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SECTION I.
P r o g r a m   O v e r v i e w

Mission Statement: 

“To launch an Innovative Statewide Chinese language campaign complementing the ‘Flex Your Power’ campaign with a ‘Television Show’ designed to empower consumers with ‘Energy Knowledge For Real Power”  
a. pROGRAM cONCEPT
The Chinese Language Efficiency Outreach – Statewide (CLEOS) program is an 'Out of the Box’ statewide marketing and outreach campaign, targeting the ‘Hard-To-Reach’ Chinese residential and non-residential Chinese consumers statewide. Instead of relying on the typical pricey media Ads with energy conservation messages, the Campaign is build around Television Shows which customers can relate, remember and act upon. The Show empowers customers with energy efficiency tools to make permanent changes for effective energy savings. 
The CLEOS program consists of four key elements. 

( The campaign revolves around professionally designed Television Shows. These 

      shows will have a maximum run time of ten minutes and will be aired twice a month. The storyline of these shows will be a simple family drama with energy efficiency as a backdrop. In a non-intrusive yet humorous delivery, the shows will highlight simple energy audits, energy star appliances, permanent energy retrofits as well as low cost / no cost efficiency measures. Information on State, utility and Local Programs as well as Low Income and Care programs will be provided. The show will persuade customers by rewarding them for making efforts to save energy.
(
  An Innovative Statewide Radio and Newspaper campaign will encourage customers to tune in 
       to the Television Shows to win energy efficiency prizes and free energy audits and phone 
        audits. The Statewide Radio and Newspaper campaign will also focus on simple low cost/no   

        cost efficiency measures to permanently reduce their energy bills and risk of rolling blackouts.     

       The campaign will also address Residential and Small Business customers lighting, HVAC, 
        and appliance rebates. Information on State, Utility and Local programs, Low-Income and   

        CARE programs. 
(
  Dedicated toll free hotline number will be provided in Chinese (Mandarin and Cantonese). The   

       targeted media campaign on Television, Radio and Newspaper will encourage customers to 
       call the hotline for energy program and rebate information. The hotline will be staffed with   

       trained energy efficiency professionals fully equipped with information on State, Utility and  

       Local energy efficiency programs empowered by a dedicated Chinese efficiency web-site. All 
       customers calling from these Ads and shows who perform a self home energy audit will be 
       rewarded with a $5 phone card provided by our program sponsors. In addition all callers will 
        participate in a raffle televised on the Television Show (using the last four digits of the Utility  

        bills) which will select energy star prize winners
(
  CLEOS will also create a dedicated Chinese energy efficiency web-site instead of an English web-site with a Chinese link. Customers can access State, Utility and Local energy efficiency information from this web site.
( CLEOS will offer fourteen (14) in language, targeted energy efficiency workshops. These workshops will be offered in select cities with strong ethnic demographics. The workshops will feature the Television Show personalities appearing in addition to our already trained staff. The workshops will empower customers with ‘energy knowledge for real power’ - savings by providing low and no cost efficiency information, State, Utility and Local programs, Rebates and Low Income program information. Consumers will garner ideas on making permanent changes for lasting efficiency benefits. CLEOS will also participate in six community events such as the Chinese Lunar festival and the Chinese New Year to create a community energy efficiency presence. This will enable direct marketing of the program and a personal interaction and feedback with ethnic consumers statewide.
(
 CLEO will coordinate with local schools to produce Chinese ‘Energy Efficiency Drama’ or ‘Road Plays’. The script will be designed and produced by professionals who have years of experience producing Drama based Marketing and Outreach for themes such as AIDS awareness,  Child education for USAID, UNESCO, and the World Bank. These dramas will be owned by local Chinese communities and CBOS who will be funded to create local energy efficiency theater. These dramas will be staged at the Chinese community festivals, at CLEOS booths, at local City festivals. This will allow an innovative community based approach to creating an efficiency message using theater as an effective medium. In summary CLEO will
Statewide, the CLEOS campaign will reach over 1,500,000 Chinese customers. For PY 2004 and 2005, the Statewide campaign will provide 40-10 minute Television shows, 1000 Radio spots, 150 half-page Newspaper ads. In addition the campaign will empower consumers with a toll free hotline, a dedicated efficiency web site, Ten (10) targeted workshops and energy efficiency road plays.. The program cost (TRC) for PY 2004 and 2005 is $1,193,388,000 (an average of $596,694 per year).
b.  pROGRAM Rationale:

The Asian population is the fastest growing segment of California’s population. The 2000 Census data lists the Asian population at 12.6% (4.27 million out of 33.871million) of the state’s total population.  The Chinese with Taiwanese account for almost 30% of the total Asian population at 1.22 million, The Chinese population has grown faster than any other segment in California over the last 10 years. (Source: Census data for 1990 and 2000) With a growth rate of 6% annually the Chinese population in 2004 will be around 1,600,000. This provides the critical mass as compared to other ethnic segments for effective program statewide marketing and outreach to a traditionally hard-to-reach Chinese community.
The Chinese community (especially the low and medium income group) is largely underserved and hard-to-reach with a significant language barrier. The media outreach for this ethnic group is fragmented with multiple media companies serving this segment. However the good news is that over 80% of the Chinese population is concentrated in the greater Los Angeles, Orange County area and the Bay area. The ethnic market report indicates more than 90% of them, use their native language at home. During an average week this segment spends 11.4 hours on Chinese TV, 10.8 hours on Chinese Radio and 6.4 hours reading Chinese newspaper. Finally the 2000 ISA consumer survey indicates that 80% of Chinese consumers appreciate advertising that is in their native language. 

Global Energy Services, Inc. is currently implementing the Chinese Language Efficiency Outreach (CLEO) (CPUC Ref: # 278BC-02). CLEO is an educational outreach program focusing on a media campaign designed to provide educational workshops and demonstrative energy audits in San Gabriel Valley, (Los Angeles County – PY 2002) and in the City of San Francisco – PY 2003.  The achievement of CLEO can be summarized per the criteria’s established in D.03-08-067 as follows:
1.
Ability to Overcome Market Failures

▪
CLEO has effectively addressed market barriers by targeting low and moderate income Chinese customers with a language barrier. 

▪
CLEO has designed all its offerings in Chinese. CLEO has successfully designed and implemented a 100% in-language outreach program.

 ▪
CLEO has reached over 1.5 million Chinese customers with its offerings.

 ▪
CLEO has offered 48 in-language seminars and has reached a record attendance with an average of 35 customers for each seminar.
▪
CLEO’s toll free hotline has received over 3000 calls since its launch last August.
▪
The EM&V Conducted by ASW Engineering indicates that 94% of the customers credit CLEO for their understanding of Utility Rebate Programs.
2.
Equity

(
CLEO’s Marketing Outreach has focused on reaching hard to reach previously inaccessible customers including Adult Day Care Centers.
(
CLEO made no distinction on its offerings. Fulfillment in terms of Free Energy Audits was focused to the target customers.

3.
Innovation
▪
CLEO designed and created a successful Animation Television Ad featuring an energy efficiency duel between the Ram (2003 Chinese year of Ram) and the Monkey (2004 Chinese Year of Monkey).
▪
CLEO created its own Chinese Residential Software for Energy Audits.
▪
CLEO implemented a Chinese schools outreach where students won prizes for having their parents attend CLEO workshops. CLEO also offered workshops at Chinese Adult Day Care Centers.

▪
CLEO worked with local City’s helping customers access local City incentive programs.
▪
CLEO has worked directly with KTSF, KSCI, Sing Tao Group, Networks Asia and other media. This has saved the program over 15% in Ad agency fees. 
▪
CLEO as an ‘Information Only’ program broke all records by recording customer energy savings (verified by ASW Engineering) of over 100KW in Electrical Demand and over 700,000 KWh in Energy Savings.
4.
Coordination with Other Programs

(
CLEO has presented all applicable Utility and local programs for the residential and small business Chinese customers of Los Angeles County and San Francisco.
(
For out of area customers CLEO has recommended applicable local programs

(
CLEO has met and discussed its program objectives and offerings with other local implementers. CLEO has also offered in-language help to other local program implementers at no cost.

C. Program Objectives
The CLEOS program has teamed with established leaders in Multi-ethnic Television, Radio and News media. These Media companies have a proven track record of designing, managing and marketing dedicated multi-ethnic campaigns for State agencies and private companies. The program will launch an aggressive media campaign on Television, Radio and Newspaper. The campaign will kick-off in April and will continue till September (peak energy months). The Television Shows will be professionally designed by a professional team with recognizable local soap and commercial Chinese personalities. Shows will be Three hundred and Six hundred seconds with a family drama using energy efficiency as a backdrop. The last sixty seconds will encourage customers to conduct a self audit using an audit form and call our toll free hotline for information and Phone Audits. Customers calling for Phone Audits receive a $5 Phone card and Customers who fill up a residential energy audit from either the CLEO web site or the Utility web site receive a $5 phone card and a Compact Fluorescent lamp. In addition all participating customers will be enrolled in a raffle using the last four digits of their Utility bills. The raffle will be conducted during the Television shows and winners of Energy Star Appliances (Refrigerators/Washer-Dryers/Microwaves) selected.

 In Los Angeles our program sponsors are KSCI Television and for San Francisco and the Bay Area the campaign will be managed by KTSF TV. The T.V. campaign will be a mix of Mandarin and Cantonese based on demographics.

The statewide Radio campaign will be designed and aired by Networks Asia and Sing Tao Radio. Networks Asia is the leader in radio with programming in multiple ethnic languages. For PY 2004 & 2005 a total of 1000 – sixty second spots will be aired statewide, in Mandarin and Cantonese. These spots will be aired on prime time during the morning and evening drive hours.

For PY 2004 & 2005, the newspaper campaign will consist of 150 half page color ads in local Chinese newspapers (Chinese Daily News in Los Angeles, SingTao in the Bay area). Colored ads embracing the subtle cultural tradition of each ethnic culture will present messages consistent with the overall campaign and will encourage customers to empower themselves with energy knowledge by calling the hotline and logging on to the dedicated web site for their energy efficiency projects.  

40 TV shows, 1000 Radio Spots, 150 Half-page Newspaper Ads Targeting California’s 1.2 million Chinese Consumers

C. Program Objectives…….
Program Fulfillment:

Toll Free Hotline: 

The media campaign will encourage and empower customers to access toll free line with in-language energy services representatives trained and equipped with a dedicated Web site. This web site features State, Utility and Local programs and with simple audit formats, Energy Star, Product and Contractor information. Information on Low income and CARE information will also be provided. These energy services personnel will be trained to encourage customers implement energy efficiency measures. A detailed log of each call will be provided. An off-hour call center will take in-language messages to ensure that Chinese customers who typically are hesitant to leave voicemail messages receive the services.

Dedicated Web site – www.EnergyPower.org: 

The Web Site will license the audit and application software from “EnergyGuide.com” a Nexus Energy web site. This will allow for a fully functional web site within a short time. The User Platform will be custom designed with a database providing comprehensive information on all programs in the State of California. The hot line energy services representatives will access information from this web site and pass it on to consumers. This user-friendly web site will offer consumers a choice of English and Chinese. CLEOS will also coordinate with FLEX YOUR POWER’s web site to provide a link for Chinese language which will direct the user to the Chinese web site.
Community Events: 

The ‘Energy Knowledge is Real Power’ campaign will participate in a number of community events. These are the Chinese New Year, the Chinese Lunar festival in Los Angeles and San Francisco. Specially designed booths will pass on energy efficiency information in Chinese. Our media partners KSCI, KTSF and Network Asia are actively involved and in many cases host these events and provide live media coverage. Participation in these events will provide a direct interactive forum and a direct evaluation and feedback from targeted Chinese consumers.

Energy Efficiency Workshops: 

The ‘Energy Knowledge is Real Power’ campaign will provide Fourteen (14) targeted workshops. These workshops will be held at select locations with a high density of Chinese consumers. The workshops will focus on low and no cost energy efficiency measures, simple efficiency solutions and available State, Utility, Local and Low income rebates and programs. Consumers will be empowered directly with ‘energy knowledge for real power’. Our experience with CLEO (CPUC ref # 278BC-02) clearly indicates a high level of enthusiasm for these in language workshops. Consumers attending these workshops will receive door prizes and free Compact Fluorescent Lamps to encourage them with their efficiency efforts. 
Toll Free Hotline, Web Site – EnergyPower.org, 14-Targeted Workshops

SECTION ii.
PROGRAM PROCESS
a. PROGRAM IMPLEMENTATION

CLEOS will coordinate all its offerings with the Efficiency Partnership, Univision and with RSE to avoid any duplication of efforts and to collectively enhance the Statewide M&O efforts. All efforts will be made to ensure that a common statewide theme complementing the ‘Flex Your Power’ campaign is presented across all segments. 
CLEOS has already contacted RSE and EP to ensure that there is no overlap with its program offerings. Once awarded we will serve and coordinate all the program offerings. Special care will be taken to ensure that all complementing programs are highlighted with the program offerings. The proposed Chinese language web site will also list all applicable local and Statewide programs.

B. MARKETING PLAN
CLEO with its current program, designed and produced all the Ads on Chinese Television, Radio and Newspapers. These Ads were aired in Los Angeles County and in San Francisco. For the current cycle CLEOS will build offer the following innovative and cost effective strategies:

( Effective synergy with Media for design, production and airing of CLEOS commercials.

( Produce and air at about 75% of the cost, as compared to traditional Ad Agencies 

( Sponsored by our media partners ensuring a saving of 25% for every dollar invested in 
    Radio, Television and Newspapers.

( CLEO will target the low and moderate income customers by strategic design of media     

    Ads and their placements. 

In addition the success of CLEO in designing and producing 100% of the Ads in-house in collaboration with our partners will help fine tune the Ads to convey the required messages.

CLEOS has teamed up with experienced film makers and show producers to design and air effective Television shows. These shows will be appealing, culturally sensitive and will incorporate the subtle decision making incentives for a successful marketing plan. These tapes will also be played at Adult Day Care centers to take the message directly to the communities.
CLEOS will also empower customers by providing a functional dedicated web site by leveraging the talents of offshore web design team at a fraction of the typical cost.

CLEOS will provide a dedicated toll free hotline with trained energy efficiency representatives communicating both in Mandarin and Cantonese. This hotline will empower customers and ensure program fulfillment.

Finally for Chinese festivals such as the New Year and Moon festivals CLEO will coordinate with local schools to produce ‘Energy Efficiency Drama’. The script will be designed and produced by professionals who have years of experience producing Drama based Marketing and Outreach for themes such as AIDS awareness,  Child education for USAID, UNESCO, and the World Bank. These dramas will be owned by local Chinese communities and CBOS who will be funded to create local theater groups. These dramas will be staged at the Chinese community festivals, at CLEOS booths, at local City festivals. This will allow an innovative community based approach to creating an efficiency message using theater as an effective medium. In summary CLEO will produce cost effective Ads leveraged by the sponsorship of our media partners.

40 TV shows, 1000 Radio Spots, 150 Half-page Newspaper Ads Targeting California’s 1.2 million Chinese Consumers

Toll Free Hotline, 14-Targeted Workshops, Community events and energy efficiency dramas
C. CUSTOMER ENROLLMENT:
CLEOS will provide ten in-language residential energy efficiency workshops. CLEOS media campaign will encourage customers to call the Chinese Toll Free hotline to enroll for the workshops. These workshops will be presented in both Mandarin and Cantonese. We expect an average attendance of over 50 customers for each workshop. CLEO will target the low and moderate income customers for these workshops.
D. MATERIALS:
Not Applicable

E. PAYMENT OF INCENTIVES:
Not Applicable

F. STAFF AND SUBCONTRACTOR RESPONSIBILITIES:

CLEOS has developed an excellent team of media partners. In addition the CLEO staff in Los Angeles and San Francisco will be actively involved in managing and implementing the program. All the staff mentioned below were actively involved in all phases of the current CLEO program. Our media partners have assigned Candace Mak from KSCI TV, Eric Chang from Networks Asia and Michael Moon from KTSF to work with our team of experienced staff.
CLEOS Staff: 
Basu Mukherjee, P.E. – Program Director

Richard Li – Program Manager

Hest Liu – Program Administrator

Celena Chen – Program Coordinator

Our experience with CLEO and the relationships develop will ensure top quality implementers with experience designing and managing similar programs.

G. WORK PLAN AND TIMELINE FOR PROGRAM IMPLEMENTATION:

The CLEO-S program is designed as a fast track implementation project. The key elements of the proposal have been identified and a synchronized media plan (T.V., Radio and Newspaper) developed. For the Web Site, the web content and technology team has been formed and the EnergyPower.org site is being developed. This section lists the planned task activities and the dates. The proposed plan assumes a program start date of February 10, 2004 and an end date of Dec 31 2005.

TASKS / MAJOR PROJECT MILESTONES                 

 APPROX. START DATE

1.        PROJECT START





February 10, 2004
1.1
Notice of Selection





February 10, 2004
1.2
Program Planning and Coordination



March 3, 2004
1.3
PIP Development & Approved




March 10, 2004
1.4
Contract Signed






March 21, 2004
2.0
MEDIA CAMPAIGN

2.1
Television Campaign, design, draft approval, 


May 17, 2004 

final media plan, PO, final script, release

2.2
Radio Campaign, design, draft approval, final media plan

May 17, 2004
PO, final script, broadcast

2.3
Newspaper Campaign, design, draft approval, final media plan
May 17, 2004
PO, final script, publish

3.0
ENERGYPOWER.ORG WEB SITE



March 31, 2004
3.1
Design and Develop Data base




April 31, 2004
3.2
Translate and Host web site




May 30, 2004
4.0
TOLL FREE HOTLINE

4.1
Setup Chinese, Hotline





March 31, 2004
4.2
Train and Staff Hotline 





May 21, 2004
TASKS / MAJOR PROJECT MILESTONES                  APPROX. START DATE

5.0
ENERGY POWER WORKSHOPS



May 26, 2004
5.1
Translate and Design handouts




April 7, 2004
5.2
Print brochure and handouts




April 31, 2004
5.3
Conduct first Workshop





June 30, 2004
6.0
COMMUNITY EVENTS




June - October,  2004 &2005
7.0
EVALUATION, MEASUREMENT AND VERIFICATION

7.1
Develop Plan






June 5, 2004
7.2
Select E, M & V Agent





July 21, 2004
7.3
Commence M & V





October 25, 2004
8.0
QUARTERLY REPORTS




Each Quarter Ending
9.0
annual DRAFT REPORT



      Year end 2004 & 2005
10.0
FINAL PROJECT MEETING




year end 2005
11.0
FINAL REPORT





YEAR END 2005
SECTION Iii.
CUSTOMER DESCRIPTION
a. CUSTOMER DESCRIPTION:
CLEOS targets the hard to reach Chinese customers with a language barrier. The Asian population is the fastest growing segment of California’s population. The 2000 Census data lists the Asian population at 12.6% (4.27 million out of 33.871million) of the state’s total population.  The Chinese with Taiwanese account for almost 30% of the total Asian population at 1.22 million, The Chinese population has grown faster than any other segment in California over the last 10 years. (Source: Census data for 1990 and 2000) With a growth rate of 6% annually the Chinese population in 2004 will be around 1,600,000. Our experience indicates a high level of interest for the in-language program offerings.
B. CUSTOMER eligibility:

Not Applicable

C. CUSTOMER complaint resolution:

A toll free in-language number will be provided to address any customer complaints. Any complaints will be personally addressed and resolved.  

D. geographic area:

CLEOS is designed as a Statewide marketing and outreach program. The campaign will reach over 90% of the Chinese customers across the State.

SECTION IV.
measure and activity description
A. energy saving assumption:

Not Applicable

B. deviation in standard cost effectiveness values:

Not Applicable

C. rebate amounts:

Not Applicable
D. activities descriptions:

Not Applicable

SECTION V.
goals
CLEOS marketing and Outreach campaign is unique as it is totally focused on empowering customers with energy knowledge for real power savings. The Television campaign, the workshops and the Road Plays are designed for customers to embrace energy efficiency measures. The toll free hotline, the web site and the Phone audits encourages customers to implement energy efficiency measures. Customers are rewarded for home energy audits and energy star rewards are raffled on pre-announced Television shows.

Based on the implementation of CLEO which saved over 100KW Demand and over 700,000KWh energy savings the CLEOS program will result in Demand and Energy savings. However since this is an Information Only program, this requires an evaluation plan but does not quantify preset goals for energy savings.

CLEO in PY 2002 and PY 2003 has clearly established the need for ethnic language programs. In PY 2004 and 2005 CLEOS will build upon the success and track record to continue its innovation and offer unique, dedicated and culturally defined program offerings for the Chinese community. 

The following program performance goals will be the basis of the CLEOS Program Implementation Plans goals:

1. Television Shows: 40 shows produced and aired in different market segments

2. Radio and Newspaper Ads for outreach campaign

3. Workshops

4. Community Events

5. Tracking of Hotline calls and Phone audit support
SECTION VI.
program evaluation, measurement and 

                            verification (EM&V)
Global Energy Services, Inc. has allocated $ 25,000 per year to conduct EM&V. We propose to avail of the services of ASW Engineering (Current CLEO evaluator) for conducting the EM&V. ASW will be required to submit an evaluation plan which will be reviewed and approved to ensure satisfactory evaluation of the program.

The CLEOS campaign will be evaluated through a combination of evaluation processes. These are:

· Our media partners will conduct a survey before the program is launched. Consumer awareness of the State, Utility and Local programs will be recorded for the Los Angeles area and the Bay area. Surveys will focus on demographic areas with higher population of Chinese consumers. A similar survey will be conducted at the end of the program. The two sets of data will be evaluated for program performance.

· A Web based survey will be available online. Consumers will be encouraged (with free CFL’s) to fill out a survey. The survey will focus on Media effectiveness, program design, consumer awareness and the effectiveness of the web to empower customers with knowledge to implement energy efficiency measures.

· The number of web hits and the number of calls to the hotline will be recorded. These will serve as a program evaluation tool. Workshop attendees will also be encouraged to fill out an evaluation covering the different program offerings such as Media Ads, Hotline, Web Site and Workshop offerings. This will provide a direct feedback from the consumer, which will help us improve our offerings.

· All records of Web hits, Hotline calls, Booth signups for Workshops, Workshop signups and attendees will be recorded. An independent third party such as ASW Engineering will conduct the measurement and verification based on these records. The EM&V party will use in language telephone  surveys based on the consumer data provided. Program fulfillment with a consumer’s plan for efficiency measure implementation will be evaluated as part of these surveys. 

· Media affidavits will track the number of spots aired each month and the corresponding expenses. A quarterly summary will be provided for all media outreach. (T.V., Radio and Newspapers). 
· ASW will generate a written report of its findings. The report will measure and evaluate the increase in awareness of the Chinese customers as a result of the marketing and outreach effort. It will also measure the relative increase of customers participating in Utility and Local programs as a result of this program. The evaluation will also focus on the implementation of in-home energy efficiency upgrades and self energy audits for residential customers.
SECTION VII.
qualifications 

PRIMARY IMPLEMENTER

Global Energy Services, Inc. – (www.gesusa.org)  Global Energy Services, Inc.(GES) is an energy and engineering consulting company based in Diamond Bar, California. GES clients include the World Bank, California Energy Commission, USAID, US-AEP, International Finance Corporation, Government of India and numerous California Utilities. 

Currently GES is implementing the Chinese Language Efficiency Outreach (CLEO) program – a Chinese language marketing and outreach program in Los Angeles and San Francisco. GES media partners for CLEO are KSCI TV, KTSF TV, Networks Asia Radio and Chinese Daily News. GES has successfully managed an ethnic media blitz and supported it with toll free hotline in Chinese, in-language workshops, Chinese audit software and energy audits. GES has a staff of four Chinese (Mandarin and Cantonese) trainers and energy specialists. In addition GES media partners have designated Eric Chang from Network Asia, Candace Mak from KSCI TV and Mike Moon from KTSF-TV to work with the proposed program. Our media representatives have a combined experience of over 50 years in ethnic media marketing.

MEDIA PARTNERS:

KSCI TV - Channel 18 (www.kscitv.com) – is an Asian Media group with over 25 years experience and serves S. California’s culturally diverse and multi-lingual communities. KSCI-TV reaches 5.3 million TV households and over 2.8 million cable households in the Los Angeles and San Diego DMA’s. KSCI provides twenty-four hour programming in 14 different languages. KSCI has received the Emmy and numerous awards. KSCI has dedicated news programs for Chinese, Vietnamese and Korean audiences. 

KTSF TV - Channel 26 (www.ktsf.com) The San Francisco based KTSF Television is the largest Asian-language broadcast station in the United States. KTSF offers independent news and entertainment programming to over 2.75 million households. KTSF covers San Francisco, San Mateo Santa Clara, Santa Cruz, Alameda, Contra Costa, Solano, Marin, Napa and Sonoma. Both Direct TV and Dish network carry KTSF in the San Francisco-Oakland-San Jose television market. KTSF is the Bay areas most honored Asian media outlet. In 2001 the Asian Business League selected KTSF as the Media Company of the year.

Networks Asia – (www.mrbi.net)  Networks Asia is America’s first and only 24-hour multi-ethnic radio station providing 24-hour free access in Chinese, Vietnamese and Korean. It is sometimes referred to as ‘the mother of Asian Radio’ and is a one stop Radio company for over 30 Asian Radio and News Media. Networks Asia though its stations KAZN 1300, KMRB 1430, KYPA 1230 AM and KALI 106.3 FM covers the Chinese, Vietnamese and Korean consumers of Los Angeles. It also covers San Francisco, Sacramento, and San Jose through its other stations such as KEST 1450, KSJX 1500, KOBO 1450.

Web Partner

Nexus Energy – (www.nexusenergy.com & www.energyguide.com) Nexus Energy Software is the leading energy software company and serves over forty leading energy companies. Nexus Energy Software operates Energyguide.com the Internet’s leading energy efficiency portal site. Nexus Energy Software founded in 1997 is managed by experienced professional and is the leading provider of energy analysis and audit software for numerous Utilities.
SHOW PRODUCTION
Ivupictures:


I-Vu Pictures is a multimedia and motion picture  production company.  The company has recently developed and produced a digital motion pictures, "The Chosen Few". The project was completed in October 2001. As of February, 2002 the film has been officially selected for screening at Vancouver International Film Festival, Calcutta International Film Festival, Berkeley International Video & Film festival and Independent Film Showcase, Kansas City. At Berkeley. The film has been awarded the "Excellence in Feature Film".
The company is pursuing to develop and produce a high adventure feature,based upon the legendary myth of the " Temple of the Tiger", using the backdrop of the world's largest mangrove forest,and the land of the Royal Bengal tigers in Sunderbans, India. The project has so far successfully attached Internationally recognized and 'bankable' talents. And the search is still on for other talents. The film will be shot entirely on location and is targeted for initial Theatrical distribution. 
The company also operates it’s multimedia business. The company designs and produces corporate identities,  print ads., brochures along with  TV spots, infomercials and corporate videos. The clients includes Sony,  Disney,  Spike Lee films, Research Engineers, NetGuru, Kenlor Industries and KPC Globalcare.


Evaluation, Measurement and Verification Partner 

ASW Engineering – (www.aswengineering.com) ASW Engineering is a premier electrical and mechanical engineering company with a diverse portfolio of energy projects. ASW is widely recognized as a company specializing in designing and managing efficiency programs and projects for numerous IOU’s and Municipal Utilities. ASW also brings extensive MV&E experience.

Program Budget:

The proposed program budget is attached as a workbook. 

CLEOS_Budget_2004&2005
Appendix:










Budget – Spreadsheet (CLEO_Budget_2004 & 2005) 

Media Plans (Television and Radio) (Submitted with Hard Copy)
Letters from CLEO customers for PY 2004 & 2005 (Submitted with Hard Copy)
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