		August 11, 1997





To:		Carl Silsbee, Kevin McKinley, Marvin Jackmon





From:		Lorenzo Kristov & Mike Jaske / CEC Staff





Re:		Comments on 8/4 Draft "Customer Information Database" Report








I.C.  Para 1, last sentence:  "After the market begins, ESPs might find it in their interest or might be required to contribute information to the clearing house."  





Para 3, first sentence:  "In general, there appeared to be support for an energy clearing house function from workshop participants representing regulatory agencies (CEC and ORA) and consumer advocates (UCAN), while other market participants generally ..."





II.C.  Penultimate paragraph, second bullet:  "Five digit zip code for residential customers and three digit zip code and two digit zip code for non-residential customers."   





(As I recall, the two-digit zip was an idea for higher aggregation that was not agreed to, but is part of the unresolved issue of how to deal with violations of the 15/15 rule.) 





III.A.  Drop the second paragraph.  The concerns expressed here actually apply to the opt-in confidential database.   





IV.  Insert the following prior to the existing lead paragraph:  





An opt-in confidential database was not originally conceived as part of the customer information database workshop process, but at the pre-workshop meeting the CEC Staff raised concerns about implementing D.97-05-040 and complying with the "fair access" order of D.95-12-063 (Ordering Paragraph 20).  Discussion at that meeting resulted in agreement by parties to address this subject at the workshop and in the workshop report.





D.97-05-040 (p. 74) includes the following key phrase:





“...the customer whose information is being sought must first provide the UDC with written authorization to release the information to either:  each electric service provider, or, to all providers which seek this information.” [Emphasis added.]  





The CEC Staff believes the last clause cannot be implemented except by a universal customer notification process, where customers check-off a release form which provides blanket release of their confidential data to all registered ESPs or some subset of  ESPs that the customer selects (e.g., all those with green energy options).  The rationale for this CEC position is that the customer cannot know “all providers” except by being contacted by all providers and these providers cannot contact the customer without knowledge of the customer confidential information.  Thus, the CEC believes that for utilities to comply with the plain meaning of D.97-05-040, utilities must conduct a universal customer notification process to solicit customers willing to participate in a mass release database involving customers' confidential information.





IV.  Existing lead paragraph, second sentence:  "... the market should drive this activity and the UDCs should not be ordered to provide marketing campaigns for the ESPs."   





You have plenty of opportunities to whine about the cost of producing the database.  This particular lament is pretty absurd, don't you think?  





Insert the following text as a new item “A” and renumber appropriately.  





A.	Customer Solicitation Process





The key to success of an opt-in confidential data base is the provision of explanatory materials which give an unbiased description of the advantages and disadvantages to the customer of a decision to participate.





The CEC Staff believes the following process would be used to obtain customer “opt-in” participation:





(1)	utilities prepare a billing insert that provides an explanation of the options being proposed, and a postage-paid return postcard that allows customers to check several options for participation;





(2)	these materials are reviewed by the CPUC Energy Division to ensure there is no bias in the message or the presentation;





(3)	the billing insert and postage-paid card are mailed to all customers;





(4)	interested customers complete the card and mail it back to the utility;





(5)	utilities process returned cards by including this customer's data elements in an electronic database;





(6)	the electronic database is made available to registered energy service providers who agree to accept the data for use in electricity marketing and for no other purpose, subject to appropriate penalties; and





(7)	ESPs use the database to develop mass mailings to targeted customers on the basis of location, historic energy consumption, previous participation in energy service programs, and other relevant marketing factors.











