charged to all customers, rates charged to customer receiving water
conservation assistance, shareholder contribution, community funding, government
funding, or other funding method. Explain why this type of funding was used.

3. ‘Cost of each program.

4. The degree of participation in each district by customer group.
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For all low income rate assistance progrmas offered by water utility, provide detailed responses to the following

1. Brief description of each low-income rate assistance program provided, by district. This shall include but
is not limited to the percent of discount, the dollar amount of discount, what rate is discounted (service

ADDENDUM TO Schedule E- 2
Description of Low-Income Rate Assistance Program(s)

charge, quantity, or totat bill), qu

Rate

Type of Qualifying  |Increase to

Program |Discount Rate jRate Discounted Jincome Levei |Others
Coronado N/A

o S As |N Yet

Dollar $6.50 Total Bill ame one Yet -
Los Angeles |Discount PG&E |HeldinB/A
Village N/A

Lad 114

reduction Dort K

of See Attached sameAs |PontKnowj

Monthly | by Meter Size Total Bill PG&E - built into

Service rates
Monterey Charge

7o

Discount

of 50% of Monthly Same As | None Yet -

Monthly | sarvice Charge| 21 Charge | “page | Held in /A

Service
Felton Charge

e S A None Yet

Doliar $8.50 Total Bill ame As | None Yet -
Larkfield Discount PG&E |Heldin B/A

o Same As | None Yet

Dollar $5.00 Total Bill  Yet -
Sacramento |Discount PG&E |HeldinB/A

2. Participation rate for Year 2007 (as a percent of total customers served).

Coronado
l.os Angeles
Village
Monterey
Felton
Larkfieid
Sacramento

3. Detail of balancing or memorandum account authorized to record expenses incurred and revenues
coliected for low income rate assistance program.

N/A

0.00% Started 1/1/08

N/A

277%
3.08%
1.23%
0.60%

Expenses Revenues Lost  |Interest INet Acocunt
Incurred 2007|2007 Accrued 2007|2007
$0.00
$0.00
$0.00
$0.00
$1,886.00 $ 3,176.49 $5,062.49
$3,182.16 $ 569.50 $3,751.66
$26,59664 | $ 27,285.00 $53,881.64




Schedule E- 4
Report on Affiliate Transactions

Affiliate includes all related companies including but not limited to Parent, Affiliates, and
Subsidlaries.

IINSTRUCTIONS:

" For those utilities with specifically authorized affiliate transaction rules, provide all information required by
those rules.

* For those utilities with no specifically authorized affiliate transaction rules, or those utilities whose
authorized affiliate transaction rules do not provide the following information, provide the following:

1. Summary of all transactions between regulated water utility and its affiliated companies for the previous
calendar year. The summary shall include a description of each transaction and an accounting of all
dollars associated with each transaction alt

(a) services provided by regulated water utility to any affiliated company;

Transaction Decription Dollars
Agua Fria CBM Testing (AZ American Waler) $ 931830
Verrado Waste Water CBM Testing (AZ American Water) $ 2,717.00
Engineering TSS Control designing and testing at Mauna Lani (HI American Water) $ 1,284.89
Engineering support for pump station #4 (HI American Water) $ 7656.21
Rate case filing (HI American Water) $ 64,642.31
Engineering support for Sewer Rehab project (H! American Water) $ 49,996.27
CBM Testing {HI American Water) $ 21,637.73
Rate case filing (NM American Water) $ 14,54435
Sun City Water CBM Tesling (AZ American Water) $ 12175.22
Sun City West CBM Testing (AZ American Water) $ 7,233.48
CBM Testing (NM American Water) $ 20,309.75
Anthem Water CBM Testing {H! American Water) $ 855081
Bullhead City CBM Testing (AZ American Water) $ 13,347.68
NW Valley Regional CBM Testing (AZ American Water) $ 1149227
CBM Testing - Surprise (AZ American Water) $ 8059.14
TUBAC - CBM Testing (AZ American Water) $ 308292
J(b) services provided by any affiliated company to regulated water utility;
Transaction Decription Dollars
Back office support (NM American Water) $ 13,574.72
JRadio upgrade at Ventura County telemetry SCADA system (AZ American Water) $ 424.01

(c) assets (both tangible and intangible) transferred from regulated water utility to any affiliated company;
INONE

(d) assets (both tangible and intangible) transferred from any affiliated company to regulated water utility;
|[NONE

(e) employees transferred from regulated water utility to any affiliated company;
One employee transferred from California American Water to Hawaii American Water,

(f) employees transferred from any affiliated company to regulated water utility; and
A total of 14 employees transferred from the American Water Western Region Service Company to
California Amercian Water.

l(9) financing arrangements and transactions between regulated water utility and any affiliated company.

All financing activities are covered by an agreement between American Water Capital Corporation
(AWCC) and California American Water.




CLASS A, B, C AND D WATER COMPANIES
SAFE DRINKING WATER BOND ACT/STATE REVOLVING FUND DATA

Please provide the following information relating to each Safe Drinking Water Bond Act (SDWBA)
or Safe Drinking Water State Revloving Fund loan surcharge collection for the calendar year.
Please use one page per loan,

1. Current Fiscal Agent:

Name: Bank of America, N.A.

Address: 1655 Grant Street Bldg. A-10th Floor, Concord, CA 94520-2445
Phone Number:; 1-888-400-9009

Account Number: 1499005090

Date Hired: 4/26/1995

2. Total surcharge collected from customers during the 12 month reporting period:

No. of Monthly
Meter Size  Metered Surcharge
$186,759 Customers Per Customer
3/4 inch 1,256 11.50
1 inch 3 17.26
1 1/2 inch 27 28.76
2inch 8 57.52
3inch 12 92.03
4 inch 0 172.55
6 inch 1 287.59
Number of
Flat Rate
Customers
Total
1,307
3. Summary of the bank account activities showing:
Balance at beginning of year $215,228
Deposits during the year 192,122
Interest earned for calendar year 186,797
Withdrawals from this account 43
Balance at end of year 220,510
4, Reason or Purpose of Withdrawal from this bank account:

Bank Fees
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FACILITIES FEES DATA

Please provide the following information relating to Facilities Fees
for districts or subsidiaries servicing 2,000 or fewer connections for
the calendar year. (Per D.91-04-068)

1. Trust Account Information:

Bank Name: None
Address:

Account Number:

Date Opened:

2. Facilities Fees collected for new connections during the calendar year:

A. Commerical

NAME AMOUNT
$
None $
$
$
B. Residential
NAME AMOUNT
$
None $
$
$
3. Summary of the bank account activities showing:
Balance at heginning of year $

Deposits during the year

Interest earned for calendar year
Withdrawals from this account
Balance at end of year

4. Reason or Purpose of Withdrawal from this bank account:




DECLARATION
Before Signing, Please Check to See That All Schedules Have Been Completed

I, the undersigned Tomas J. Bunosky, VP of Operation

Officer, Partner or Owner

of California American Water

Name of Utility

under penalty of perjury do declare that this report has been prepared by me, or under my direction, from the books, papers and records

of the respondent; that | have carefully examined the same, and declare the same to be a geraplete and correct statement of the business
and affairs of the above-named respondent and the operations of its property for the periog : :
to and including December 31, 2007.

SIGNED

Titte _ _ _ __ VP o/ J)eration //

Date 41362008 / /
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CAW District — Coronado

For all water conservation programs offered by water utllxty, provide detailed responses to the

following items:

1.

Brief description of each water conservation program provided, by district. This
description shall include but not be limited to the type of program offered (such as
provision of low-flow plumbing fixtures, leak detection, leak repair, written water
conservation tips, or other similar programs to its customers) and length of time it
was offered.

Discuss how each water conservation assistance program is funded, for example,
through rates charged to all customers, rates charged to customer receiving water
conservation assistance, shareholder contribution, community funding,
government funding, or other funding method. Explain why this type of funding
was used.

.~ Cost of each program.

The degree of participation in each district by customer group.

CAW'’s Coronado District includes service area in the City of Imperiai Beach, Coronado, and
parts of the City of San Diego and Chula Vista. In 2007 CAW'’s Coronado District provided
various water conservation prcgrams to customers including residential (single and multi-
family), commercial, public authority (or institutional), large landscape customer rebates and
free water saving devices. Given the CPUC has not yet approved a specific budget in Rates for
water conservation, CAW-Coronado utilized various resources, departments and staff to
implement the conservation efforts. For example, CAW-Coronado promoted water use
efficiency through public outreach and education ¢ampaigns managed and funded by the
External Affairs Department with some cross-over outreach campaigns with the regional
wholesalers including the City of San Diego and the San Diego County Water Authority
(SDCWA). Each program provided in 2007 is described below with all requested information
included and listed in relation to the California Urban Water Conservation Council's (CUWCC's)
correlating BMP programs.

Table 1 provides a summary of California American Water's 2007 Conservation Program
expenditures for the Coronado District. Table 2 shows the estimated expenses for conservation
related activities or programs funded through other sources of CAW's approved CPUC budget.




h';l'able 1'5 :"SJm

L]

mary of California American Water {CAW) 2007 Conservation Progr;rr-l-s Track

under Conservation Object Code (575255.16)

ed

Actual Number
BMP
Spending Interventions or Description
1 $0 No funding or staff available for BMP 1 program or staff,
2 $2,000 (estimate) Efforts ongoing to reach 75% saturation level of low flow devices,
5 $0 No funding or staff available for BMP 5 program or staff,
. Internal rebate program still in review. Estimated 30 HECW rebates at $100
6 $3,000 (estimate) each processed by internal staff, ,
6 $2.500 ViewTech managed HECW rebate program that processed up to 20 rebates
! for Coronado District customers until the Smart Rebate Program began.
6 $5.419.50 All 50 available HECW rebates processed were 2007 resulting in a 100% of
o funding spent and a waiting list for 2008.
o 9 ' $50'0 No staff available and only minimaf funding for Cll incentives that was applied
to the Save a Buck Rebate to offer foilet and HECW rebates to Cll customers.
14 $3301.36 Pre-paid for 50 toilet rebates through the Smart Rebate Program (26 toilet
' rebates processed with 24 pre-paid toilet rebates rolled over to 2008).
Toilet rebates processed internally by CAW staff prior to Smart Rebate
14 TBA Program and for “special circumstance cases will be incorporated into the
annual BMP Report to the CUWCC.
. Fall event & education materials for Sandcastle Expo and for waik-in customer
/ $1,400 (estimate) requests for information on conservation.
7+ $0 * Includes multiple direct mailers, ads {radio, TV. & newspaper), 5 events, elc.
and regional campaigns.
National Theater for Children’s educational assembly program for 10 schools
8 $5 000 within CAW's service area. Activity books & pencils and other materials within
' inventory (expensed to previous annual budgets) were also distributed to
students at community events and on request
(Pre-paid 2008 rebate expenses = $7,500, transferred from unused LA and
Total $23,121 Village District Smart Rebate funds)

* See table 2 listing costs by External Affairs outreach activities and the School Sponsorship program funded
through the Operations budget and not coded under the conservation object code.
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BMP 1 — Residential Water Surveys/Audits — Currently no funding for program

BMP 2 — Residential Plumbing Retrofit

in 2007, CAW-Coronado District provided various water savings devices including
showerheads, faucet aerators for the bathroom and kitchen, toilet displacement bags,
leak detection tablets/kits, and so forth at no cost to residential customers. The goal of
this program as outlined in the CUWCC's MOU (BMP 2) is to reach a 75 percent level of
retrofit in all residential properties within CAW's service area. In 2007, CAW fracked
distribution of the various water savings devices by comparing purchase and inventory
records to identify the total number of each device distributed. in some cases, CAW
recorded where or how the devices were distributed to customers. This information
allowed CAW to determine what is the most effective means for distributing devices and
provides the necessary documentation to show the actual retrofit percentage complete in
each year. CAW will utilize this information in planning BMP 2 efforts for 2008 and
subsequent years to ensure maximize success in distributing applicable devices to those
sites that need to be retrofitted.

CAW distributes the devices through various means including but not limited to:
- Community events (at CAW Company booth)

- Walk in customers (into office in imperial Beach)
- Upon request (by customer)

- Joint ventures and events with regional wholesaler or other water
retailers in the area

Though CAW kept record of the estimated total number of devices distributed annually it
has not been able to identify if all the devices were actually installed and into properties
that were not already retrofitted. Thus, CAW estimates that 45 to 70% of the devices
distributed are installed to sites needing retrofitting. Walk in and customers requesting
devices are more likely to install the free devices, while the devices distributed randomly
. at events are less likely to be installed where they are needed. In 2007, CAW-Coronado
did not identify if the devices distributed at events were specifically being given to CAW
customers. CAW will restrict future distribution of devices by requiring that residents must
be CAW customers with homes built prior to 1992 (with no recent upgrades already
made) in order to receive applicable free devices. This will reduce the total number of
devices distributed each year and the total program costs; however the installation rate
and potential water savings will increase per device and help the program to be more
cost-effective.

In addition to the standard devices listed under the CUWCC's BMP 2 requirements, CAW also
offered a variety of outdoor devices to help customers improve their water use efficiency
including:

- Garden hose spray nozzles
- Rain gauges
- Soil probes



CAW keeps records of the required water savings devices as well as these additional
devices that help customers save water.

The purchase of the water saving devices (under BMP 2 Residential Plumbing Retrofit)
was funded from the CAW-Coronado's General Operations budget included in Rates and
budget applied to all CAW-Coronado customers. To track expenses relating to
conservation, all invoices for water saving devices were coded for billing under the water
conservation object code 575255.16.

The program costs for BMP 2 in 2007 was $2,000. This only included the purchase cost
of the actual water saving devices. CAW labor costs (staff assisting customers, phone
requests, etc.) are included in the Labor budget and any promotion of the free devices
through bill insert messaging or bill inserts were part of the conservation advenrtising
budget. In 2007, these promotional expenses were tracked under the External Affairs
Dept.; however in 2008 CAW will create a sub-subsidiary to allow External Affairs Dept.
to identify these conservation related expenses separate from all other PR expenses. As
aresult, the PR expenses will be included in the annual BMP reporting expenses for
each applicable BMP starting in 2008,

In 2007, the total number of each type of water saving device was distributed to CAW
residential customers:

o Showerheads —~ over 500

o Handicap (with hose) showerheads ~ 20
o Kitchen faucet aerators — over 400

o Bathroom faucet aerators — over 750

o Leak detection kits — 800 (estimated)

o Toilet displacement bags — ¢

o Garden Hose Spray nozzle - 750

o Rain gauges — 200

o Soil probes — 400

BMP 3 - Unaccounted for Water and Distribution System Leak Detection

1. CAW follows the American Water Works Association (AWWA) unaccounted for water
and distribution system pre-audit procedures and protocols to evaluate its systems
operating efficiency and unaccounted for water levels. These efforts and managed
and implemented under the Operations Manager and not conservation.



The operations and management of the water distribution system in funded through
the CAW-Coronado’s Operating Budget through rates charged to call CAW
customers,

The estimated costs for these efforts are listed within the Operating budget
(535000.16, General Operating: Administration) coming from the 2005-07 Rate Case
as expenses collected from all customers.,

This program is not accessed based on customer participation and therefore the
degree of participation does not apply.

BMP 4 - Meter Retrofit — not applicable as Coronado District is 100% metered.

BMP 5 — Large Landscape Audits and Conservation Programs — No funding for program

As Least As Effective As (ALAEA) Program - Other Rebate Incentives for Residential and

Commercial, Institutional & Industrial (Cll} Customers

1.

In 2007, CAW-Coronado participated in two rebate programs for residential and non-
residential customers funded through Prop 50 grants and CAW's rebate budgets in
rates. CAW-Coronado offers a variety of rebate incentive for toilets and clothes
washers as required under BMP 14 (Residential Toilet Incentives) and BMP 6 (High
Efficiency Clothes Washer Incentives) as well as additional water saving technologies
and appliances including waterbrooms for restaurants, schools, etc. through the
Smart Rebate program or MWD's Save a Buck program for Cli customers. The
Smart Rebate Program contracted vendor manages the entire rebate program. This
includes efforts far beyond simply processing rebates and mailing checks to
customers including program marketing, outreach, invoicing to CUWCC, and other
program management tasks. Other tasks by the Smart Rebate Program vendor
include: the review of the application, answers customer questions, confirms
installations and eligibility, notifies customer of non-compliance, and numerous other
efforts as part of the program’s management. The Smart Rebate Program vendor
staff receives calls, email or website messages, CAW customers at community
events and meetings with information requests on the Smart Rebate program. All
such efforts are funded through the Prop 50 grant and CAW-Coronado’s
conservation budget for rebates.

CAW's External Affairs/Outreach Dept. assists in marketing the rebate program
through a variety of methods including:

a. Bill inserts on rebates
b. Bill Messaging
¢. Promotion of program at company booth at community events

~ The Smart Rebate vendor assists in marketing the rebate program through a variety

of methods including:



d. General program flyers (covering design, production and distribution costs)
e. Community advertising on program

Further details of the Smart Rebate Program are described under BMP 6 (HECW
Incentives) and BMP 14 (Toilet Incentives) as this program only applies to (single and
multi-family) residential customers only.

The details of the Smart Rebate Program including program funding, expenses and
participation and included under BMP 6, @ and 14 as applicable.

The costs for the Smart Rebate Program are described under BMP 8, 9 and 14 as
applicable, :

The participant count for the Smart Rebate Program is described under BMP 8, 9 and
14 as applicahle.

'BMP 6 - Clothes Washer Rebate Incentive Program

1.

In 2007, CAW-Coronado offered rebates for high efficiency clothes washers to single-
family and residential customers through two programs. From January 2007 through
May 2007 the HECW rebate program was managed through a contracted vendor
ViewTech. In June, CAW transferred to the Prop 50 grant funded Smart Rebate
Program in partnership with the CUWCC. Through the Smart Rebate Program, CAW
received grant funding for half of the rebate costs. For example, if a customer
received a $100 rebate for a high efficiency toilet (HET), CAW paid $50 of the rebate
and the Prop 50 grant funded the other $50 of the rebate costs. [n addition, CAW
split a rebate processing and program marketing fee with the Prop 50 grant funded.
This fee per rebate processed covered the management of the program including:

o Management of customer inquiries {phone calls, emails, etc.)

o Review, approval and processing of rebate applications

o Distribution of rebate check to customers

o Billing of the CUWCC (and CAW) for processed rebates

o Design, production and mailing distribution of program mailer and letter
o Monthly program status reports to CUWCC and CAW

o Annual and Program end report

As the Smart Rebate Program was being set up the local CAW-Coronado staff
continued fo process HECW rebate applications and requests from residential
customers directly, This process began several years ago and utilized local



administrative staff to process the rebates and manage programs records. CAW-
Coronado decided to join the Smart Rebate Program with the other four CAW
Districts to help reduce staff demands, customer confusion on rebate contacts and
incentive amounts, as well as allow the CAW-Coronado District to maximize its
limited budget for rebates through the grant funded Smart Rebate Program.

All of the different HECW rebate programs or rebate processing methods including
the ViewTech managed and the grant funded Smart Rebate Programs were funded
through CAW-Coronado's Operations budget as part of the Rate Case. All related
charges were tracked under the created conservation programs Object Code
(575255.16) to begin tracking expense records of conservation for the 2008-10 Rate
Case. ViewTech invoiced expenses on a monthly basis and as rebates per
distributed to customers. Alternatively, CAW's portion of the Smart Rebate Program'’s
rebate expenses were paid to the CUWCC (and then to the vendor) upfront. CAW
was then only charged on a monthly basis for rebate marketing and processing fees
as rebates were distributed. Rebates processed at the local District office were
invoiced to the conservation account as the applications were approved and the
rebate checks were mailed to the customers.

Through both the ViewTech and Smart Rebate Program, customers received uptoa

' '$150 rebate for upgrading to a CEE approved high efficiency washer model {Tier 1

through 3) based on the Water Factor (WF) or gallons per cycle. ViewTech then
charged CAW a monthly program management fee that was split between the
participating American Water Districts (included Village, Los Angeles, Monterey,
Larkfield, and New Mexico). In addition, ViewTech charged CAW a rebate processing
fee of $26.25 per rebate. Thus, the total cost per rebate was $176.25 with an
estimated monthly management fee of $100-125 (total monthly fee of $700 split
between several districts based on participation levels each month). In 2007, the total
program cost from the ViewTech program was $2,500.

Alternatively, the Smart Rebate Program was co-funded through a Prop 50 grantso
CAW only paid half of the rebate amount or $75 per HECW rebate and a program
marketing and management fee of $33.39 per rebate processed. The total

processing fee by the Smart Rebate Program vendor was $59.25 with the grant
covering the costs above CAW's $33.39 per rebate portion. Thus, the total cost to
CAW per rebate was $108.39. In 2007, the total program cost from the Smart Rebate
Program was $5,419.50. The overall total program cost for BMP 6 HECW Rebates
for 2007 was $7,919.50,

While the Smart Rebate program was getting set up, the CAW-Coronado District
continued to process HECW rebates for residential customers in the local office.
Through the internal process customers received a $100 rebate for purchasing a
HECW. CAW is currently reviewing the records from the rebates processed through
the local office and will report the final findings in the 2007 BMP Report to the
CUWCC. Based on preliminary review, a total of $3,000 in expenses was applied to
the conservation object code accounts for these internally processed HECW rebates.

Since only one HECW rebate per customer or household was permitted, the number
of rebates distributed is equal to the number of participants. A total of 20 HECW
rebates were distributed through the ViewTech program, 30 rebates through internal
rebate processing efforts, and 50 through the Smart Rebate Program. The total
estimated number of HECW rebates to residential customers in 2007 is 100 (or a
total of 100 participants).



BMP 8 and 14 - Cll Rebate Program

1.

CAW-Coronado had limited funding resources is 2007 for conservation programs.
Therefore, only a small budget was allocated for a few rebates for commercial,
industrial and institutional (Cll) customers. The rebated items included toilets, clothes
washers and waterbrooms. The rebates were part of the grant funded Smart Rebate
program that CAW-Coronado was partnered with the CUWCC.

The Smart Rebate program for Cll customers is 100% funded by CAW-Coronado's
conservation rebate budget as part of the Rate Case applied to all ratepayers.

In 2007, there were no costs to CAW for the Smart Rebate Program for Cll
customers. Unused rebate funds were transferred into 2008 where they were utilized
by ClI customers by April 2008.

No CIl customers participated in the Smart Rebate in 2007.

BMP 14 - Residential Toilet Rebate Program

1.

In 2007, CAW-Coronado offered rebates for high efficiency toilets (HETs), dual flush
(DFs), and ultra low flush toilets (ULFTs) to single-family and residential customers
through the two programs. From January 2007 through May 2007 the toilet rebate
program was managed by local District staff. In June, CAW transferred to the Prop 50
grant funded Smart Rebate Program in partnership with the CUWCC. Through the
Smart Rebate Program, CAW received grant funding for half of the rebate costs. For
example, if a customer received a $100 rebate for a high efficiency toilet (HET), CAW
paid $50 of the rebate and the Prop 50 grant funded the other $50 of the rebate
costs. In addition, CAW split a rebate processing and program marketing fee with the
Prop 50 grant funded. This fee per rebate processed covered the management of the
program including:

o Management of customer inquiries (phone calls, emails, etc.)

o Review, approval and processing of rebate applications

o Distribution of rebate check to customers

o Billing of the CUWCC (and CAW) for processed rebates

o Design, production and mailing distribution of program mailer and letter
o Monthly program status reports to CUWCC and CAW

o Annual and Program end report



2. Both the internally managed and the grant funded Smart Rebate Programs for toilet
rebates were initially funded through CAW-Coronado’s Operations budget as part of
the Rate Case. All related charges were tracked under the created conservation
programs Object Code (575255.16) to begin tracking expense records of
conservation for the 2008-10 Rate Case. The rebates processed internally were set
up as vendor accounts for each rebated customer. Rebate checks were then
processed and mailed out of American Water's Corporate Accounts Payable
Department in New Jersey. This process caused some delay in application review,
approval and processing of check. Alternatively, CAW’s portion of the Smart Rebate
Program'’s rebate expenses were paid to the CUWCC (and then to the vendor)
upfront. CAW was then only charged on a monthly basis for rebate marketing and
processing fees as rebates were distributed. This helped ensure customers received
their rebate checks after submitting their completed application form in a timely
manner.

3. Through both the intemal and Smart Rebate Program, customers received up to a
$100 rebate for upgrading to a lower water using toilet. Rebates were not given to
customers replacing a 1.6gpf ULFT with another ULFT. Rebates were given to
customers that replaced a ULFT with a HET or Dual Flush (DF) toilet using 1.28gpf or
less because this replacement generates water savings. In 2007, the total program -
cost from the internal program has not been yet reviewed. The costs for toilet rebates
processed internally will be included in the 2007 BMP Report to the CUWCC.

Alternatively, the Smart Rebate Program was co-funded through a Prop 50 grant so
CAW only paid half of the rebate amount or $50 per toilet rebate and a program
marketing and management fee of $33.39 per rebate processed. The total
processing fee by the Smart Rebate Program vendor was $59.25 with the grant
covering the costs above CAW's $33.39 per rebate portion. Thus, the total cost to
CAW per rebate was $83.39. In 2007, the total program cost from the Smart Rebate
Program was $3,301.36. CAW prepaid for its portion of toilet rebates ($2,500). At the
end of 2007, only $868.14 in psogram marketing and processing fees remained for
the toilet rebate program’s overall costs. These 26 prepaid toilet rebates will be rolled
over to 2008 with the remaining program costs invoiced to CAW-Coronado as the
toilet rebates are distributed to customers.

The total program expenses for BMP 14 (Toilet Rebates) recorded to date for the
2007 calendar year is $3,301.36.

4. Customers could receive rebates for up to 3 toilets per residence or household. Thus,
the total number of rebates is not equal to the number of participants as several
customers participating in the toilet rebate program received a rebate for more than
‘one toilet. As a result, a total of 24 toilets were rebated to up to 24 residential
customers the Smart Rebate Program. The total number of rebates processed
internaily is still being confirmed for 2007.



P3310AUT 2G.03 Sab1e(D AjYIUoW €101

_

d abieyd yondsdsur 1un 13d
T e L ...zm _ |_| _
Yo Jad dbiey) uopdadsuy ays 43d . F . T S
KAdyY \_:,_E@z;,wa_wmm.mgu m:_mmuuot._ﬁoh_. o -
0 . T 100008 TE | 00105.79% _ -
‘ . ; - 00001
0 00°0 0 000" 1 000 uose|RISuUT J538W 1D
o . 00°0SE
0 o000 . 0: .000- . 000 A3PK 1D
, ‘ i T " . 00009
0 0 0 00°0 0 000 0 00°0 000 Jamo) Buljood
" T il S 00°00T
0 ) ) 0 {000 0 0 ' 00°00S 00'00S S {eID13Ww0)-13H
. _ M _ : 00°0ST
0 0 0 00°0 0 ‘Looo. .} 0 - 00°D:x 00°0 jendswwod- 141N
e . o 00°000'T .
0 0 0 000 0 000 0 5000 000 Jyonay wjl4 Aey-x
. . . - R 00°0ST
0 0 0 00°0 “1 g "looo’ 0 = .000- - 00°0 sjeutin Aouay3 ybiy
_ . C 00°0S Ienuapisay
T 0 [4 00°0 0 00°002°T |« +T T . 00°00£'T | 00'00S°T 0S -13H/1470
_ = . —— 5057
0 0 0 000 0 00°'0 0 000 - 000 LwI00.g 1a3em
: e } - : = . e 00002
-0 0 0 000 % 0 000 ;. 0 000 - 000 [21349uWo)-MIH
: — : 00°SZ
[ € 0 £ 00°0 0. 00°0S2'E 0s . 4000 - 00°0SL’E 0s jenuapissy-maH
i oleq 01 R P T SO
su0] =51 p ’ B . e ) $¢
Padsuy | aldwod | annbay . N " TP
! jo suo) suo) S . L £00Z | $$°)egey | $$ojegoy | 93eqsy SIIAD
## Bu) | wadsuy | padsuy | 1B10dANS .| |=303GNS =)0qns leqogns 42 - Auaby Aouaby J3d 350D jeco Aag
weway | joxg | go#s | $$5.8007 | ##8007 | -$%$ 2007 | ## 2002 | qwadasqg | Buneuisy ejoL Aousby | @jeqay pozipisqns

sasuadxg @ spoy3 weiboid sjeqay opeUCIo)-AMY ) Jo Alewiwing — € djqet




BMP 7 - Public Quireach, Education and Advertising

1. CAW’s public outreach and educational efforts are managed by the External Affairs
Department in cooperation with the Conservation department. CAW utilizes several
professional marketing and design firms to develop numerous highly professicnal
educational brochures, direct mailers, advertisement pieces for newspaper and
magazines, and unique marketing items. Given budget limitations for conservation
program marketing and outreach, the CAW-Coronado District only promoted
conservation programs and water efficiency messaging through standard bill inserts,
messaging and other venues already part of the External Affairs Dept. Thus,
conservation messaging did not incur additional expenses upon the External Affairs
Department. Unfortunately, the limited public cutreach and advertising resulted in low
participation in the rebate programs. CAW will utilize approved funding in 2008 {per
the Rate Case) to more effectively promote the rebate and new conservation
programs to begin in the 2008-10 Rate Case period.

in addition, the City of San Diego, Otay MWD, and SDCWA implemented regional
conservation outreach campaigns that CAW-Coronado customers benefited from. These
programs were funded through these wholesalers and managed internally and/or through a
confracted vendor. Such regional marketing efforts include:

T —

o Maintenance and expansion of regional educational websites (such as SDCWA's
Voucher Program and Conservation website).

o Development and design on Voucher program marketing brochures, tabletop
displays (ultimately referred customers to the Smart Rebate Program for CAW-
Coronado).

o Radio and television advertisements promoting water efficient messaging.

o Newspaper advertisement and press releases on water conservation and water
supply issues affecting the region.

o Funding of community projects and demonstration California Friendly Gardens.
o

o Landscape Workshops for homeowners and landscape professionals.
o Educational presentations at community meetings and events.

The External Affairs also coordinates and funds CAW's participation at local events within
the City of Imperial Beach, Coronado, San Diego and surrounding areas where residents
visit. The events target both residential and Cll customers, as well as homeowner
associations with large landscaped areas. Costs associated with attending such events
includes sponsorship fees and booth costs, marketing of event and CAW booth, materials
and giveaways for customers visiting the booth, new booth displays that can be used every
year, and so forth. At least one direct mailer is dedicated specifically for promoting CAW's
attendance at a community event. CAW has tested the effectiveness of such marketing by
requiring customers to bring in their mailer to the CAW booth to receive a special gift such
as free garden spray nozzles. One of the most successful events CAW-Coronado
attendees each year in Imperial Beach is the Annual Sandcastie Expo where over one
hundred thousand people attend each year. At the Sandcastle Expo CAW'’s staff promotes



the rebate program, educates customers on landscape irrigation efficiency utilizing
educational displays, and entertains children with Mr. Leaky costume and interactive Water
whiz game board. CAW provides various education brochures, materials and promotional
items at these events to customers to further promote the water use efficiency messaging.

The costs under BMP 7 (Public Outreach and Education) for the wholesaler and
MWD activities were not funded through the rates or in any way by CAW. All such
efforts were funded the wholesalers, local cities and other water retailers surrounding
CAW's service area. For those activities implemented by CAW such as educational
bill messages, bill inserts, and attendance at community events was funded by
CAW's External Affairs Department. The funded of such External Affairs projects are
included in the California Corporate overhead expenses and a small budget within
the CAW-Coronado's Operations budget (Public Outreach specific Object Code used
for tracking expenses), both funded in the rates (per 2005-07 Rate Case).

There were no “conservation” specific or additional efforts and/or projects
imptemented in 2007 by External Affairs. All such bill inserts, messaging, and other
outreach campaigns were part of the External Affairs Department's 2007 Program
Plan. Thus, the total expenses for such efforts under the conservation object
(account) code 575255.16 was zero. A small cost for the purchase of various
educational and promotional items relating specifically to water conservation was
incurred upon the BMP 7 conservation account. The costs for these conservation and
promotional items ordered through a wholesaler supplier totaled $1,400 in 2007. All
costs relating to staffing community events and workshops is included in the rates
under CAW-Coronado’s Labor object code {account).

The conservation focused bill inserts and messaging were sent to all ratepayers in
the Coronado District service area. The regional programs were also designed to
reach all customers from residential to Cll and large landscape. The attendance at
events CAW-Coronado participated in ranged from less than 100 to several thousand
attendees.

BMP 8 School Education and Qutreach

1.

Given limited funding and staff resources designed for conservation programs, CAW-
Coronado implemented a minimal BMP 8 program. The school education program
included an interactive educational assembly through the National Theater for
Children's (NTE's) program on water conservation and the environment to 10
elementary schools in CAW's service area. Secondly, CAW-Coronado donates
$3,000 annually to two schools in the service area to encourage expanded
educational programs covering such topics as water conservation.

All school education programs (BMP 8) were 100% funded by CAW-Coronado's
Operations budget under General Administration/General Funds applied in the Rate
Case 2005-07 to all ratepayers.

The specific costs for these programs within CAW-Coronado's service area are
$11,000; however the payment to NTE of $5,000 for the assembly program was not
processed until the 2008 calendar year.



L

4. CAW-Coronado’s 2007 School Education Program reached 10 schools through the

NTE educational assembly program and two schools through the donation program.,

BMP 9 Cll Audits, Water Allocations and Conservation Programs

CAW-Coronado participates in the grant funded Smart Rebate Program for Cll
customers. Through the Smart Rebate Program CAW-Coronado offers Cll customers
rebates for toilets, clothes washers and waterbrooms. In 2007, CAW assigned
funding to offer up to 5 toilet rebates for Cl customers. However, the Smart Rebate
funding is flexible and can be rearranged among the eligible appliances (i.e. toilets,
clothes washers, waterbrooms, etc.) and customer types. Depending on the demand
patterns of Cll customers CAW-Coronado may increase funding to Cll rebates and
add HECW and waterbrooms to the list of eligible technologies for rebates.

The Smart Rebate Program for Cll customers is managed by the contracted program
vendor and co-funded through a grant and CAW's Operations budget, conservation =
rebate object code (575355.16).

CAW pre-paid for its portion of the rebates resulting in a total cost of $500.00 for
2007. These rebates available were not utilized by customers in 2007 and therefore
were transferred over to 2008. In 2008 CAW-Coronado will only be invoiced for the
per rebate processing and marketing fee of $33.39,

The total number of CAW-Coronado customers participating in the Cll incentive
portion of the Smart Rebate Program was zero and available rebates rolled over into
the 2008 calendar year. By early 2008 several commercial customers inquired about
rebates for HECWs for laundry facilities. Thus, CAW will review the distribution of
rebate funding allocation and transfer rebate program funds to offer CAW-Coronado
commercial customer rebates for HECWs.

BMP 10 - Wholesaler Assistance Program - Not applicable

BMP 11 — Conservation Pricing and CAW’s Tiered & Water Allocation Rate Structure

Not applicable to the Conservation Dept. programs. All rate development and design
costs in 2007 were part of the Rate Dept. and included under the CAW Corporate
overhead expenses or under applicable specific Rate Case accounts under the
CAW-Monterey budget.

BMP 12 — Water Conservation Coordinator and Staff

In 2007, CAW-Coronado had no specific conservation staff, The Water Conservation
Manager for California assisted the Coronado District in updating and expanding its
rebate programs to operate more efficiently and cost-effectively. The efforts included:



- Transfer from ViewTech contractor to grant funded Smart Rebate Program to
offer more rebates at the same cost.

- Elimination of interna! rebate processing to free Front Desk staff to assist
with other tasks and conservation inquiries and create a single residential
rebate program for toilet and clothes washers for CAW-Coronado and four
other CAW Districts.

- Submission of Conservation Program Plan and Budget for the 2008-10
calendars years in the 2008-10 Rate Case to obtain funding to expand
conservation programs and services offered in the Coronado District.

- Annual required reporting on conservation (BMP) programs to CPUC,
CUWCC, wholesaler agency and various information requests.

2. The Water Conservation Manager position is funded in the Labor code under the
Rate Case as a California Corporate Employee and is funded through general rates
to all customers.

3. Thereis no annual cost for BMP 12 for under the Conservation program budget. The
cost under labor for Water Conservation staff hours utilized for CAW-Coronado
efforts without overhead is estimated at $8,000.

4. The participation for BMP 12 Conservation staff cannot be evaluated by count of
participants (participating customers).

BMP 13 — Water Waste Prohibition and Enforcément — Program enforced by applicable

cities (City of Imperial Beach, San Diego, Coronado, etc.), and San Diego County.




2007 CPUC Annual Report Schedule E — 3
Description of Water Conservation Program(s)

CAW District —~ Los Angeles

For all water conservation programs offered by water utility, provide detailed responses to the
following items:

1. Brief description of each water conservation program provided, by district. This
description shall include but not be limited to the type of program offered {such as
provision of low-flow plumbing fixtures, leak detection, leak repair, written water
conservation tips, or other similar programs to its customers) and length of time it
was offerad.

2. Discuss how each water conservation assistance program is funded, for example,
- --  through rates charged to all customers, rates charged to customer receiving water
conservation assistance, shareholder contribution, community funding,
government funding, or other funding method. Explain why this type of funding
was_used. . _

3. Cost of each program.

4. The degree of participation in each district by customer group.

CAW's Los Angeles District includes service area in the City of San Marino, Duarte, Baldwin
Hills, Bradbury, as well as parts of San Gabriel, Pasadena, Monrovia, and unincorporated Los
Angeles County area. In 2007 CAW's Los Angeles District provided various water conservation
programs to customers including residential (single and multi-family), commercial, pubfic
authority (or institutional), large landscape customer rebates and free water saving devices.
Given the CPUC has not yet approved a specific budget in Rates for water conservation; CAW-
Los Angeles utilized various resources, departments and staff to implement the conservation
efforts. For example, CAW-Los Angeles promoted water use efficiency through public outreach
and education campaigns managed and funded by the External Affairs Department and the
regional wholesalers West Basin Municipal Water District (CMWD), Upper San Gabriel Valley
Municipal Water District (USGVMWD) and the Metropolitan Municipal Water District of
Southern California (MWDSC or also known as MWD). Each program provided in 2007 is
described below with all requested information included and listed in relation to the California
Urban Water Conservation Council's (CUWCC's) correlating BMP programs.

Table 1 provides a summary of California American Water's 2007 Conservation Program
expenditures for the Los Angeles District. Table 2 shows the estimated expenses for
conservation related activities or programs funded through other sources of CAW's approved
CPUC budget.



“Table 1 = Summary of California American Watér'(éi\ﬁ) 2007 Conservation Programs Tracked

under Conservation Object Code (575255.16)

Actual Number
BMP
Spending Interventions or Description
1 $0 No funding or staff available for BMP 1 program or staff,
2 $1,500 (estimate) Efforts ongoing to reach 75% saturation level of low flow devices.
5 $0 No funding or staff available for BMP § program or staff.
6 TBA Internal rebate program still in review.
6 $1,000 ViewTech managed HECW rebale program that processed up to 5 rebates for
(- $550) Village District customers until the Smart Rebate Program began.
$14.175.51 Smart Rebate Program distributed 9 rebates, with costs including pre-payment
6 (_’ $990') for 185 HECW rebates (credit towards 2008), Post-reimbursement expenses
for 2007 = $13,185.5%)
9 $0 No funding or staff available. Save a Buck Rebate and other Cli Programs
managed and funded 100% hy MWD.
14 $7,500 Pre-paid for Smart Rebate Program (No toilet rebates processed in 2007 with
{-$0.00) 150 pre-paid toilet rebates rolled over to 2008)
Toilet rebates processed internalty by CAW staff prior to Smart Rebate
14 TBA Program and for "special circumstance” cases will be incorporated into the
annual BMP Report to the CUWCC.
7 $900 (astimate) Falt event & education materials
7+ $0 * Includes multiple direct mailers, ads (radio, TV. & newspaper), § events, etc.
and regional campaigns.
8 $0 Activity books & pencils and other educational materials distributed {0 students
at community events and on request.
Total $25.076 (Total post-reimbursement from wholesaler = $23,536)
’ Reimbursement credit of $1,540 for 2008 from wholesaler

* See table 2 listing costs by External Affairs. Regional wholesaler and MWD programs and associated costs are
not provided as they are not within rates and funded by ratepayers.
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BMP 1 ~ ReS|dent|aI Water Survey§IAud|ts Currently no fundlng for program

BMP 2 — Residential Plumbing Retrofit

In 2007, CAW-Los Angeles District provided various water savings devices including
showerheads, faucet aerators for the bathroom and kitchen, toilet displacement bags,
leak detection tablets/kits, and so forth at no cost to residential customers. The goal of
this program as outlined in the CUWCC's MOU (BMP 2) is to reach a 75 percent leve! of
retrofit in all residential properties within CAW’s service area. In 2007, CAW tracked
distribution of the various water savings devices by comparing purchase and inventory
records to identify the total number of each device distributed. In some cases, CAW
recorded where or how the devices were distributed to customers. This information
allowed CAW to determine what is the most effective means for distributing devices and
provides the necessary documentation to show the actual retrofit percentage complete in
each year. CAW will utilize this information in planning BMP 2 efforts for 2008 and
subsequent years to ensure maximize success in distributing applicable devices to those
sites that need to be retrofitted.

CAW distributes the devices through various means including but not limited to:
- Community events (at CAW Company booth)
- Walk in customers (into San Marino and Rosemead offices)
- Upon request (by customer)

- Joint ventures and events with regional wholesaler or other water
retailers in the area

Though CAW kept record of the estimated total number of devices distributed annually it
has not been able to identify if all the devices were actually installed and into properties
that were not already retrofitted. Thus, CAW estimates that 45 to 70% of the devices
distributed are installed to sites needing retrofitting. Walk in and customers requesting
devices are more likely to install the free devices, while the devices distributed randomly
at events are less likely to be installed where they are needed. In 2007, CAW-Los
Angeles did not identify if the devices distributed at events were specifically being given
to CAW customers. CAW will restrict future distribution of devices by requiring that
residents must be CAW customers with homes built prior to 1992 (with no recent
upgrades already made) in order to receive applicable free devices. This will reduce the
total number of devices distributed each year and the total program costs; however the
installation rate and potential water savings will increase per device and help the program
to be more cost-effective.

in addition to the standard devices listed under the CUWCC's BMP 2 requirements, CAW also
offered a variety of outdoor devices to help customers improve their water use efficiency
including:

- Garden hose spray nozzles
- Rain gauges



- 'S:)—il f)robes

CAW keeps records of the required water savings devices as well as these additional
devices that help customers save water.

The purchase of the water saving devices {under BMP 2 Residential Plumbing Retrofit)
was funded from the CAW-Los Angeles’s General Operations budget included in Rates
and budget applied to all CAW-Los Angeles customers. To track expenses relating to
conservation, all invoices for water saving devices were coded for billing under the water
conservation object code 575255.16.

The program costs for BMP 2 in 2007 was $1,500. This only included the purchase cost
of the actual water saving devices. CAW labor costs (staff assisting customers, phone
requests, etc.) are included in the Labor budget and any promotion of the free devices
through bill insert messaging or bill inserts were part of the conservation advertising
budget. In 2007, these promotional expenses were tracked under the External Affairs
Dept.; however in 2008 CAW will create a sub-subsidiary to aliow External Affairs Dept.
to identify these conservation related expenses separate from all other PR expenses. As
aresult, the PR expenses will be included in the annual BMP reporting expenses for
each applicable BMP starting in 2008.

in 2007, the total number of each type of water saving device was distributed to CAW
residential customers was not tracked. CAW is'currently reviewing purchase records and
available information on inventory at the start and end of the 2007 year to identify and
estimated number of device distributed to the customers. CAW-Los Angeles offered the
following water savings devices and tools to customers in the LA service area in 2007:

- Showerheads

- Handicap (with hose)} showerheads

- Kitchen faucet aerators

- Bathroom faucet aerators

- Leak detection kits

- Toilet displacement bags

- Garden Hose Spray nozzle

- Rain gauges TN

- Soll probes

BMP 3 - Unaccounted for Water and Distribution System Leak Detection




~ 1.” CAW follows the American Water Works Association (AWWA) unaccounted for water
and distribution system pre-audit procedures and protocols to evaluate its systems
operating efficiency and unaccounted for water levels. These efforts and managed

and implemented under the Operations Manager and not conservation.

2. The operations and management of the water distribution system in funded through
the CAW-Los Angeles’s Operating Budget through rates charged to call CAW
customers.

3. The estimated costs for these efforts are listed within the Operating budget
(535000.16, General Operating: Administration) coming from the 2005-07 Rate Case
as expenses collected from all customers,

4. This program is not accessed based on customer participation and therefore the
degree of participation does not apply.

BMP 4 - Meter Retrofit — not applicable as Los Angeles District is 100% metered.

BMP 5 — Large Landscape Audits and Conservation Programs — No funding for program

As Least As Effective As (ALAEA) Program - Other Rebate Incentives for Residential and

Commercial_Institutional & Industrial {CH) Customers

1. In 2007, CAW-Los Angeles participated in two rebate programs for residential and
non-residential customers funded through Prop 50 grants and Calleguas Municipal
Water District's MWD funding assistance. CAW-Los Angeles offers a variety of
rebate incentive for toilets and clothes washers as required under BMP 14
(Residential Toilet Incentives) and BMP 6 (High Efficiency Clothes Washer
Incentives) as well as additional water saving technologies and appliances including
waterbrooms, cooling tower conductivity controllers, pre-rinse spray valves for
restaurants, weather-based irrigation controllers, among others through either the
Smart Rebate program or MWD's Save a Buck program for Cli customers, MWD's
contracted vendor manages the entire Save a Buck rebate program since its
creation, This includes efforts far beyond simply processing rebates and mailing
checks to customers including program marketing, outreach, invoicing to MWD, and
other program management tasks. Other tasks by the MWD vendor include: the
review of the application, answers customer questions, confirms installations and
eligibility, notifies customer of non-compliance, and numerous other efforts as part of
the program’s management. The MWD vendor staff receives calls, email or website
messages, CAW customers at community events and meetings with information
requests on the Save a Buck Rebaté program. All such efforts are funded through
the MWD budget.

CAW's External Affairs/Outreach Dept. assists in marketing the rebate program
through a variety of methods including:

a. Bill inserts on rebates



'b. Bill Messaging

.MWD assists in marketing the rebate program through a variety of methods including:
- Promotion of program at company booth at community events

- General program flyers (covering design, production and distribution
costs)

- Community newspaper, TV and radio advertising on program

CAW also participates in the Prop 50 grant funded Smart Rebate Program in partnership
with the CUWCC and other water purveyors. The Smart Rebate Program is also
managed by a contracted vendor that process rebates, responses to customer inquiries
and requests, distributes rebate checks, and provides monthly reports to the CUWCC
and CAW on program-progress. The details of the Smart Rebate Program are described
under BMP 6 (HECW Incentives) and BMP 14 (Toilet Incentives) as this program only
applies to (single and multi-family) residential customers only.

The Save a Buck program is funded 100% by MWD through their Conservation Program
budgets. The regional wholesaler acts as the liaison of the program with MWD for all its
water retailers including CAW. The 2007 program report has not been provided to CAW
from West Basin Municipal Water District (WBMWD) and USGVMWD listing the total
number of rebates by type of devices or appliance distributed to CAW customers. When
the report is received, CAW will include the Save a Buck Program information in the 2007
BMP Report to the CUWCC.

There are no costs for rebates under the Save a Buck Rebate program in 2007 for CAW
as the program is completely funded and managed by MWD. A general promotion of all
rebate programs was included in a 2007 bill insert organized by CAW’s External Affairs
Dept. The expenses relating to this bill insert are part of the External Affairs budget as
California Corporate overhead. Since these bill inserts are required to be included in each
monthly (or bi-monthly for Sacramento District customers) water bill there were no
additional expenses to make the messaging to promote the rebate program. Thus, it is
not included in the Conservation program budget. However, in 2008 CAW plans to
distribute an extra direct mailer to Los Angeles District customers promoting rebate
programs and other conservation programs. This extra mailer would be designed and
managed by the External Affairs (with Conservation Dept. input) with expenses charged
to the conservation budget.

The total estimated number of customers rebated and thus participating in the program is
unknown until MWD's annual report can be provided. Participation in the Smart Rebate
program for BMP 6 and is provided in each of these BMP's specific section.

b S

BMP 6 - Clothes Washer Rebate Incentive Program

1. In 2007, CAW-Los Angles offered rebates for high efficiency clothes washers to
single-family and residential customers through two programs. From January 2007
through May 2007 the HECW rebate program was managed through a contracted



2.

“vendor ViewTech. In June, CAW transferred to the Prop 50 grant funded Smart
Rebate Program in partnership with the CUWCC. Through the Smart Rebate
Program, CAW received grant funding for half of the rebate costs. For example, if a
customer received a $100 rebate for a high efficiency toilet (HET), CAW paid $50 of
the rebate and the Prop 50 grant funded the other $50 of the rebate costs. In
addition, CAW split a rebate processing and program marketing fee with the Prop 50
grant funded. This fee per rebate processed covered the management of the
program including:

o Management of customer inquiries {phone calls, emails, etc.)
o Review, approval and processing of rebate applications

o Distribution of rebate check to customers

o Billing of the CUWCC (and CAW) for processed rebates

o Design, production and mailing distribution of program mailer and letter

o Monthly program status reports to CUWCC and CAW

o Annual and Program end report

Both the ViewTech managed and the grant funded Smart Rebate Programs for
HECW rebates were initially funded through CAW-Los Angeles’s Operations budget
as part of the Rate Case. All related charges were tracked under the created
conservation programs Object Code (575255.16) to begin tracking expense records
of conservation for the 2008-10 Rate Case. ViewTech invoiced expenses on a
monthly basis and as rebates per distributed to customers. Alternatively, CAW's
portion of the Smart Rebate Program's rebate expenses were paid to the CUWCC
(and then to the vendor) upfront. CAW was then only charged on a monthly basis for
rebate marketing and processing fees as rebates were distributed. At the end of
2007, CAW-Los Angeles submitted for up to $110 per HECW rebate distributed in
reimbursement to WBMWD and USGVMWD (funded by MWD). The reimbursed
amount is then credited to the CAW-Los Angeles Operation’s budget.

Through both the ViewTech and Smart Rebate Program, customers received up to a
$150 rebate for upgrading to a CEE approved high efficiency washer model (Tier 1
through 3) based on the Water Factor (WF) or gallons per cycle. ViewTech then
charged CAW a monthly program management fee that was split between the
participating American Water Districts (included Village, Coronado, Monterey,
Larkfield, and New Mexico). In addition, ViewTech charged CAW a rebate processing
fee of $26.25 per rebate. Thus, the totai cost per rebate was $176.25 with an
estimated monthly management fee of $100-125 (total monthly fee of $700 split
between several districts based on participation levels each month). In 2007, the total
program cost from the ViewTech program was $1,000. CAW has submitted to the
wholesalers for a reimbursement of $550 (or $110 per processed HECW rebate), for
a remaining expense balance of $450.



4.

CAW only paid half of the rebate amount or $75 per HECW rebate and a program
marketing and management fee of $33.32 per rebate processed. The total
processing fee by the Smart Rebate Program vendor was $59.25 with the grant
covering the costs above CAW’s $33.39 per rebate portion. Thus, the total cost to
CAW per rebate was $108.39. In 2007, the total program cost from the Smart Rebate
Program was $14,175.51. CAW has submitted to the wholesalers a request for
reimbursement of $390 (or $110 per processed HECW rebate) for the @ HECW
rebates processed and distributed to customers. The wholesaler reimbursement will
cover 100% of the $108.39 per HECW rebate cost through the Smart Rebate
program. The reimbursed amount that exceeds program costs will be used for
additional program marketing including printing CAW letterhead, production of
mailing envelopes and local advertising in key communities. CAW-Los Angeles had a
significant volume of HECW rebates pre-paid for in 2007 that did not get processed.
Therefore, the CUWCC transferred these 176 pre-paid rebate credits into 2008. As a
result, CAW-Los Angeles was only reimbursed by WBMWD and USGVMWD (from
MWD) for the processed rebates only. CAW-Los Angeles will not receive
reimbursement for the remaining pre-paid rebates until they are processed to
customers throughout 2008 As a result, CAW-Los Angeles had expenses post-
reimbursement in 2007, but may have a credit in 2008 as rebates are processed for a
charge of $33.39 each and are reimbursed by the wholesaler for $110 each (for
processing fee in 2008 and the actual rebate costs incurred in 2007).

The program expenses for BMP 6 (HECW Rebates) in 2007 are as follows:
Total ViewTech program expenses = $1,000
Total Smart Rebate program expenses = $14,175.51
Total BMP 6 expenses = $15,175.51
Submitted reimbursement requests = $930
Balance of expenses after reimbursement for 2007 = $14,185.51
Estimated program costs in 2008 = $5,001
Estimated program reimbursements for 2008 = $
Grand total BMP 6 costs (2007-08) = $21,052
Grand total BMP 6 reimbursements (2007-08) = $20‘,_359ﬂ
Balance of expenses for BMP 6 (2007-08) = $702

Since only one HECW rebate per customer or household was permitted, the number
of rebates distributed is equal to the number of participants. A total of 5 HECW
rebates were distributed through the ViewTech program and 9 through the Smart
Rebate Program for a BMP 6 grand total of 14 rebates (14participants).



BMP 9 and 14 - Cll Rebate Program

1.

ey

All commercial, industrial and institutional (CII) rebate incentives were available to
CAW customers through the MWD Save a Buck Program. The program is completely
funded, managed, and promoted by MWD. Various marketing materials are provided
to CAW and all participating MWD member agencies including office displays,
template letters and mailers, and pre-printed brochures on the program to distribute
to ClI customers as needed.

“The Save a Buck Rebate program for Cil customers is 100% funded by MWD. In

2007, CAW did not contribute any additional funding for the program given limited
budget resources for conservation programs.

In 2007, there were no costs to CAW for the Save a Buck Program. CAW is currently
waiting for the 2007 Report from the regional wholesaler and MWD member agency
to identify the total cost to MWD for CAW customers’ participation.

CAW is currently waiting for the 2007 Report from the regional wholesaler and MWD
member agency. This report will provide CAW with the total number of rebates
processed and Cll customers in the Save a Buck Program that were in CAW's Los
Angeles service areas.

BMP 14 — Residential Toilet Rebate Program

1.

In 2007, CAW-Los Angeles offered rebates for high efficiency toilets (HETs), dual
flush (DFs), and ultra low flush toilets (ULFTs) to single-family and residential
customers through the two programs. From January 2007 through May 2007 the
toilet rebate program was managed by local District staff. In June, CAW transferred
to the Prop 50 grant funded Smart Rebate Program in partnership with the CUWCC.
Through the Smart Rebate Program, CAW received grant funding for half of the
rebate costs. For example, if a customer received a $100 rebate for a high efficiency
toilet (HET), CAW paid $50 of the rebate and the Prop 50 grant funded the other $50
of the rebate costs. In addition, CAW split a rebate processing and program
marketing fee with the Prop 50 grant funded. This fee per rebate processed covered
the management of the program including:

o Management of customer inquiries (phone calls, emails, etc.)

o Review, approval and processing of rebate applications

o Distribution of rebate check to customers™

o Billing of the CUWCC (and CAW) for processed rebates

o Design, production and mailing distribution of program mailer and letter

o Monthly program status reports to CUWCC and CAW
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o Annual and Program end report

2. Both the internally managed and the grant funded Smart Rebate Programs for toilet

rebates were initially funded through CAW-Los Angeles’s Operations budget as part
of the Rate Case. All related charges were tracked under the created conservation
programs Object Code (575255.16) to begin tracking expense records of
conservation for the 2008-10 Rate Case. The rebates processed internally were set
up as vendor accounts for each rebated customer. Rebate checks were then
processed and mailed out of American Water's Corporate Accounts Payable
Department in New Jersey. This process caused some delay in application review,
approval and processing of check. Alternatively, CAW's portion of the Smart Rebate
Program'’s rebate expenses were paid to the CUWCC (and then to the vendor)
upfront. CAW was then only charged on a monthly basis for rebate marketing and
processing fees as rebates were distributed. This helped ensure customers received
their rebate checks after submitting their completed application form in a timely
manner. At the end of 2007, CAW-Los Angeles submitted for up to $75 per toilet
rebate distributed in reimbursement to applicable wholesaler agency or directly from
MWD for San Marino service area {all funded by MWD). The reimbursed amount is
then credited to the CAW-Los Angeles Operation’s budget.

Through both the internal.and Smart Rebate Program, customers received up to a
$100 rebate for upgrading to a lower water using toilet. Rebates were not given to
customers replacing a 1.6gpf ULFT with another ULFT. Rebates were given to
customers that replaced a ULFT with a HET or Dual Flush (DF) toilet using 1.28gpf or
less because this replacement generates water savings. The total program cost from
the 2007 internal rebate efforts is currently be calculated and will be included in the
2007 BMP Report to the CUWCC. CAW will be submitting to applicable wholesaler or
MWD directly (for San Marino service area) a request for reimbursement of $75 per
processed toilet rebate once the internal rebate program records are confirmed.

Alternatively, the Smart Rebate Program was co-funded through a Prop 50 grant so
CAW only paid half of the rebate arnount or $50 per toilet rebate and a prograrn
marketing and management fee of $33.39 per rebate processed. The total
processing fee by the Smart Rebate Program vendor was $59.25 with the grant
covering the costs above CAW's $33.39 per rebate portion. Thus, the totai cost to
CAW per rebate was $83.39. In 2007, the total program cost from the Smart Rebate
Program was $7,500. Unfortunately there was no participation in the Los Angeles
service areas. When participation occurs in 2008 CAW will submit a request for
reimbursement to applicable wholesaler or MWD directly (for San Marino service
area) for $75 per processed toilet rebate. The overall remaining balance for toilet
rebates and processing fees through the Smart Rebate Program is $2,259. This
balance covers the difference between CAW'’s expenses of $$83.39 and the $75
reimbursable amount from the wholesaler. Like with the HECW rebates, the CAW-
Los Angeles toilet rebates pre-paid for in 2007 that did not get processed will be
transferred into 2008. CAW-Los Angeles will not receive reimbursement-for the
remaining pre-paid rebates until they are processed to customers throughout 2008.
As a result, CAW-Los Angeles’ toilet rebate part of the Smart rebate program has
high cost in 2007 from pre-payment of ali rebates, but may have a credit in 2008 as
rebates are processed for a charge of $33.39 each and are reimbursed by the
wholesaler for $75 each (i.e. processing fee in 2008 and the actual rebate costs
incurred in 2007).



4. Customers could receive rebates for up to 3 foilets per residence or househald. Thus,
the total number of rebates is not equal to the number of participants as several
customers participating in the toilet rebate program received a rebate for more than
one toilet. As a result, more toilets may be rebated than the number of residential
customers that participate in the program. CAW is reviewing the efforts from the
internally managed program and will identify the number of toilets rebated and the
number of participating residential customers. The resuits will be provided in the 2007
BMP Report to the CUWCC.

Table 3 summaries the activities through the Smart Rebate Program for the Los
Angeles District of California American Water (CAW).

gt
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1.

BMP 7~ Public Outreach, Education and Advertising

CAW’s public outreach and educational efforts are managed by the External Affairs
Department in cooperation with the Conservation department. CAW utilizes several
professional marketing and design firms to develop numerous highly professional
educational brochures, direct mailers, advertisement pieces for newspaper and
magazines, and unique marketing items. Given budget limitations for conservation
program marketing and outreach, the CAW-Los Angeles District only promoted
conservation programs and water efficiency messaging through standard bill inserts,
messaging and other venues already part of the External Affairs Dept. Thus,
conservation messaging did not incur additional expenses upon the External Affairs
Department. Unfortunately, the limited public outreach and advertising resulted in low
participation in the rebate programs. CAW will utilize approved funding in 2008 (per
the Rate Case) to more effectively promote the rebate and new conservation
programs to begin in the 2008-10 Rate Case period.

In addition, CAW worked with the WBMWD, USGVMWD, and MWD on regional
conservation outreach campaigns. These programs were funded through the wholesaler
and MWD and managed through a contracted vendor. Such regional marketing efforts

include:

o Maintenance and expansion of MWD's Be Water Wise and Save a Buck websites.

o Development and design on Save a Buck Program marketing brochures, tabletop
displays.

o Radio and television advertisements promoting water efficient messaging (MWD).

o Newspaper advertisement and press releases on water conservation and water
supply issues affecting the region.

o Funding of community projects and demonstration California Friendly Gardens
(through MWD's Community Relations Department).

o Landscape Workshops for homeowners and landscape professionals.
o Educational presentations at community meetings and events.

The External Affairs also coordinates and funds CAW's participation at local events within
the City of San Marino, Duarte, Baldwin Hills and surrounding areas where residents visit.
The events target both residential and Cll customers, as well as homeowner associations
with large landscaped areas. Costs associated with attending such events includes

" ‘sponsorship fees and booth costs, marketing of event and CAW booth, materials and

giveaways for customers visiting the booth, new booth displays that can be used every
year, and so forth. At least one direct mailer is dedicated specifically for promoting CAW's
attendance at a community event. CAW has tested the effectiveness of such marketing by
requiring customers to bring in their mailer to the CAW booth to receive a special gift such
as free garden spray nozzles.



2. The costs under BMP 7 {(Public Outreach and Education) for the wholesaler and
MWD activities were not funded through the rates or in any way by CAW. All such
efforts were funded by MWD and the wholesaler MWD member agency (WBMWD,
USGVMWD and MWD directly for the San Marino service area). For those activities
implemented by CAW such as educational bill messages, bill inserts, and attendance
at community events was funded by CAW's External Affairs Department.

The funding for such External Affairs projects are included in the California Corporate
overhead expenses and a small budget within the CAW-Los Angeles’s Operations
budget (Public Outreach specific Object Code used for tracking expenses), both
funded in the rates (per 2005-07 Rate Case).

3. There were no “conservation” specific or additional efforts and/or projects
implemented in 2007 by External Affairs. All such bill inserts, messaging, and other
outreach campaigns were part of the External Affairs Department’s 2007 Program
Plan. Thus, the total expenses for such efforts under the conservation object
(account) code 575255.16 was zero. A small cost for the purchase of various
educational and promotional items relating specifically to water conservation was
incurred upon the BMP 7 conservation account. The costs for these conservation and
promotional items ordered through a wholesaler supplier totaled $900 in 2007. All
costs relating to staffing community events and workshops is included in the rates
under CAW-Los Angeles’s Labor object code (account).

4. The conservation focused bill inserts and messaging were sent to all ratepayers in
the Los Angeles District service area. The regional programs were also designed to
reach all customers from residential to Cll and large landscape.

The attendance at events CAW-Los Angeles participated in ranged from less than
100 to several thousand attendees.

BMP 8 School Education and Outreach

1. Given limited funding and staff resources designed for conservation programs, CAW-
Los Angeles relied on the School Education Programs (BMP 8) implemented by the
applicable wholesaler and MWD. In 2007, CAW did not have local staff available to
build a relationship with the wholesaler to ensure schools in the CAW-Los Angeles
service area participated in available MWD educational programs,

2. All schooi education programs (BMP 8) were 100% funded by MWD and the
wholesaler as part of the BMP 10 Wholesaler Assistance Program. There are no
expenses for CAW applied to the ratepayers.

3. The specific costs for these programs within CAW-Los Angeles’s service area are not
provided by the wholesaler or MWD,

4. CAW-Los Angeles is currently waiting for the 2007 Schoo! Education Program results
in CAW's service area from the local water wholesaler agency and MWD member
agency.
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BMP § Cll Audits, Water Allocations and Conservation Programs

1. CAW-Los Angeles participates in the MWD funded and managed Save a Buck
Rebate Program for Cll customers. In addition, Cll customer are eligible to participate
in MWD's other various incentive programs including their Performance Pays
program that reimburses Cll sites for a portion or all of their costs for upgrades made
to generate water savings. All these programs are managed by MWD. CAW did not
have available local staff to promote these incentive programs directly to its
customers. in the future, CAW-Los Angeles hopes to have conservation specific staff
to build refationships with ClI customers and to assist them in the process of
participating in the various MWD incentive programs.

2. The Save a Buck Program and the other Cll incentive programs are all managed and
funded 100% by MWD. There are no expenses in 2007 to CAW or its ratepayers.

3. The total cost for the various CIl program_by MWD was not provided to CAW for its
service area.

4. The total number of CAW-Los Angeles customers participating in the Cll incentive
programs by MWD was not provided to CAW for its service area.

BMP 10 - Wholesaler Assistance Program - Not applicable

BMP 11 — Conservation Pricing and CAW's Tiered & Water Allocation Rate Structure

1. Not applicable to the Conservation Dept. programs. All rate development and design
costs in 2007 were part of the Rate Dept. and included under the CAW Corporate
overhead expenses or under applicable specific Rate Case accounts under the
CAW-Monterey budget.

BMP 12 — Water Conservation Coordinator and Staff

1. In 2007, CAW-Los Angeles had no specific conservation staff. The Water
Conservation Manager for California assisted the Los Angeles District in updating
and expanding its rebate programs to operate more efficiently and cost-effectively.
The efforts included:

- Transfer from ViewTech contractor to grant funded Smart Rebate Program to
offer more rebates at the same cost. et g s et

- Elimination of internal rebate processing to free Front Desk staff to assist
with other tasks and conservation inquiries and create a single residential
rebate program for toilet and clothes washers for CAW-Los Angeles and four
other CAW Districts.



—_——— e e — g e e

- e

. Submission of Conservation Program Plan and Budget for the 2008-10
calendars years in the 2008-10 Rate Case to obtain funding to expand
conservation programs and services offered in the Los Angeles District.

- Annual required reporting on conservation (BMP) programs to CPUC,
CUWCC, wholesaler agency and various information requests.

2. The Water Conservation Manager position is funded in the Labor code under the
Rate Case as a California Corporate Employee and is funded through general rates
to all customers.

3. Thereis no annual cost for BMP 12 for under the Conservation program budget. The
cost under labor for Water Conservation staff hours utilized for CAW-Los Angeles
efforts without overhead fs estimated at $10,000.

4. The participation for BMP 12 Conservation staff cannot bé évaluated by count of
participants (participating customers).

BMP 13 — Water Waste Prohibition and Enforcement — Program enforced by applicable
cities (City of San Marino, Duarte, Baldwin Hills, San Gabriel, Pasadena, Monrovia, etc.),
wholesalers (WBMWD, USGVMWD and MWD), and Los Angeles County.
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Description of Water Conservation Program(s)

CAW District ~ Monterey

For ali water conservation programs offered by water utility, provide detailed responses to the
following items:

1.

Brief description of each water conservation program provided, by district. This
description shall include but not be limited to the type of program offered (such as
provision of low-flow plumbing fixtures, leak detection, leak repair, written water
conservation tips, or other similar programs to its customers) and length of time it
was offered.

Discuss how each water conservation assistance program is funded, for example,
through rates charged to all customers, rates charged to customer receiving water
conservation assistance, shareholder contribtion; community funding,
government funding, or other funding method. Explain why this type of funding
was used.

Cost of each program.

The degree of participation in each district by customer group.

CAW's Monterey District provides a variety of water conservation programs to customers
including residential {single and multi-family), commercial, public authority (or institutional),
large landscape, and other customer types. Each program currently and/or previously provided
in 2007 is described below with all requested information and listed in relation to the CUWCC's
correlating BMP program.

Table 1 provides a summary of California American Water's 2007 Conservation Program
expenditures. Using the $330,000 authorized conservation budgets designated in rates, CAW
implemented several conservation programs that resulted in a total cost of nearly $413,000.
Table 2 shows the estimated expenses for conservation related activities or programs funded
through other sources of CAW's approved CPUC budget.



Table 1a - Summary of California American Water (CAW) 2007 Conservation Programs

Actual PUC Number
BMP
Spending Authorized Interventions
1 $5,978 $10,000 50 offered, 13 completed
2 $25,587 $15,000 Reached an estimated 59% SF & 42% MF saturation rate
5 $0 $16,012 134 totals completed to date {1999-2007) & 1152 staff hours
6&14 $99,250 Nearly 900 rebates distributed for ULFTs, HECW, DW, efc.
$100,000 |
6 $6 825 ViewTech Clothes Washer Rebate program for service areas
' outside the MPWMD {> 20 rebates).
7 $7.142 $5,000 Fall event & education materials
T Includes multiple direct mailers, ads (radio, TV. & newspaper), 5
| 7 ' $268,000 $200,000 events, etc.
8 $0 30 1000 activity books & pencils, with WAC completed 3 class
presentations reaching 150 students
9& 11 $0 Staff time only Staff completed allocation oé;:;rg; total 3,000 Cll accounts by
Total $412,782 $346,012

* The total expenses under BMP 7 (Public Outreach & Education) have been rounded to the nearest thousand dollars.
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BMP 1 — Residential Water Surveys/Audits

In 2007, CAW Monterey focused Residential Audit Program (BMP 1) efforts on large residential
customers for outdoor landscape audits only to continue the ongoing objective (or goal) to have
100 percent of large residential customers audited and assigned water budgets under Stage 1
of the MPWMD's Expanded Water Conservation and Rationing Plan. Large residential
customers are classified as using an average of 32 c¢cf/month or more or with a property size of
3 acres or more. This free service to residential customers has been offered since 1999 as part
of CAW's requirements under the Monterey Peninsula Water Management District's Rules and
Regulations or WR-95. As part of the outdoor landscape audit service, CAW's certified auditors
(Irrigation Association Landscape Auditor certified) measure landscape area, troubleshoot for
system inefficiencies and water waste, and develop a water budget for the audited site based
on historical ET data. Participating customers are provided an in-depth report of the audit
findings and summary of recommendations, as well as a graphed comparison between the
customer's actual and calculated water budget allocation,

The MPWMD is provided a tally of the total residential audits completed each year and in the
event that Stage 2 of the Water Conservation and Rationing Plan is enacted, all audited
customers are required to stay within their budget water allocation and are reported to the
MPWMD if they exceed their monthly budgets. Since 1999, CAW'’s Conservation staff has
completed 310 in-depth onsite water audits of these large residential customer sifes. This effort
included the customers receiving a personalized site report of audit findings, recommendations,
as well as a weather-based watering schedule and assigned water budget. Over the years
CAW monitored these customers’ usage to ensure they stayed within their assigned water
budgets. In 2007, CAW's Conservation staff sent 310 of these high using residential customers
that were previously audited, a letter to notify them that Monterey was in Stage One (Water
Conservation and Rationing Plan Stages) and given ongoing drought conditions was near
entering Stage Three. The Stage Three level would require compliance with their water
budgets, potential significant rate increases and water waste fees imposed by the MPWMD for
these customers.

in the letter provided to these large residential customers CAW offered assistance to these sites
to help them meet their individual water budgets and the region’s water demand requirements.
Included in the letter was a free interactive GardenSoft Water Wise CD to educate and assist
them in upgrading their irrigation system and landscape with emphasis on water use efficiency.
Additional efforts included phone call follow ups as well as on-site visits to confirm potential
inefficiency and providing cost-effective recommendations for the resident to stay within their
monthly water budget. In August, CAW increased its efforts by identify 210 large residential
customers who exceeded their July 2007 water budget allocations. These customers received a
letter and were contacted directly by phone to encourage and assist customers in taking
immediate action to meet their water budget allocation. Through this effort, 22 large residential
customers were visited and their properties re-audited to help identify inefficiency and assist
them in meeting their water budgets long term. These customers were continually followed up
with until it was shown that they were regularly in compliance with their water budget. Any
residential sites with ongoing non-compliance of their water budget were reported to the
MPWMD for further. investigation and potential punitive action.

In falt 2007, CAW developed a plan to update information needed for assignment of water
allocations and rationing assignments {when in Stage 4 - 7) for all residential customers. Based
on the requirements under the MPWMD Rules and Regulations, CAW's conservation staff
designed a mail-back customer survey for to collect the necessary information for water
allocation and rationing. The surveys were produced and mailed out with included return
envelopes with postage to 33,000 residential customers in the Monterey system in October
2007. From November 2007 through January 2008 CAW received 14,000 completed surveys



returned by customers. The survey was sent to single-family property owners as well as the
property owners of multi-family residential accounts such as apartment complexes, master
metered mobile home parks, etc. The information requested in the survey included:

- Household size (number of persons living in the residence)
o Full time residents

o Part time residents (borders, children visiting during school breaks and summer
ete.)

o Days per year part-time residents live at residence

- Confirmation of home location and contact information

- Property size (by acre feet)

- Number of units on water account/bilt (for multi-family customers)

- Number of water meters on property (mostly applies to multi-family accounts only)
o Type of water meters (landscape, mixed indoor/outdoor use, indoor only)
o Buildings served by each meter

BMP 1 Residential Audits is funded from the Water Conservation budget (Operations
budget account §75255,16) through a conservation surcharge applied to all CAW-
Monterey customers,

The total program cost was $5,977.76. A confirmed amount of $417.76 of the expenses
was for mailing materials and supplies including letters to residential customers using an
average of 32 ccf/month or more, or with a 3 acre property or larger were accrued. CAW
specifically targeted those large residential customers non-compliant with their water
budgets in July of 2007 or any other high use months. In 2007, there was approximately
$4,900 in public outreach expenses and $660 in expenses for follow up site audits
materials including audit kits, report materials, and water saving devices distributed, were
also included in program costs. The costs do not include the labor and related overhead
expenses for the audits that were completed by internal CAW Conservation staff.

In 2007, a total of 22 (large) residential follow up audits were completed in CAW'’s
Monterey District with 310 customers contacted in Phase One of public outreach and
then 210 large residential customers non-compliant with their water budget were
contacted in Phase Two. In 2007, the MPWMD has offered to assist in the efforts for
residential water audits utilizing their conservation surcharge budget and a contracted
consultant. Program and contract development and negotiations began in mid-2007 for a
MPWMD managed and funded residential audit service. The MPWMD continues to
negotiate the details of a contract with a local consultant to complete 76 residential water
audits (for residential customers using an average of 32 ccf/month or with 3 acres or
more of irrigated area) in 2008 with a total of 133 to be completed before 2010. CAW is
currently evaluating the projected water savings from these follow up audits and other
efforts for residential customers that would be considered “as least as effective as”
(ALAEA) and that do not fit in the standard residential audit water savings model and
cost-effectiveness analysis (CEA) worksheets approved by the California Urban Water
Conservation Council {CUWCC). '

BMP 2 — Residential Plumbing Retrofit

CAW provides free to residential customers various water savings devices including
showerheads, faucet aerators for the bathroom and kitchen, toilet displacement bags,
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Ieak detectlon tabletslklts and so forth. The goal of this program is to reach a 75 percent
level of retrofit in all residential properties within CAW's service area. In 2007, CAW
began tracking distribution of the various water savings devices to identify the total
number of each device distributed and where or how they were distributed to customers.
These objectives allow CAW to determine what is the most effective means for
distributing devices and provides the necessary documentation to show the actual retrofit
percentage complete in Monterey each year. Though CAW distributed enough devices to
continue meeting ongoing goals under the CUWCC's MOU and as required by the
MPWMOD's Rules and Regulations, it has not been able to identify if ali the devices were
actually installed and into properties that were not already retrofitted. In 2008, CAW will
expand the program monitoring efforts to ensure these issues are addressed.

The various devices are distributed to CAW customers in a variety of means including but
not limited to:

- Community events (at Company booth/display)

e - CAW Front Desk (walk-in customers) -
- On-site Audits
- Upon customer request

- Special giveaway offer (through the Front Desk staff} advertised in the residential
customer's monthly water bills.

In addition to the standard devices listed under the CUWCC's BMP 2 requirements, CAW also
offered a variety of outdoor devices to help customers improve their water use efficiency
including:

- Garden hose spray nozzies
- Rain gauges
- Soil probes

2. BMP 2 Residential Plumbing Retrofit is funded from the Water Conservation budget
(Operations budget account 575255.16) through a conservation surcharge applied to all
CAW-Monterey customers.

3. The program costs for BMP 2 in 2007 was $25,587.16. This only included the cost of the
actual water saving devices. In the proposed 2008-10 Conservation Rate Case the total
for conservation devices was estimated at a little over $35,000, however this included
educational pamphlets and promotional materials distributed to customers at events, the
front desk, and so forth. In January 2008 CAW reviewed all expenses coded into the
conservation account (575255.16) and reallocated listed expenses to the specific BMPs
they applied to. This effort resulted in a more accurate and detailed listing of conservation
expenditures by specific BMP or program. Therefore there are some variations in BMP 2
and other programs between the actual end year expenses in comparison to the criginal
2007 expenditure estimates included in the Rate Case proposal. CAW labor costs (staff
assisting customers, phone requests, etc.) are included in the Labor budget and the bill
insert messaging promoting the free giveaway was part of the conservation advertising
budget listed under BMP 7 (listed as conservation account 575255.16 expenses for BMP
7.

4. In 2007, the total number of each type of water saving device was distributed to CAW
residential customers in Monterey:



- Showerheads — 1,588

- Handicap (with hose) showerheads — 100

- Kitchen faucet aerators — 1,100

- Bathroom faucet aerators — 3,700

- Leak detection kits — 1,000

- Toilet displacement bags — 0

- Garden Hose Spray nozzle — 1,200

- Rain gauges - 500

- Soil probes — 1,440 (approximately 1,000 distributed through BMP 7 efforts)

BMP 3 - Unaccounted for Water and Distribution System Leak Detection

1. CAW follows the American Water Works Association (AWWA) unaccounted for water
and distribution system pre-audit procedures and protocols to evaluate its systems
operating efficiency and unaccounted for water levels. In 2006-07 CAW contracted
for the completion of an in-depth study of the distribution system’s efficiency and
specific attention to the reduction of unaccounted for water to meet the rigorous local
requirement of 7 percent unaccounted for water or less annually as regulated by the
MPWMD. Known as the Goff Report, the report provided CAW with a system by
system evaluation of opportunities to improve efficiency and potential areas to reduce
unaccounted for water. Phase 2 of the report currently in progress addresses a plan
of action to implement recommendations to improve the distribution system'’s
operating efficiency.

2. The operations and management of the water distribution system in funded through
the CAW Monterey's Operating Budget through rates charged to call CAW
customers.

3. The estimated costs for these efforts are listed within the Operating budget
{054005.535000.16, General Operating: Administration} coming from the 2006-08
Rate Case as expenses collected from all customers. The 2007 invoiced expenses
for the Goff Report and related efforts totaled $24,160.

4. This program is not accessed based on customer participation and therefore the
degree of participation does not apply.

BMP 4 - Meter Retrofit — not applicable as Monterey District is 100% metered.

BMP 5 - Large Landscape Audits and Conservation Programs

1. Since the late 1990s the Monterey District of CAW has offered free landscape audits
to all customers or properties with dedicated irrigation meters as required by the
MPWMD’s WR-85. In addition, these efforts also apply to CAW's goals for 15 percent



of large landscape customers audited and 90 percent of dedicated irrigation meters
assigned water budgets. All audited sites are provided a detailed and comprehensive
audit report including recommendations for the site to improve its water use efficiency
as well as minimize water waste from run-off, broken or absent irrigation system
equipment, and so forth. These landscape audits are only completed by CAW's
certified landscape auditors (Irrigation Associations landscape auditor certification)
that are part of the Conservation Dept. of the Monterey District.

In 2007, CAW’s Conservation Dept. has limited resources to apply to completing
landscape audits. However, CAW began working with the MPWMD to develop a
cooperative multi-year plan to audit 100 percent of the sites with dedicated irrigation
meters within the Peninsula and assign an individualized water budget. The plan
includes a joint effort between CAW, the MPWMD and a contracted consultant to
ensure all sites are audited by the end of 2010.

In 2007, CAW Conservation staff selected to review customers previously audited
and assigned water budgets to identify priority targets for water saving opportunities.
Those customers with water usage in excessive of their monthly and annual water
budgets were contacted by letter and by telephone to follow up and identify why their
budgets were not met. In 2007 a total of 127 customers with dedicated irrigation
meters (known as “large landScape”) were sent a ietter notifying them of the potential
for the region to move into Stage Three of the MPWMD's Extended Water
Conservation and Water Rationing Plan requiring them to follow their assigned water
budget. A second letter was sent to those large landscape accounts that exceeded
July water budgets. As applicable, additional follow up and assistance was provided
including on-site visits, re-auditing of site, and verbal and written recommendations to
help the customer meet their water budget. Customers were regularly monitored and
followed up with to ensure they continued to meet their water budget after such
efforts were met. Many of the audits were completed as long ago as 1999 and 2000.
Therefore, it was important that these sites were reviewed and re-assisted given
changes in property ownership, irrigation system, property management staff, and so
forth. The CAW staff will continue regular monitoring and assistance to their large
landscape customers that are assigned water budgets in 2007 and in the future.

The large landscape audit program is normally funded through CAW's portion of the
water conservation surcharge tracked under the Conservation account 575255.16
within the Operations budget. However, the proposed joint program with the MPWMD
and CAW is planned to be funded with the MPWMD's portion of the conservation
surcharge ($300,000 collected maximum annually from this surcharge) per Special
Request 7.

The cost for the large landscape audit program in 2007 was minimal with only minor
costs for mailing invitation letters, audit reports and report materials. The labor costs
for the certified landscape auditors that are part of CAW'’s Conservation staff are
included in the Labor Costs for the Dlstnct The proposed program effort with the
MPWMD includes utilizing“6{itSide contracted consultants at an average rate of
$1,500 to $3,000 per audit which includes labor, material, overhead and all other
such costs. Given delays in contract negotiation and settling of the agreement with
the consultant, this program was delayed until 2008,

In 2007, a total of 127 large landscape properties previously audited were notified to
further assist in meeting their water budgets. A second letter was sent to 44 of these
customers in further effort to reduce water usage and meet regional supply/demand



“requirements. All 44 customers were contacted by phone for re-evaluation and

assistance in maintaining ongoing compliance with their assigned water budgets. An
exampie of such efforts includes an in-person meeting with the City of Monterey and
their Parks and Recreation Department to create specific strategies to reduce water
waste and improve Irrigation efficiency in the city's key landscape account sites.
Given the urgency of the region’s water supply issues, the MPWMD offered to assist
in getting the remaining 123 Jarge landscape accounts with dedicated irrigation
meters using 10ccf/month or more audited and assigned water budgets. The
MPWMD continues to negotiate the details of a contract with a local consultant to
compiete all of these large landscape (with dedicated irrigation meters) site audits by
2010.

As Least As Effective As (ALAEA) Program - Other Rebate Incentives for Residential and

Commercial, Institutional & Industrial (CIl) Customers

CAW Monterey offers a variety of rebate incentive for additional water saving
technologies and appliances including dishwashers, cistern systems, recirculating
and hot water on demand systems, among others. The MPWMD has managed the
entire rebate program since its creation in the 1990s. This includes efforts far beyond
simply processing rebates and mailing checks to customers, The MPWMD estimates
an average of 815 rebate applications were received in 2007 with only 635
applications meeting all the necessary requirements for the customer to receive a
rebate check. As a result, the MPWMD deals with the review of the application,
answers customer questions, confirms installations and eligibility, notifies customer of
non-compliance, and numerous other efforts as part of the program’s management.
The MPWMD staff receives calls, walk in customers, and information requests on the
rebate program at community events, meetings and presentations. All such efforts
are funded through the MPWMD Labor budget or under the conservation surcharge
budget for rebates.

CAW's External Affairs/Outreach Dept. assists the MPWMD in marketing the rebate
program through a variety of methads including;

Bill inserts on rebates

Bill Messaging

Community newspaper, TV and radio advertising on program

Promotion of program at company booth at community events

General program flyers (covering design, production and distribution costs)

¢ o0 o

This rebate program like the clothes washer rebates (BMP 6) is co-funded by CAW
and the MPWMD. The MPWMD set up program funding so that CAW paid all rebate
costs for the first $100,000 of rebates distributed and the MPWMD paid all additional
rebates up to $100,000 for a total rebate budget of $200,000. The program was
funded through CAW's.conservation budget (conservation surcharge) of $330,000
total annually and the MPWMD's conservation surcharge (Special Request #7) of
$300,000 total annually, The MPWMD invoiced CAW for ali rebates processed on a
monthly or quarterly basis depending on the level of participation with payments
applied to the conservation budget account 575255.16.

The total cost for rebates under the rebate program in 2007 was $99,250.21 that was
funded 100 percent through CAW's conservation budget. This does not include the
costs for the MPWMD’s labor to process rebates and manage the program as these



costs are sunken costs part of the MPWMD Labor budget. The rebate program
marketing including newspaper and radio advertisements as well as bill messaging is
included as part of CAW’s Conservation Outreach and Advertising budget (under
BMP 7). All such expenses to promote the program by CAW's External Affairs Dept.
were budgeted under the conservation budget and CAW surcharge (575255.16)
under BMP 7 (Public Outreach), unless specific marketing materials beyond the
External Affairs’ annual planned campaigns was designed and distributed. in 2007,
no specialized rebate marketing materials or campaign beyond External Affairs’ plan
was generated.

The Conservation Rate Case was generated in fall 2007 before the expenses for the
end of the year could be included in the testimony, CAW provided estimated
expenses expected for the full year of 2007 given tasks and campaigns planned for
the remainder of the year. Once all pending 2007 invoices were processed and
accounts were reviewed, CAW calculated finalized expense totals by account (or
funding source) and conservation program (or BMP). In most cases the estimates
provided in the Rate Case testimony and the end year actual varied. For example, an
estimated $80,000 in rebate expenses was expected in 2007 based on 2006
expenses for rebates as well as the current leve! of customer applications being
received in October. However, an unexpected increase in applications submitted for
rebates resulted in the total rebate expenses reaching nearly $100,000 for 2007.

The second variance in rebate expenses is between CAW's actual expenses
reported and the total rebate expenses in Table 3 provided by the MPWMD, Through
correspondence with the MPWMD's Finance and Accounts Payable Department
staff, the minor difference in total rebate expenses for 2007 was explained. The
MPWMD total expenses are based on accounting records of the total expenses paid
out to customers in 2007 calendar year, however some previous year's costs are also
included. MPWMD accounting had some rebates actually processed in December
2006 included while also including all rebate expenses in December 2007. As a

_ result, the MPWMD's total rebate expenses of $107,815 applied to expenses of
almost 13 months (part of December 2006) and not just 2007. CAW's total expenses
represent the total amount to customers during the 2007 year. CAW compared

- MPWMD invoice records, customer data records and details to determine actual
rebate monies distributed to customers from January 1% through December 31%,
2007. It was concluded that the MPWMD and CAW'’s total expenses will vary slightly
every year given the difference in when the rebated monies are processed in
accounting records and counted toward the total expenses. Each year CAW will
compare with the MPWMD’s Finance Department to identify the variance value and
the actual total annual rebate expenses.

The total estimated number of customers rebated and thus participating in the
program is 635. Note that the provided number is only an estimate as the program
participation details is still being confirmed between CAW and the MPWMD. One
roadblock in matching the rebate numbers and total program expenses is that CAW
operates on a calendar year budget while the MPWMD operates on a fiscal year
budget. In addition, CAW curréhitly has not identified those single customers who
may have received rebates for more than one appliance such as one clothes washer,
two toilets, dishwasher, etc. Thus, the total number of rebates (total rebates
appliances/technologies) is different than the total number of applications (represents
total participating customers). CAW and the MPWMD estimated an annual savings of
13.526 acre feet (AF) from the rebates distributed in 2007.



BMP 6 - Clothes Washer Rebate [ncentive Program

1. CAW Monterey has joined with the MPWMD to offer a variety of rebate incentive for
water saving technologies and appliances.

2. The clothes washer rebates (BMP 6) is co-funded by CAW and the MPWMD as was
described above. The MPWMD set up the clothes washer rebate program funding so
that CAW paid all rebate costs for the first $100,000 of rebates distributed and then
the MPWMD paid all additional rebate costs up to $100,000 for a total rebate budget
of $200,000. The clothes washer rebate expense in 2007 was less than $100,000 so
CAW funded 100 percent of the rebate expenses. The program was funded through
CAW's conservation budget (conservation surcharge) of $330,000 total annually. The
MPWMD invoiced CAW for all rebates processed on a monthly or quarterly basis
depending on the level of participation with payments applied to the conservation
budget account 575255.16.

3. MPWMD managed the program so CAW did not have access to program cost and
participation details. CAW was only provided on a monthly or quarterly basis
(depending on participation levels) the invoice of expenditures showing the total
rebates processed and total rebated amount. As a result, CAW only has the grand
total rebate program costs billed by the MPWMD for 2007. Based on the number of
rebates processed at an average of $150 each, the total cost for 2007 was $53,400.

4. Customer participation is broken down between single-family residential and non-
residential customers. In 2007, there were no multi-family accounts recorded as
receiving a clothes washer rebate. In 2007 a total of 356 high efficiency clothes
washers (HECWs) rebates were distributed at $150 each.

%U
‘BMP 9 and 14 - Cli Rebate Program

1. The joint rebate program by CAW and the MPWMD also included rebates for toilet
refrofits. In the fall of 2007, the MPWMD staff received Board approval to distinguish
toilet rebates for ultra low flush toilets (ULFTs) that use 1.6 gpf at $100 per toilet, dual
flush toilets (DFs) using 1.6 and 1.0 gpf at $125 per toilet, and high efficiency toilets
(HETs) that use 1.28 gpf or less at $150 for each toilet. The program is managed by
the MPWMD with internal staff processing rebates and maintaining program records
and databases. The CUWCC’s BMP 9 applies credit for all toilets retrofitted through
CAW's rebate program in commercial, industrial and/or institutional (CIl) facilities
while BMP 14 applies only to toilets installed in single and multi-family residences.
The MPWMD does not distinguish between toilets installed in commercial, industrial
and institutional. The MPWMD only designates between residential and non-
residential clothes washer rebates. Therefore, CAW has been limited on provide
detailed reporting of customer participation by each sector. The MPWMD began
providing custorer:participation in the tebate program by device for 2007 with 6 ultra
low flush toilet (ULFT), 5 dual flush toilets (DF), 72 waterless or low water using
urinals, and 32 high efficiency clothes washers (HEWSs).

2. The toilet rebate program is also co-funded by CAW and the MPWMD with CAW
paying all rebate costs for the first $100,000 of rebates distributed and the MPWMD
paying all additional rebates up to $100,000 for a total rebate budget of $200,000.
The program has been funded through CAW's conservation budget (conservation



surcharge) of $339,000 total annually and the MPWMD's conservation surcharge of
$300,000 total annually. The MPWMD invoiced CAW for all rebates processed on a
monthly or quarterly basis depending on the level of participation with payments
applied to the conservation budget account 575255.16.

In 2007, the total cost for specifically Cll toilet and other rebates for ClI customers
were not provided by the MPWMD. However, the number of rebates for each device
(and in some tases distinguishing between residential and non-residential) was
provided in the end year report in February 2008. Using this information and based
on average rebate amounts for each device type (per MPWMD Table 1 below), the
estimated total costs for Cll rebates in 2007 was $20,425.

The MPWMOD began providing customer participation in the rebate program by device
for 2007 with 6 ultra low flush toilet (ULFT), 5 dual flush toilets (DF), 72 waterless or
low water using urinals, and 32 high efficiency clothes washers (HEWSs).

BMP 14 — Residential Toilet Rebate Program

1.

CAW-MPWMD offers rebates for ultra low flush toilets ($100), dual flush toilets
($125) and high efficiency toilets ($150) beginning in fall 2007. Prior to this, a
standard $100 rebate per tollet was offered for all types. However, CAW and the
MPWMD determined the need to further promote the higher water saving HETs and
DF toilet models and received MPWMD Board approval for increased rebates for
these toilets. CAW and MPWMD have been offering toilet rebates for residential and
qualified nen-residential customers since the 1990s. Like all the rebates, the
MPWMD processes all applications and manages the program through their local
office and staff. CAW directs customers directly to the MPWMD through the Call
Center and through the various program advertising and marketing efforts.

The toilet rebate program is co-funded by CAW and the MPWMD with CAW paying
all rebate costs for the first $100,000 of rebates distributed and the MPWMD paying
all additional rebates up to $100,000 for a total rebate budget of $200,000. The
MPWMD only invoices CAW for the actual rebated costs and not any program
overhead, staffing fees and other program costs. The program has been funded
through CAW's conservation budget (conservation surcharge) of $339,000 total
annually and the MPWMD’s conservation surcharge of $300,000 total annually. The
MPWMD involced CAW for all rebates processed on a monthly or quarterly basis
depending on the level of participation with payments applied to the conservation
budget account 575255.186.

The total estimated cost for these rebates was $17,400.

In 2007, CAW-MPWMUD distributed 125 ULFT rebates and 16 Dual flush toilet
rebates. In addition, a total of 29 toilet rebates were distributed to multi-family

customers. PSS
T



~ Table 3 — Summary of MPWMD-CAW Rebate Program Efforts & Expenses

REBATE PROGRAM 2007 YTD
SUMMARY Total
Application Summary
A. Applications Received 815
B. Applications Approved 635
C. Single Family Applications 780
D. Muiti-Family Applications 25
E. Non-Residential Applications 10
Types of Fixtures Rebated
A Single Family Toilet 125
B. SFD-Dual Flush 116
C. Multi-Family Toilet 29
D Non-Residential - Toilet 6
Non-Residential - Dual Flush
E. Toilet 5
F. SFD ULF Dishwasher 132
Non-Residential ULF Washing
G. Machine 32m
H. SFD ULF Washing Machine 356
l Smart Controllers 2
J. Zero Water Using Urinals 72
Instant Access Hot Water
K. Systems 13
L. Cisterns 3
Total Dollars Rebated $107,814.72
Estimated Water Savings in Acre-Feet
Annually* 13.526
CAW Conservation Budget
Expenses as of 1/07 — 10/07 $78,296.33
Grand Total CAW Expenses $99.250.21

1107 - 12/31/07

BMP 7 - Public Qutreach, Education and Advertising

1. CAW'’s public outreach and educational-efforts are managed by the External Affairs
Manager in cooperation withthe Conservation department. CAW utilizes several
professional marketing and design firms to develop numerous highly professional
educational brochures, direct mailers, advertisement pieces for newspaper and
magazines, and unique marketing items. In 2007, CAW continued its aggressive
outreach campaign particularly in the late summer and early fall given the increase in
water demand in a dry year. To ensure CAW did not exceed local production levels
from the Seaside Basin or Carmel River, the External Affairs department




implemented an intense multi-media campaign to promote water efficient behaviors
to eliminate water waste.

The following outreach materials were produced and distributed during 2007 on the
Monterey Peninsula:

- “Flower Power” ad - promoting rebates, drought tolerant landscaping
- Fall letter & survey, requesting updated water allotment information

- GardenSoft CD-Rom/Drought Tolerant Nursery mailer — sent to all customers to
promote availability of Monterey County Water Awareness Committee produced
local water-saving landscape informational CD. Distribution of CD conducted in
partnership with local drought-tolerant nursery

- Postcard to all customers promoting Stage One outdoor watering schedule
- Ad in major local publications with Stage One watering schedule

- Winter Ad — indoor & outdoor watering tips, English and Spanish placed in
major local publications

- Winter “Turn Off Your Sprinkler” ad, placed in major local publication

- Stage One Magnet Mailer, direct mail piece to all customers containing
refrigerator magnet with 2-day per week watering schedule

- Summer letter to all customers promoting watering schedule, rebates, as well
as indoor and outdoor conservation tips

- Turn Your Sprinklers Off postcard to all customers

- Monterey County Fair Water Awareness Day postcard, promoting attendance of
conservation booth

- Spring outdoor and indoor {ips email
- Summer radio ads promoting conservation awareness
- Spring letter promoting outdoor watering schedule

- KAZU underwriting message — year round schedule, themes include outdoor
landscape symposium, outdoor watering schedule, and turn off sprinklers
message in rainy season

- Phone call to biggest water users, in winter, message designed to urge wise
water use

In addition, CAW worked with the MPWMD in the fall to develop an new information booklet
to help customers better understand the regional Water Conservation and Rationing Pian
Stage system (Stages 1 through 7} and what it specifically means when the region is in a
Stage 1 level. These new booklets, print ads and radio spots were designed to be reused
and for easy minor adjustments as the circumstances change within the Peninsula. For the
new Stages brochure and education campaign, Caw interviewed customers and business
to identify what messaging was most effective and easy to understand. Every customer in
CAW received these new "Stages” marketing material as well as bill messaging to further
promote the program. At the end of the 2006-7 watering year (ends in October 2007) CAW
had produced within its requirements and ended the water year in full compliance.

Additional efforts included specific marketing of the rebate program which effectiveness can
be seen in the increases in the number of rebates from previous years. Customers received
a combination of direct mailers, bill inserts, and radio advertisements to promote the rebate
program. The MPWMD worked with CAW throughout 2007 to ensure shared messaging for
the rebate program as well as general conservation messaging.



The External Affairs also coordinates and funds CAW's participation at local events
including the Italian Days/Festival, Monteray County Fair, The Chamber of Commerce
Showcase, and numerous small to medium size community events. Costs associated with
attending such events includes sponsorship fees and booth costs, marketing of event and
CAW booth, materials and giveaways for customers visiting the booth, new booth displays
that can be used every year, and so forth. At least one direct mailer is dedicated specifically
for promoting CAW's attendance at a community event. CAW has tested the effectiveness
of such marketing by requiring customers to bring in their mailer to the CAW booth to
receive a special gift such as free garden spray nozzles,

The costs under BMP 9 for non-residential (or Cll) rebates is described above under
the rebate section of this report. The estimated cost for the mailing of letters and
survey forms as part of the Cll Water Allocation Assignment effort was approximately
$2,000 applied to the conservation surcharge budget (under 575255.16).

In the 2006-08 Rate Case CAW estimated an annual cost for BMP 7 activities to be
$67,874; however conditions in the Monterey Peninsula and within CAW changed
requiring an increased focus and allocation of funding to BMP 7. As described above,
the increase water supply/demand issues and urgency in the Monterey area and
transition of CAW to a central customer service and call center were key factors in
the decision to increase the focus to public outreach and education (BMP 7). All
programs under BMP 7 were funded at ratepayer expense and applied under the
conservation account (575255.18) approved in the 2006-8 Rate Case. Programs are
needed to raise awareness of need for water conservation on the Monterey
Peninsula and to help encourage customers to save water through participating in
available conservation programs and engaging in water wise behaviors and
practices.

Approximately up to $150,000 of the BMP 7's budget in 2007 was used for marketing
a specific conservation program such as rebates, audits, special events, and
notification of Stage level changes. Some cof these BMP specific outreach expenses
have been moved under the specific BMP and are therefore subtracted from the total
costs under BMP 7. For example, approximately $5,000 of the PR and outreach
expenses was for promotion of the residential audit follow up. This $5,000 expense
was subtracted from the total BMP 7 expenses (specifically from the $150,000 for
BMP specific marketing) and added to BMP 1 total expenses. All standard External
Affairs activities such as monthly bill messaging and bill inserts remain listed under
BMP 7 even if they promoted a specific BMP program. These are activities that are
required to be completed whether they focus promotion of a specific BMP program or
are focused on another needed topic such as water quality reports, changes in bill
formatting, and so forth. In 2008, CAW has requested program promotions budget for
specific BMPs when needed such as an extra direct mailer to selected customers to
promote the rebate program. Though a direct mailer will be used it will not be part of
the BMP 7 (Public Outreach and Advertising) budget as it is above and beyond the
required direct mailers External Affairs Department distributes as well as a specific
additional effort for the rebate program. CAW,will.continue to list the expenses for all
required direct mailers, standard bill’-ﬂé’s’fsaging each month, etc. under BMP 7 even
if the message or mailer focuses on a specific program.

After subtracting the special BMP specific marketing expenses, approximately
$280,000 was spent overall in 2007 on conservation promotion, education, outreach
and general messaging. To meet the urgent needs for messaging in late summer and
early fall nearly $100,000 was expended for outreach efforts to ensure demand levels
did not exceed the Monterey region's regulated production requirements.



4. This massive educational campaign was partnered with the MPWMD with bi-monthly
meetings held to coordinate efforts. The MPWMD reviewed messaging and their logo
was added to the various advertisements and direct mailers sent to all 40,000 CAW
customers. CAW again designed many of the educational materials so they could be
reused with little or no updates in further years. Examples of the various newsprint
advertisements, direct mailers, brochures and other materials is provided as
Appendices for reference of the quality of work and strategic messaging developed in
each outreach piece.

BMP 8 School Education and Outreach

1. In 2007, CAW and the MPWMD continued reaching its key objectives for ongoing
school outreach and education in water conservation. The key goais for 2007's BMP
8 program included:

- Ongoing relationship building with the Water Advisory Committee for school
educational programs.

- Implement Pilot Study level of the Water Wise Program by Resource Action
Network in the Chular service area school (to justify potential district wide
implementation).

- Outreach to students at community events offering free educational
materials.

CAW coordinates with the local Water Advisory Committee (WAC) to offer school
education opportunities with Monterey. This includes in class presentations as well as
interactive school assemblies on water conservation. In 2007, CAW implemented a
new program with the non-profit organization Resource Action Network. The “Water
Wise program” targets 5" and/or 6 grade students only and includes in class
assignments, curriculum and activities as well as requires students to compiete basic
home water use audits working with their parents. Through the program, students
measure flow and flush volume rates in the bathrooms and the kitchen sink, check
water using appliances for water and energy efficiency opportunities and calculate
the potential water saving opportunity by retrofitting. Students then work with their
parents to install new low flow fixtures including showerheads and faucet aerators. All
the data and efforts by the students are collected and put into a detailed report by
Resource Action Network and provided to CAW to monitor the success and achieved
water savings. In 2007, CAW implemented this program on a pilot level at the
schools within the Chular service area. CAW pians to expand this highly successful
program to all the schools within its Monterey District service area.

2. As with many of the conservation programs, the school education program was
funded through the Water Conservation approved budget in the 2006-08 Rate Case
collected as a conservation surcharge.

3. The estimated total cost for the “Water Wise” program was $33 per.participating
student for a grand total estimated cost of $3,300. This néw pilot program was funded
through Community Relations accounts and not through the conservation
(575255.186) budget.

4. As many as 100 students participated in the Water Wise program implemented in the
Chular area. The program report generated and provided by the non-profit Resource
Action Network showed nearly 50 percent of the homes needed retrofitting of
showerheads, faucet aerators and other devices which were retrofitted during the



program. In addition to the un-measurable educational benefit and future water
savings, the program is estimated to save 261,075 gallons of water per year or 2.5
million over the lifetime of the devices installed. Given the resutts of the program
CAW intends to expand this highly cost-effective program to ali 5" and 6" grade
students within CAW'’s service area in 2008.

In addition, several schools received free educational presentations by the WAC
organization (approximately 100+ students participating).

BMP 9 CIl Audits, Water Allocations and Conservation Programs

1. From January through May 2007, CAW'’s Conservation Dept. assigned 1,464 ClI
customers with individualized water allocations for their properties as required under
the MPWMD Rules and Regulations. This extensive effort required nearly 100% of
three full-time conservation staff hours during these 5 months.

2. The were minimal materials and mailing costs in addition to labor expenses (applied
under CAW's Labor budget, General Rate Case). All non-labor expenses for
assigning these CI| water allocation assignments were applied to the conservation
surcharge budget (under 575255.16). BMP 9 expenses for rebates describe above
come from the CAW conservation surcharge budget totaled for 2007 at $330,000.

3. The costs under BMP 9 for non-residential (or Cll) rebates is described above under
the rebate section of this report. The estimated cost for the mailing of letters and
survey forms as part of the Cll Water Allocation Assignment effort was approximately
$2,000 applied to the conservation surcharge budget (under 575255.16).

4. Atotal of 1,464 Cll customers received water allocations and are not billed to their
water needs rather than a simply flat rate system. Through the water allocations,
CAW can identify the difference between actual and allocated water usage to
determine the total water savings potential in the Cll sector.

BMP 10 - Wholesaler Assistance Program - Not applicable

BMP 11 — Conservation Pricing and CAW's Tiered & Water Allocation Rate Structure

1. Not applicable to the Conservation Dept. programs. All rate development and design
costs in 2007 were part of the Rate Dept. and included under the CAW Corporate
overhead expenses or under applicable specific Ratg ,ase accounts under the
CAW-Monterey budget. AR

BMP 12 — Water Conservation Coordinator and Staff

1. By mid-2007, CAW's Monterey District had expanded its conservation staff to include
a new Water Conservation/Customer Service Operations Supervisor to supervisor
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the three full time conservation staff (Conservation Lead and two Conservation
Specialist), front office customer service staff (cashier) and the depariment's
temporary employees who assist with various conservation program efforts. All four
of the conservation departments “Conservation” specific staff are cerlified landscape
auditors by the Irrigation Association {IA). In addition, the conservation staff has
completed additional training in other areas of water conservation and landscape
irrigation efficiency.

The conservation staff dedicated 90 percent of their hours from January through May
2007 to set water allocation to alf remaining Cll customers. During this time over
1,400 Cll accounts were reviewed and assigned specialized water allocations based
on their type of industry, property size, number of employees, and other parameters
described under the MPWMD's Rules and Regulations for water allocation
assignments. These efforts as previously described under BMP 9 (Water Audits and
Allocations) in some cases required phone surveys with the property managers or
owners to collect necessary data to generate the property’'s specific allocation or an
actual on-site visit and walk-through audit to confirm retrofitted devices and
appliances, water using processes;-and other key factors.

Throughout 2007, the conservation staff also dealt with customer inquiries and issues
concerning their water bills with the new more complex tiered rate and water
allocation billing system. Conservation staff assisted customers in understanding how
their tier breaks were assigned and provided tips to help customers reduce their
water usage and their bill. With limited office and customer service staff, the
conservation department was required to take on multiple tasks.

2. The conservation staff is funded in the Labor code under the Rate Case and is
funded through general rates to all customers.

3. There is no annual cost for BMP 12 for under the Conservation program budget. The
cost under 1abor for Water Conservation staff without overhead is estimated at
$250,000.

4. The participation for BMP 12 Conservation staff cannot be evaluated by count of
participants (participating customers).
o

BMP 13 — Water Waste Prohibition and Enforcement

The key objective in 2007 under BMP 13 was to create an implementation plan and identify
necessary resources for a water rationing scenario. The MPWMD had established water rationing
parameters and conditions for increases Stages; however a plan for successful implementation to
a rationing program was never developed. In 2007, CAW and the MPWMD staff regularly met to
create a cooperative implementation plan that identified all the crucial resources such as staff,
communication systems, monitoring and record keeping databases, administrative support, data
sharing needs, and so forth. This effort was completed by CAW and MPWMD so it could be
included in the 2008-10 Conservation Rate Case. This effort was imperative given the extremely
dry year and high potential for 2008 to also be a dry year. CAW and the MPWMD are currently
waiting CPUC review and approval of the proposed Rationing Plan and funding plan.



The key objective in 2007 under BMP 13 was to create an implementation plan and
identify necessary resources for a water rationing scenario. The MPWMD had
established water rationing parameters and conditions for increases Stages; however
a plan for successful implementation to a rationing program was never developed. In
2007, CAW and the MPWMBD staff regularly met to create a cooperative
implementation plan that identified all the crucial resources such as staff,
communication systems, monitoring and record keeping databases, administrative
support, data sharing needs, and so forth. This effort was completed by CAW and
MPWMD so it could be included in the 2008-10 Conservation Rate Case. This effort
was imperative given the extremely dry year and high potential for 2008 to also be a
dry year. CAW and the MPWMD are currently waiting CPUC review and approval of
the proposed Rationing Plan and funding plan.

CAW'’s conservation, customer service and field staff work cooperatively to reduce or
eliminate water waste activities throughout the service area. This includes onsite
notification of water wasting during water audits, leak calls, and miscellaneous
service calls or service drive-bys in the area. In addition, CAW follows the water
waste ordinances (rules and regulations) of the MPWMD which includes numerous
water waste prohibition rules such as required recycling systems on decorative
fountains, etc., weekly watering schedule (2 days/week only), irrigation run-off, and
so forth. CAW can directly notify or the MPWMD can identify water wasters and
follow up with them accordingly with warnings and/or fines for continued water waste
non-compliance. The MPWMD is responsible under their Rules and Regulations to
monitor through regular water waste patrols and an enforcement procedure water
waste within the Monterey area. As of 2007, the MPWMD does not provide tracked
records of their efforts relating to the water waste patrol program.

Currently there are no specific budget funds for water waste. The program is primarily
a labor based program with staff costs as the key expenditure. Labor is funded under
the Operations labor budget and funded by the rate case through all customers’
monthly bills.

In 2007 CAW was not specifically tracking the staff hours related to water waste
patrols and calls. In the future staff hours will be tracked for water waste efforts to
better assess labor costs for such efforts.

The total water waste or leak calls received in 2007 was not tallied; however it is
estimated that at least 15 to 20 percent of customer service calls are related to water
waste, leaks, high bills and other issues related to water wasting and BMP 13
requirements. Further investigation to determine an accurate count of water waste
and leak service calls will be completed in 2008 to include the findings in the 2007
BMP Report to the CUWCC. These findings will also be included in the supplement
response on this historical conservation report to the CPUC in late spring of 2008.
Additional customers may have also received water waste assistance through
conservation audits as well as directly by the MPWMD which is responsible for
regular water waste patrols. o, T TEADBr
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2007 CPUC Annual Report Schedule E — 3
Description of Water Conservation Program(s)

CAW District — Sacramento

For all water conservation programs offered by water utility, provide detailed responses to the
following items:

1. Brief description of each water conservation program provided, by district. This
description shall include but not be limited to the type of program offered (such as
provision of low-flow plumbing fixtures, leak detection, leak repair, written water
conservation tips, or other similar programs to its customers) and length of time it
was offered.

2. Discuss how each water conservation assistance program is funded, for example,
through rates charged to all customers, rates charged to customer receiving water
conservation assistance, shareholder contribution, community funding,
government funding, or other funding method. Explain why this type of funding
was used.

3. Cost of each program,

4. The degree of participation in each district by customer group.

CAW's Sacramento District includes service area in the City of Sacramento, Antelope, Elk
Grove, Rancho Cordova, Rosemont, and other areas in Sacramento County, as well as a part
of West Placer County. In 2007 CAW’s Sacramento District provided various water
conservation programs to customers including residential (single and multi-family), commercial,
public authority (or institutional), large landscape customer rebates and free water saving
devices. Given the CPUC has not yet approved a specific budget in Rates for water
conservation; CAW-Sacramento utilized various resources, departments and staff to impiement
the conservation efforts. A total of $50,000 from the Operating budget was allocated for the
water conservation programs. CAW-Sacramento promoted water use efficiency through public
outreach and education campaigns managed and funded by the External Affairs Department
and through the Regional Water Authority (RWA). Each program provided in 2007 is described
below with all requested information included and listed in relation to the California Urban Water

Conservation Council’s (CUWCC's) correlating BMP programs.

Table 1 provides a summary of California American Water's 2007 Conservation Program
expenditures for the Sacramento District. Table 2 shows the estimated expenses for
conservation related activities or programs funded through other sources of CAW's approved

CPUC budget. G



“Table 1a - Summary of California American Water {CAW) 2007 Conservation Programs Tracked
under Conservation Object Code (575255.16)

Actual Number
BMP
Spending Interventions or Description
1 $0 Completed over 160 residential audits. (Costs incorporated under BMP 2 & 7
for equipment & Labor Object code for staff)
2 $2,500 Efforts ongoing to reach 75% saturation level of low flow devices.
5 $0 Completed surveys of 32 dedicated irrigation meters at Crosswood
Community.

6 $10,000 SMUD Partnership program with 80 rebates processed in 2007.

6 $7.867.29 Smart Rebate Program distributed 11 rebates, with costs including pre-
e -~~~ payment for 100 HECW rebates (credit towards 2008).

9 $75 Offered limited number of waterbroom rebates to Cli customers starting mid

2007. Pre-paid unused rebates rolled over to 2008.

14 $10.771.31 Pre-paid for Smart Rebate Program (83 toilet, 11 clothes washer and 0
o waterbroom rebates distributed) for residential and Cll customers

14 $9.564.71 Toilet rebates processed internally by CAW staff prior to Smart Rebate
e Program and for “special circumstance” cases totaled 57 rebates.

7 $1,850 Fall event & education materials

7+ $0 * Includes multiple direct mailers, ads (radio, TV. & newspaper), 5 events, etc.

and regional campaigns.
8 $0 Activity books & pencils and other educational materials distributed to students
at community events and on request.
98 11 $0 Offering a minimal amount of HECW and toilet rebates for Cll customers as
part of Smart Rebate Program
Total $42,628

* See table 2 listing costs by External Affairs and annual membership dues for RWA’s Regional Water Efficiency
Programs.

B e M Rren
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MP 1 — Residential Water Surveys/Audits

CAW-Sacramento developed a residential water use survey/audit program that began in
2006 in collaboration with the meter retrofit efforts. In 2007, the residential audit program
continued with one full time conservation staff devoting 70 to 100% of their hours
dedicated to BMP 1 activities. In early 2007 both the temporary intern and the
Conservation staff worked on BMP 1 activities. The program initially offered audits for
single-family or single-unit townhouses and condos then expanded the program in fall
2007 to also offer multi-family residential properties free water audits. The audits include
an in-depth evaluation of both indoor and outdoor water usage including a station by
station (or valve) assessment of the irrigation system's efficiency. Trained auditors
educate customers on water saving recommendations and new technologies and install
showerheads, aerators and other applicable devices upon the homeowner's request. For
outdoor water use reductions CAW's auditors create updated irrigation schedules based
on local weather and climate conditions and provide to the customers and even enter into
irrigation timer upon the homeowner's request. The extensive data and information
collected is entered and maintained in an Excel database that allows CAW to keep easy
tally of the number of devices installed, audits completed, rebates recommended, and
estimated water savings achievable fromthe recommendations provided. The program
greatly exceeds all the requirements listed under the CUWCC's BMP 1 to help the
homeowner achieve the maximum water savings inside and outside the home. Each
audited homeowner is then sent an individualized audit report and packet for their
residence to further follow up and ensure the recommended water saving upgrades and
behavior changes are made.

The audit backet includes such materials as:
a. Individualized audit report of their site with all information and data collected.
b. List of recommendations to save water indoors and outdoors.

c. Applicable rebate applications for water and energy savings (including PG & E
and SMUD rebate applications).

d. Applicable information sheets on various new technologies, recommended
vegetation for the region, and other useful guides to further help the homeowner
achieve water savings.

e. Quarterly Irrigation System Evaluation Sheets to encourage the customer to
check and adjust their irrigation system on a quarterly basis.

The free audit servicas was promoted through several highly effective means including
the meter retrofit notification letters (over a 20% response rate from letters), bill message,
regional campaign by RWA (newspaper and radio advertisements, Garden Makeover
Contest promotions for audits, Green Gardener events, etc.), and through CAW's
Company booth at local events. A decrease in audit requests and activities occurred in
fall of 2007 as the conservation department was transferred under an Operations
Supervisor. During this time less direct marketing of the audit services was completed
that resulted in a significant decrease in audit requests.



As single-family audit requests decreased, the Conservation Specialist (auditor) focused
efforts on multi-family sites. In December 2007 through January 2008 over 100 multi-
family units were audited by CAW-Sacramento. The multi-family audits only included
evaluation of indoor usage therefore alfowing the auditor to visit the site no matter the
weather conditions. Multi-family audit records were kept in MS Word format that included
a list of water saving devices installed, count of oid toilets to replace and rebates
recommended, and water using appliances o upgrade.

The audit program expenses are funded through three sources; Labor Object Code for
auditor staff, audit materials and equipment under the Conservation Object Code
{575255.16) and Operations-Office Suppliers {for audit report paper, printing, etc.), and
for program marketing efforts. Al three sources of funding BMP 1 expenses are under
the CAW-Sacramento Operations budget that is within the rates applied to all ratepayers
(per the 2005-07 Rate Case).

The internal efforts for advertising the residential audit program in 2007 was funded
through two sources. The meter retrofit capital project included three letters to be mailed
to customers getting meters and transferring from flat rate to metered water rates. CAW-
Sacramento's Conservation Department utilized these letters as no additional cost to
promote the free water audit service to these customers. The customers receiving meters
and transferring to metered rates were the key priority targets for the audits and therefore
these letters provided an ideal method for promoting the audit services to these first
priority customers. CAW also marketed the audit services at community meter retrofit
outreach meetings in the Antelope service area. The outreach meeting was a required
component of the meter retrofit capital project and was funded 100% through the capital
project budget included in the rates (per 2005-07 Rate Case).

Program promotion was also completed through the External Affairs Department.
External Affairs manages the bill insert and messaging for the Sacramento District's
water bills (distributed every other month), External Affairs designed one bill insert to
focus on water conservation programs including the residential water audit services for
Sacramento bills in 2007. External Affairs expenses are funded in rates through the
California Corporate overhead costs as bill inserts and messaging for all California
Districts {except Monterey) are designed and produced at the state level.

Lastly, regional advertising campaigns for residential water audit services by RWA is
funded through Regional Water Use Efficiency Programs membership dues from all
member agencies including CAW. A portion of CAW’s annual dues of $34,500 is used for
this advertising campaign and for costs associated with managing the Be Water Wise
Hotline which tracks customer inquiries. RWA membership dues are funded through
CAW-Sacramento’s Operations budget under regional membership dues object code.

The total costs for BMP 1 under the conservation specific object code for 2007 was less
than $1000. These costs included of needed water savings devices, audit report and nen .
packet materials, and auditor tools. The specific costs are unknown as the water saving
devices in 2007 were purchase for BMP 1, 2 and 7 all together. The total cost for the
purchased water savings devices Is listed under BMP 2.

Since the residential audit program advertising was incorporated into pre-established
marketing efforts by the External Affairs and Meter Retrofit project, there were no
additional costs for BMP 1 promotional efforts. The costs by RWA for promoting BMP 1 is



not specifically broken down within the total annual expenses. BMP 1 advertising is part
of the overall marketing and advertising budget for RWA listed under 8MP 7.

In 2007, CAW-Sacramento had the following participation in the residential water audit
program (BMP 1};

Single-Family (SF) audit requests = 129
Total completed SF audits = 129
Multi-Family (MF) audit requests = 32
Total completed MF audits = 32

Total residential audits completed in 2007 = 161

-

BMP 2 — Residential Plumbing Retrofit

In 2007, CAW-Sacramento District provided various water savings devices including
showerheads, faucet aerators for the bathroom and kitchen, toilet displacement bags,
leak detection tablets/kits, and so forth at no cost to residential customers. The goal of
this program as outlined in the CUWCC's MOU (BMP 2) is to reach a 75 percent level of
retrofit in all residential properties within CAW's service area. In 2007, CAW tracked
distribution of the various water savings devices by comparing purchase and inventory
records to identify the total number of each device distributed. In many cases, CAW
recorded where or how the devices were distributed to customers. This information
allowed CAW to determine what is the most effective means for distributing devices and
provides the necessary documentation to show the actual retrofit percentage complete in
each year. CAW will utilize this information in planning BMP 2 efforts for 2008 and
subsequent years to ensure maximize success in distributing applicable devices to those
sites that need to be retrofitted.

CAW distributes the devices through various means including but not limited to:
- Community events (at CAW Company booth)
- Walk in customers (into office in Sacramento)
- Upon request (by customer)

- Joint ventures and events with regiona! wholesaler or other water
retailers in the area

Though CAW kept record of the estimated total number of devices distributed annually it
has not been able to identify if all the devices were actually installed. However, CAW staff
was attentive in identifying if customers qualified to need the water savings devices. For
example, customers with homes built after 1992 already have low flow showerheads in



their homes or apartments and therefore were not given a free showerhead from CAW
and were only given faucet aerators if the home was built before 1990 or a faucet did not
have any aerator installed yet. These efforts in identifying and providing devices only to
customers who needed the devices and would save water from them were given
applicable devices. CAW-Sacramento estimates that 65 to 95% of the devices distributed
are installed to sites needing retrofitting. Walk in and customers requesting devices are
more likely to install the free devices and during water audits CAW'’s auditors directly
installed or had the customer install the needed devices during the onsite audit. When
conservation was transferred under the Operations Supervisor, CAW-Sacramento
stopped identifying if the devices distributed at events were specifically being given to
CAW customers and no longer tracked the number of devices and types distributed at
events or through the front desk. In 2008, CAW will return to restricting distribution of
devices by requiring that residents must be CAW customers with homes built prior to
1992 (with no recent upgrades already made) in order to receive applicable free devices.
This will reduce the total number of devices distributed each year and the total program
costs; however the installation rate and potential water savings will increase per device
and help the program to be more cost-effective.

In addition to the standard devices listed under the CUWCC's BMP 2 requirements, CAW also

offered a variety of outdoor devices to help customers improve their water use efficiency
including:

- Garden hose spray nozzles
- Rain gauges
- Soil probes

CAW keeps records of the required water savings devices as well as these additional
devices that help customers save water.

The purchase of the water saving devices (under BMP 2 Residential Plumbing Retrofit)
was funded from the CAW-Sacramento’s General Qperations budget inciuded in Rates
and budget applied to all CAW-Sacramento customers. To track expenses relating to
conservation, all invoices for water saving devices were coded for billing under the water
conservation object code 575255.16.

The program costs for BMP 2 in 2007 was $2,500. This only included the purchase cost
of the actual water saving devices. CAW-Sacramento had a significant stock of various
water savings devices prior to the start of 2007. As a result, CAW-Sacramento's 2007
expenses were only to stock some of the devices that ran out or near depletion in the
inventory. CAW labor costs (staff assisting customers, phone requests, etc.) are included
in the Labor budget and any promotion of the free devices through bill insert messaging
or bill inserts were part of the conservation advertising budget. In 2007, these
promotional expenses were tracked under the External Affairs Dept.; however in 2008
CAW will create a sub-subsidiary to allow External Affairs Dept. to identify these
conservation related expenses separate from all other PR expenses. As a result, the PR
expenses will be included in the annuail BMP reporting expenses for each applicable
BMP starting in 2008.

In 2007, the total number of each type of water saving device was distributed to CAW
residential customers (with number of devices distributed through residential water audits
noted in parenthesis):

AT



- Showerheads — 700
o Single family audits — 159
o Multifamily audits — 30
o Total distributed/installed during audits — 189

- Handicap (with hose) showerheads - 100
o Single family audits — 40
o Multifamily audits — 0
o Total distributed/installed during audits - 40

- Kitchen faucet aerators — 1,000
o Single family audits — 62
o Muitifamily audits — 29
o Total distributed/installed during audits - 91

- Bathroom faucet aerators — 1,300
o Single family audits - 270
¢ Multifamily audits ~ 26
o Total distributed/installed during audits - 296

- Leak detection kits - 1,000
¢ Single family audits —
o Multifamily audits —
o Total distributed/installed during audits -

- Toilet displacement bags — 60
o Single family audits — 81
¢ Multifamily audits — 32
o Total distributed/installed during audits - 113

- Replacement toilet flappers - 50
o Single family audits — 33
o Multifamily audits — 2
o Total distributed/installed during audits - 35

- Garden Hose Spray nozzle — 1,200

o Single family audits — 140

¢ Multifamily audits ~ 0

o Total distributed/installed during audits - 140

- Rain gauges - 225
- Sail probes - 700

BMP 3 - Unaccounted for Water and Distribution System Leak Detection




CAW follows the American Water Works Association (AWWA) unaccounted for water
and distribution system pre-audit procedures and protocols to evaluate its systems
operating efficiency and unaccounted for water levels. These efforts and managed
and implemented under the Operations Manager and not conservation.

The operations and management of the water distribution system in funded through
the CAW-Sacramento's Operating Budget through rates charged to call CAW
customers.

The estimated costs for these efforts are listed within the Operating budget
{535000.16, General Operating: Administration) coming from the 2005-07 Rate Case
as expenses collected from all customers.

This program is not accessed based on customer participation and therefore the
degree of participation does not apply.

BMP 4 - Meter Retrofit — not applicable as Coronado District is 100% metered.

CAW has an ongoing Meter Retrofit program to install over 40,000 residential meters
in the Sacramento District. The program is designed to reach 100% metering by the
state required deadline of 2025. The Meter Retrofit Program works closely with the
Conservation Department to help prepare customers to the new metered rates. For
example, customers planned for retrofit in 2007 were designed first priority for CAW's
residential audit services and strategic marketing to these customers were
completed.

Outreach and educational efforts to customers planned for meter retrofitting in 2007
included:

a. Informative letters updating them on the project’s schedule and the impact on
their billing schedule.

b. Community Outreach Workshops and Meetings in the service areas
undergoing meter retrofitting (such as Antelope and Rosemont).

¢. In office Meter Retrofit Customer Service staff to assist with customer calls
and questions.

d. Specific field staff to check newly installed meters and address customers’
concerns.

B !
The meters are installed by an internal meter retrofit staff as well as outside
contractors. The program is co-managed through Engineering and Operations with
outreach assistance and activity planning by the External Affairs Department.

The operations and management of the meter retrofit program is funded through the
CAW-Sacramento’s Capital Projects Budget through rates charged to call CAW



customers. Labor specific to theﬂ Meter Retrofit is also funded through thercapital
budget.

The estimated costs for these efforts are listed within the Operating budget’s Capital
Project budget as approved in the 2005-07 Rate Case as expenses collected from all
customers. There were no costs to conservation for meter retrofit activities in 2007.

In 2007, CAW installed over 2,500 meters and transferred customers to a meter rate
billing system. To date, nearly 6,000 meters have been installed and these customers
were transferred to metered billing.

BMP 5 — Large Landscape Audits and Conservation Programs — No funding for program

1.

Though there was no available budget funds for Large Landscape Conservation
Programs (BMP 5), CAW utilized conservation staff to complete several large
landscape audits in 2007. CAW’s Water Conservation Manager worked with the
Crosswood Homeowner's Association to audit their 50+ acre neighborhood of 500
attached individually owned homes. The Crosswood'’s project included:

a. Onsite visit and walk-through of common landscape areas on dedicated
irrigation meters.

b. Evaluation of landscape areas by each irrigation timer and reporting of
inefficiencies in irrigation system (reported to Crosswood Management staff).

c. Review of original property maps to identify total landscaped and irrigated
landscape area.

d. Coordination with Crosswood's Management to obtain bid proposals for
upgrading site with a weather-based system.

e. Presentation to HOA Board on projects and provided recommendations to
maximize water and costs savings.

f. Assisted Crosswood HOA in identifying grant and other funding sources for
upgrading site to a weather-based central controller system.

As of the end of 2007 the Crosswood Project was waiting funding. Through the
efforts landscapes were surveyed and (basic) audited completed for over 32
dedicated irrigation meters.

Frenre W

In 2007, the only costs associated with the Crosswood BMP 5 project was Labor
expenses. The labor costs for the Water Conservation Manager is included in the
Rate Cases (applied to all ratepayers) under Califomia Corporate overhead.

There are no costs to the conservation budget (object code 575255.16). An
estimated 5% of the Conservation Manager's hours in 2007 were spent toward the
Crosswood (BMP 5} project.



4. In 2007, a total of 33 dedicated imrigation meters were surveyed and water saving
recommendations and project plan was provided for the Crosswood HOA area.

As Least As Effective As (ALAEA) Program - Other Rebate Incentives for Residential and

Commercial, Institutional & Industrial {(Cll} Customers

1. In 2007, CAW-Sacramento participated in two rebate programs for residential and
non-residential customers funded through Prop 50 grants and CAW's rebate budgets
in rates. CAW-Sacramento offers a variety of rebate incentive for toilets and clothes
washers as required under BMP 14 (Residential Toilet Incentives) and BMP 6 (High
Efficiency Clothes Washer Incentives) as well as additional water saving technologies
and appliances including waterbrooms for restaurants, schools, etc. through the
Smart Rebate program or MWD’s Save a Buck program for Cil customers. The
Smart Rebate Program contracted vendor manages the entire rebate program. This
includes efforts far beyond simply processing rebates and mailing checks to
customers including program marketing, outreach, invoicing to CUWCC, and other
program management tasks. Other tasks by the Smart Rebate Program vendor
include: the review of the application, answers customer questions, confirms
installations and eligibility, notifies customer of non-compliance, and numerous other
efforts as part of the program’s management. The Smart Rebate Program vendor
staff receives calls, email or website messages, CAW customers at community
events and meetings with information requests on the Smart Rebate program. All
such efforts are funded through the Prop 50 grant and CAW-Sacramento's
conservation budget for rebates.

CAW's External Affairs/Outreach Dept. assists in marketing the rebate program
through a variety of methods including:

a. Billinserts on rebates
b. Bill Messaging
¢. Promotion of program at company booth at community events

The Smart Rebate vendor assists in marketing the rebate program through a variety
of methods including:

d. General program flyers (covering design, production and distribution costs)
e. Community advertising on program

Further details of the Smart Rebate Program are described under BMP 6 (HECW
Incentives) and BMP 14 (Toilet Incentives) as this program only applies to (single and
multi-family) residential clistomers only.

2. The details of the Smart Rebate Program including program funding, expenses and
participation and included under BMP 6, 9 and 14 as applicable.

3. The costs for the Smart Rebate Program are described under BMP 6, 9 and 14 as
applicable. :



4. The participant count for the Smart Rebate Program is described under BMP 6, ¢ and

14 as applicable,

BMP 6 - Clothes Washer Rebate Incentive Program

1.

In 2007, CAW-Sacramento offered rebates for high efficiency clothes washers
(HECW) to single-family and residential customers through two programs. Starting in
January 2006 CAW began a partnership with the Sacramento Municipal Utility District
(SMUD) for a clothes washer incentive program. This partnership program continued
throughout 2007 with SMUD processing water rebates of $50 per HECW for CAW-
Sacramento customers. SMUD manages the program day to day at no cost to CAW.
Monthly reports are provided to CAW's Water Conservation Manager and local
Conservation Supervisor in Sacramento listing the participants, their address and
other contact information, make/model of purchased HECWSs, store purchased, and
purchased cost. CAW pre-paid for the rebates to minimize invoicing costs and time
upon the SMUD. Any left over funds for the HECW rebates were rolled over to 2008
by SMUD and as approved by CAW-Sacramento.

The second program for HECW rebates is the Smart Rebate program that began in
May 2007. CAW selected to continue with the SMUD partnership to continue building
relationships with the key regional energy provider. The Prop 50 grant funded Smart
Rebate Program is in partnership with the CUWCC and managed by an outside
vendor Honeywell DMC. Through the Smart Rebate Program, CAW received grant
funding for half of the rebate costs. For example, a customer receives a $150 rebate
for a high efficiency clothes washers (HECW), CAW pays $75 of the rebate and the
Prop 50 grant funded the other $75 of the rebate costs. In addition, CAW splits a
rebate processing and program marketing fee with the Prop 50 grant funded. This fee
per rebate processed covers the management of the program including:

o Mahagement of customer inquiries {phone calls, emails, etp.) ,

o Review, approval and processing of rebate applications

o Distribution of rebate check to customers

o Billing of the CUWCC (and CAW) for processed rebates

o Design, production and mailing distribution of program mailer and letter
o Monthly program status reports to CUWCC and CAW

u M Annual and Program end report

Both the SMUD managed and the grant funded Smart Rebate Programs for HECW
rebates are funded through CAW-Sacramento Operations budget's $50,000
conservation allocation as part of the Rate Case. All related charges were tracked
under the created conservation programs Object Code (575255.16) to begin tracking
expense records of conservation for the 2008-10 Rate Case. SMUD was pre-paid



$10,000 for all 2007 HECW rebates to be processed through this partnering program.
Alternatively, CAW's portion of the Smart Rebate Program’s rebate expenses were
paid to the CUWCC (and then to the vendor) upfront. CAW was then only charged on
a monthly basis for rebate marketing and processing fees as rebates were
distributed.

3. Through the SMUD partnered program customers receive a $50 rebate and through
Smart Rebate Program customers received up to a $150 rebate for upgrading to a
CEE approved high efficiency washer model (Tier 1 through 3). Designation on the
CEE approved list is based on the energy efficiency factor and most important for
CAW, based on the Water Factor (WF) or gallons per cycle. SMUD does not charge
CAW any monthly program management fee or rebate processing fee. in return,
CAW equally promotes the water and SMUD's energy rebate for HECW in bill inserts,
onsite home audits, and other marketing efforts. in 2007, the total program cost from
the ViewTech program was $10,000; however a balance of $5,100 remained at the
end of 2007

Alternatively, the Smart Rebate Program was co-funded through a Prop 50 grant so
CAW only paid half of the rebate amount or $75 per HECW rebate and a program
marketing and management fee of $33.39 per rebate processed. The total
processing fee by the Smart Rebate Program vendor was $59.25 with the grant
covering the costs above CAW's $33.39 per rebate portion. Thus, the total cost to
CAW per rebate was $108.39. In 2007, the total program cost from the Smart Rebate
Program was $7,867.29 which included $7,500 for pre-payment of CAW's portion of
the customer rebate and then $367.29 in processing and marketing fees for 11
rebates. The overall total program cost for BMP 6 HECW Rebates for 2007 was
$17,867.29. CAW-Sacramento currently has a credit of $6,675 for HECW rebates
remaining from the pre-paid balance in the Smart Rebate Program that will rollover to
the 2008 year. Remalning balance under the SMUD rebate program will also be
rolled over to 2008.

4. Since only one HECW rebate per customer or household was permitted, the number
of rebates distributed is equal to the number of participants. Over 80 HECW rebates
were distributed through the SMUD program and 11 through the Smart Rebate
Program for a BMP 6 grand total of over 90 rebates (90+ participants).

BMP & and 14 - Cll Rebate Program

1. CAW-Sacramento had limited funding resources is 2007 for conservation programs.
Therefore, only a small budget was allocated for a few rebates for commercial,
industrial and institutional (Cll) customers. The rebated items included toilets, clothes
washers and waterbrooms. The rebates were part of the grant funded Smart Rebate
program that CAW-Sacramento was partnered with the CUWCC.
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2. The Smart Rebate program for Cll customers is 100% funded by CAW-Sacramento’s
conservation rebate budget as part of the Rate Case applied to all ratepayers.

3. In 2007, there were no costs to CAW for the Smart Rebate Program for Cll
customers. Unused rebate funds were transferred into 2008 where they were utilized
by Cll customers by April 2008.



4. No Cll customers participated in the Smart Rebate in 2007.

BMP 14 - Residential Toilet Rebate Program

1.

In 2007, CAW-Sacramento offered rebates for high efficiency toilets (HETs), dual
flush (DFs), and ultra low flush toilets (ULFTs) to single-family and residential
customers through the two programs. From January 2007 through May 2007 the
toilet rebate program was managed by local District staff. In June, CAW transferred
to the Prop 50 grant funded Smart Rebate Program in partnership with the CUWCC.
Through the Smart Rebate Program, CAW received grant funding for half of the
rebate costs. For example, if a customer received a $100 rebate for a high efficiency
toilet (HET), CAW paid $50 of the rebate and the Prop 50 grant funded the other $50
of the rebate costs. In addition, CAW split a rebate processing and program
marketing fee with the Prop 50 grant funded.

This fee per rebate processed covered the management of the program including:
o Management of customer inquiries (phone calls, emails, etc.)
o Review, approval and processing of rebate applications
o Distribution of rebate check to customers
o Billing of the CUWCC (and CAW) for processed rebates
o Design, production and mailing distribution of program mailer and letter
o Monthly program status reports to CUWCC and CAW

o Annual and Program end report

2. Both the internally managed and the grant funded Smart Rebate Programs for toilet

rebates were initially funded through CAW-Sacramento's Operations budget as part
of the Rate Case. All related charges were tracked under the created conservation
programs Object Code (575255.16) to begin tracking expense records of
conservation for the 2008-10 Rate Case. The rebates processed internally were set
up as vendor accounts for each rebated customer. Rebate checks were then
processed and mailed out of American Water's Corporate Accounts Payable
Department in New Jersey. This process caused some delay in application review,
approval and processing of check. Alternatively, CAW's portion of the Smart Rebate
Program'’s rebate expenses were paid to the CUWCC (and then to the vendor)
upfront. CAW was then only charged on a monthly basis for rebate marketing and
processing fees as rebates were distributed. This helped ensure customers received
thelr rebate checks after submitting their completed application form in a timely
manner.

Through the Regional Water Use Efficiency Program managed by RWA, CAW
qualifies for reimbursement from the Sacramento Regional Community Sanitation



District (SRCSD). From January 1% through August 31%, 2007 the SRCSD
reimbursed CAW and other water purveyors for up to $50 per toilet rebate. SRCSD
reimbursement only qualified for purchase costs relating to the toilet and materials.
Costs associated with professional installation did not apply towards the
reimbursement calculation. The reimbursement amount per toilet rebate was equal to
up to 25% of the total cost of the toilet and materials, not to exceed $50. Thus, any
toilets and materials costing $200 or more would receive the full $50 reimbursement
from SRCSD and anything less than $200 would be 25% of total costs. Starting
September 1% 2007 the SRCSD revised its contract with RWA and its members to
increase the toilet rebate amount to up to $75 per toilet and a minimum of $50 as
long as at least $50 was spent on the toilet and materials. This revision simplified the
SRCSD reimbursement process and calculations.

Since CAW has joined in a Prop 50 grant funded rebate program with the CUWCC,
special negotiations with RWA and SRCSD was needed to confirm the reimbursable
amount. As a rule, the water purveyor (CAW) must have spent $75 per toilet rebate in
order to receive the full SRCSD reimbursement amount. CAW-Sacramento has
petition that the rebate processing and marketing fee of $33.39 per toilet rebate
applies to their total amount paid for each rebate for a total of $83.39 and not just $50
for the rebate alone. In 2008, reimbursement negotiations began. Any
reimbursements from the SRCSD wilt be applied to the CAW-Sacramento
Conservation budget currently being finalized in the 2008-10 Rate Case filing which
will be in rates.

Through both the internal and Smart Rebate Program, customers received up to a
$100 rebate for upgrading to a lower water using toilet. The rebate amount did not
exceed the total cost for the toilet and installation. For example, if a customer
purchased a toilet tank and bowl for $60 and installed it themselves, the maximum
rebate they could receive would be $60. Rebates were not given to customers
replacing a 1.6gpf ULFT with another ULFT. Rebates were given to customers that
replaced a ULFT with a HET or Dual Flush {DF) toilet using 1.28gpf or less because
this replacement generates water savings. In 2007, the total program cost from the
internal program was $9,564.71

Altemnatively, the Smart Rebate Program was co-funded through a Prop 50 grant so
CAW only paid half of the rebate amount or $50 per toilet rebate and a program
marketing and management fee of $33.39 per rebate processed. The total
processing fee by the Smart Rebate Program vendor was $59.25 with the grant
covering the costs above CAW's $33.39 per rebate portion. Thus, the total cost to
CAW per rebate was $83.39. In 2007, the total program cost from the Smart Rebate
Program was $10,771.31 which included $8,000 for pre-payment of rebates, and
$2771.31 in processing costs. CAW did not spend all of its (pre-paid) funding
allocation for toilet rebates in 2007. A credit balance of $3,850 remains for CAW-
Sacramento to use in 2008 for the pre-paid toilet rebates through the Smart Rebate
Program.

The total program expenses for BfVIP 14 (Toilet Rebates) in 2007 were $20,336.02.
The potential reimbursements for toilet rebates from the SRCSD will not be approved

and received by CAW-Sacramento until 2008 and are therefore not included in this
report.

Customers could receive rebates for up to 3 toilets per residence or household. Thus,
the total number of rebates is not equal to the number of participants as several



customers participating in the toilet rebate program received a rebate for more than
one toilet. For example 49 toilets were rebated to an apartment complex in
Sacramento in December 2006 (9130 Tuolumne Drive “Pletz Properties”) for
approximately 40 units under a single property (customer) owner through the Smart
Rebate Program. The total toilet rebates processed for single and muiti-family
residential customers in 2007 through the Smart Rebate Program was 83. Toilet
rebates processed internally or per “special circumstances” (approved by Supervisor)
was 57 (9 HETs and 48 ULFTs).

The total number of rebates processed in 2007 under all BMP 14 programs was 140
toilets rebated to customers.
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8MP 7 - Public Qutreach, Educafion and Advertising
1.

CAW's public outreach and educational efforts are managed by the External Affairs
Department in cooperation with the Conservation department. CAW utilizes several
professional marketing and design firms to develop numerous highly professional
educational brochures, direct mailers, advertisement pieces for newspaper and
magazines, and unique marketing items. Given budget limitations for conservation
program marketing and outreach, the CAW-Sacramento District only promoted
conservation programs and water efficiency messaging through standard bill inserts,
messaging and other venues already part of the External Affairs Dept. Thus,
conservation messaging did not incur additional expenses upon the External Affairs
Department. Unfortunately, the limited public outreach and advertising resulted in low
participation in the rebate programs. CAW will utilize approved funding in 2008 (per
the Rate Case) to more effectively promote the rebate and new conservation
programs to begin in the 2008-10 Rate Case period.

In addition, the Regional Water Authority (RWA) implemented a regional conservation
outreach campaigns that CAW-Sacramento customers benefited from as a RWA member.
These programs were funded through water purveyor membership dues and managed
internally and/or through a contracted vendor. Such regional marketing efforts include:

o Maintenance and expansion of regional educational websites (such as RWA
website).

o Development and design on Rebate program marketing brochures, example
application form, advertisements, etc.

o Ongoing maintenance and management of the Be Water Wise Hotline that referred
CAW customers interested in water audits to Conservation staff and interest in
rebates to the Smart Rebate Program.

o Radio and television advertisements promoting water efficient messaging.

o Newspaper advertisement and press releases on water conservation and water
supply issues affecting the region.

o Funding of community projects and demonstration gardens such as the Fair Oaks
Horticulture Center.

o Landscape Workshops for homeowners and landscape professionals in partnership
with Master Gardeners and the River Friendly Garden organization.

o Educational presentations at community meetings and events.

R

The External Affairs also coordinates and funds CAW's participation at local events within
the Sacramento service area, West Placer County, and surrounding areas where CAW-
Sacramento residents visit. The events target both residential and Cll customers, as well as
homeowner assoclations with large landscaped areas. Costs associated with attending
such events includes sponsorship fees and booth costs, marketing of event and CAW
booth, materials and giveaways for customers visiting the booth, new booth displays that
can be used every year, and so forth.



In 2007, CAW attended the following events:
o Salmon Festival
o Creek Week Clean Up and Celebration
o Meter Retrofit Community Meeting and Workshop
o RWA Booth at Sacramento Home and Garden Show

o Master Gardener Educational Seminar at Fair Oaks Horticulture Center (CAW staff
assisted at RWA booth).

At least one direct maliler is dedicated specifically for promoting CAW's attendance at a
community event. CAW has tested the effectiveness of such marketing by requiring
customers to bring in their mailer to the CAW booth to receive a special gift such as free
garden spray nozzles. One of the most successful events CAW-Sacramento attendees
each year in Folsom is the Annual Salmon Festival where over twenty thousand people
attend each year. At the Salmon Festival CAW's staff promotes the rebate program,
educates customers on landscape irrigation efficiency utilizing educational displays, and
entertains children with Mr. Leaky costume and interactive Water whiz game board. CAW
provides various education brochures, materials and promotional items at these ‘events to
customers to further promote the water use efficiency messaging.

The costs under BMP 7 (Public Outreach and Education) for the RWA activities were
are funded through membership dues including CAW's portion. CAW pays the RWA
dues through the Sacramento District's Operations budget under regional
membership dues object code which is included in rates to all ratepayers (per 2005-
07 Rate Case). For those activities implemented by CAW such as educational bill
messages, bill inserts, and sponsorship at community events was funded by CAW's
External Affairs Department. Staff labor costs for working community events comes
from the CAW-Sacramento labor budget included in the 2005-07 Rate Case and is
part of rates applied to ail ratepayers.

The efforts funded by External Affairs projects are included in the California
Corporate overhead expenses and a small budget within the CAW-Sacramento’s
Operations budget (Public Cutreach specific Object Code used for tracking
expenses), both funded in the rates (per 2005-07 Rate Case). CAW-Sacramento's
Conservation Department designated a portion of the provided $50,000 operations
budget for conservation to fund the purchase of educational and promotional events
used at community events and the CAW front desk (under BMP 7).

There were no “conservation” specific or additional efforts and/or projects
implemented in 2007 by External Affairs. All such bill inserts, messaging, and other
outreach campaigns were part of the External Affairs Department's 2007 Program
Plan. Thus, the total expenses for such efforts under the conservation object
{(account) code §75255.16 was zero. A small cost for the purchase of various
educational and promotional items relating specifically to water conservation was
incurred upon the BMP 7 conservation account. The costs for these conservation and
promotional items ordered through a wholesaler supplier totaled $#### ## in 2007.



1.

Al costs relating to staffing community events and workshaps is included in the rates
under CAW-Sacramento’s Labor object code (account).

The conservation focused bill inserts and messaging were sent to all ratepayers in
the Sacramento District service area. The regional programs were also designed to
reach all customers from residential to Cll and large landscape. The attendance at
events CAW-Sacramento participated in ranged from less than 100 to several
thousand attendees. On average, CAW-Sacramento signed up 23 customers for
residential water audits at each community events with an additional 7 customers
calling about audit services after the event. Customers also noted hearing about the
rebate programs through the community events. A specific count of rebate
participation referred through community events is not available.

BMP 8 School Education and Qutreach

Given limited funding and staff resources designed for conservation programs, CAW-
Sacramento relies 100% on the Regional Water Use Efficiency Programs managed
by RWA to meet the BMP 8 (School Education) requirements under the CUWCC's
BMPs. The RWA school education program included an interactive educational
assembly through the South Yuba River Citizens League (SYRCL) “Great Water
Mystery” program on water conservation and the environment to four elementary
schools in CAW's service area. Secondly, CAW-Sacramento participates in the SAC-
Bee newspaper’s NIE Educational Program targeting grades K-6" on water efficiency
and environmental issues. The SAC-Bee program is managed through RWA for
CAW-Sacramento and the other area water purveyors that are members to RWA's
RWEP group.

All school education programs (BMP 8) were 100% funded by CAW-Sacramento’s
membership dues to the RWA’s Regional Water Efficiency Programs (RWEP). The
RWEP membership expenses are funded through the Sacramento Operations
budget under Regional Membership dues that is applied in the Rate Case 2005-07 to
all ratepayers.

The specific costs for these programs within CAW-Sacramento’s service area are not
broken down by RWA, rather provided as an overall BMP 8 program cost for the
entire Sacramento, Yolo, and Placer County areas.

CAW-Sacramento’s 2007 School Education Program reached 4 schools and over
1,000 students through the SYRCL's “Great Water Mystery” and numerous schools
under the SAC-Bee's NIE educational newspaper program (participation not tracked
for each water purveyor’s service area).

BMP 9 CllI Audits, Water Allocations and Conservation Programs

1.

CAW-Sacramento participates in the grant funded Smart Rebate Program for Cll
customers, Through the Smart Rebate Program CAW-Sacramento offers Cl|
customers rebates for toilets, clothes washers and waterbrooms.



2. The Smart Rebate Program for Cll customers is managed by the contracted program
vendor and co-funded through a grant and CAW's Operations budget, conservation
rebate object code (575355.16).

3. CAW pre-paid for its portion of the rebates resulting in a total cost of $75 for 2007.
These rebates available were not utilized by customers in 2007 and therefore were
transferred over to 2008. In 2008 CAW-Sacramento will only be invoiced for the per
rebate processing and marketing fee of $33.39.

4. The total number of CAW-Sacramento customers participating in the Cll incentive
portion of the Smart Rebate Program was zero and available rebates rolled over into
the 2008 calendar year.

BMP 10 - Wholesaler Assistance Program — As Least As Effective As (ALAEA)

1. CAW-Sacramento purchases water from the City of Sacramento, County of
Sacramento and Sacramento Suburban Water District (SSWD); however none of
these wholesalers provide a BMP 10 Wholesaler Assistance Program. To generate
the same regional benefits from regional education and marketing campaigns and
other conservation programs, CAW has joined the RWA’s Regional Water Efficiency
Programs {RWEP) group that includes membership from over 15 other water
purveyors in the region. Though RWA is not an actual wholesaler, the RWEP
programs are managed and implemented on similar principles as many wholesaler
programs. The RWEP program helps CAW-Sacramento and the other member
agencies meet the requirements under BMP 7, 8, as well as offer regional marketing
efforts to help members improve their customer’s participation in BMP 1, 2, 5, 6, and
9. A details of the RWEPs by RWA is provided in the attached Addendum A (RWA's
Regional Water Efficiency Programs 2007 Report).

2. CAW-Sacramento’s annual membership dues to the RWEP are funded through the
District's Operations budget under the object code Regional Membership dues.
These expenses are funded through the 2005-07 Rate Cases applied to all
ratepayers.

3. The total 2007 expenses relating to the RWA RWEP membership dues and fees
totaled $34,500.

4. The RWEP projects are designed to hefp CAW-Sacramento target 100% of the
customers in the Sacramento service area. Customers are reached through various
radio, newspaper and television advertisements, as well as community promotion,
brochures {available at events, CAW and RWA offices), and numerous other means

BMP 11 — Conservation Pricing and CAW's Tiered & Water Allocation Rate Structure

1. Not applicable to the Conservation Dept. programs. All rate development and design
costs in 2007 were part of the Rate Dept. and included under the CAW Corporate
overhead expenses or under applicable specific Rate Case accounts under the
CAW-Monterey budget.



BMP 12 — Water Conservation Coordinator and Staff

1. In 2007, CAW-Sacramento had one full time Conservation Specialist position and a
temporary intern position in conservation from continuing from fall 2006 through
spring 2007. In summer of 2007, a local Operations Supervisor was assigned to
manage and oversee the daily conservation activities in the SAC-Sacramento
District. This included the day to day management of the Water Conservation
Specialist staff. In addition, the Water Conservation Manager for California assisted
the District in updating and expanding its rebate programs to operate more efficiently
and cost-effectively, as well as work on special projects like the Crosswood
Homeowners’ Association large landscape project (BMP 5). The efforts by the
Conservation Manager relating to rebate program upgrades included:

- Ongoing management and communication for the SMUD HECW Rebate
partnership.

- Elimination of internal rebate processing to free the Conservation Specialist
and the Front Desk staff to assist with other tasks and conservation inquiries
and created a single residential rebate program for toilet and clothes washers
for CAW-Sacramento and four other CAW Districts.

- Submission of Conservation Program Plan and Budget for the 2008-10
calendars years in the 2008-10 Rate Case to obtain funding to expand
conservation programs and services offered in the Sacramento District.

- Annual required reporting on conservation {BMP) programs to CPUC,
CUWCC, wholesaler agency and various information requests.

2. The Water Conservation Manager position is funded in the Labor code under the
Rate Case as a California Corporate Employee and is funded through general rates
to all customers. The local CAW-Sacramento conservation staff and supervisor are
funded through the local Operations Labor budget. Both these labor expenses are
funded through rates to all ratepayers.

3. There is no annual cost for BMP 12 for under the Conservation program budget. The
cost under labor for Water Conservation staff hours utilized for CAW-Sacramento
efforts without overhead is estimated at $8,000. The total estimated labor costs for
local and CAW Corporate management staff for 2007 was $90,000.

4. The participation for BMP 12 Conservation staff cannot be evaluated by count of
participants {participating customers).

BMP 13 — Water Waste Prohibition and Enforcement — Program enforced by applicable
cities (City of Sacramento, Elk Grove, Antelope, etc.}, and Sacramento and West Placer
County.




2007 CPUC Annual Report Schedule E — 3

Description of Water Conservation Program(s)

CAW District — Village

For all water conservation programs offered by water utility, provide detailed responses to the
following items:

1.

Brief description of each water conservation program provided, by district. This
description shall include but not be limited to the type of program offered (such as
provision of low-flow plumbing fixtures, leak detection, leak repair, written water
conservation tips, or other similar programs to its customers) and length of time it
was offered.

Discuss how each water conservation assistance program is funded, for example,
through rates charged to all customers, rates charged to customer receiving water
conservation assistance, shareholder contribution, community funding,
government funding, or other funding method. Expiain why this type of funding
was used.

Cost of each program.

The degree of participation in each district by customer group.

In 2007 CAW's Village District provided various water conservation programs to customers
including residential (single and multi-family), commercial, public authority (or institutional),
large landscape customer rebates and free water saving devices. Given the CPUC has not yet
approved a specific budget in Rates for water conservation; CAW-Village utilized various
resources, departments and staff to implement the conservation efforts. For example, CAW-
Village promoted water use efficiency through public outreach and education campaigns
managed and funded by the External Affairs Department and the regional wholesaler Calleguas
Municipal Water District (CMWD) and the Metropolitan Municipal Water District of Southern
California (MWDSC or also known as MWD). Each program provided in 2007 is described
below with all requested information included and listed in relation to the California Urban Water
Conservation Council's (CUWCC's} correlating BMP programs.

Table 1 provides a summary of California American Water's 2007 Conservation Program
expenditures for the Village District. Table 2 shows the estimated expenses for conservation
related activities or programs funded through other sources of CAW's approved CPUC budget.



Tabie 1 - Stil;l—mary of California American Water (CAW) 2007 Conservation Programs Tracked
under Conservation Object Code (575255.16)

Actual Number
BMP
Spending Interventions or Description
1 $0 No funding or staff available for BMP 1 program or staff.
2 $2,500 (estimate) Efforts ongoing to reach 75% saturation level of low flow devices.
5 $0 Ne funding or staff available for BMP 5 program or staff.
6 $4.000 Internal rebate program still in review. Estimated 40 HECW rebates at $100
! each processed by intemal staff.
6 $1,800 ViewTech managed HECW rebate program that processed up to 10 rebates
(-81,100) for Village District customers until the Smart Rebate Program began.
$21.651.87 Smart Rebate Program distributed 33 rebates, with costs including pre-
6 (- ‘sa 65@ payment for 250 HECW rebates (credit towards 2008). Post-reimbursement
’ expenses for 2007 = §$18,021.87
9 $0 No funding or staff available. Save a Buck Rebate and other Cll Programs
managed and funded 100% by MWD.
$9.250.85 Pre-paid for Smart Rebate Program (15 toilet rebates processed with 160 pre-
14 (_' $11 2 5) paid toilet rebates rolled over to 2008, expenses post-reimbursements for
! 2007 is $8,125.85)
Toilet rebates processed internally by CAW staff prior to Smart Rebate
14 TBA Program and for “special circumstance” cases will be incorporated into the
annual BMP Report to the CUWCC.
7 $1,850 (estimate) Fall event & education materials
7 $0 * Includes multiple direct mailers, ads (radio, TV. & newspaper), 5 events, etc.
and regional campaigns.
8 $0 Activity books & pencils and other educational materials distributed to students
at community events and on request.
(Total post-reimbursement from wholesaler = $35,168)
Total $41,053 Reimbursement credit of $5,885 for 2008 from wholesaler

* See table 2 listing costs by External Affairs. Regional wholesaler and MWD programs and associated costs are
not provided as they are not within rates and funded by ratepayers.
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- BMP1 —Residential Water Surveys/Audits — Currently no funding for program™

BMP 2 — Residential Plumbing Retrofit

Since the 1990s CAW'’s Village District has been providing various water savings devices
including showerheads, faucet aerators for the bathroom and kitchen, toilet displacement
bags, leak detection tablets/kits, and so forth at no cost to residential customers. The
goal of this program as outlined in the CUWCC’s MOU (BMP 2) is to reach a 75 percent
level of retrofit in all residential properties within CAW's service area. In 2007, CAW
tracked distribution of the various water savings devices by comparing purchase and
inventory records to identify the total number of each device distributed. In some cases,
CAW recorded where or how the devices were distributed to customers. This information
allowed CAW to determine what is the most effective means for distributing devices and
provides the necessary documentation to show the actual retrofit percentage complete in
each year. CAW will utilize this information in planning BMP 2 efforts for 2008 and
subsequent years o ensure maximize success in distributing applicable devices to those
sites that need to be retrofitted.

CAW distributes the devices through various means including but not limited to:
- Community events (at CAW Company booth)

- Walk in customers (into Newbury Park office)
- Upon request (by customer)

- Joint ventures and events with regional wholesaler or other water
retailers in the area

Though CAW kept record of the estimated tota! number of devices distributed annually it
has not been able to identify if all the devices were actually installed and into properties
that were not already retrofitted, Thus, CAW estimates that 45 to 70% of the devices
distributed are installed to sites needing retrofitting. Walk in and customers requesting
devices are more likely to install the free devices, while the devices distributed randomly
at events are less likely to be installed where they are needed. In 2007, CAW-Village did
not identify if the devices distributed at events were specifically being given to CAW
customers. CAW will restrict future distribution of devices by requiring that residents must
be CAW customers with homes built prior to 1992 (with no recent upgrades already
made) in order to receive applicable free devices. This will reduce the total number of
devices distributed each year and the total program costs; however the installation rate
and potential water savings will increase per device and help the program to be more
cost-effective.

In addition to the standard devices listed under the CUWCC’s BMP-2 requirements, CAW also
offered a variety of outdoor devices to help customers improve their water use efficiency
including:

- Garden hose spray nozzles
- Rain gauges
- Soil probes
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CAW keeps records of the required water savings devices as well as these additional
devices that help customers save water.

The purchase of the water saving devices (under BMP 2 Residential Plumbing Retrofit)
was funded from the CAW-Village's General Operations budget included in Rates and
budget applied to all CAW-Village customers.

The program costs for BMP 2 in 2007 was approximately $2,500 based on purchase
records from suppliers. This only inciuded the purchase cost of the actual water saving
devices. CAW labor costs (staff assisting customers, phone requests, etc.) are included
in the Labor budget and any promotion of the free devices through bill insert messaging
or bill inserts were part of the conservation advertising budget. In 2007, these
promotional expenses were tracked under the External Affairs Dept.; however in 2008
CAW will create a sub-subsidiary to allow External Affairs Dept. to identify these
conservation related expenses separate from all other PR expenses. As a result, the PR
expenses will be included in the annual BMP reporting expenses for each applicable
BMP starting in 2008.

In 2007, CAW-Village distributed the following water savings devices to residential
customers:

o Showerheads

o Handicap (with hose) showerheads
o Kitchen faucet aerators

o Bathroom faucet aerators

o Leak detection kits

o Toilet displacement bags

o Garden Hose Spray nozzle

o Rain gauges

o Soll probes

The CAW-Viltage District is currently reviewing their inventory of water saving AL

devices to place an order to supply for 2008 activities and customer requests. CAW-
Village compares the original early January 2007 records with purchase records and
end year inventory to determine the total estimated number of each type of device
distributed to the community. The results of this inventory review will be included in
the 2007 BMP Reports to the CUWCC.



BMP 3 - Unaccounted for Water and Distribution System Leak Detection

CAW fallows the American Water Works Assaciation (AWWA) unaccounted for water
and distribution system pre-audit procedures and protocols ta evaluate its systems
operating efficiency and unaccounted for water levels. These efforts and managed
and implemented under the Operations Manager and not conservation,

The operations and management of the water distribution system in funded thraugh
the CAW-Village's Operating Budget thraugh rates charged to call CAW customers.

The estimated costs for these efforts are listed within the Operating budget
(535000.16, General Operating: Administration) coming from the 2005-07 Rate Case
as expenses collected from ali customers.

This program is not accessed based on customer participation and therefore the
degree of participation does not apply.

BMP 4 - Meter Retrofit — not applicable as Village District is 100% metered.

BMP 5 — Large L andscape Audits and Conservation Programs — No funding for program

As Least As Effective As (ALAEA) Program - Other Rebate Incentives for Residential and

Commercial, Institutional & Industrial (CIl} Customers

1.

In 2007, CAW Village participated in two rebate programs for residential and non-
residential customers funded through Prop 50 grants and Calleguas Municipal Water
District's MWD funding assistance. CAW Village offers a variety of rebate incentive
for toilets and clothes washers as required under BMP 14 (Residential Toilet
Incentives) and BMP 6 (High Efficiency Clothes Washer Incentives) as well as
additional water saving technologies and appliances including waterbrooms, cooling
tower conductivity controllers, pre-rinse spray valves for restaurants, weather-based
irrigation controllers, among others through either the Smart Rebate program or
MWD's Save a Buck program for Cll customers. MWD's contracted vendor manages
the entire Save a Buck rebate program since its creation. This includes efforts far
beyond simply processing rebates and mailing checks to customers including
pragram marketing, outreach, invoicing to MWD, and other program management
tasks. Other tasks by the MWD vendor include: the review of the application, answers
customer questions, confirms installations and eligibitity, notifies customer of nan-
compliance, and numerous other efforts as part of the program’s management. The
MWD vendor staff receives calls, email or website messages, CAW customers at
community events and meetings with information requests on the Save'a Buck
Rebate program. All such efforts are funded through the MWD budget.

CAW's External Affairs/Outreach Dept. assists in marketing the rebate program
through a variety of methods including bill inserts on rebates and one-line bill
messages directly printed on customers’ bills.
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MWD assists in marketing the rebate program through a variety of methods including:
- Promotion of program at company booth at community events

- General program flyers (covering design, production and distribution
costs)

- Community newspaper, TV and radio advertising on program

CAW also participates in the Prop 50 grant funded Smart Rebate Program in
partnership with the CUWCC and other water purveyors. The Smart Rebate Program
is also managed by a contracted vendor that process rebates, responses to customer
inquiries and requests, distributes rebate checks, and provides monthly reports to the
CUWCC and CAW on program progress. The details of the Smart Rebate Program
are described under BMP 6 (HECW Incentives) and BMP 14 (Toilet Incentives) as
this program only applies to (single and multi-family) residential customers only.

The Save a Buck program is funded 100% by MWD through their Conservation
Program budgets. The regional wholesaler Calleguas Municipal Water District acts as
the liaison of the program with MWD for all its water retailers including CAW. The
2007 program report has not been provided to CAW from Calleguas Municipal Water
District listing the total number of rebates by type of devices or appliance distributed
to CAW customers. When the report is received, CAW will include the Save a Buck
Program information in the 2007 BMP Report to the CUWCC.

There are no costs for rebates under the Save a Buck Rebate program in 2007 for
CAW as the program is completely funded and managed by MWD. A general
promotion of all rebate programs was included in a 2007 bill insert organized by
CAW's External Affairs Dept. The expenses relating to this bill insert are part of the
External Affairs budget as California Corporate overhead. Since these bill inserts are
required to be included in each monthly (or bi-monthly for Sacramento District
customers) water bill there were no additional expenses to make the messaging to
promote the rebate program. Thus, it is not included in the Conservation program
budget. However, in 2008 CAW plans to distribute an extra direct mailer to Village
District customers promoting rebate programs and other conservation programs. This
extra mailer wouid be designed and managed by the External Affairs (with
Conservation Dept. input) with expenses charged to the conservation budget.

The total estimated number of customers rebated and thus participating in the
program is unknown until MWD’s annual report can be provided. Participation in the
Smart Rebate program for BMP 6 and is provided in each of these BMP's specific
section.

BMP 6 - Clothes Washer Rebate Incentive Program

1.

In 2007, CAW-Village offered rebates for high efficiency clothes washers to single-
family and residential customers through two programs. From January 2007 through
May 2007 the HECW rebate program was managed through a contracted vendor
ViewTech. In June, CAW fransferred to the Prop 50 grant funded Smart Rebate
Program in partnership with the CUWCC. Through the Smart Rebate Program, CAW



received grant funding for half of the rebate costs. For example, if a customer
received a $100 rebate for a high efficiency toilet (HET), CAW paid $50 of the rebate
and the Prop 50 grant funded the other $50 of the rebate costs. In addition, CAW
split a rebate processing and program marketing fee with the Prop 50 grant funded.
This fee per rebate processed covered the management of the program including:

o Management of customer inquiries (phone calls, emails, etc.)

o Review, approval and processing of rebate applications

o Distribution of rebate check to customers

o Billing of the CUWCC (and CAW) for processed rebates

o Design, production and mailing distribution of program mailer and letter
o Monthly program status reports to CUWbC and CAW

o Annual and Program end report

2. Both the ViewTech managed and the grant funded Smart Rebate Programs for

HECW rebates were initially funded through CAW-Village's Operations budget as
part of the Rate Case. All related charges were tracked under the created
conservation programs Object Code (575255.16) to begin tracking expense records
of conservation for the 2008-10 Rate Case. ViewTech invoiced expenses on a
monthly basis and as rebates per distributed to customers. Alternatively, CAW's
portion of the Smart Rebate Program'’s rebate expenses were paid to the CUWCC
(and then to the vendor) upfront. CAW was then only charged on a monthly basis for
rebate marketing and processing fees as rebates were distributed. At the end of
2007, CAW-Village submitted for up to $110 per HECW rebate distributed in
reimbursement to Calleguas Municipal Water District (funded by MWD). The
reimbursed amount is then credited to the CAW-Village Operation’s budget.

Through both the ViewTech and Smart Rebate Program, customers received up to a
$150 rebate for upgrading to a CEE approved high efficiency washer model (Tier 1
through 3) based on the Water Factor (WF) or galions per cycle. ViewTech then
charged CAW a monthly program management fee that was split between the
participating American Water Districts (included Los Angeles, Coronado, Monterey,
Larkfield, and New Mexico). In addition, ViewTech charged CAW a rebate processing
fee of $26.25 per rebate. Thus, the total cost per rebate was $176.25 with an
estimated monthly management fee of $100-125 (total monthly fee of $700 split
between several districts based on participation levels each month). In 2007, the total
program cost from the ViewTech program was estimated at $1,800 (still pending
confirmation of year-end results). CAW has submitted to Calleguas Municipal Water
District for a reimbursement of $1,100 (or $110 per processed HECW rebate), for a
remaining expense balance of $700.

Alternatively, the Smart Rebate Program was co-funded through a Prop 50 grant so
CAW only paid half of the rebate amount or $75 per HECW rebate and a program
marketing and management fee of $33.39 per rebate processed. The total
processing fee by the Smart Rebate Program vendor was $59.25 with the grant



covering the costs above CAW's $33.39 per rebate portion. Thus, the total cost to
CAW per rebate was $108.39. In 2007, the total program cost from the Smart Rebate
Program was $21,651 that included $18,750 to pre-pay for 250 HECW rebates and
$3,630 in rebate processing and marketing costs. A balance of $16,275 for (prepaid)
HECW rebates remains and is rolled over for use in 2008. CAW has submitted to
Calleguas Municipal Water District for a reimbursement of $3,630 (or $110 per
processed HECW rebate), for a remaining expense balance of $18,021.87. CAW-
Village had a significant volume of HECW rebates pre-paid for in 2007 that did not
get processed. Therefore, the CUWCC transferred these rebate credits into 2008. As
a resuit, CAW-Village was only reimbursed by Calleguas Municipal Water District
(from MWD) for the 33 processed rebates only. CAW-Village wilt not receive
reimbursement for the remaining pre-paid rebates until they are processed to
customers throughout 2008. As a result, CAW-Village had expenses post-
reimbursement in 2007, but may have a credit in 2008 as rebates are processed for a
charge of $33.39 each and are reimbursed by the wholesaler for $110 each (for
processing fee in 2008 and the actual rebate costs incurred in 2007).

The program expenses for BMP 6 (HECW Rebates) in 2007 are as follows:
Total ViewTech program expenses = $1,800 (estimate)

Total Smart Rebate program expenses = $3,630
(Prepaid for 250 HECW rebates in 2007 for $18,750)

Total BMP 6 expenses of processed HECW rebates = $5,430
{Actual total expenses = $21,651)
ViewTech reimbursement requests = $1,100 maximum (for 10 rebates)

Smart Rebate reimbursement requests = $3,650
Total reimbursement for BMP 6 = $4,750
Balance of expenses after reimbursement = $646.87

4. Since only one HECW rebate per customer or household was permitted, the number
of rebates distributed is equal to the number of participants. A total of less than 10
HECW rebates were distributed through the ViewTech program (final rebate count
from ViewTech pending) and 33 through the Smart Rebate Program for a BMP 6. In
addition, CAW-Village processed HECW rebates to residential customers during the
first 5 months of 2007. The number of rebates processed internally will be included in
the BMP Report to the CUWCC once the information has been confirmed with
Administrative staff processing the rebates internally. A grand total of 38 to 43
rebates were processed in 2007 from ViewTech and the Smart Rebate with as many
as 40 HECW rebates processed internally. (Potential total of 83 participants).

BMP 9 and 14 - Cll Rebate Program

1. All commercial, industrial and institutional (ClI} rebate incentives were available to
CAW customers through the MWD Save a Buck Program. The program is completely



funded, managed, and promoted by MWD. Various marketing materials are provided
to CAW and all participating MWD member agencies including office displays,
template letters and mailers, and pre-printed brochures on the program to distribute
to Cll customers as needed.

2. The Save a Buck Rebate program for Cll customers is 100% funded by MWD. In
2007, CAW did not contribute any additional funding for the program given limited
budget resources for conservation programs,

3. In 2007, there were no costs to CAW for the Save a Buck Program. CAW is currently
waiting for the 2007 Report from the regional wholesaler and MWD member agency,
Calleguas Municipal Water District to identify the total cost to MWD for CAW
customers' participation.

4. CAW is currently waiting for the 2007 Report from the regional wholesaler and MWD
member agency, Calleguas Municipal Water District. This report will provide CAW
with the total number of rebates processed and Cll customers in the Save a Buck
Program that were in CAW's Village service area.

BMP 14 — Residential Toilet Rebate Program
1. In 2007, CAW-Village offered rebates for high efficiency toitets (HETs), dual fiush

(DFs), and ultra tow flush toilets (ULFTs) to single-family and residential customers
through the two programs. From January 2007 through May 2007 the toilet rebate
program was managed by local District staff. In June, CAW transferred to the Prop 50
grant funded Smart Rebate Program in partnership with the CUWCC. Through the
Smart Rebate Program, CAW received grant funding for half of the rebate costs. For
example, if a customer received a $100 rebate for a high efficiency toilet (HET), CAW
paid $50 of the rebate and the Prop 50 grant funded the other $50 of the rebate
costs. In addition, CAW split a rebate processing and program marketing fee with the
Prop 50 grant funded. This fee per rebate processed covered the management of the
program including:

o Management of customer inquiries (phone calls, emails, etc.)

¢ Review, approval and processing of rebate applications

¢ Distribution of rebate check to customers

o Billing of the CUWCC (and CAW) for processed rebates

o Design, production and maifing distribution of program mailer anq‘letter
o Monthly program status reports to CUWCC and CAW

o Annual and Program end report

2. Both the internally managed and the grant funded Smart Rebate Programs for toilet
rebates were initially funded through CAW-Village's Operations budget as part of the
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Rate Case. All related charges were tracked under the created conservatlon
programs Object Code {575255.16) to begin tracking expense records of
conservation for the 2008-10 Rate Case. The rebates processed internally were set
up as vendor accounts for each rebated customer. Rebate checks were then
processed and mailed out of American Water's Corporate Accounts Payable
Department in New Jersey. This process caused some delay in application review,
approval and processing of check. Alternatively, CAW’s portion of the Smart Rebate
Program’s rebate expenses were paid to the CUWCC (and then to the vendor)
upfront. CAW was then only charged on a monthly basis for rebate marketing and
processing fees as rebates were distributed. This helped ensure customers received
their rebate checks after submitting their completed application form in a timely
manner. At the end of 2007, CAW-Village submitted for up to $75 per toilet rebate
distributed in reimbursement to Calleguas Municipal Water District (funded by MWD).
The reimbursed amount is then credited to the CAW-Village Operation's budget.

Through both the internal and Smart Rebate Program, customers received up to a
$100 rebate for upgrading to a lower water using toilet. Rebates were not given to
customers replacing a 1.6gpf ULFT with another ULFT. Rebates were given to -
customers that replaced a ULFT with a HET or Dual Flush (DF) toilet using 1.28gpf or
less because this replacement generates water savings. CAW is currently reviewing
the 2007 records of the toilet rebates processed internally with local Administration
staff. Once the rebate records have be confirmed, CAW will submitted for
reimbursements to Calleguas Municipal Water District for $75 per processed toilet
rebate, Through the internal rebate program, CAW-Village only offered a $75 rebate
for the first toilet and then $50 for each additional toilet.

Alternatively, the Smart Rebate Program was co-funded through a Prop 50 grant so
CAW only paid half of the rebate amount ar $50 per toilet rebate and a program
marketing and management fee of $33.39 per rebate processed. The total
processing fee by the Smart Rebate Program vendor was $59.25 with the grant
covering the costs above CAW's $33.39 per rebate portion. Thus, the total cost to
CAW per rebate was $83.39. In 2007, the total program cost from the Smart Rebate
Program for toilet rebates was $9,250.85. Like the HECW rebates through the Smart
Rebate program, CAW-Village pre-paid for all 175 toilet rebates at the start of the
program in 2007 for a cost of $8,750. Only 15 toilet rebates were processed in 2007
with 160 pre-paid rebates rolled over to the 2008 calendar year. CAW has submitted
to Calleguas Municipal Water District for a reimbursement of $1,125 (or $75 per
processed toilet rebate), for a remaining expense balance of $8,125.85. Like with the
HECW rebates, the CAW-Village had a significant volume of toilet rebates pre-paid
for in 2007 that did not get processed. Therefore, the CUWCC transferred these
rebate credits into 2008. Thus, CAW-Village was only reimbursed by Calleguas
Municipal Water District (from MWD) for the processed rebates in 2007 only. CAW-
Village will not receive reimbursement for the remaining pre-paid rebates until they
are processed to customers throughout 2008. CAW-Village had significant expenses
in 2007 for toilet rebates, but may have a credit in the 2008 budget as rebates are
processed for a  charge of $33.39 each and are reimbursed by the wholesaler for $75
each (i.e. processmg fee invoiced in 2008 and the actual rebate costs incurred in
2007, but total reimbursement amount allocated in 2008).

The program expenses for BMP 14 (Toilet Rebates) in 2007 are as follows:

Total internal program expenses = TBA



Total Smart Rebate program expenses = $9,250.85
{Prepaid for 175 foilet rebates for $8,750 with only 15 processed in 2007)

Total BMP 14 expenses = $9,250.85
Submitted reimbursement requests = $1,125

Balance of expenses after reimbursement = $8,125.85
(Estimated processing expenses for pre-paid rebates in 2008 = $5,342.40)

Total reimbursement amount remaining for 2008 = $12,000
{Balance of expenses for Smart toilet rebates in 2008 = $1,342.40)

4. Customers could receive rebates for up to 3 toilets per residence or household. Thus,
the total number of rebates is not equal to the number of participants as several
customers participating in the toilet rebate program received a rebate for more than
one toilet. CAW-Village will complete review of the internal toilet rebate program
activities to identify the number of toilet rebates (HET, DF, and ULFT models) and
program costs for 2007 for the CUWCC BMP Report 2007. Until the internal rebate
program totals are identified a total number of 15 rebates are recorded to have been
processed in 2007 under BMP 14 through the Smart Rebate Program.

Table 3 summarizes the activities through the Smart Rebate Program for the CAW-
Village District from the December 2007 or end year program report provided by the
program vendor.
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BMP 7 - Puﬁﬁ:ﬁﬁtreach,'ﬁﬂucatian and Adver’tigiﬁ#g

1.

CAW's public outreach and educational efforts are managed by the External Affairs
Department in cooperation with the Conservation department. CAW utilizes several
professional marketing and design firms to develop numerous highly professional
educational brochures, direct mailers, advertisement pieces for newspaper and
magazines, and unique marketing items. Given budget limitations for conservation
program marketing and outreach, the CAW-Village District only promoted
conservation programs and water efficiency messaging through standard bill inserts,
messaging and other venues already part of the External Affairs Dept. Thus,
conservation messaging did not incur additional expenses upon the External Affairs
Department. Unfortunately, the limited public outreach and advertising resulted in low
participation in the rebate programs. CAW will utilize approved funding in 2008 (per
the Rate Case) to more effectively promote the rebate and new conservation
programs to begin in the 2008-10 Rate Case period.

In addition, CAW worked with the Calleguas Municipal Water District and MWD on regional
conservation outreach campaigns. These programs were funded through the wholesaler
and MWD and managed through a contracted vendor. Such regional marketing efforts
include:

o Maintenance and expansion of the MWD Be Water Wise and Save a Buck
websites.

o Development and design on Save a Buck Program marketing brochures, tabletop
displays.

o Radio and television advertisements promoting water efficient messaging (MWD).

o Newspaper advertisement and press releases on water conservation and water
supply issues affecting the region.

o Funding of community projects and demonstration California Friendly Gardens
(through MWD's Community Relations Department).

o Landscape Workshops for homeowners and landscape professionals.
o Educational presentations at community meetings and events.

The External Affairs also coordinates and funds CAW's participation at local events within

the Thousand Oaks, Newbury Park, and surrounding areas. The events target both

residential and Cll customers, as well as homeowner associations with large landscaped

areas. Costs assoclated with attending such events includes sponsorship fees and booth

costs, marketing of event and CAW booth, materials and giveaways for customers visiting .
the booth, new booth displays that can be used every year, and so forth,

At least one direct mailer is dedicated specifically for promoting CAW's attendance at a
community event. CAW has tested the effectiveness of such marketing by requiring
customers to bring in their mailer to the CAW booth to receive a special gift such as free
garden spray nozzles.



1.

The costs under BMP 7 (Public Qutreach and Education) for the wholesaler and
MWD activities were not funded through the rates or in any way by CAW. All such
efforts were funded by MWD and the wholesaler MWD member agency Calleguas
Municipal Water District. For those activities implemented by CAW such as
educational bill messages, bill inserts, and attendance at community events was
funded by CAW'’s External Affairs Department. The funded of such External Affairs
projects are included in the California Corporate overhead expenses and a small
budget within the CAW-Village's Operations budget (Public Qutreach specific Object
Code used for tracking expenses), both funded in the rates (per 2005-07 Rate Case).

There were no “conservation” specific or additional efforts and/or projects
implemented in 2007 by External Affairs. All such bill inserts, messaging, and other
outreach campaigns were part of the External Affairs Department's 2007 Program
Plan. Thus, the total expenses for such efforts under the conservation object
(account) code 575255.16 was zero. A small cost for the purchase of various
educational and promotional items relating specifically to water conservation was
incurred upon the BMP 7 conservation account. The costs for these conservation and
promotional items ordered through a wholesaler supplier totated approximately
$1,850 in 2007.

All costs relating to staffing community events and workshops is included in the rates
under CAW-Village's Labor object code (account).

The conservation focused bill inserts and messaging were sent to all ratepayers in
the Village District service area. The regional programs were also designed to reach
all customers from residential to Cll and large landscape. The attendance at events
CAW-Village participated in ranged from less than 100 to several thousand

attendees.

BMP 8 School Education and Qutreach

Given limited funding and staff resources designed for conservation programs, CAW-
Village relied on the School Education Programs (BMP 8) implemented by the
wholesaler Calleguas Municipal Water District and MWD. In 2007, CAW did not have
local staff available to build a relationship with the wholesaler to ensure schools in the
CAW-Village service area participated in available MWD educational programs.

All school education programs (BMP 8) were 100% funded by MWD and the
wholesaler as part of the BMP 10 Wholesaler Assistance Program. There are no
expenses for CAW applied to the ratepayers.

The specific costs for these-prbg}émé within CAW-Village's service area are not
provided by the wholesaler or MWD.

CAW-Village is currently waiting for the 2007 School Education Program results in
CAW's service area from the local water wholesaler agency and MWD member
agency.



BMP 9 Cil Auaité,m_téFAilo&iions and Conservation Programs

1.

CAW-Village participates in the MWD funded and managed Save a Buck Rebate
Program for Cll customers. In addition, Cll customer are eligible to participate in
MWD's other various incentive programs including their Performance Pays program
that reimburses Cll sites for a portion or all of their costs for upgrades made to
generate water savings. All these programs are managed by MWD. CAW did not
have available local staff to promote these incentive programs directly to its
customers, In the future, CAW-Village hopes to have conservation specific staff to
build relationships with Cll customers and to assist them in the process of
participating in the various MWD incentive programs.

The Save a Buck Program and the other CIl incentive programs are all managed and
funded 100% by MWD. There are no expenses in 2007 to CAW or its ratepayers.

The total cost for the various CIl program by MWD was not provided to CAW for its
service area.

The total number of CAW-Village customers participating in the Cll incentive
programs by MWD was not provided to CAW for its service area.

BMP 10 - Wholesaler Assistance Program - Not applicable

BMP 11 — Conservation Pricing and CAW’s Tiered & Water Allocation Rate Structure

Not applicable to the Conservation Dept. programs. All rate development and design
costs in 2007 were part of the Rate Dept. and included under the CAW Corporate
overhead expenses or under applicable specific Rate Case accounts under the
CAW-Monterey budget.

BMP 12 — Water Conservation Coordinator and Staff

In 2007, CAW-Village had no specific conservation staff. The Water Conservation
Manager for California assisted the Village District in updating and expanding its
rebate programs to operate more efficiently and cost-effectively. The efforts included:

- Transfer from ViewTech contractor to grant funded Smart Rebate Program to
offer more rebates at the same cost.
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- Elimination of internal rebate processing to free Front Desk staff to assist
with other tasks and conservation inquiries and create a single residential
rebate program for toilet and clothes washers for CAW-Village and four other
CAW Districts.



- Submission of Conservation Progt:am Plan and Budget for the 2008-10
calendars years in the 2008-10 Rate Case to obtain funding to expand
conservation programs and services offered in the Village District.

- Annual required reporting on conservation (BMP) programs to CPUC,
CUWCC, wholesaler agency and various information requests.

2. The Water Conservation Manager position is funded in the Labor code under the
Rate Case as a California Corporate Employee and is funded through general rates
to all customers.

3. There is no annual cost for BMP 12 for under the Conservation program budget. The
cost under labor for Water Conservation staff hours utilized for CAW-Village efforts
without overhead is estimated at $7,000.

4. The participation for BMP 12 Conservation staff cannot be evaluated by count of

participants (participating customers).

BMP 13 — Water Waste Prohibition and Enforcement —~ Program enforced by City of
Thousand Oaks and Los Angeles County
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