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Taking a comprehensive approach to DR 

1 

»  ~100% of customers 

»  Measurable load reduction 

»  Drives participation in DSM programs 

Behavioral Demand Response 

»  Opt-out or opt-in programs 

»  Awareness & motivation drives reduction 

Dynamic Rates Engagement 

»  5-15% of customers 

»  Deep load reduction potential 

Automated Energy Management 
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BGE partnered with Opower to roll out 
dynamic rates to all residential customers 
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$ and kWh saved 


